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The Irony Of Ironing
(NAPSA)—According to the

Clothing Care National Habits
and Practices survey, 75 percent
of clothes are sent to the dry
cleaner to remove wrinkles and
odors—not to remove visible
stains. That may be because one
in three Americans would rather
go to the dentist than iron and
only cleaning the bathroom is a
more disliked household task. 

Fortunately, a new stretch fiber
is revolutionizing the cotton shirt-
ing market. DOW XLA is the only
stretch fiber that can be combined
with true non-iron finishes to cre-
ate an ideal shirt for today’s busy
consumer. 

The first U.S. retailer to use
the fiber, Brooks Brothers, is
weaving it into its two-ply cot-
ton shirts. Other major retailers
are catching on to this trend—
creating clothing with the ulti-
mate combination of comfort
and performance. 

What’s more, unlike other
stretch garments, this new stretch
fiber can be treated just like cot-
ton. Clothing retains its shape,
even after multiple launderings—
and can be bleached and tumble-
dried without worry.

For more information, visit
www.dowxla.com.

One in three Americans would rather go to 
the dentist than iron.

Ironing is the second-most disliked 
household task, following only cleaning 
the bathroom.

To Iron Or Not To Iron—Studies 
Show, Most Americans Say: “Not”

Maria Walls, R.D.,
Senior Nutritionist

Weight Watchers International, Inc.
(NAPSA)—To promote the ben-

efits of fresh produce, Weight
Watchers® continues its Pick of the
Season, a public health initiative
spotlighting seasonal fruits and
vegetables, with recipes this quar-
ter for apples. This easy-to-find
produce selection not only tastes
great, it provides a wide range of
nutrients essential for good health. 

Apples provide eating satisfac-
tion without a lot of calories as
well as being a quick and easy
way to get some tasty nutrition.
One medium apple, which trans-
lates into a 23⁄4” diameter or three
apples per pound, has about 70
calories. Apples also provide fiber,
with the amount of fiber doubling
when the skin is eaten. They con-
tain less than 1⁄4 gram of fat and
150 milligrams of potassium.

So enjoy apples—not just as a
crunchy snack, but as part of
mouthwatering recipes. Apples
are delicious and nutritious,
which is why this snack-sized
fruit is this season’s Weight
Watchers® Pick of the Season.
Apples can do it all—from appe-
tizers to desserts. Four flavorful
recipes are Tangy Apple Salad,
Pork with Apples ‘n ’ Kraut,
Sweet Potato and Apple Casse-
role and, for dessert,  Apple
Crisp. The Sweet Potato and
Apple Casserole follows. For the
other recipes and to learn more,
visit www.WeightWatchers.com
or call 1-800-651-6000. 

Sweet Potato and 
Apple Casserole 
Makes 6 servings

3 medium-sweet potatoes 
1⁄4 cup granulated sugar 

1 tablespoon grated orange
zest 

1⁄2 teaspoon ground nutmeg 
1⁄4 teaspoon salt 
3 medium apples, pared,

cored and cut crosswise
into 1⁄2” rings 

1⁄4 cup orange juice 
1. Wash sweet potatoes and

prick in several places with
tines of a fork. Microwave on
High for 8 minutes (until a fork
or knife is easily inserted).
When cool enough to handle,
peel and cut into 1⁄2” slices. 

2. In a small bowl, combine
sugar, orange zest, nutmeg
and salt. 

3. In a deep, 11⁄2-quart mi-
crowavable casserole, layer
alternate slices of potatoes and
apples; sprinkle with sugar
mixture, then orange juice.
Microwave on High for 6 min-
utes (mixture should be pip-
ing hot and apples should be
tender). 

POINTS® value per serving: 2,
134 Calories, 0g Fat, 3g Fiber. 

Apples Are The Pick Of The Season

Apples don’t just taste great,
they’re good for you, too.

(NAPSA)—If you’ve ever suf-
fered heartbreak over the end of a
relationship you hoped would last
a lifetime—or even the end of “Sex
and the City”—it’s time to dry
your tears and pick up a copy of
“Diamonds Take Forever,” the
debut novel by Manhattan native
Jessica Jiji.

Against the glittering backdrop
of New York City (with side trips
to L.A.), you’ll follow the story of
Michelle Benamou, a sexy but
insecure news producer whose
Marine Corps boyfriend wants a
career in the Drug Enforcement
Agency more than a lifetime of
love sealed with an “I do.” After he
dumps Michelle in search of
adventure, she’s left hunting for
an apartment in the sky-high
Manhattan real estate market.
With no better prospects, she
lands a sublet in a store on chic
West Broadway, where she lives
illegally while the owner shops for
the fall collection in Italy.

Michelle’s soft landing is cush-
ioned further when she reconnects
with an old flame—Bennett, a
lawyer-turned-journalist who has
fallen in love with her all over
again. Only problem is he’s not yet
divorced—and she’s not ready to
give up hope that her Marine will
return.

Working at a national news
broadcasting station provides
some distraction for Michelle, but
when the company starts restruc-
turing, her prospects suddenly
fade faster than this morning’s
lipstick.

When the drama is about to go
into overdrive, Michelle consults
an old fortune-teller who throws
stones to predict the future.
Before she knows it, Michelle has
two men to choose from and a new

dream job reporting on movies in
the Big Apple. Better than that,
she’s learned that a diamond is
just a little black rock until it’s
forged by fire and time—and that
the most dazzling and precious
gems emerge from life’s greatest
challenges.

“Jessica Jiji has a talented and
edgy voice, rarely seen in women’s
fiction,” says Lyssa Keusch,
senior editor for Morrow/Avon. In
a pre-release review, Romantic
Times raved: “Like the diamonds
in the title, this novel has flashes
of brilliance.”

Available in all major book-
stores and online (for listings,
v i s i t  w w w. j e s s i c a j i j i . c o m ) ,
“Diamonds Take Forever” is more
fun than a bachelorette party and
its thoughtful insights will leave
readers feeling more confident
about love than if they’d just
caught the lucky bouquet.

New “Diamonds” Book Is A Girl’s Best Friend

New Diamonds novel has “flashes
of brilliance.”

(NAPSA)—If you plan to avoid
the crowds and shop from home
this holiday season, you’ll have
plenty of company. 

Shoppers plan to spend more
than half of their holiday budget by
shopping online, according to a poll
by America Online. The same poll
also found that Americans plan to
boost their online spending by 6.5
percent, reaching an average of
$295 per household this year. 

Why the surge in Internet
shopping? One reason may be that
e-tailers continue to add new fea-
tures that make online shopping
easier. Companies now let shop-
pers search their sites by cate-
gories ranging from gift type to
price range. 

The online children’s super-
store, eToys (www.etoys.com), even
lets shoppers sort by the age of the
recipient, gender or toy category.
Shoppers can use the site’s search
function to quickly locate the right
gift from its selection of more than
10,000 items. They can also use
the site’s Gift Finder feature to see
the experts’ handpicked recom-
mendations for each specific gift
search.  

Here’s a look at the children’s
gifts the experts at eToys predict
will be hot this year:

Baby
• LeapFrog Little Touch Lulu the
Letter-Spinning Spider 
• Fisher-Price Baby Gymnastics
Activity Tunnel 

Ages 1-2
• Chicco Bilingual Smart Driver
• Radio Flyer Classic Walker
Wagon 

Ages 3-5 
• Disney Princess Cinderella
Coach Dress-up Trunk 
• Fisher-Price: Star Station
Entertainment System

Ages 6-8
• V.Smile Pocket Learning System
• Amazing Amanda

Ages 9-12
• I-Cybie Robotic Dog 
• 104-Piece Wood Case Art Set

Ages 13-16
• Power Pogo X 
• Madden NFL 06 

To see the full holiday hot list,
or for more information, visit
www.etoys.com.

Finding This Year’s Great Gifts

Fast Shopping—Some e-tailers
let shoppers search for gifts by
the age of the recipient.

(NAPSA)—A new facial prod-
uct line focuses on every woman’s
individual beauty needs with 11
unique products for a daily skin
care regimen that helps fight
micro-swelling in the comfort of
home. Along with the proprietary
tropical botanicals, TAHITIAN
NONI® TePoemä™ features TAHI-
TIAN NONI® Juice and noni leaf
extract which contain unique
properties known to help main-
tain healthy skin. 

Before heading for the hills,
check out the one-stop travel Web
sites that help you spend more
time on the slopes and less time
trying to get there. You can type
in one URL, Overstock.com, to
find available rentals at the top
ski resorts in North America.
Expert travel advisors who are
trained and certified for each
mountain resort are available to
answer questions and help in
planning your trip, including air-
fare and car rental. 

Hurricanes and other unfore-
seen events left many travelers
without anyone to call when they
had to change their travel plans.
Stranded travelers who had
booked through an online travel
agency had a hard time getting
help. However, most people who
had booked their trip through a
travel agent had better luck. Dur-
ing Hurricane Wilma, for exam-
ple, Liberty Travel agents worked
around the clock to evacuate vaca-
tioners from Cancun, offering
reassurance during a time when
it was much needed.

In a recent survey of more than
600 consumers, 89 percent of the

survey respondents agreed that
underwear and socks make great
holiday gifts, said Sidney Falken,
Hanes brand champion. “In our
survey, two out of three consumers
said they like receiving underwear
and socks as much today as they
did when they were young.” To
learn more, visit www.hanes.com.

Give your dining room a quick
makeover by creating beautiful,
holiday-themed, chair-back cov-
ers. This easy-to-do project from
Rowenta, manufacturer of high-
performance garment care prod-
ucts, will help you dress up your
home, just in time for all those
holiday guests. Get directions at
www.rowentausa.com.

It may not be considered a var-
sity sport, but women are hitting
the books more than men and for
a better average. In a recent
study, it was learned that Amer-
ica’s female college students study
more, are more likely to read their
textbooks thoroughly and to earn
“A”s in their courses, and expect
to graduate in less time than their
male counterparts. The study was
commissioned by the Association
of American Publishers.

***
Every man should be born again
on the first day of January.
Start with a fresh page. Take up
one hole more in the buckle if
necessary, or let down one,
according to circumstances; but
on the first of January let every
man gird himself once more,
with his face to the front, and
take no interest in the things
that were and are past.

—Henry Ward Beecher
***

***
For last year’s words belong to
last year’s language. And next
year’s words await another
voice. And to make an end is to
make a beginning.

—T.S. Eliot
***

***
Let us love winter, for it is the
spring of genius.

—Pietro Aretino
***




