(NAPSA)—An ex01t1ng new
concept in family fun is bringing
parents and children together for
hours of entertainment.

Ever hear of The Family Enter-
tainment of the Month Club? This
new concept gives families the
opportunity to receive specially
designed, themed packages deliv-
ered right to their doors. Each pack-
age includes a selection of games,
puzzles, books, gadgets, gizmos and
more, along with a newsletter fea-
turing additional activities, articles
from doctors, therapists, teachers
and even actors and comedians on
the importance of family play and
ideas to make family time even
more fun.

Enrolled families will sign up to
receive club packages monthly, bi-
monthly or quarterly. Each pack-
age has a theme, such as “laugh-
ter,” “mystery,” “discovery” and
“amazement” just to name a few.
The packages are designed and
tested by teachers, parents and toy
experts and are offered by the Lolo
Company, the company behind the
award-winning game Don’t Make
Me Laugh Jr., which is included in
the first club package. It’s a fun
game of improvisation in which
players race from the “Little

Board games are increasingly
popular as families come together
for hours of fun.

Chuckle” to the “Big Guffaw” while
they perform zany activities
described on the “Ha Ha, Ho Ho,
Hee Hee” cards. The goal of these
family centered games and activi-
ties is to bring parents and chil-
dren together and to strengthen
and build their relationships.

“We design our products to pro-
mote communications and interac-
tion through creativity and laugh-
ter,” says Charlie Paul, president
of Lolo Company.

The Family Entertainment of
the Month Club is a fun and excit-
ing way to keep families amused
all year-round.

To sign up for the club, visit
www.lolofun.com.





