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Despite Potential Dangers
To Health, Hookah Smoking

OnThe Rise
(NAPSA)—A 60-minute hookah

or water-pipe smoking session
compares to smoking more than
10 cigarettes. Yet, hookah smok-
ing is on the rise among adoles-
cents and young adults.
Commonly, hookah smoking

consists of heating flavored to-
bacco, called shisha, with burning
charcoal. When air moves through
the shisha and charcoal, vapors
and smoke are formed and bub-

bled through water before being
inhaled. People often think that
because the tobacco passes
through water and other sub-
stances before inhalation that the
product’s dangers are eliminated.
This is not the case.
Research suggests that hookah

use may actually be as addictive
and harmful as cigarette use.
Hookah smoking can yield
greater levels of nicotine, tar and
carbon monoxide than conven-
tional cigarettes. It has also been
linked to lung cancer and loss of
lung function.
Hookah use is currently unreg-

ulated by the federal government.
While a growing number of local
communities and states are adopt-
ing wide-ranging clean indoor air
laws, in some areas, hookah bars
can claim exemption from these
ordinances.
It is difficult for individuals and

communities to make informed
decisions regarding hookah smok-
ing because a full picture of the
health effects does not currently
exist, says the Society of Toxicol-
ogy (SOT), a professional member-
ship association of more than
7,800 scientists. SOT says that
although a comprehensive health
assessment does not exist, people
should be aware of the risks al-
ready identified. For instance,
hookah smoke contains higher lev-
els of some cancer-causing chemi-
cals than cigarette smoke.

Many people don’t know the facts
about hookah smoking.

(NAPSA)—In 2004, U.S. Army
Col. Jerome Kim, an infectious
disease physician, flew to Bang-
kok to oversee a massive HIV vac-
cine study.
It was the opportunity of a life-

time—and the stakes were high. If
successful, it could be the first
vaccine to show even moderate
protection against HIV infection—
a critical milestone in the fight
against HIV.
Sponsored by the U.S. Army in

partnership with the government of
Thailand, the Phase III clinical
trial known as RV144 followed
16,000 Thai volunteers. The results
announced in 2009 “showed an effi-
cacy rate of 31.2 percent in vaccine
recipients,” said Dr. Kim, now the
Deputy Director of the U.S. Mili-
tary HIV Research Program
(MHRP) at the Walter Reed Army
Institute of Research (WRAIR).
“This achievement paved the

way for us to learn more about the
HIV virus, refine the vaccine and
boost the immune response so the
next generation of the vaccines
will be more effective,” he said.

Protecting Our Troops…
And The World

The Army has been a global
leader in infectious disease re-
search since Maj. Walter Reed
confirmed yellow fever is trans-
mitted by mosquitoes in 1901. The
Army partners with foreign gov-
ernments and militaries, busi-
nesses, universities and NGOs to
develop vaccines and treatments
for diseases such as malaria,
dengue, influenza, hepatitis and
HIV/AIDS. Army research is pre-
sented at major international
meetings and appears in top med-
ical and scientific journals. Army
researchers have conducted two
Ebola vaccine studies in Uganda
and the U.S., and are set to start
another one in Nigeria this year.
Force protection is the primary

reason for the Army’s investment
in infectious disease research. For
instance, troops stationed in tropi-
cal areas are vulnerable to ma-
laria. In the case of HIV, force-
wide screening since 1986 ensures
that the Army’s blood supply is
infection-free and enables earlier

care for any troops who receive a
positive diagnosis. While Amer-
ica’s defense needs drive the
Army’s efforts, people around the
world and at home also benefit.
Based in Maryland, MHRP is a

network of military research labs
and facilities in Thailand, Kenya
and other African nations that
welcome the clinical infrastruc-
ture, jobs and training opportuni-
ties the labs offer their scientists.
“When the president of Tanzania
came to Washington, he asked to
visit WRAIR because of the work
we’re doing in his country,”
recalled Kim. “It was a reminder
that our work has a global impact
and is really a form of medical
diplomacy.”

A Career Like No Other
In the years since RV144, Kim

has led efforts to understand how
the vaccine works against HIV.
In addition, MHRP is leading

efforts to search for a cure for
HIV, working with volunteers
from Thailand treated in the first
days after infection. “This work,”
says Col. Nelson Michael, MHRP
director, “ensures that MHRP will
continue to be an important force
in the fight against HIV.”
Kim will retire from the Army

later this year to head the Inter-
national Vaccine Institute, an
organization committed to provid-
ing affordable vaccines in develop-
ing countries. “I would encourage
anyone interested in the field of
infectious disease to consider the
Army,” he said. “We are looking
for medical professionals who
want experience in global health
to work in our labs and field pro-
grams in Africa and Asia. Army
medicine allows people to gain
professional experience and train-
ing they won’t get anywhere else.
“The Army offers infectious dis-

ease specialists the chance to par-
ticipate in all aspects of research
and prevention,” he added. “In my
time at MHRP, I’ve been able to
lead research efforts in virus and
human genome sequencing, teach,
and do clinical work—often at the
same time. It’s really the best of

U.S. Army Medicine Leads In Infectious
Disease Research
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(NAPSA)—If you could open a
time capsule from the most loved
toys from throughout the last 100
years, you’d see that what’s old is
new again on the toy aisle this
year, and classic brands are
expected to be the biggest hits for
Christmas 2015. Many of these
brands have reinvented them-
selves in modern ways to reach
today’s savvy kid consumer, yet
still offer the same trusted attri-
butes that parents/grandparents
know and love.
Girl Scouts (103 Years Old)
Founded in 1912, and boasting

59 million women alumnae in the
U.S., Girl Scouts and the toy man-
ufacturer Wicked Cool introduce
the Girl Scouts Cookie Oven this
fall. This real working oven comes
complete with tools and mixes
that allow fans of beloved Girl
Scout Cookies® to make them at
home—SRP $59.99.
Colorforms (64 Years Old)
Founded in 1951, Colorforms is

one of the oldest and best-known
brands for creative storytelling in
the toy industry. Since its incep-
tion, more than 1 billion Color-
forms play sets have been sold.
Named one of the “Top 100 Toys
of All Time” by Time magazine,
Colorforms releases a new, truly
innovative line this fall with pop-
ular themes like Frozen, Despica-
ble Me, Teenage Mutant Ninja
Turtles and more. SRPs for every
comfort level: $2.99 to $29.99.

Star Wars (38 Years Old)
Over the course of 1977–1985,

more than 300 million Star Wars
action figures were sold, and since
the release of Episode I in 1999,
the toys haven’t been absent from
store shelves. But fall 2015 finally
brings us truly science-based toys
for this sci-fi fantasy. The Force
Trainer II: Hologram Experience
by Uncle Milton literally uses the
power of your mind to re-create
your favorite Star Wars scenes to
move hologram images. Control
your destiny for an SRP of $119.99.

Strawberry Shortcake
(35 Years Old)

During the 1980s, Strawberry
Shortcake was a megahit for
young girls. Since then, she’s seen
several updated looks to cater to
the current marketplace, but her
wholesome values and strength of
character have remained the
same. The 35th Birthday Celebra-

tion doll line by The Bridge Direct
is due out later this year and
includes a classic anniversary rag-
doll reminiscent of the original—
still sweetly scented. Today’s
Strawberry is also a true tech and
social media maven who has more
apps and followers than you can
shake a Berry Bitty stick at.
Care Bears (33 Years Old)
Introduced in 1982, the Care

Bears were one of the most suc-
cessful warm and fuzzy toy lines
of the Cold War era. Today’s Care
Bears are 50 percent more hug-
gable and all come in different col-
ors, each having a Belly Badge on
its tummy that represents its
unique power. A true standout
among the crowd this fall is the
Care Bears Sing-a-longs by Just
Play that interact with each other
(SRP of $29.99.) Sharing goes
even further with the Care Bears
Cousins series premiering on Net-
flix in early 2016.

Cabbage Patch Kids
(33 Years Old)

Created by Xavier Roberts,
these iconic dolls were mass-pro-
duced for store shelves starting in
1982, setting off a holiday frenzy.
Cabbage Patch Kids went on to
become one of the most popular
toys of the 1980s and one of the
most successful doll franchises of
all time. New dolls, worthy of
cheek-pinching adoption, along
with adoptable pets, wigs and
other role-play toys by Wicked
Cool Toys, launch this fall at
major retailers with SRPs ranging
from $9.99 to a whopping $329.99
for the girl who has everything.
Power Rangers (22 Years Old
in America—40 Years Old in

Japan)
Catapulted to popularity dur-

ing the early 1990s with a line of
action figures based on a live
action series featuring teams of
costumed heroes and villains,
Power Rangers is the longest-run-
ning boys action property of all
time. The brand continues to
morph on shelf with dozens of new
figures, weapons and gear for
2015 including the Deluxe Mega-
zord (SRP $34.99.)
So popular are these retro toy

brands to kids (of yesterday and
today) that a “Toy Time Machine”
tour is planned for fall 2015 to
help fans go “back to the good ol’
days.” H.G. Wells would be proud.

Classic Toys Are Making A Comeback In 2015!

Kids today are enjoying the same toys their parents and even their
grandparents once played with.

***
Aspire, break bounds. Endeavor to be good, and better still, best.

—Robert Browning
***

***
See first that the design is wise and just; that ascertained, pur-
sue it resolutely.

—William Shakespeare
***

***
The way to get things done is not to mind who gets the credit for
doing them.

—Benjamin Jowett
***

***
Principles have no real force
except when one is well fed.

—Mark Twain
***

***
Kindness is contagious. The
spirit of harmony trickles down
by a thousand secret channels
into the inmost recesses of the
household life.

—Henry Van Dyke
***

***
One man practicing sports-
manship is far better than 50
preaching it.

—Knute Rockne
***

***
Perseverance is not a long
race; it is many short races
one after another.

—Walter Elliott
***

***
The great majority of men are bundles of beginnings.

—Ralph Waldo Emerson
***

***
Our greatest glory is not in never failing, but in rising up every
time we fail.

—Ralph Waldo Emerson
***

***
A man will be imprisoned in a room with a door that’s unlocked
and opens inwards; as long as it does not occur to him to pull
rather than push.

—Ludwig Wittgenstein
***




