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Getting a Grip on
Power Tool Comfort

(NAPSA)—The growing popu-
larity of do-it-yourself projects is
translating into a wider variety of
people using power tools. Until now,
finding comfortable and user-friendly
power tools could be difficult. 

While speed, power and effi-
ciency remain important, ergo-
nomics now plays a vital role in
meeting the needs of all con-
sumers. Ergonomically designed
power tools allow users to generate
professional results with increased
time efficiency and reduced physi-
cal strain. 

For example, Porter-Cable’s
Grip-To-Fit cordless drill has a
unique interchangeable soft grip
system that complements its high-
torque and strong battery charge.
The cordless drill uses three remov-
able grip inserts that allow users to
vary the handle size for comfort-
able use by men and women. 

For more information on ergo-
nomically designed power tools
visit www.porter-cable.com or call
1-800-487-8665.

Developing power tools that
provide comfort, power and con-
trol is a growing trend.

(NAPSA)—Wanted: Skilled
workers. Four out of five new jobs
require a postsecondary degree, stud-
ies show—yet three out of five of the
110 million American workers have
only a high-school diploma. At the
same time, workforce and education
issues are the top priority of the
employers in four out of five of the
nation’s largest Chambers of
Commerce. 

Ending this mismatch and
building educational and economic
success for millions is the goal of
Jobs for the Future (JFF).

This Boston-based nonprofit has
earned a national reputation for
developing innovative ways to
ensure that education leads to eco-
nomic opportunity for individuals
and economic success for the busi-
nesses that hire them. Its co-founder
and CEO, Hilary Pennington,
recently co-chaired the Presidential
Advisory Committee on Expanding
Training Opportunities.

“At the center of our work is an
idea we call ‘accelerating advance-
ment,’” says JFF President Mar-
lene B. Seltzer. “Basically, this is
an approach to enabling people to
move further in their education
and careers, faster than before. It
focuses on solutions that really
work, reach more people, and can
improve educational and economic
policy on a national scale.”

Early College High Schools are an
example of accelerated advancement
in operation—small schools from
which students leave with both a high-
school diploma and two years of col-
lege credit. “Early College High
Schools have the potential to improve
graduation rates and better prepare
students for entry into high-skill
careers,” says Seltzer. “They acceler-
ate young people’s progress toward
the education and experience they

need to succeed in life and a family-
supporting career.” The Bill & Melinda
Gates Foundation, in partnership
with the Carnegie Corporation, the
Ford Foundation and the W.K. Kellogg
Foundation, has invested over $40
million in a major effort to create 70
Early College High Schools over the
next five years. The foundation came
to JFF to lead this effort.

Another successful JFF project,
called Origin, Inc., seeks out large
corporate customers that can offer
technology-intensive jobs, then
partners with local organizations
to prepare low-income residents
for these jobs, which pay at least
$25,000 a year. Origin’s first cus-
tomers include Citigroup and JP
Morgan Chase.

“A critical first step is access to
good jobs like these,” says Pen-
nington. “Origin—like all our pro-
jects—is based on the idea that
the real objective is long-term:
helping people advance in careers
and become productive and valued
citizens and employees.”

To learn more about what JFF is
doing to create opportunities for
youth and adults, visit www.jff.org.

Good Employees + Good Jobs = Economic Success

Educated workers are needed
to compete in today’s knowledge-
based world.

OF JOBS

(NAPSA)—Take a satisfying
serving of friendship and add a
hearty portion of delicious food
and you have all the ingredients
you need to create a cooking club.

Six friends who were tired of
boring, bland dinners, but not of
each other, formed the Cooking
Club, as a fun way to bond over
food and friendship. These friends
recently authored The Cooking
Club Cookbook. 

They also teamed up with Cal-
phalon, a leading manufacturer of
cookware for cooks of every level,
to share cooking tips, including
essential kitchen tools, so others
can start their own successful
clubs:

• Pick a consistent meeting
day and time. Once a month is fre-
quent enough to be regular with-
out feeling like a chore.

• Don’t worry about your cook-
ing expertise or lack thereof. The
object is to have fun.

• Plan meetings around a
theme. Themes ensure that six or
more dishes will work together.

• Convene in the home of the
member cooking the entrée. Cart-
ing around a 10-pound turkey is
no fun at all.

• Prepare the assigned dish in
advance. Six people cooking six
different dishes in one kitchen is a
recipe for chaos—not fun.

• Celebrate success and chalk
up mistakes to experience. Mutual
support and admiration is the
name of the game.

Having basic tools in the kit-
chen will go a long way toward
successful food preparation. To get
started, the Cooking Club and Cal-
phalon recommend two basic tools:

• Chef ’s pan, such as the 3-
quart Tri-Ply Stainless chef ’s pan:
combined features of a sauce pan,
stir-fry pan and skillet make it ideal
for risotto and other grains, pasta
sauces, brown-and-braise recipes.

• Chef ’s knife, such as the
fully forged, full-tang 8-inch chef ’s
knife, is well proportioned for any
adult hand and balanced to
encourage an even rocking and
gliding motion as you cut. 

More tips are available at
www.Calphalon.com.

Cooking Clubs: A Hot Trend In Getting Together

Food and friendship bring
cooking clubs together.

(NAPSA)—Here’s an auto
insurance tip: The length of your
policy could affect how much
money you spend down the road.

For example, a recent study
found converting from a one-year
to a six-month policy could in-
crease insurance rates by as much
as 40 percent and from 2000 to
2002, the percentage of price
quotes issued by insurers for six-
month policies increased by 28
percent.

The data comes from the
InsWeb Auto Insurance Index, a
quarterly study that tracks pric-
ing trends of auto insurance sold
online. The Index found that
while auto-insurance prices rose
nationwide (up seven percent
from last year), they slowed in the
third quarter of 2002—possibly
indicating the price increase is
stabilizing.

Perhaps surprisingly, the
Index also showed that con-
sumers age 31 and over—consid-
ered by insurers to be “America’s
safest drivers”—were hit hardest
by the rate hikes. 

Analysts say the study results
show the importance of under-
standing your insurance policy.
“Now more than ever, consumers
of all ages need to research offer-
ings from competing providers to
ensure that they are getting the
best possible rates and terms,”
says Mark Guthrie, CEO of
InsWeb Inc. 

Auto insurance price increases
in 2002 were driven by rising med-
ical-claim costs, significantly
higher vehicle repair costs, rising
jury awards and continued fraud
and abuse. Additional causes
include lower investment income
generated by insurers, mainly due
to the decrease in interest rates
and decline in the stock market.

Consumers can go to www.
insweb.com to research and com-
pare quotes for auto, term life,
health, homeowners, renters and
condominium insurance rates. The
site also has interactive tools that
can be used for research. Buyers of
auto insurance can use the website
to keep from being taken for a ride.

Lowering Auto Insurance Rates

InsWeb’s database suggests
auto insurance prices nationwide
have risen more than 10 percent
annually since 2000.

(NAPSA)—Although they are
famous and seem to “have it all,”
many of Hollywood’s hottest stars
still have the dream of becoming a
real race-car driver. Each year, a
handful of celebrities such as
Cameron Diaz, George Lucas, and
Ashley Judd—who have a racing
obsession that runs deep—satisfy
their fantasy at the Toyota
Pro/Celebrity Race. The stars get
a chance to feel the rush of racing
while helping raise funds for chil-
dren’s charity.

Annually, some of the biggest
personalities in film, television,
music and sports travel to Long
Beach, Calif., and put the pedal to
the metal behind the wheel of
race-modified Toyota Celicas in
the world’s largest celebrity racing
event. During the last 27 years,
more than 300 top-name stars
including Gene Hackman, Clint
Eastwood, Woody Harrelson,
Cuba Gooding Jr., Kelsey Gram-
mer, Dennis Franz, William Shat-
ner, Patrick Stewart, Jay Leno,
Anthony Edwards, Matt LeBlanc,
Coolio, and Queen Latifah have
participated in the prestigious
Toyota Pro/Celebrity Race.

Racing dreamers from the
diverse worlds of sports and fash-
ion have also joined the action.
World-class athletes such as Joe
Montana (three-time Super Bowl
MVP), Carl Lewis (Olympic track
gold medalist), John Elway (Super
Bowl XXXIII MVP), and Dara Tor-
res (Olympic swimming gold
medalist), have left their competi-
tive arenas to burn rubber on the
race track. Even such top fashion
models as Carol Alt and Kim Alexis
donned racing suits for the thrill of
the Toyota Pro/Celebrity Race.

The dream begins to become
real at race training, an intensive
four-day session that teaches
stars to handle the complexities of
a road-racing track. Once com-

pleted, the stars experience a
practice session on the seaside
street course in Long Beach. On
race weekend, as part of the Toy-
ota Grand Prix of Long Beach, the
dream becomes reality as they
compete in front of tens of thou-
sands of screaming fans.

“When the celebrities show up
at race training, they are a little
apprehensive yet eager to excel,”
said Les Unger, national motor-
sports manager at Toyota Motor
Sales, U.S.A. “Despite the fame
and successes they all have
accomplished, many of them are
fulfilling a lifelong dream.”

“Also, these celebrities are com-
mitted to helping ‘Racing for
Kids,’ a national organization that
benefits children’s hospitals
throughout the country. Each
year, the celebrities travel to
Miller Children’s Hospital in Long
Beach to spend time with the
kids, and many stars comment
afterwards that the visit was the
highlight of the event.”

Run through the streets of
downtown Long Beach, Calif., the
Toyota Pro/Celebrity Race is
broadcast nationally. Since 1991,
the Toyota Pro/Celebrity Race has
raised more than $1 million for
charity. The 2003 Toyota Pro/
Celebrity Race will be on Satur-
day, April 12.

Hollywood’s Racing Dreamers

Ashley Judd and George Lucas
discuss racing strategy before the
Toyota Pro/Celebrity Race.

***
Doubt is thought and thought
is life.

—Albert Guerard
***

***
He who finds himself loses his
misery.

—Matthew Arnold
***

***
Wear the old coat and buy the
new book.

—Austin Phelps
***

***
A full cup must be carried
steadily.

—English proverb
***




