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(NAPSA)—Despite the fact that
we are seeing more extreme weather
across the United States and
increases in the costs of natural di-
sasters, research shows that fewer
than half of Americans have devel-
oped and discussed an emergency
plan with their household.
One of the ways to protect your

family and prepare for an emergency
is to start with good communication.
A family emergency communication
plan is critical to making sure the
entire family knows who to contact,
how to reach each other, and where
to meet up in an emergency.
America’s PrepareAthon!SM is a

campaign to get people better pre-
pared for disasters through
hazard-specific group discussions,
drills and exercises. As part of the
campaign and National Prepared-
ness Month this September, we
are encouraging families to take a
few minutes to talk through and
practice their emergency plan.

Here are some ways to get
prepared:
•Sign up for local alerts and

warnings from school, work or
your local government.
•Know how to get in touch

with each other, especially if
you happen to be in different
locations—such as home, school
or work—when disaster strikes.
•Identify and practice meeting

in a safe and familiar place where
your family can go for protection
or to reunite.
•Have a wallet card with emer-

gency numbers and an out-of-town
point of contact.
•Know the evacuation routes

out of town.
Visit the America’s PrepareAthon!

website at ready.gov/prepare to
download the Be Smart: Create
Your Family Emergency Commu-
nication Plan and join the millions
of families doing their part to get
prepared.

Don’tWait. Communicate.
MakeYour Emergency PlanToday.

Join Others Taking Part In Family And Community Preparedness

Courtesy of America’s PrepareAthon! and the Federal Emergency
Management Agency.

BeautifulWaysTo See
And Stay

(NAPSA)—When it comes to
great art, Sarasota County on the
west coast of Florida is hot. Con-
sider these lively arts and
museum offerings coming this fall
and into next year:
•Sarasota Opera’s final Giu-

seppe Verdi production makes it
the only company in the world to
produce all of Verdi’s works;
•The Sarasota Ballet will cele-

brate its 25th anniversary;
•The Ringling Museum and the

Ringling College of Art + Design

will house the Kotler and Coville
Glass Collection and the Basche
Glass Collection, respectively.
•The Center for Asian Art at

The Ringling Museum, opening in
January 2016, presents a modern
wing in contrast to the estate’s
Italianate architecture.
•The Sarasota Museum of Art

will be housed in the renovated
historic Sarasota High School;
•The SarasotaMOD Weekend,

November 6–8, 2015, celebrates
Paul Rudolph, founding father of
the area’s famed mid-century
school of modern architecture.
As for where to stay when you

come to see all this art, you may be
glad to know the new Aloft hotel
offers an outdoor Splash pool, a
bar, fitness and meeting space.
Meanwhile, Westin is working on a
255-room, full-service hotel over-
looking Sarasota Bay, and the Ritz-
Carlton Sarasota, a luxury hotel
overlooking Sarasota Bay, has ren-
ovated its guest rooms, suites and
lobby.
Learn more at www.visit

sarasota.org.

Great art and great resorts greet
visitors to Florida’s west coast
these days—and nights.

(NAPSA)—As part of an overall
initiative to support U.S. manu-
facturers, Walmart is joining forces
with the noted supplier-discovery
and product-sourcing platform,
ThomasNet.com.
Walmart has committed to

investing $250 billion in products
that will support American jobs
by 2023. It’s buying more prod-
ucts from U.S. companies to sell
in its stores, and helping busi-
nesses reshore their overseas
production. Based on data from
Boston Consulting Group, it is
estimated that 1 million new
U.S. jobs will be created through
these efforts.

Problem—And Solution
But for U.S. companies that

are selling through Walmart, this
program presents both an oppor-
tunity and a challenge. Many of
them want their products to be
completely American made but
they are having a hard time find-
ing U.S. sources of supply. That’s
where ThomasNet.com comes in.
A special corporate edition of the
platform—USA.ThomasNet.com—
gives them immediate access to
over 500,000 potential partners,
all based in the U.S.
“As a proud supporter of U.S.

manufacturing for over 100 years,
we were honored when Walmart
asked us to join its domestic man-
ufacturing initiative,” said Tom
Greco, vice president of Thomas-
Net. “Our Corporate Edition of
ThomasNet.com was designed
exclusively for Walmart to offer its
suppliers immediate access to
over half a million U.S. manufac-
turers of products, components
and custom services.”
Cindi Marsiglio, vice president,

U.S. Sourcing and Manufacturing
for Walmart, announced the news
during Walmart’s 2015 Manufac-
turing Summit for more than
2,000 current and prospective Wal-
mart vendors. “If you’re looking for
a product, a component part, a raw
material in the U.S., ThomasNet
is a great place to help you,” she
told these companies.
An “American Classic” for

More than 100 Years
For over a century, ThomasNet

has used its large resource of
North American manufacturers
to bring buyers and suppliers
together. Its “big green books”—
the Thomas Register—were con-
sidered indispensable to business
buyers and engineers. During the

last 20 years, ThomasNet has
migrated this information to the
Internet, which gives new capa-
bilities to buyers representing
corporations, government agen-
cies, the military, institutions
and small businesses. These
users can find thousands of cata-
logs, millions of 2-D/3-D CAD
models and drawings, and hun-
dreds of thousands of companies
on the platform, searchable by
more than 67,000 product/service
categories.
They can also use Thomas

Net.com to solve a variety of
challenges—such as meeting sup-
plier diversity goals, identifying
capable local job shops, finding
companies with quality certifica-
tions, and getting competitive
pricing on off-the-shelf products.

Exclusive Features
The new Corporate Edition goes

a step further. It offers all the capa-
bilities of ThomasNet.com, along
with special features and services
for companies selling through Wal-
mart. For example, when a Wal-
mart vendor sends a Request for
Proposal (RFP) to a potential sup-
plier, ThomasNet will follow up to
make sure that the company
received it, and help expedite com-
munications. Companies can also
add their approved suppliers to the
platform, and invite an unlimited
number of manufacturers to reply
to a single RFP.

Learn More
For further information about

the special Corporate Edition
created for Walmart vendors, see
USA.ThomasNet.com.
For more information about

the “original” edition, or to start
using this free resource, go to
www.ThomasNet.com.

Walmart TapsThomasNet To Support
Its U.S. Manufacturing Initiative

Made in America made possible:
ThomasNet.com puts 500,000
U.S. companies in easy reach for
Walmart suppliers.

(NAPSA)—A baby’s first year
can be a delightful but sometimes
stressful time for new parents as
they try to discern their infant’s
needs and wants.
Bridget Swinney, MS, RD, a

mother of two, understands how
troubling it is to help calm a fussy
baby with tummy troubles. An
award-winning author and well-
regarded nutrition expert in the
field of prenatal and children’s
nutrition and family eating mat-
ters, she offers these tried-and-
true tips to tackle baby tummy
troubles.
•Check the baby’s position:

Keep baby upright while feeding
and keep him or her sitting up for
30 minutes after a feeding. Make
sure the baby has a good latch on
the breast or bottle.
•Check for places where babies

can gulp in excess air:
•When bottle-feeding, make

sure that the nipple opening of the
bottle is not too big, which can
cause babies to gulp air between
large mouthfuls. Tip the bottle up
so that the nipple is filled with
milk and baby doesn’t get any air.
•Forceful letdown and an over-

abundant milk supply in breast-
feeding can also cause baby to
gulp in excess air.
•Work it out. Baby massage

and a baby “bike ride” (pumping
legs back and forth while baby is
on his/her back) can help get rid of
extra gas. A warm bath can soothe
both baby and mom.
•Comfort your baby quickly.

Crying babies swallow a lot of air,

so respond to your baby right
away. Consider “wearing” your
baby in a sling if he or she is
fussy.
•Try gas drops or gripe water.

Products such as Little Remedies®
Gas Relief Drops and Little Reme-
dies® Gripe Water can help relieve
excess gas from food or swallow-
ing of air.
The Little Remedies® brand

was created by a father and phar-
macist who grew tired of search-
ing for products for his children
that were effective but made with
ingredients he could feel good
about. The brand’s line of products
feature only the necessary ingre-
dients—that means no artificial
flavors, artificial colors, or dyes.
For further information, visit

www.LittleRemedies.com.

Five Tips ToTackle Baby’s Little TummyTroubles

When little ones aren’t feeling
their best, parents want to treat
them with gentle products that
have as few unnecessary ingredi-
ents as possible.

(NAPSA)—Adopting cost-control
measures, such as FinanceAdvantage
fromBASF, improve farmers’ cost per
unit production. Formore about tech-
nologies and finance options that help
farmers increase efficiency andman-
age risk, see a BASF or Farm Credit
representative.

* * *
The nation’s 75 million Catholics

—and anyone interested in the
Church or Pope Francis—can stay
connected with an app created by
the U.S. Catholic Church. It’s free
and available to download, in English
and Spanish, on Google Play and
Apple iTunes.

* * *
The Friedman Foundation for

Educational Choice can help par-
ents learn for what school choice
programs their children may be eli-
gible. Learn more at www.edchoice.
org and see the video “What Is School
Choice?” at https://youtu.be/iCA_iY
3g8sg.

* * *
At the Federal Emergency

Management Agency’s America’s
PrepareAthon! website, ready.gov/
prepare, you can download the Be
Smart: Create Your Family Emer-
gency Communication Plan and
join the millions of families doing
their part to get prepared.

* * *
“Having a lawn and being a

good environment steward are not
mutually exclusive,” says Kris
Kiser, president and CEO of the
Outdoor Power Equipment Insti-
tute (OPEI). To learn what to do,
go to www.opei.org/stewardship.

Toucans are found only in tropi-
cal areas of Central and South
America. Some toucan species
have bills more than half as long
as their bodies.

Lightning is three times hotter
than the sun.




