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(NAPSA)—Raising families, navi-
gating jobs, balancing social commit-
ments—there’s a lot on Americans’ 
plates these days. In fact, 51 percent 
of U.S. vacationers admit they’re more 
stressed today compared to a year ago, 
according to a recent study from Wynd-
ham Vacation Rentals. When you add to 
that the pressure of vacation planning, 
the stress is not only preventing many 
from enjoying their vacation to the full-
est but stopping them from going in 
the first place! Fortunately, there are a 
number of simple tips that the majority 
agree reduces stress and helps them get 
the most out of vacation by being more 
vacation ready.
• Don’t wait until the last minute to pack: 

According to the same study, packing is 
so dreaded that half of all vacationers 
said they would give up alcohol for a 
month or social media for a week to avoid 
doing it! Travelers can reduce the stress 
of packing, though, without making too 
much of a sacrifice. Nearly two in three 
say not procrastinating on packing your 
bags minimizes stress.

• Unplug from work: Creating separa-
tion from work can help you get into 
a vacation-ready mind-set. More than 
half felt not checking work e-mail and 
voice mail reduces stress. The majori-
ty of travelers said taking an extra day 
off work before leaving for vacation or 
coming back a few days before return-
ing to work would also help.

• Space, clean clothes and closed doors: 
More than three in five vacationers think 
booking accommodations with space and 
privacy would make their next vacation 
less stressful and half of vacationers think 
that being able to do laundry would help. 
Consider booking a vacation home with 
Wyndham Vacation Rentals for a kitchen, 
laundry room, multiple bedrooms and 
lots of living space.

• Plan out your budget: Three in five 
vacationers reported being stressed 

about spending too much money on 
vacation. Thankfully, planning ahead 
of time by making a budget (and stick-
ing to it!), saving enough before you 
leave, and bringing along your own 
road trip snacks and drinks can help. 
If you’re staying in accommodations 
with a kitchen, cooking in for a few 
meals while you’re away can also keep 
your wallet fuller.

• Seek advice from others: Many travel-
ers feel burdened by the overload of va-
cation planning information available, 
but nearly half would find premade 
itineraries valuable. There are a lot of 
great resources out there for top things 
to do, see and eat in every destination. 
For example, Wyndham Vacation Rent-
als’ local market experts curated desti-
nation experience guides that strike the 
perfect balance between downtime and 
“go” time, so travelers can relax while 
still seeing the best of each location and 
experience hidden gems when it comes 
to dining and shopping.

In addition to these destination 
guides, Wyndham has also created a 
planning hub that includes more tips for 
overcoming travel pain points and great 
summer travel deals to further help the 
everyday traveler get vacation ready. To 
visit the Wyndham planning hub, go to 
www.BeVacationReady.com.

Take Your Getaway From Vacation Stressed 
To Vacation Ready

You’ll likely enjoy your vacation more 
if you plan properly before you go.

(NAPSA)—While for over six de-
cades millions of Americans have de-
pended on the Frommer’s line of travel 
guides to help them experience unfor-
gettable vacations and adventures, few of 
those travel fans know that it all started 
with Arthur Frommer giving travel ad-
vice to fellow GIs in Europe after World 
War II. Now, to celebrate this landmark 
60th anniversary, the Frommer’s family is 
tapping into the iconic travel brand’s ori-
gins by offering the vacations of a lifetime 
to incredibly deserving military families.

The travel company is partnering 
with HomeAway, the website that offers 
more than 2 million vacation homes for 
rent, to launch “6 for 60,” a contest that 
will give six military families the oppor-
tunity to enjoy an unforgettable vaca-
tion with their loved ones. The winning 
families will receive a five-night stay at 
a vacation rental in a destination sure 
to create lasting memories, along with 
airfare for four and $1,500 to spend on 
ground transportation, meals, or how-
ever each family may choose. The trips 
are to a tropical hideaway in Puerto 
Rico, a fairy tale house near Orlando 
theme parks, a three-acre estate in Cal-
ifornia wine country, or a villa in Vero-
na, Italy surrounded by vineyards. You 
can see those vacation homes, available 
to anyone for rent through HomeAway, 
at Frommers.com.

“Even before my dad revolutionized 
travel with ‘Europe on 5 Dollars a Day,’ 
he published a travel guide for his fellow 
soldiers,” said Pauline Frommer, edito-
rial director of Frommer’s Travel Guides 
and Frommers.com. “We want to cel-
ebrate that past and honor the accom-
plishments of military families of today.” 

Today, the family business is a multi-
media company incorporating its iconic 
travel guides, a website, a weekly news-
letter, syndicated travel columns, an app 
and a weekly syndicated radio show—
all dedicated to sharing the wonders of 

world travel with practical advice in-
formed by firsthand experience.  

“No one understands the impor-
tance of being together more than mili-
tary families,” said John Kim, president 
of HomeAway. “HomeAway is all about 
helping families bond during precious 
time together, so we are honored to join 
with Frommer’s to help six families, who 
have given so much, with the opportu-
nity to do just that.”

Families with a member who is either 
on active duty or retired from the military 
are eligible to win one of the “6 for 60” 
trips, and self-nominations are encour-
aged. To enter, simply upload a family 
photo to Frommers.com by June 4. In-
clude a paragraph about the nominated 
family’s accomplishments and what this 
magical vacation would mean to them. A 
panel of judges will choose finalists. The 
travel experts who have agreed to take on 
that task are Pauline Frommer; John Kim; 
Patricia Schultz, author of the No. 1 New 
York Times  best seller “1,000 Places to See 
Before You Die”; and Kate Maisel, features 
editor of Stars and Stripes. You can see the 
contest rules at frommers.com/6for60. 

Once the judges have chosen 30 fi-
nalists, the public will vote, through 
June 25, 2017 at www.frommers.com, 
on which families will take one of the 
dream vacations.

Legendary Travel Guides Celebrate 60 Years 
By Honoring Military Families

Six members of America’s military 
and their families can enjoy the va-
cation of a lifetime by winning a spe-
cial contest.

Editor’s Note: The contest mentioned in the article ends June 4, 2017.
✃

(NAPSA)—This summer travel season 
may be the last year with train travel as 
an option for millions of Americans. The 
Administration’s proposed 2018 budget 
wipes out funding for almost all Am-
trak trains except on the East and West 
coasts. More than 220 cities and towns 
will lose train service completely and 
140 million people will completely lose 
an entire transportation mode. 

“If Congress enacts this budget, our 
national passenger rail network will large-
ly cease to exist,” said Jim Mathews, Na-
tional Association of Railroad Passengers 
(NARP) president and CEO. “These cuts 
will have a profound economic impact 
both nationally, regionally and locally.” 

Although the trains impacted are of-
ten called long-distance trains, they are 
also local and regional transportation 
for the areas they serve. In Montana and 
North Dakota, for example, the Amtrak 
line goes across both states and connects 
19 towns and cities. In Florida, 28 com-
munities are bound together by Amtrak 
trains that offer a real option for family 
and business travelers.

This summer, the National Associa-
tion of Railroad Passengers is organizing 
Americans across the country to partic-
ipate in “Rally For Trains” in an effort 
to demonstrate the significant impact 
trains have on the lives of Americans.  

“‘Rally For Trains’ symbolizes the 
broad support Americans have for trains 
and passenger rail,” Mathews continued. 
“We will push back until our collective 
voice is heard, and get the funding passen-
ger rail deserves—and America needs.” 

Although the White House budget is 
regularly ignored by the Congress, it is 
often seen as an opening bid in the fed-
eral budget negotiation process. This 
budget slashes infrastructure investment 
and completely eliminates funding for 
long-distance rail across the United States.

Cuts to Amtrak, transit, and com-
muter rail programs, and even air ser-
vice to rural towns, would not only 
cost construction and manufacturing 
jobs, but will place a disproportionate 
amount of pain on rural and work-
ing-class communities. 

The people who will suffer the most 
are those who rely on passenger rail to 
get to their job, for an ADA-compliant 
mode of travel, and for people in so-
called “flyover country,” where other 
transportation options are limited. 

The full list of towns at-risk of los-
ing Amtrak service is published at www.
TownsWithoutTrains.com, and infor-
mation on the rallies being planned 
continues to be added. 

220 Cities, 140 Million Americans To Lose Amtrak Service
Federal Budget Will Kill U.S. Train Network

More than 220 cities and 23 states 
will lose ALL Amtrak service under 
the proposed White House budget.

(NAPSA)—A nonprofit called Tree-
house gives children in foster care hol-
iday gifts and financial support for ex-
tracurriculars. It helped increase the 
extended graduation rate for youth in its 
Graduation Success program from less 
than 50 percent up to the average for all 
students. Learn more at www.treehouse 
forkids.org/takeaction.

Higher education helps prepare 
individuals to turn an idea into a mar-
ketable and viable product, business or 
organization. The University of Phoenix 
School of Business creates an environ-
ment for students that allows them to 
test ideas, take risks and grow. Learn 
more at www.phoenix.edu. 

Psychotherapist Laurel Wider has 
found a way to change how boys con-
nect during play. She created Wonder 
Crew Buddies for boys ages 3 to 5. They 
combine the adventure of an action fig-
ure with the emotional connection of a 
stuffed animal. They’re at www.wonder 
crew.com.

An estimated 500,000 hysterectomies 
will be performed in the United States in 
2017. The Center for Innovative GYN 
Care ensures optimal patient outcomes 
through exclusive, minimally invasive 
surgical techniques, personalized care, 
and treatment tailored to each patient.

Military families on the move 
should know Penske Truck Rental has 
a specialized toll-free call center at 
844-4TROOPS (844-487-6677) to assist 
active and veteran members of the U.S. 
military and their families. The compa-
ny also offers a military discount of 10 
percent. Learn more at www.pensket 
ruckrental.com/discounts/military.

Fresh or frozen, blueberries can be 
tossed into any meal or snack, any sea-
son, at home or on the go. They provide a 
simple yet versatile way to be healthy. For 
recipes and tips on living the blueberry 
life, go to www.blueberrycouncil.org.

James Hardie® fiber cement siding 
embodies the warmth and character of 
wood through various textures, shapes, 
sizes and colors to give homeowners the 
look they want. For more information on 
smart siding, visit www.jameshardie.com.

To avoid infestation, the U.S. Depart-
ment of Agriculture requires homeown-
ers to inspect and remove gypsy moth 
egg masses from household goods prior 
to moving. To help, the American Mov-
ing and Storage Association provides a 
free gypsy moth removal checklist and 
other information at www.Moving.org.

Six members of America’s military 
and their families can enjoy the vaca-
tion of a lifetime by winning the From-
mer’s Travel and HomeAway “6 for 60” 
contest. For further facts and to see the 
contest rules, go to www.frommers.
com/6for60.

Texas is known for its oil, but the 
state is also a leading wind energy 
producer with wind projects gener-
ating over 1,200 megawatts.

The Arctic tern’s migration route spans 22,000 miles round-trip. It flies from 
the Antarctic Ocean to the Arctic Ocean each year. 

A baby blue whale is 25 feet long at birth.

The bird with the longest feathers is the onagadori, a domestic strain of red 
jungle fowl. Its feathers span more than 34 feet.




