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(NAPSA)—Did you know that
only two percent of women around
the world consider themselves
beautiful? Dove®, the global
beauty brand, discovered this
upsetting fact in a recent global
study and decided to help change
the way people think about
beauty. So it launched the Cam-
paign for Real Beauty, a global
effort to help everyone, especially
women, see that real beauty
comes in many shapes, sizes, col-
ors and ages. 

Now Dove is reaching out to
the next generation. When girls
watch television or movies or read
magazines, they are bombarded
by “perfect” images of beauty that
can lead them to question their
own beauty. As part of the Cam-
paign for Real Beauty, Dove is
sponsoring a fun nationwide photo
and essay contest for pre-teen and
teenage girls to help boost their
self-esteem and encourage them
to focus on the qualities that truly
make someone beautiful.

Girls 11 to 17 years old can
enter Dove’s Campaign for Real
Beauty Photography and Essay
Contest by taking an original
photo of a female whom they feel
widens the definition of beauty,
along with a short essay explain-
ing why. A grandmother or sister
with a great smile...an encourag-
ing teacher or a good friend with a
special sparkle in their eyes...they
are all perfect subjects for a photo
that illustrates real beauty.

The contest will award the
entry that best exemplifies the
spirit of real beauty with a
$20,000 U.S. Savings Bond to use

towards education, a Dove gift
basket and a three-day trip to New
York City to attend The Gracie
Allen Awards, a major media
industry event hosted by the pres-
tigious American Women in Radio
and Television, at which the win-
ning photo and essay will be show-
cased. Nine additional entries will
be awarded $2,500 each in U.S.
Savings Bonds to use towards edu-
cation, plus a Dove gift basket.

To get some inspiration for
taking their photos, girls can visit
www.campaignforrealbeauty.com
or visit the Campaign for Real
Beauty Tour, an exhibition of
powerful photos by famous
women photographers that cap-
ture the “real beauty” of women.
From March 11 to May 15, the
tour will  travel to malls in
Miami, Orlando, St. Petersburg,
Atlanta, Houston, San Antonio,
Philadelphia, Albany/Syracuse,
Hartford/Manchester, and Long
Island, New York. 

Girl Scouts of the USA is
encouraging girls across the coun-
try to enter the contest. Dove and
the Girl Scouts work together on

uniquely ME!, a special program
designed to increase self-esteem
in girls, especially those in under-
privileged communities. Every
photo collected throughout the
contest will help support Dove's
donation to uniquely ME!.

Everyone can get involved in
the effort to support self-esteem in
girls by visiting a participating
Wal-Mart June 10-12 and submit-
ting a photo of themselves, which
will be taken in-store. All photos
collected at participating Wal-
Mart stores will help support
Dove’s donation to uniquely ME!.
Details about the program and a
list of participating Wal-Mart
stores are available at www.
campaignforrealbeauty.com.

“I hope every girl will enter this
contest so we can help change soci-
ety's narrow view of beauty,” says
America Ferrera who starred in the
hit film “Real Women Have
Curves” as Ana, a Latina girl who
is determined to go to college
against the wishes of her mother
and who struggles with her feelings
about her “big” body and its curves.
“True beauty is found on the inside
as much as the outside. But there
are no magazines that say ‘love
who you are on the inside first, and
worry about the outside later.’” 

How to Enter
For official contest rules and

entry form, as well as the photog-
raphy tour schedule, visit the
Campaign for Real Beauty Web
site at www.campaignforreal
beauty.com. Entries must be
received no later than May 16,
2005. There is no purchase neces-
sary to enter or win.

LET’S GET REAL ABOUT BEAUTY!
Photo-Essay Contest Will Award $20,000 Grand Prize

Essay Contest will award $20,000
Grand Prize.

(NAPSA)—Sure signs that
warm months are here include
longer days, flowers blooming and
a plethora of parties. From
Mother’s Day and Father’s Day to
housewarmings and baby show-
ers, look no further for the perfect
presents than your local home
improvement store.

According to Skil Power Tools
research, nearly half the people
who have purchased a power tool
did so as a gift for someone else.
These gifts are perfect for the
more than 68 percent of Ameri-
cans who own their own home and
tend to do home improvement pro-
jects themselves.

For those looking for power,
practicality and some punch in
their presents, Skil Power Tools’
resident tool gal, Betsy Shaw, has
some great recommendations for
every occasion.

New Parents: Childproofing a
home is a must. Give expecting
parents a safety kit that includes
cabinet locks, outlet covers and
finger protectors, as well as a
cordless power screwdriver to
make installing those items eas-
ier. Look for a compact tool, such
as the Skil iXO palm-sized power
screwdriver, which is perfect for
tight spaces. In addition, its
lithium-ion battery holds its
charge even after 18 months of
non-use. 

DIY Dad: Show dad you
believe in his DIY skills by giving
him a new convertible workshop.
From a drill press and table saw
to a scroll saw and router table, a
convertible workshop can be
transformed into five different
tools on one platform, which

means taking up less precious
space in the garage. 

Crafty Mom: Jigsaws are
great gifts for moms who are into
decorating. Less intimidating
than a circular saw, a jigsaw can
make straight cuts and curve
cuts for everything from lawn
ornaments to door adornments.
In addition, new jigsaws now
come with great features at a
great price. For example, the new
Skil 4390 jigsaw is the only tool
with a built-in work light for
under $50.

Happy Homeowner: As they
fly from the coop for a house of
their own, new homeowners need
tools for their new nests. Give
them a jump start with a combo
kit. Often found with multiple
tools sharing one battery system,
combo kits are perfect for building
a tool chest from scratch. 

Shaw adds that with a power
tool as a present, you’re also giv-
ing them a sense of pride that
comes with accomplishing projects
around the home.

Powering Up Your Presents

Cut through gift clutter with a
jigsaw this year.

Don’t Cry Over Wine
(NAPSA)—Wine experts toss

around terms like “vieilles vignes”
and “bouquet” like you knew what
they were talking about—and now
you can.

A new book
offers a swift and
painless way to
learn about wine.
Loaded with wine
expert Mark
Oldman’s per-
sonal recommen-
dations —includ-
ing the top 100

wines for less than $15—“Oldman’s
Guide to Outsmarting Wine” (Pen-
guin, $18) compresses the author’s
15 years of  experience teaching
about and drinking wine into 108
ingenious shortcuts for picking the
right wine for any celebration,
including Valentine’s Day, barbe-
ques, weddings and twenty-one
other special occasions.

This fun to read, practical and
refreshingly candid wine guide
gives sound advice with verve and
humor and will help you navigate
the world of wine with confidence
and style.

The book also includes the
wine picks of an eclectic mix of
collectors, including Le Cirque
2000 owner Sirio Maccioni, Mor-
ley Safer of “60 Minutes” and
singer Tori Amos. This is a wine
guide like no other and is sure to
be savored by anyone who wants
their wine without the attitude.

“Oldman’s Guide to Outsmarting
Wine” is available at bookstores or
through the author’s Web site,
www.markoldman.com.

Ready For Anything
(NAPSA)—If you read one

chapter of David Allen’s new book,
“Ready for Anything” (Penguin,
$14), this could be your most pro-
ductive year.

That’s because Allen, a man-
agement consultant and best-
selling author of “Getting Things
Done,” is known as “the personal
productivity guru.”

In “Getting
Things Done,”
the veteran
executive coach
presented his
methods to
increase effi-
ciency. In his
new book, Allen
shows readers
how to “master

the game of work and the busi-
ness of life” with a clear mind, a
clear deck and clear intentions.

The book offers 52 ways to
immediately:

• clear your head for creativity
• focus your attention
• create structures that work

and 
• take action to get things

moving.
“There are things we can all do,

anytime, to take things in stride
and stay the course,” said Allen. 

With wit, inspiration and
know-how, he shows readers how
to make things happen—with less
effort and stress, and lots more
energy, creativity and clarity.

The book has been described as
a “stimulating dose of common
sense.” 

Available at your local bookstores.

(NAPSA)—The most influential
innovation of the past 75 years
wasn’t the cell phone. It wasn’t the
personal computer. It wasn’t even
television. It was air-conditioning.

That’s the finding of an online
poll conducted by AOL and The
Henry Ford historical institution. 

Since air-conditioning is so
important, homeowners should
consider several factors before
replacing an old system. The
experts at York® Heating and Cool-
ing recommend hiring a licensed
contractor to evaluate the home
heating and cooling system and
make recommendations for a new
system. The inspection should
include:

• Making sure the ductwork
was installed properly and sized
correctly

• Ensuring the unit is operat-
ing properly and efficiently

• Checking to ensure that fil-
ters are properly sized and clean

• Ensuring that the refrigerant
lines provide unrestricted flow and
are the right size.

If a homeowner discovers that
they need a new unit, there are
some important factors to con-
sider. Properly sizing the con-
densing unit to accommodate the
required capacity is vital to hav-
ing an efficient and comfortable
system. When replacing the con-
densing unit, it is important that
the home owner replace the
indoor coil also to ensure that
they receive the maximum effi-
ciency from their new unit. If it’s

too large, it will cycle on and off
more frequently, over cooling and
under dehumidifying the space
and increasing energy usage. If
the air-conditioning unit is prop-
erly sized, it will experience
longer run times at design condi-
tions, providing better cooling
and dehumidification and lower-
ing energy bills.

When purchasing a new system,
it is also important to check the
unit’s seasonal energy efficiency
ratio (SEER) and to take a look at
what energy-saving features it
may have before purchasing it. The
higher the SEER number, the
more energy efficient the unit is
and the more money homeowners
will save on their utility bills.
Another thing to look for is the
Energy Star® label, which identi-
fies the most efficient units avail-
able in the market.

For more information about
energy-efficient air-conditioning
systems, visit www.yorkupg.com or
call 1-800-910-YORK.

The Best Invention Of The Last 75 Years

Make sure your air-conditioning
system components are the right
size for your home.

The world’s largest zoological
reserve is Etosha National Park
in Namibia. Established in 1907, it
has grown to 38,427 square
miles.

A human being sheds skin
continually, replacing it with an
entire new outer layer every 28
days.




