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(NAPSA)—Energy-efficient
home cooling systems don’t just
save homeowners money on
energy bills and reduce the harm-
ful impact on the environment.
This year, qualified systems may
also help homeowners earn a fed-
eral tax credit under the Ameri-
can Recovery and Reinvestment
Act of 2009.
To be sure the system you

choose will operate at peak effi-
ciency, it’s important to have it
installed by a qualified contractor
who is knowledgeable about high-
efficiency systems, such as those
that have earned an Energy Star
label.
The most qualified technicians

are those who have been certified
by a recognized authority in the
HVAC industry.
For example, qualified heating,

ventilating, air-conditioning and
refrigeration (HVAC/R) techni-
cians, such as those certified by
North American Technician Excel-
lence (NATE), have proven their
knowledge in the HVAC/R indus-
try by passing specialized certifi-
cation tests. NATE is the only
technician certification organiza-
tion supported by the HVAC/R
industry.
By properly installing and

maintaining the system, a certi-
fied technician can do more than
help homeowners lower utility
bills.
Proper installation can prevent

callbacks and warranty returns.
Service is fast and efficient and sys-
tems are more likely to run at peak
efficiency, which is even more
important when budgets are tight.

Finding a certified technician
has become a lot easier. A helpful
new Web site, www.HVACR
Advice.com, features a contractor
locator where homeowners can
type in their zip code and find
local companies that employ
NATE-certified technicians.
In addition to a contractor loca-

tor, the site also features an
energy-savings calculator, a heat-
ing/cooling checklist, maintenance
tips, information on how to make
your home more energy efficient,
details on carbon monoxide safety
and detection, and definitions of
efficiency ratings.
For more information, visit

www.HVACRAdvice.com.

Energy Efficiency EasierWith Expert Advice

Using a certified technician en-
sures your HVAC system will be
functioning at its best and as
efficiently as possible.

(NAPSA)—Declining house
prices coupled with historically
low mortgage rates and a new tax
credit for first-time homebuyers
seem likely to boost home sales in
the months ahead.
Before beginning a search for

their dream house, potential
homebuyers should do their home-
work and the first lesson should
be learning which mortgage loan
is right for them. Today’s buyers
have read about the problems
choosing the wrong loan can
cause, and now, more people want
safe, secure mortgages that are
affordable and sustainable.
There are two main options for

first-time buyers and others
unable to make a 20 percent down
payment: loans insured by the Fed-
eral Housing Administration
(FHA) and loans insured by pri-
vate mortgage insurers. Premiums
for each are tax deductible, and the
insurance may be cancelable when
equity in the home reaches 20 per-
cent. Both programs are safer than
the combo or “piggyback” loans no
longer in favor, but each has its
own characteristics.
FHA loans, for example, often

require a smaller down payment,
as low as 3.5 percent, and may be
easier to qualify for than loans
protected by private mortgage
insurance. Those with less than
perfect credit, or who are looking
to buy in a market experiencing
home price declines, may find the
FHA to be the right choice.
Loans with private mortgage

insurance can be slightly more
expensive than FHA loans, and
minimum down payments gener-
ally range from 5 to 10 percent,
although larger down payments
may be required in some markets.
While the application process is

streamlined, mortgage insurance
credit standards can be more
demanding, making the insurance
less available in markets experi-
encing drops in home prices.
Despite somewhat higher

prices and stricter eligibility stan-
dards, private mortgage insurers
provide additional features that
many buyers find attractive in
today’s market. Genworth Finan-
cial, for example, purchases job
loss protection that pays up to
$2,000 a month for up to six
months to cover the principal,
interest, taxes and insurance on
mortgages of its insured cus-
tomers who become involuntarily
unemployed at no additional cost
to them.
The company also has an active

Homeowner Assistance program
that saved over 13,000 homeown-
ers in financial difficulty from
foreclosure in 2008 alone. Both
features come at no extra charge
with mortgage insurance.
The company even provides dis-

counted rates for buyers who com-
plete an approved education pro-
gram. Additional information is
available at www.SmarterMI.com.

Buying A Home: DoYour Homework

First-time homebuyers are doing
their research before house hunt-
ing, looking for loans that are
safe, secure and sustainable.

Celebrating 75Years Of Fun
(NAPSA)—It may come as a

surprise to some, but for the past
75 years, one of the most enter-
taining places to visit in Los Ange-
les has been...the Market.
Not just any market, however.

The Original Farmers Market
remains the No. 1 tourist destina-
tion in Los Angeles. For locals, the
phrase “Meet me at 3rd and Fair-
fax” has been part of the city’s lingo
since the Market opened in 1934.

Festivities celebrating the
anniversary include a large birth-
day party, commemorative mer-
chandise, a photo history book,
new cookbook, and the long-popu-
lar Mardi Gras, Fall Festival, Car
Show and summer concerts.
Fun Facts About the Market:
• Culinary artisans create ice

cream, toffee, fudge, peanut but-
ter and fresh baked goods every
day at the Market.
• On an average day, employees

in the various shops and restau-
rants use at least 20 languages as
they serve their customers.
• The Los Angeles Times called

the Market “the number one place
in L.A. to spot stars.”
For more information, visit

www.farmersmarketla.com.

Farmers Market is a Los Angeles
Cultural and Historic Landmark.

(NAPSA)—In tough economic
times, it’s often the “family enter-
tainment” budget that gets cut
first. That’s why it’s important to
seek out new and inexpensive
ways for families to spend time
and have fun together.
A company called Wild Planet

has introduced a series of afford-
able games designed to get fami-
lies up and moving, laughing and
learning. The games are healthful
and challenging and offer an
active twist on family game night.
For families with kids as young

as 3, Smart Step Games such as
Animal Scramble exercise the
bodies and minds of multiple gen-
erations. A giraffe-shaped tagger
calls out characteristics of differ-
ent jungle animals that players
need to identify, run to and tag.
Family members work together
cooperatively to achieve their best
shared score. In the process, kids
learn how to identify animals in
different ways—responding to
clues about colors, letters and
sounds.
To keep the older kids enter-

tained, there are Hyper Games for
families with elementary and mid-
dle schoolers. Games such as
Hyper Dash and Hyper Jump
focus on movement and math
skills, instructing players to run
to or jump on the answers to addi-
tion or subtraction problems.
Hyper Games have head-to-

head modes for competitive team
play. Parents may outwit the kids,
but children often outrun the
adults. The games keep track of
everyone’s score, eliminating any
chance of cheating or fighting over
who won.
All the Hyper Games and

Smart Step Games play upbeat
music and call out encouraging
phrases to keep the mood lively
and light. The games can be
played indoors or out, and for kids
who want to practice their skills
between rounds of family fun,
each game offers a single-player
mode in addition to team settings.
Preschoolers can get moving

with their friends from the
“Mickey Mouse Clubhouse” TV
series with the newest Smart Step
game, Mickey’s Mouse-ke-TAG.
Other new games include 1-2-3

Stomp! and Hyper Blast, in which
players stomp their feet to send
numbers flying and then run to
retrieve the numbers as quickly as
possible. After an energetic
evening of active family games,
parents will be worn out and
ready for bed, right along with the
little ones.
To learn more about any of

these affordable games, visit
www.wildplanet.com or call (800)
247-6570.

Get Off The CouchWith Active Family Games

A popular line of active games
exercises the bodies and minds
of kids (and parents).

(NAPSA)—Redecorating your
home may be easy and inexpen-
sive, says Rachel Ashwell, the
designer behind Simply Shabby
Chic for Target, long considered the
design destination for anyone look-
ing to revamp or simply refresh
any room in the home on a budget.

**  **  **
Getting tested, embracing

technology and talking about
hearing loss are three steps older
adults can take to improve hear-
ing health. To learn more tips from
the Energizer “Live Healthy.
KEEP GOING” program, visit
energizer.com/livehealthy. 

**  **  **
Sony’s noise-canceling head-

phones, available at Target, allow
you to block out distractions and
provide a quieter environment for
audio entertainment. Plus,
they’re great for using at home
when you’re trying to blast an
action movie or an album without
blasting the people around you.

**  **  **
A cookbook by best-selling

author Stephanie Ashcraft called
“101 Things To Do With Meat-
balls” features meatballs in a
variety of recipes, from light sal-
ads and appetizers to pasta and
rice dishes. Many of the afford-
able recipes can be viewed at
www.casameatballs.com or on
the Farm Rich Web site
www.farmrichfun.com.

**  **  **
Not-for-profits can use technol-

ogy to cut costs. Heifer Interna-
tional recently purchased a
ShoreTel IP Unified Communica-
tions system. The organization
reports that ease of management
and reduced phone line costs now
save it money and keep employ-
ees and donors connected. Visit
www.shoretel.com. 

**  **  **
To make the most of an annu-

ity plan, experts say to back it up
with the right insurance company.
A firm with a long, steady track
record, such as New York Life
Insurance Company, can help pro-
vide essential stability. Visit
www.newyorklife.com/GLI. 

**  **  **
For terrific recipes, such as

Garlic and Olive Oil Chicken
Kabobs, and information about
olive oil, visit www.about olive
 oil.org.

(NAPSA)—To help improve
indoor air quality, use high-per-
formance air filters, such as the
Filtrete 1” Advanced Allergen
Reduction Filter from 3M. It can
help capture particles such as
pollen, smoke, dust mite debris,
mold spores and pet dander.
Learn more at www.Filtrete.com.

**  **  **
A recent study by the Environ-

mental Working Group found that
of more than 1,000 brand-name
suns c r e en  p r oduc t s ,  CVS /
 pharmacy brand sunscreens, such
as waterproof Continuous Spray
Sunblock, ranked in the top three
for quality and protection. 

**  **  **
People with PKU can’t process

many foods. There is no cure but
the disease can be managed by
controlling Phe levels. There are
several ways for PKU patients to
control their Phe levels, including
a strict low-Phe diet and daily
medicine. To learn more about
PKU, visit www.pku.com.




