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by Matt Hulett
(NAPSA)—Whether you work

for a start-up or Fortune 500, if
you travel for business, your com-
pany’s choice of a corporate travel
provider affects you. In today’s
environment, travel managers
aren’t the only ones thinking
about how travel expenses affect
the bottom line. Seemingly small
travel decisions have a big impact
on a business traveler ’s budget
and productivity, so it’s smart to
have some knowledge about your
company’s corporate travel
provider. Here are a few ideas to
get you thinking about your cur-
rent provider, and new solutions
that may help.

The landscape of corporate
travel has changed with online
agencies entering the mix and cre-
ating new service options. Online
corporate travel is a $14.5 billion
market that is growing rapidly
within the $188 billion U.S. busi-
ness travel market, according to
PhoCusWright, an online travel
research company. One of the
fastest-growing trends is using a
corporate travel agency that pro-
vides the combination of an online
booking tool, along with the
human expertise of a full service
agency. 

Several online corporate travel
providers cater to specific needs
and offer a variety of full-service
features, from assistance with
international bookings to execu-
tive-level itineraries. To get the
best of both worlds, a hybrid of
full-service and online travel is the
best bet. Below are guidelines to
help find the right balance of
online and full-service travel that’s
appropriate for your company. 

Both large and small compa-
nies can benefit from this hybrid
approach to managing corporate
travel. One of the main ad-

vantages to consider with an
online travel solution is cost sav-
ings. Reporting features alone
allow companies to save money by
tracking their travel expenses. In
addition, small businesses can
obtain added values and special
rates through online travel solu-
tions they normally wouldn’t qual-
ify to receive. Choosing an online
solution with a full-service compo-
nent enables your company to
take advantage of all the above,
while benefiting from a travel
agent’s expertise for more complex
bookings. 

The adoption rate—how quickly
employees begin using the online
service—has a significant effect on
your company’s travel savings.
Generally speaking, the higher
the adoption rate, the better your
savings. 

To strike a balance between an
online and full-service travel solu-
tion, it’s important to identify
your company culture and booking
patterns. Consider: 

• Do you have easy access to
the Internet?

An online solution is ideal for
business travelers who have ac-
cess to a computer at their job.
For example, a restaurant would
not benefit from an online solution
because their employees do not
have constant online access.

• Is there a need to book travel
24/7 or during business hours
only? 

Having access to online tools is
ideal for travelers who need to
book outside of normal business
hours, so rates and routes are
available immediately. If you pre-
fer to have a travel manager han-
dle the details, it’s best to incorpo-
rate some level of a full-service
solution.

• How comfortable are you
with the Internet?

An online solution is more ben-
eficial when business travelers
are comfortable with the Internet
and making their own travel
arrangements.

• Do you need to cut costs?
If financial concerns are a fac-

tor, an online solution can provide
tools to find the best deals, with-
out the assistance of a full-service
agent.

Companies that have a mixture
of requirements and traveler
habits no longer need to choose
strictly online or full-service. The
hybrid option is ideal because it
provides a customized, flexible
solution that addresses your spe-
cific needs at any time. 

The bottom line is that the
travel provider should be willing
to work with your company to
determine the service level best-
suited for you and your fellow
employees. No matter what mix-
ture of online and full-service
travel your company chooses,
customer service is the key.

Matt Hulett, vice president of
corporate travel at Expedia, Inc.,
has logged more than 100,000 air-
line miles and 100 hotel nights
traveling for business this year. He
is responsible for Expedia Corpo-
rate Travel’s strategic initiatives,
and tends to prefer the window
seat. 

Business Travel Gets Personal:
The Right Corporate Travel Agency For Your Needs

(NAPSA)—The cure for closet
clutter often seems as elusive as a
cure for the common cold—but it’s
out there. Even among new home-
owners, lack of closet space is a
chief complaint, according to the
National Association of Home
Builders. And it’s no wonder. In
today’s fast-paced world, wading
through personal clutter on a
daily basis interferes with the
speed of life. 

Time-pressed and space stressed,
Americans are seeking order on
the home front, one closet at a
time.

“People recognize that chaos
slows them down, and they’re
looking for storage solutions that
simplify their hectic lives,” says
Susan Dountas, vice president of
merchandising for Sauder.

The key to an organized closet
is making the most of the space
available. Design leader Lynette
Jennings suggests several guide-
lines for maximizing closet space:

• Expand storage options verti-
cally and horizontally. “Look up
and down, right and left,” Jen-
nings suggests. “Add storage units
and racks to under-utilized areas
for a dramatic increase in shelf
and hanging space.” An existing
closet can be transformed into a
jumble-free zone by adding orga-
nizer units like the versatile
Closits Modular Storage System.
Based on the dimensions of a
cube, but available in varying
sizes, the portable components

can be configured into an almost
endless number of clutter-busting
solutions. The system’s drawers,
shelves and adjustable width rods
expand storage potential in closets
of all sizes.

• Group apparel and acces-
sories by activity. “This is a simple
time-saver for today’s multi-
faceted lives,” says Jennings. “For
example, put workout clothes in
one section and Casual Friday
office outfits in another.” Once
items are categorized, it’s easier to
determine if extra organizers—
such as belt racks or sock dividers
—are needed to create customized
storage for individual needs. 

• Aim for convenience. “An
easy-to-use system automatically
saves time,” Jennings notes. “For
example, keep the items you wear
most often front and center in

your closet to avoid wasting pre-
cious minutes hunting for a cer-
tain blazer or a favorite scarf.”
Create a convenient, centralized
dressing area by moving dressers
and mirrors close to the closet.
This saves time when you’re put-
ting on and putting away clothes. 

• Opt for visibility. “Visual aids
reinforce organization and speed
wardrobe planning,” Jennings
says. Arranging items by color
within each category—from power
suits to lingerie—makes it easier
to dress for a meeting or pack for a
trip. Open shelves, clear containers
and double hung racks for shirts
and slacks keep choices in plain
view for quick retrieval. “Don’t for-
get to install a light in the closet to
brighten the area,” Jennings adds.

• Look ahead. Save time now—
and later—by choosing portable,
easy-to-install components. For
example, the hassle-free Closits
system designed by Sauder and
Jennings requires no drilling and
no wall screws or other attach-
ments, making it easy to put in—
and easy to take out and reconfig-
ure as needs change. Despite a
built-in look, the fully customiz-
able components are value-priced
so that a standard eight-foot
closet can be converted to a full-
storage space for as little as $300. 

“The clutter-free closet has
never been so accessible,” Dountas
notes. “Organizing personal space
helps people take control of their
fast-paced lives.”

Better Closet Systems Bring Order To Busy Households

A closet’s full storage potential
is realized with a modular orga-
nizing system.

(NAPSA)—Stuff! Stuff! Stuff
everywhere! The clutter starts to
overwhelm. However, life can be
simplified and clutter tamed with
a few organizational hints and a
good shelving or storage system.

Planning. Determine the pur-
pose and style of the unit. Will it
be for display or storage? Units
come in varying depths and
lengths. Identify a location. Ample
room for access once the unit is
installed is important. Measure
the space and determine how
many shelves or what size storage
unit will be needed—what depth
and how far apart shelves should
be to accommodate the largest and
smallest items in your collection.

Design. Blending various ele-
ments and breaking up long lines
can make the completed project
more interesting. Try arranging
shelves around an important photo
or piece of art. Get creative with
graph paper and design something
pleasing and functional.

Purchasing. Take your final
ideas to the local hardware or
home center. Everything needed
should be readily available. Ask
the store’s professionals for help
optimizing your design.

Layout. Save work by doing
layout prior to installation. Begin
by identifying wall studs for
secure placement of your system.
The easiest way to locate studs is
with an electronic stud finder,
such as the Zircon StudSensor™

Pro SL-AC. It finds studs without
guesswork and includes a new
WireWarning™ safety feature so
you won’t accidentally nail or drill
into live AC voltage.

Level and Plumb Installa-
tion. This is the final key to suc-
cess. Anchor the system to the
middle of each stud along the
wall, checking to be sure that it is
plumb (vertically straight) on the
wall. Then make sure the slots are
leveled precisely. One of the easi-
est ways to do that is with the
new Zircon iLine™ that generates
plumb and level lines in all four
directions. This simple and afford-
able tool turns a once complicated
task into child’s play.

Final Touches. With the foun-
dation of the unit level and plumb,
all that’s left is to position the
shelves. Then create interest by
personalizing the unit with me-
mentos and other items that add to
the décor as well as storage space.

For more information about
Zircon’s StudSensor™ Pro SL-AC,
iLine™, and other cutting-edge,
electronic hand tools, check out
the Web site at www.zircon.com or
call 800-245-9265.

Use Shelves And Storage Units To Conquer
All That Stuff!

Shelving the problem can be a
handy answer to the clutter
question.

(NAPSA)—Each season brings
with it a new “it” color for fashion.
But according to a new survey,
women and men agree that even
though lime greens and coral
pinks get all the hype, for  most
Americans black is still the core
color in their wardrobe. Black is
the number one selling color for
Rit Dye, which many people use to
renew their favorite standbys.
Visit www.ritdye.com for more
information on Rit Dye, fabric
tips, color recipes and dyeing
techniques.

In every generation, the suc-
cess of America’s Army depends
on those who answer the call to
service. For 228 years, both
drafted and volunteer Army sol-
diers have served the nation with
distinction. This year, the U.S.
Army marks the 30-year anniver-
sary of the all-volunteer Army
(AVA). Created to replace the mil-
itary draft, volunteer service has
been the bedrock of Army innova-
tion in the post-Vietnam era.
Merit-based promotion practices,
superior technology and realistic
training are key values that rep-
resent the AVA commitment to
develop the most formidable sol-
diers in the world. To learn more,
visit www.goarmy.com.

“Winterizing” decks is key to
keeping them beautiful for years.
Water repellent coatings like Wol-

man RainCoat, F&P and DuraS-
tain are formulated to stop rain,
sleet, snow and ice from penetrat-
ing all wood surfaces, thereby
minimizing water damage such as
splitting or warping. These prod-
ucts offer a guarantee on water-
repellent longevity and provide
longer lasting protection, so you
won’t have to reapply a new coat
year after year. They offer a vari-
ety of colors and opacity levels,
from totally clear to sheer, trans-
parent natural wood tones to
deeply pigmented semi-transpar-
ent shades, so you can achieve vir-
tually any look you desire. For
information on water repellent
finishes, wood cleaners and strip-
pers, call the company’s technical
service department at 732-469-
8100. Or, visit www.wolman.com
for helpful deck care tips.




