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(NAPSA)—For the estimated
three million new teen drivers
each year, getting their license is
the easy part. Earning the keys to
safe driving is a bigger challenge.
Parents can help keep their teens
safe by preparing them to make
responsible decisions, especially
behind the wheel.

Unfortunately, many parents
and young drivers don’t under-
stand the risks associated with
marijuana use. In fact, driving-
age teens are nearly four times
more likely to use marijuana than
younger adolescents. To make
matters worse, too many teen
drivers don’t understand the risks
associated with marijuana and
driving. Approximately one in six
high school seniors in the U.S.
report driving under the influence
of marijuana.

Marijuana is addictive and can
lead to a host of health, social and
behavioral problems at a crucial
time in kids’ lives. Teens using
marijuana are also more likely to
take risks, such as driving while
high or riding with someone who
is driving under the influence of
alcohol or illicit drugs. Research
shows that smoking pot affects
concentration, perception, coordi-
nation, and reaction time, many of
the skills required for safe dri-
ving—and these effects can last
up to 24 hours. 

Combining drug use with teens’
inexperience and risk-taking
behavior can lead to disaster on the
road. Nearly one in five 16-year-old
drivers is involved in a collision in
their first year of driving. And
crashes are the leading cause of
death for young people age 15 to
20, causing roughly one-third of
fatalities. 

A wrong turn at this important

crossroad for teens could have
deadly consequences. In 2001, an
estimated 38,000 high school
seniors in the U.S. said they
crashed after driving under the
influence of marijuana and 46,000
said they crashed while driving
under the influence of alcohol.

Parents make a difference
when it comes to marijuana use
and other risky behaviors.
Greater parent involvement, set-
ting clear rules and knowing
where your teen is and who they
are with are linked to safer dri-
ving and less marijuana use.
Crashes were one-seventh as
likely to occur among teens with
strong parental monitoring; and
two-thirds of youth ages 13 to 17
say that upsetting their parents
or losing the respect of family
and friends is one of the main
reasons they don’t smoke mari-
juana or use other drugs.

For more information on mari-
juana and keeping your teen drug-
free, visit www.TheAntiDrug.com.
The site also offers a free pam-
phlet called “Wake Up to the Risks
of Marijuana: A Guide for Par-
ents.” The pamphlet can also be
ordered by calling 1-800-788-2800.

Parents Can Help Teen Drivers Steer Clear Of Pot

By staying involved in teens’
lives, parents can help their chil-
dren make smarter choices.

Rodeo Drive Style
(NAPSA)—This holiday season,

there’s a way to give the women in
your life some Beverly Hills glam-
our straight from Rodeo Drive.

Bijan, a top designer who cre-
ates original, one-of-a-kind fash-
ions for many of the world’s most
famous people, also offers an

extravagant women’s fragrance. 
His signature scent, bijan, is

an award-winning fragrance rec-
ognized for its rich, indulgent fra-
grance notes and innovative pack-
age design.

This must-have luxury is avail-
able in specially-priced gift sets
featuring the fragrance along with
Glistening Body Wash and Glis-
tening Body Cream. This gift set
can add sparkle and shine to the
stars in your life.

Your loved ones may sparkle and
shine with appreciation when
they receive a fragrance gift set
with glistening body wash and
glistening cream.

(NAPSA)—For the last 19
years, the National Breast Cancer
Awareness Month (NBCAM) Board
of Sponsor members have been
working collectively to “Pass the
Word” throughout the country that
early detection of breast cancer
saves lives. This year, they are
depending on the general public to
join in this national effort to “Pass
the Word” to as many women as
possible that: 

• Early detection saves lives;
• Mammography screening is

the single most effective method of
early detection and an annual
mammogram is recommended for
women over 40 years of age;

• Women should know how
their breasts normally feel and
report any breast change promptly
to their health care provider; and

• Both breast self-examinations
starting at the age of 20 and clini-
cal breast examinations every
three years for women in their 20s
and 30s and every year for women
40 and older should be part of reg-
ular breast awareness activities.

“Studies show that finding a
tumor at its earliest stage, before
it can be felt, and getting appropri-
ate treatment are the best ways to
survive a diagnosis of breast can-
cer,” said Susan Nathanson,
National Coordinator, NBCAM.
“That’s why this year’s ‘Pass the
Word’ campaign is so imperative.
It challenges the public to share
these important messages with
their friends and loved ones.”

Unfortunately, women are still
not having their annual mammog-
raphy screenings. One reason is a
lack of education about the impor-
tance of mammography screening
for early detection. Additionally,

some women are afraid that they
may discover breast cancer or that
the test itself will be painful. Still
others believe they do not have
access to mammography screening
because they are uninsured and
are unaware that free mammogra-
phy screening is available through
the Centers for Disease Control’s
Early Detection and Treatment
Program for Breast and Cervical
Cancer (888-842-6355).

NBCAM offers several ways to
“Pass the Word” this October. The
Web site, www.nbcam.org, provides
options to send personalized elec-
tronic greeting cards and template
e-mail messages to remind friends
and family that early detection
saves lives and encourage them to
schedule their annual mammo-
grams. In addition, the Web site
contains several sources of more
information about the importance
of early detection.

For further information, contact
S u s a n  N a t h a n s o n ,  N B C A M
National Coordinator at 312-596-
3557, or visit the Web site at
www.nbcam.org.

“Pass The Word”To Friends And Family That Early
Detection Saves Lives

(NAPSA)—It has long been
known that colors can alter our
moods and appetites. Years of
research has shown that certain
colors elicit specific—and often
strong—responses. 

For instance, colors such as
red, yellow and orange can
inspire conversation and an
upbeat attitude. The cool colors,
such as green and purple, can
pacify the emotions and are
thought by many to be ideal for
bedrooms or private retreats.
Pink is said to soothe and pro-
mote affability and affection,
while yellow is thought to cheer
and increase energy. Blue is used
to facilitate healing, tranquility,
stability and loyalty. 

Colors also translate the lan-
guage of flowers with pink posies
communicating happiness, grace
and admiration. Red, as in roses,
sends messages of love, respect
and passion. Yellow blooms signify
friendship, caring and joy. White
flowers proclaim purity and inno-
cence. Lavender tells of deep love
and sympathy.

Through the centuries, colors
have also been used for communi-
cating meanings in flags, shields
and family crests, the months of
the year and the seasons and reli-
gious symbolism. We use color to
describe situations, such as “once
in a blue moon everything goes
right.” 

In religious symbolism, red is
associated with fire and blood and
blue with heaven and truth.

Even the realm of technology
has been influenced by color. For

years, laptops and cell phones
were available in only bland,
neutral colors. The same for hand-
held video game systems. Now the
makers of the latest technology let
people express their individuality
and personality by offering their
newest devices in a wider array of
colors.

For instance, Game Boy®

Advance SP, is now offering con-
sumers a chance to express them-
selves through color. This re-
designed version of the popular
Game Boy Advance now comes in
two new color choices—Flame (red)
and Onyx (black)—that let con-
sumers personalize these high-tech
gadgets. The system also is avail-
able in the original colors of Cobalt
(blue) and Platinum (silver).

For more information, please
v i s i t  w w w. n i n t e n d o . c o m  o r
www.gameboyadvance.com.

Adding A Stroke Of Color To Your Life 

The high-tech world is becoming
more colorful as manufacturers
let consumers add a touch of
individuality—and color—to their
ce l l -phones  and  hand-he ld
devices.

(NAPSA)—It’s getting to look a
lot like Christmas and some of the
season’s most sensational looks
sparkle with lights, lights and
more lights.

The top lighting trends this
season include:

• Clear lights randomly twin-
kling all over the light string
(instead of every second, fourth or
sixth light going on and off
together), and “icy” fiber-optic
wreaths, garlands and trees
crimped to allow more visible light
to shine along each strand.

• Seven-foot-tall illuminated,
inflatable Christmas characters to
welcome visitors are available
from the Improvements Catalog
(www.improvementscatalog.com).
Choose from snow kids with their
tree or a Teddy Bear Santa. Just
open the box, flick a switch on the
built-in electrical air pump and
watch the characters take—and
keep—their shape.

• A new trend in outdoor decor
incorporates holographics into
this holiday classic motif.
Improvements offers a holographic
gingerbread house and ginger-
bread kids, and for indoors a
resin, fiber-optic lighted ginger-
bread train and gingerbread
house, and gingerbread resin
stocking holders.

• Also available from Improve-
ments is a 12-inch-tall elegant
fiber-optic angel that looks like a
china doll. She plays eight differ-
ent holiday songs.

• Morphing continues to be
popular in homes across America.

This year, line the drive, walkway
or front entry with Candy Cane
Lights that morph from red to
green. Add a 25-inch snowflake
that morphs from clear to blue, or
a 6-ft. wire tree in either color.

• Colored mesh over commer-
cial size pre-lit animated 48-inch
angels with moving wings and a
waving snowman greet passersby.
Improvements also has a mesh-
covered pre-lit stationary 72-inch
soldier and an 84-inch archway,
along with traditional star and
snowflake light strings.

The catalog also offers a large
selection of trees, ornament boxes
and other key essentials to make
the season bright.

For more information, visit
www.improvementscatalog.com or
call 1-800-642-2112.

Home—Improvements—For The Holidays

To make your season bright, visit
www.improvementscatalog.com
or call 1-800-642-2112.

***
The trouble with the rat race is
that even if you win, you’re still
a rat.

—Lily Tomlin
***

***
Opportunity is rare, and a wise
man will never let it go by him.

—Bayard Taylor
***

***
Misfortunes always come in by
the door that has been left open
for them.

—Czech proverb
***

***
Wise men learn by other men’s
mistakes, fools by their own.

—H.G. Brown
***




