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(NAPSA)—Treatment with
physician-administered aesthetic
injectables is increasing at a rapid
rate.

In fact, according to the Ameri-
can Society of Plastic Surgeons
(ASPS), BOTOX® Cosmetic (Botu-
linum Toxin Type A) treatments
have increased among women by
283 percent since 2002 when the
medical product was approved by
the U.S. Food and Drug Adminis-
tration (FDA) for the temporary
treatment of moderate to severe
frown lines between the brows in
people 18 to 65 years of age. In
addition, hyaluronic acid dermal
filler treatments have increased
among women by 68 percent since
2004. 

With this surge in interest and
usage, consumers seeking aesthetic
injectable treatments need to be
smart and informed when it comes
to making decisions about their
beauty routine. Yet according to a
recent Harris Interactive® survey
conducted by the not-forprofit
National Women’s Health Resource
Center (NWHRC), women have
many unanswered questions about
aesthetic injectable treatments. 

To answer these questions,
Allergan, Inc. ,  the maker of
BOTOX ® Cosmetic (Botulinum
Toxin Type A) and the
JUVÉDERM™ dermal filler family
of products, recently launched
the Keep the Wisdom. Lose the
Lines.™ health education cam-
paign. A few of women’s top ques-
tions are listed below and all 10
questions and answers are avail-

able in a downloadable booklet
on the campaign Web site
www.KeepTheWisdom.com. 

• Are aesthetic injectable
products such as BOTOX® Cos-
metic and JUVÉDERM™ dermal
fillers safe? 

BOTOX® Cosmetic and JUVÉDERM™

dermal fillers are approved by the
U.S. FDA, meaning that clinical
data on their safety and effective-
ness were reviewed by the FDA
prior to approval. BOTOX® is
approved to treat 20 different condi-
tions in more than 75 countries
worldwide and has been approved
in the U.S. for more than 17 years.
The same formulation was
approved in 2002 as BOTOX® Cos-
metic for the temporary treatment
of moderate to severe frown lines
between the brows, which often look
like the number “11,” in people 18 to
65 years of age.

• How much do aesthetic
injectable treatments cost? 

Cost varies across the country
based on a number of factors. As
an example, BOTOX® Cosmetic typ-
ically ranges from $300 to $500 to
treat the vertical lines between
the eyebrows. Since positive
effects of BOTOX® Cosmetic treat-
ment can last up to four months,
the cost is about $3 to $5 per day. 

• Will my face still have
expression? 

When administered by an expe-
rienced physician, you can still
smile, frown and look surprised.
Aesthetic injectable treatments
are technique-sensitive proce-
dures, so make sure to visit a
well-trained aesthetic-specialty
physician for your treatment and
discuss the optimal results you
would like to achieve. 

Physicians often will use multi-
ple products, depending on the
patients’ needs. BOTOX® Cosmetic
is often used to relax the frown
muscles between the eyebrows,
allowing the “11” to temporarily
diminish in appearance. JUVÉ-
DERM™ dermal fillers work differ-
ently, by instantly filling in and
smoothing out wrinkles and folds
that look like parentheses along
the side of your nose and mouth,
creating a smooth, natural look
and feel. 

To find an aesthetic specialty
physician trained in administer-
ing these treatments in your area,
please visit www.KeepTheWis
dom.com. The site also provides
detailed information about BOTOX®

Cosmetic and JUVÉDERM™ dermal
fillers. 
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Virginia Madsen is one of the few
Hollywood actresses who openly
admits to being treated with
BOTOX® Cosmetic and JUVÉDERM™

dermal fillers.
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Important BOTOX® Cosmetic Information: 
BOTOX® Cosmetic is approved for the temporary treatment of moderate to severe frown lines between the brows in people

18 to 65 years of age. 
BOTOX® Cosmetic is the only product of its type approved by the U.S. Food and Drug Administration for the treatment of

moderate to severe frown lines between the brows. BOTOX® Cosmetic should only be administered by a trained and qualified
health care provider. 

Important BOTOX® Cosmetic Safety Information: 
Serious heart problems and serious allergic reactions have been reported rarely. If you think you’re having an allergic

reaction or other unusual symptoms, such as difficulty swallowing, speaking or breathing, call your doctor immediately. The
most common side effects following injection include temporary eyelid droop and nausea. Localized pain, infection, inflam-
mation, tenderness, swelling, redness and/or bleeding/bruising may be associated with the injection. Patients with certain
neuromuscular disorders such as ALS, myasthenia gravis or Lambert-Eaton syndrome may be at increased risk of serious
side effects. For full prescribing information, please visit www.BOTOXCosmetic.com. 

Important JUVÉDERM™ Dermal Filler Safety Information: 
In the US, JUVÉDERM™ injectable gel is indicated for injection into the mid to-deep dermis for correction of moderate to

severe facial wrinkles and folds (such as nasolabial folds) and is generally well tolerated. The most commonly reported side
effects are temporary injection-site redness, swelling, pain/tenderness, firmness, lumps/bumps, and bruising. 

Exposure of the treated area to excessive sun and extreme cold weather should be minimized until any initial swelling
and redness have resolved. If laser treatment, chemical peel, or any other procedure based on active dermal response is con-
sidered after treatment with JUVÉDERM™ injectable gel, there is a possible risk of an inflammatory reaction at the treatment
site. 

Patients who are using substances that can prolong bleeding, such as aspirin or ibuprofen, as with any injection, may
experience increased bruising or bleeding at injection site. You should inform your physician before treatment if you are
using these types of substances. As with all skin-injection procedures, there is a risk of infection. JUVÉDERM™ injectable gel
should be used with caution in patients on immunosuppressive therapy, or therapy used to decrease the body’s immune
response, as there may be an increased risk of infection. The safety of JUVÉDERM™ injectable gel in patients with a history of
excessive scarring (eg, hypertrophic scarring and keloid formations) and pigmentation disorders has not been studied. 

JUVÉDERM™ injectable gel should not be used in patients who have severe allergies marked by a history of anaphylaxis or
history or presence of multiple severe allergies. JUVÉDERM™ injectable gel should not be used in patients with a history of
allergies to Gram-positive bacterial proteins. The safety of JUVÉDERM™ injectable gel for use during pregnancy, in breastfeed-
ing females, or in patients under 18 years has not been established. The safety and effectiveness of JUVÉDERM™ injectable gel
for the treatment of areas other than facial wrinkles and folds (such as lips) have not been established in controlled clinical
studies. For full risk information, please visit www.JUVEDERM.com or call the Allergan Product Support line at 1-877-
345-5372. 

© Allergan, Inc., Irvine, CA 92612 ® and ™ marks owned by Allergan, Inc. JUVÉDERM™ is a mark owned by Corneal
Industries SAS. 

© 2007 Harris Interactive Inc. All Rights Reserved. 

(NAPSA)—Race cars, street
rods and farming equipment.
What do all these different
machines have in common? Pas-
sion shared among metalworking
hobbyists and professionals. This
do-it-yourself spirit can be found
in garages and home shops across
the nation—and now enthusiasts
have a new tool at their disposal:
each other. 

Online communities have been
growing in popularity as a way to
share project ideas, study tech-
niques or get advice from others
with the same passion. Miller Elec-
tric Mfg. Co., the world’s largest
manufacturer of arc welders,
launched a series of special-inter-
est sites designed to help those
who love working in metal improve
their skills and inspire others. 

Encompassing a sporty flavor
for interaction, motor sports and
gearhead Web sites offer exten-
sive communities where visitors
can engage in lively discussion
forums and share knowledge on
welding topics and products
across the automotive enthusiast
industry, from NASCAR and
street rods to choppers, off-road
and drag racing.

“Web forums benefit all metal-
working enthusiasts by offering
insights, trade secrets, new tech-
niques and information on the lat-
est equipment for various jobs,”
says Chris Fesler, owner of Fesler
Built and builder of custom show
vehicles for Chevy, GMC, Pontiac,
Saturn, Nissan, Ford, Chrysler
and many other high-profile auto-
motive companies. “Most veteran
fabricators with on-the-job experi-
ence can teach newcomers skills
not learned in school.”

Welding project galleries and
message boards are ideal places to
share photos, questions, sugges-

tions and information with others.
Project designs can be downloaded
for personal use. “The dynamics
by which information is ex-
changed is shifting. More and
more people are going online
because of the wealth of informa-
tion that is easily obtainable on
any metalworking topic,” says Ron
Covell, owner, Covell Creative
Metalworking. “An online commu-
nity is a great place to gain knowl-
edge, get inspiration and keep a
finger on the pulse of what’s hap-
pening right now.” 

Well respected in the street rod
industry as a metalworking
expert, Covell’s unique cars have
twice won the America’s Most
Beautiful Roadster award at the
Grand National Roadster Shows.
His works on cars and motorcycles
have been featured in many
national magazines.

Whether you are involved in
stock cars, off-road vehicles, farm-
ing equipment repair or any other
variety of metalworking project,
you can take part in the action by
going to www.millerwelds.com/
interests.

Online Communities Spark Welding Interests

Metalwork enthusiasts can now
find project ideas, study welding
technique and more through
online communities.

(NAPSA)—Those seeking a
rewarding career may want to
consider entering the construction
field. Experts say employment in
the construction industry will
increase by 1.5 percent each year
over the next 10 years, creating
more than 1 million new jobs. To
learn more, visit www.abc.org.

**  **  **
EMBARQ Corporation offers

high-speed Internet service at a
price that stays the same for as
long as the customer has the ser-
vice. Parents can choose the
option that best fits their teen’s
needs—and keep the same low
price for as long as they keep their
service. For more information,
visit www.embarq.com.

**  **  **
During the colder months,

cover your pool to protect from
winter winds, leaves, dirt and
debris. Whether you completely
cover your pool or just reduce
maintenance, using pool care
products such as BioGuard® can
make winterizing less work. For
more information, visit www.Bio
Guard.com.

**  **  **
Bright, beautiful patterns can

be a girl’s best friend, especially
when used to highlight her best
features. Check out Figure maga-

zines’ fashion pages and you’ll
find a fashion pattern to flatter.
For more information, visit
www.FigureMagazine.com.

**  **  **
The Atlantic Hotel & Spa in

Fort Lauderdale, Fla. offers per-
sonal residences in lieu of simple
guest rooms, equipped with toys
for the entire family, including
full kitchens and ample living
space. To learn more, call (866)
837-4274 or visit luxurycollec
tion.com/atlantic.

**  **  **
Members of AutoVantage can

save on car care at some 19,000
service locations. To learn more,
visit www.autovantage.com or call
(800) 876-7787.

The Roman Emperor Donitian, it is said, was such a good shot, he
could put four arrows between the spread fingers of a man’s hand.




