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(NAPSA)—This year’s autumn
and winter creations are likely to
make one want to skip bikini sea-
son and head right into the excite-
ment of fall fashion.

Celebrity stylist Phillip Bloch
predicts that style for the cool sea-
sons will be all about multicultur-
alism, mixing, matching, and
fresh talent. “Fall is always such
an exciting time in fashion,” he
says. “I love what I see from the
usual big names, but it’s even
more fun to see the wave of new
faces and ideas.”

Here are Bloch’s key trends for
expressing fashion diversity, and
some of his favorite new designers:

The newcomers. New York
City’s Fashion Week shined with
more new design talent than ever
before. Thanks to Italian wine-
maker Ecco Domani, five new
designers—including Zac Posen,
Mark Kroeker, Tess Giberson,
Peter Som and the design collec-
tive As Four—were awarded
$10,000 each and the opportunity
to show during Fashion Week.
The Ecco Domani Fashion Foun-
dation will return for the Fall
2003 shows and applications for
the new designer competition can
be found on www.eccodomani.com
beginning in September 2002. 

Pants. The tighter, the better!
Gone are the days of wide and
full-legged trousers. Look for nar-
row cuts that tuck into boots,
cropped pants—calf- and knee-
high—as well as the classic jodh-
pur style.

Prints. Why not add a little
flower power to the season—sheer
florals are going to be big and
bright. Also look for patterns in
zigzags, paisleys and pucci-like
swirls. 

Black. While bright patterns
make a winter comeback, you

can’t go wrong wearing or pairing
with black. Black is hot and black
is cool. Black is chic and black is
urban. Most importantly—black is
back.

Accessories. It is about stay-
ing warm and this year, the way
to do so in style is with shawls,
scarves and mufflers. Wear them
floaty, embellished, jeweled, short
or long and don’t be afraid to put
with everything from coats to
evening dresses.

Whether experimenting with
new designers, mixing black with
pucci, or trying the dress-over-
pant look, fall dressing is about
fusion. Don’t be afraid to put
together individual items and
pieced-together patterns and fab-
rics. Get ready for fall fashion—
this season, it’s going to be hotter
than a summer day!

From Hot Summer Looks To An Even Hotter Fall

For the fashion-conscious,
new designers offer many high-
lights for the fall season.

Simply Sublime Desserts
(NAPSA)—As the weather

starts to get cooler, many Ameri-
cans take the opportunity to enjoy
simple get-togethers. One way to
be the life of such a party is to vol-
unteer to bring dessert.

For example, Mrs. Smith’s Bak-
eries now offers rich and luscious
Soda Shoppe Pies. These smooth
Chocolate and delicious Coconut
pies are just right to satisfy peo-
ple’s craving for something cool
and creamy.

Thaw-and-serve pies are easy
and convenient. Simply slide the
frozen pie out of the tin and into
your own pie plate, then let it
thaw in the fridge. These new cre-
ations can be served as is, or dress
them up with this easy topping:

Banana Split Topping

11⁄2 bananas, sliced
2 tablespoons lemon juice
1 small can of crushed

pineapples, well-drained
Chocolate syrup
Maraschino cherries

Let banana slices sit in
lemon juice a few minutes
before layering around edge of
thawed pie. Spoon crushed
pineapple next to banana
slices. Drizzle with chocolate
syrup. Adorn with cherries.

For more easy dessert recipes,
visit Mrs. Smith’s Web site at
www.mrssmiths.com.

A thaw-and-serve pie can be a
cool-and-creamy offering at any
seasonal gathering.

(NAPSA)—The American steel
industry is coming out of its worst
crisis in history, but an import
relief program that President
Bush put in place this year is
starting to have a positive impact,
according to a study recently pub-
lished by Dr. Peter Morici, a pro-
fessor of international business at
the University of Maryland.

In recent years, the United
States became the world’s steel
dumping ground, as massive lev-
els of foreign steel were dumped
here, due to global excess steel
capacity and rigged markets
abroad. These illegal and unfair
practices, combined with an over-
valued dollar, caused the U.S.
steel industry losses in excess of
$3 billion in the last three years,
and drove 34 American steel com-
panies into bankruptcy. As a
result, more than 50,000 steel-
workers were sent from manufac-
turing lines to unemployment
lines across America.

In 2001, an International
Trade Commission investigation
found that the American steel
industry had been seriously
injured by imports. In March of
2002, President Bush took action
on those findings and imposed tar-
iffs on certain imports of steel
through 2005. While these tariffs
do not prevent foreign steel from
entering U.S. markets, they have
begun to correct the undercutting
of prices of steel dumped from for-
eign markets.

According to the Morici study,
titled “The Impact of Steel Import
Relief on U.S. and World Prices: A
Survey of Some Counterintuitive
Results,” these tariffs, along with
a depreciating dollar, have started
the healing process for America’s
steel industry, without causing
short-term damage to U.S. steel-
consuming manufacturers. While
there has been partial price
restoration in some steel products,
steel prices here remain below
their 20-year averages, and steel
prices abroad are up by as much
or more. 

Despite these positive signs,
the healing process for steel is
still far from over, as steel compa-
nies continue to fulfill multiyear
contracts set while steel prices
were at record lows. 

This healing process is further
drawn out by exclusions to the
tariffs, which have been granted
to foreign producers. In fact, more
than 800 additional requests for
exemptions are currently being
considered by the federal govern-
ment. Many of these requests are
from the same foreign producers
who previously benefited from
dumping steel into the U.S. and
who now want permission to send
steel again to our shores at
dumped prices. 

While concerned about unwar-
ranted exemptions, the steel
industry has publicly voiced sup-
port for President Bush’s actions
and has embraced the administra-
tion’s policy in defending one of
America’s most vital industries
against unfair and illegal trade
practices. The President’s steel
program is beginning to work, as
a competitive U.S. steel industry
is being slowly restored to health
while it efficiently meets our
nation’s steel demands.

For more information on the
domestic steel industry and the
impact of foreign imports, visit
www.steel.org.

Domestic Steel Recovering From Import Crisis

Recent moves by the govern-
ment have slowed job losses and
bankruptcies, reversing this
disturbing trend.

Classic Games Making A Comeback

Not only do such games provide
a kind of “comfort food” feeling for
parents, harkening back to their
own halcyon days, but they also
serve as an innocent, nonviolent
alternative to the computer and
video games of today. For these
reasons, a leading toy manufac-
turer has brought back a pair of
favorites—one spiffed up for the
21st century, one just as the Gen
Xers remember—to entertain a
new group of children.

Getting a makeover is that
m a s t e r p i e c e  w i t h  m a r b l e s ,  
Ker Plunk! Now with two levels of
connectors from which kids (and
their parents) pull the playing
sticks, as well as jewel-toned mar-
bles, electronic lights and sounds,
Electronic Super Ker Plunk! ele-
vates the fun of the original.

T h a t ’s  n o  m e a n  f e a t ,  a s  
Ker Plunk!—first released in
1967—has been a top seller for
more than 30 years, finishing
among the top 20 toys of the year
as recently as 2001. Electronic
Super Ker Plunk!, a special ver-
sion created to celebrate the 35th
anniversary of the original, retails
for approximately $19.99.

Meanwhile, Classic Football II
is once again taking the field,
reviving the popular run-kick-
pass-and-punt excitement that the
original handheld game inspired.
Red LED (light-emitting diode)
segments allow players to move
back and forth across the “field”
as the quarterback, avoiding vir-
tual tacklers to score the winning
touchdown. Great to bring on long
road trips, or the right fit as a
stocking stuffer, Classic Football
II sells for about $15.

“These classics are still wildly
popular with adults and now a new
generation of kids will love the
authentic feel and excitement of
these games,” says Phil Jackson,
Vice President of Games & Puzzles
Marketing for Mattel, Inc. “They
also give dads a fighting chance to
compete with their kids.”

To learn more about these and
other Mattel products, visit the

Games from the ’60s and ’70s
are making a comeback today.

(NAPSA)—Now that many of 
the  members  o f  Generat ion  X 
have children of their own, is it 
any surprise that the games they 
grew up with—products that hit 
their heyday in the late ’60s and 
early ’70s—are finding their way 
out of the closet or attic and into the 
hands of a new generation of kids?

Web site at www.mattel.com.
According to Celtic legends, the hazel tree is the tree of

knowledge.

***
When you see a snake, never mind where he came from.

—W.G. Benham
***

***
As soon as you trust yourself you will know how to live.

—Goethe
******

My best friend is the one who
brings out the best in me.

—Henry Ford
***

St. John’s, the capital of New-
foundland, is the point in North
America closest to Europe.




