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(NAPS)—Sheers are every-
where these days. Translucent,
transparent, ultra-light and see-
through, shimmering sheers are
eclipsing Grandma ’s heavy
drapes.

Gossamer solids and diffused
prints, laces, cottons and chiffons
all look new and are being seen in
many new and interesting ways. 

One option that is considered a
vast improvement over the tradi-
tional sheer has not one, but two
panels of sheer fabric. Horizontal
fabric vanes float between these
sheer panels. The vanes rotate for
enhanced privacy and light con-
trol options. This non-traditional
sheer, called Silhouette® window
shadings from Hunter Douglas
Window Fashions, can transform
a room with soft light control and
undeniable style.

The two sheer fabric layers of
Silhouette shadings provide a
diffusion of light that eliminates
harsh shadows to give a room a
warm glow. They also offer pro-
tection from the sun ’s harsh
ultraviolet rays, which can dam-
age furniture, carpets and pre-
cious collectibles.

With the vanes open during the
day, Silhouette window shadings
raise up into a clean, color-coordi-
nated headrail for a completely
unobstructed view of the outside.
Part blind, part shade, part cur-
tain, Silhouette shadings are avail-
able in a wide array of colors and
textures and two vane sizes—a
classic two-inch and wider three-
inch. Silhouette shadings accommo-
date any style, from the casual to
the traditional.

A brand new face fabric—
Jolie™—is a point d’esprit pattern
on the sheer face fabric (rather
than the vanes). This gives the
shading the look of fine lace close-
up. But at greater distances, the
pattern dissolves away to provide a
more detailed, less diffused view. 

This new fabric has been intro-
duced in the generous three-inch
vane size. The wider vane size
offers a superior view that can
look like shutters, but is very dra-
matic because it is soft.

To learn more about how win-
dow fashions can transform a
room,  ca l l  1 -800 -22 -STYLE
(1-800-227-8953) or you may visit
www.hunterdouglas.com. 

Sheer Looks At The Window On The Rise

Sheer looks at the window have changed over the years, but ele-
gance is always in fashion. Here, sheer window shadings under
draperies add soft light control and undeniable style.

Preschoolers’ New Pal
(NAPS)—Parents may find it

easier to build a child’s self-esteem
and confidence thanks to a four-
year old TV character named Cail-
lou (kai-you). The PBS KIDS TV
character helps accomplish this
goal through animated adven-
tures, puppetry, musical numbers
and documentary segments geared
to the preschooler set.

Airing weekdays, Caillou is a
Top 5 hit with kids, ages 2 to 5, as
the show’s star helps them make
sense of the world. Caillou’s vocab-
ulary and curiosity are just like
those of a child his age and his TV
fans relate to his stories, adven-
tures and life experiences.

The entertaining show encour-
ages parent-child interaction,
especially reading aloud, an activ-
ity that pediatricians say stimu-
lates children’s brain cell develop-
ment. Based on a book series
called Caillou, the show has also
inspired a line of games, puzzles
and toys designed by Irwin Toy for
preschoolers.

Through play, children learn
the skills of winning, losing and
setbacks while having fun. The
fun toys ignite the imagination
and show that life has rules.

Caillou information is available
on the Web at www.pbskids.org/
caillou and www.irwintoy.com.

This Caillou cube activity puzzle
is one fun way to show preschool-
ers how things fit together.

(NAPS)—If you’re nuts for gad-
gets and gizmos, you’re not alone.
Americans just love all the devices
that bring us information, enter-
tainment and connections from
anywhere and everywhere.

The Consumer Electronics
Association (CEA) reports that 58
percent of Americans own a per-
sonal computer; 39 percent own a
camcorder; 23 percent of all
households own all the audio and
video equipment needed to create
a surround-sound movie theater
experience in their home; and 15
percent own a DVD player.

To capitalize on demand, con-
sumer electronics products have
now gone “trendy” by infiltrating
the fashion industry. There’s now a
market for devices that allow con-
sumers to express their individual-
ity.  Apple was one of the first man-
ufacturers to offer consumers a
color choice when it introduced its
iMac computer. (If you can’t stop
bragging about your blueberry
iMac, you know the phenomenon.)

These gadgets are cute and
appealing so it’s hard not to go
overboard. But before you blow
your savings, determine what you
really need. It may not be the
most expensive digital organizer
or laptop computer with all the
bells and whistles. A less expen-
sive model may offer all the func-
tionality you require.

For example, do you need a
desktop or laptop computer? How
important is portability? Some
laptops let you add full-size moni-
tors and keyboards for home or
office use. What do you want your
computer to do: word processing;
home finances; games? What
other features do you need: sound-
card; modem; CD-ROM? Decide
what features and software you
need, and then start comparison-
shopping.

PC Magazine and beststuff.com
are great resources for finding “best
in category” ratings. Consumer
REVIEW.com offers thousands of
product reviews all written by con-
sumers, and by simply answering a
handful of  questions,  Active
B u y e r ’s  G u i d e  ( w w w. a c t i v e
decisions.com) will provide a prod-
uct recommendation based on the
information you provide and the
requirements you identify.  

Once you’ve decided on a prod-
uct, finding the best deal may not
be that tricky. Many Americans
are surprised to learn that eBay
has grown to become the largest
online marketplace for computers
and consumer electronics.

More than 400,000 computer,
photo and consumer electronics
products are up for sale daily on
eBay at some of the best prices
available. More than 50 percent of
these items are brand new. You’ll
find computers, home theater sys-
tems, car stereos, PDAs, digital
cameras, camcorders and more at
www.ebay.com.

You might just save some seri-
ous money while you’re grabbing
the gizmo of your dreams.

New Electronic Products The Inexpensive Way

Every two-seconds a com-
puter, photo or consumer elec-
tronics  product is sold on eBay.
The site offers some of the best
selection and value on all com-
puter-related products.

(NAPS)—If you want to look
your best this holiday season,
here’s how to tame those beards,
mustaches, and goatees. Neatly
trimmed facial hairs are a big
trend this year and will make a
good impression on your friends,
co-workers and relatives. So
before the turkey is carved and
the stockings are hung, get a fresh
holiday look by using these easy
10 Beard-Trimming Tips:

1. Change your look—gradu-
ally. Add some detailing to a goa-
tee or shorten your sideburns an
inch for a subtle, but noticeable
change.

2. To shape a beard, follow the
roundness of your face. If your
beard is too long, it will look like
you’re hiding behind the hair.

3. Got a goatee? For rounder
faces, maintain a longer goatee to
create the illusion of a longer face.
For longer faces, keep a shorter
goatee for the look of a more oval
face.

4. Electric trimmers are always
better than scissors for trimming.
Scissors aren’t nearly as precise
as the electric trimmers in main-
taining an even length for facial
hair.

5. The best time to use a trim-
mer is right after you shower.
Hair is free of dirt and oil, which
makes it easier to trim and shape
your facial hair.

6. Prior to trimming, it’s good
practice to comb your beard or
mustache in the direction in
which the hair grows. Hairs
should lie in the same direction

and in the longest position for an
accurate trim.

7. For beards, use the trimmer
to follow your jawline, moving
toward your chin. For mustaches
and goatees, begin at the top of
the hair, moving in a downward
direction.

8. Use different trimmer set-
tings for different parts of your
beard. Use a heavier setting for
the main part of your beard, then
switch to lighter settings where
hair is thinner.

9. Battling dry, itchy skin? Get
baby soft by using glycerin-based
products instead of ordinary foams
and creams and trade in your wet
blade shaver for an electric one.

10. For holiday travelling, cord-
less trimmers are rechargeable, as
well as small and easy to pack.

If you’re looking for a “neat”
stocking stuffer to give that spe-
cial man in your life a new look,
try the Trim ‘N’ Vac from Wahl
Clipper Corporation. In addition
to giving him that neatly groomed
look, its unique vacuuming trim-
mer won ’t leave a mess in the
sink. For more information, log on
to: www.trimnvac.com.

Holiday Makeover For Guys—
Ten Tips For That ‘Neatly Trimmed’ Look

(NAPS)—Bacterial vaginosis is
a common condition that occurs
when harmful bacteria overgrow
in the vagina. Although BV
affects millions of women in the
U.S. each year, less than half of
the 300 women polled in a recent
survey were able to identify any
symptoms associated with BV and
nearly one-quarter had never
heard of BV. It is essential that
women see a health care profes-
sional for an accurate diagnosis,
because over-the-counter products
for yeast infections are not effec-
tive against BV. For more informa-
tion, consumers can obtain a free
educational brochure, Straight talk
about vaginal health with Deborah
Norville, by calling 1-800-4BV-
NEWS (1-800-428-6397). Or write
to the 3M National Vaginitis Associ-
ation at P.O. Box 2038, Murray Hill
Station, New York, NY 10156 or
visit www.vaginalinfections.com.

A new program, Hooked on
School Success, was designed to
help children master three key
areas in school—homework
habits, test-taking and reading
comprehension. The program was
created by Gateway Learning
Corporation, creators of the popu-
lar Hooked on Phonics, which
more than two million families
and thousands of schools have

used to help teach kids to read.
The program is designed to be
used for 20 to 30 minutes a night,
a few nights a week. For more
information, call 1-888-742-4127
or visit www.HOP.com.

Each year, the Red Cross pro-
vides lifesaving aid to millions of
people affected by hurricane,
wildfires, winter storms and other
disasters. To help meet this over-
whelming need, the Red Cross
has partnered with Coinstar,
makers of the coin counting
machines, found in grocery stores
across the country. Nearly all of
Coinstar ’s 8,900 machines are
programmed to accept donations
to the Red Cross. For more infor-
mation or to make a donation,
visit the Coinstar at your super-
market or call 1-800-HELP NOW.

“Talking to Kids About Brain-
related Conditions” can be
downloaded at www.pfizer.com/
brain.
The American Society of Plastic
Surgeons at www.plasticsurgery.
org.
The Society of Financial Service
Professionals at www.financial
pro.org.
Kinetico at www.kinetico.com.
The Greening Earth Society at
www.greeningearthsociety.org.
Shriners Hospital at www.
shrinershq.org.
America West Vacations at
www.americawest.com.
Zinsser at www.zinsser.com.
Western Union at www.western
union.com.

Check Out
These Web Sites:

***
This is the foundation of suc-
cess nine times out of ten—hav-
ing confidence in yourself and
applying yourself with all your
might to your work.

—Thomas A. Wilson
***


