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(NAPSA)—There is a bill in the
Senate waiting for a vote that
could open a window for home-
owners to save on energy bills and
their tax bill. 

It is commonly known as the
SAFE (“Securing America’s Future
Energy”) ACT of 2001 but is actu-
ally House Resolution 4. It is
designed to create a more energy
efficient America and reduce our
dependency on foreign oil by
implementing rewards for conser-
vation efforts. Passed by the
House of Representatives in
August, 2001, the bill was read
into the Senate on September 4.
Soon after, it was to be put to a
vote without much opposition.
However, with the events of early
September, the government has
been busy with other more press-
ing issues. 

Many energy experts feel that
the SAFE ACT of 2001 is impor-
tant to homeowners as it provides
a tax credit for taxpayers who
install energy efficient products in
their homes. The portion of the
bill that is of interest to homeown-
ers is the section that states tax-
payers installing energy efficient
products in their home will get a
tax credit of 20 percent of those
expenditures up to $2,000. 

This means more to taxpayers
than a tax “deduction” which
would not mean savings on many
tax returns. But when reading the
bill one sees this is a tax “credit.”
This means if you owe $10,000 in
taxes and you installed high qual-
ity energy saving windows such as
Quantum2 windows (in excess of
$10,000), you would only owe the
government $8,000. 

The bill stipulates that qualify-
ing products must meet the Inter-
national Energy Conservation

Code of 1998. Quantum2 windows
with PowerQ glass exceed these
standards and will qualify for this
tax credit. Another provision of
this code states a qualified home
energy inspector or some other
official entity must certify all
products in excess of $1,000. To
simplify this task, PGMC (Pri-
mary Glass Manufacturers Coun-
cil) is spearheading an effort led
by Guardian Glass and PPG to
use the Energy Star ratings as a
basis of this product qualification. 

Whether these efforts will be
successful remains to be seen.
And, when and if this bill is
passed is unknown. Since the bill
specifies tax credits for the years
2002-2006, Congress has plenty of
time to debate on this issue.

To learn more about energy
saving windows, visit www.quan
tum2.net. To find out how your
legislator feels about this issue,
write to the U.S. Senate, Washing-
ton, D.C. 20010.

Window Opens For Energy And Tax Savings

Welcome news to taxpayers
will be the passage of a bill that
gives them a tax credit for home
improvements that save energy.

Zoinks! Scooby-Doo Leaps
Onto The Silver Screen
(NAPSA)—Scooby-Doo, where

are you? Coming to a theater near
you! This summer, fans are flock-
ing to the first-ever live-action
film featuring the mystery-solving
canine and his cast of sleuths.  

The all-new film, Scooby-Doo,
stars Freddie Prinze Jr. as Fred,
Sarah Michelle Gellar as Daphne,
Matthew Lillard as Shaggy and
Linda Cardellini as Velma.
Though Scooby-Doo’s whereabouts
are currently unknown, his clever
crime-solving cohorts are, as
always, on the case.  

Here’s your chance to “know
before you go”: take this Scooby-
Doo trivia challenge (answers at
the bottom of the page):

1. When did the “Scooby-Doo,
Where Are You?” show premiere?
(a) 1969 (b) 1979 (c) 1959. 

2. What is Shaggy’s real name?
(a) Fred Jones (b) Sherman Smith
(c) Norville Rogers.

3. What type of dog is Scooby-
Doo? (a) Great Dane (b) Poodle (c)
Mutt.

4. Who bought the Mystery
Machine van for the gang? (a)
Shaggy (b) Velma (c) Daphne’s mil-
lionaire father.

In addition to enjoying the new
Scooby-Doo film—fans of the fear-
less foursome and their pet pooch
can check out fun new Scooby-Doo
merchandise. Items to look for
include: Mattel’s Barbie as Daphne
fashion doll; Scooby-Doo! The
Movie Game from Pressman and a
full line of toys from Equity Mar-
keting, all available at stores
nationwide.

ANSWERS: 1. (a). 2. (c). 3. (a).
4. (c).

Scooby-Doo will soon be on
the scene in a new line of toys
based on the movie.

(NAPSA)—According to the na-
tional “Business to Pleasure” sur-
vey, close to 50 percent of business
travelers would take more vaca-
tions if they had free hotel nights,
and 68 percent said their spouses
would choose free hotel nights as
the biggest reward of their busi-
ness travel.

Business travelers,  accus-
tomed to life on the road and time
away from home, see frequent
traveler benefits as a golden
opportunity to spend quality time
with their loved ones.

To help business travelers strike
“gold,” Hyatt Hotels have intro-
duced the Faster Free Nights pro-
motion as part of its Gold Passport
program. Now through September
2, 2002, members can earn a free
night at Hyatt worldwide after
every two stays when they pay
with the American Express® Card.

“For spring and summer get-
aways, business travelers are hit-
ting the road again and looking
for frequent traveler promotions
that allow them to earn and use
free nights quickly,” said Rudy
Maxa, creator of “The Savvy Trav-
eler” public radio program. “The
‘Business to Pleasure’ survey also
shows that 41 percent of those
surveyed say it takes longer than
six months to save for a long vaca-
tion, promotions such as Faster
Free Nights allows travelers the
opportunity to earn free hotel
nights quickly.”

Following are helpful hints
from Maxa, as business and
leisure travelers get ready to “hit
the road” this summer:

• Check hotel Web sites for
deals that have few restrictions
among the hotel’s various proper-
ties such as Hyatt’s Faster Free
Nights promotion.

• Before traveling overseas,
make a photocopy of your passport
and carry it separately from your
passport. 

• Mark your name and contact

information on laptops, cell phones
and personal digital assistants.

• Bring a good travel guidebook
that can help determine whether
you’re lost or found, seeing the
right sights or missing the boat.

The “Business to Pleasure” sur-
vey also highlights interesting dif-
ferences between men and women;
young and old; and by region:

• Seeing the Sights: Out of
the business travelers surveyed,
46 percent would rather spend
saved dollars on sightseeing tours
and activities than first class air-
fare, new vacation wardrobes or
expensive dinners.

• Weekend Relief: Short
weekend trips are a great way for
business travelers to rejuvenate
the mind, body and spirit as 44
percent of business travelers take
five or more short distance and/or
weekend trips per year.

• Romance Rules: Love is in
the air. When asked how they
would like to use free hotel night
benefits, business travelers de-
clare that spontaneous romantic
vacations are the way to go (36
percent) over family (27 percent)
vacations.

For complete details on Hyatt’s
Gold Passport’s Faster Free Nights
Promotion with American Express,
please call 1-800-51-HYATT or visit
www.goldpassport.com.

Travelers Turn Business Into Pleasure

A new promotion makes it easier
for travelers to earn free hotel
nights.

(NAPSA)—Americans who are
overweight, diabetic, at risk for
heart disease and stroke—and
those who don’t want to be—can
all help their health by heeding a
few hints.

1. Develop a can-do attitude.
Just because you’re eating out
doesn’t mean you have to pig out.

2. Zero in on the site. Seek out
restaurants that offer at least a
few healthier options.

3. Plan ahead. Decide what
you might have before you get
there.

4. Find the fat. Fat is the
densest form of calories. Try to
avoid butter, cream, cheese, avo-
cados, sausages, fried foods and
the like.

5. Practice portion control.
Restaurant portions tend to be
generous. Order accordingly. Con-
sider splitting items with someone
else, or just having appetizers,
soups and salads.

6. Ask for what you want.
Even in a fast-food restaurant,
you can substitute mustard for
mayonnaise or get the salad
dressing on the side.

7. Know when enough is
enough. Push your plate away
when you meet your calorie needs.
Most restaurants will be happy to
give you your leftovers to take
home.

You can learn more about
healthy dining for people with dia-
betes and others, as well as get
nutrition facts on restaurant foods
from a new booklet. It’s called the
Guide to Healthy Restaurant Eat-
ing 2nd Edition ($17.95 American
Diabetes Association), by Hope S.
Warshaw, MMSc, RD CDE nation-
ally recognized dietitian. The guide

provides the nutritional low-down
for over 3,500 menu items at more
than 55 of the best-known restau-
rant chains across America, includ-
ing McDonald’s, Boston Market,
Denny’s, KFC, Pizza Hut, Taco
Bell, Dunkin’ Donuts and more.
For each, Warshaw provides two
sample meals, a “light and lean”
choice and a “healthy and hearty”
choice. 

The book also provides tips on
meal planning and ways to man-
age weight and health.

It can be ordered toll-free from
the American Diabetes Association
at 1-800-ADA-ORDER (1-800-232-
6733), at http://storediabetes.org,
and is also available in bookstores
and through Amazon.com.

Wise Choices When Eating Out

A new guide book can help
you keep your nutrition level up
when eating out.

(NAPSA)—Car crashes are the
number one killer of children.
While not all vehicle crashes are
survivable, many deaths and
injuries can be prevented with the
proper use of child safety seats.
However, getting it right is not as
easy as it seems.

“Ninety-seven percent of par-
ents believe they always properly
use and install their car seats,”
said Chuck Hurley, vice presi-
dent,  Transportation Safety
Group, National Safety Council
(NSC). “Unfortunately, the truth
is at least eight out of every ten
children riding in child safety
seats are not properly buckled in.
Don’t take a chance. Have your
child’s car seat inspected.”

Today, there are more than 3,000
sites nationwide where parents can
go to get a free car seat inspection.
Now finding the nearest location
just got easier thanks to a new pro-
gram called SEATCHECK. SEAT-
CHECK is a comprehensive listing
of child safety seat inspection loca-
tions and check-up events nation-
wide. It includes a toll-free hotline
dedicated exclusively to directing
parents to local car seat inspection
resources (1-866-SEAT-CHECK or
1-866-732-8243). For those individ-
uals who prefer to use the Internet,
SEATCHECK includes a Web site,
www.seatcheck.org, which com-
plements the hotline. Both the hot-
line and Web site are available in
both English and Spanish.

The Web site contains child
passenger safety materials that
are free, easily downloadable and
may be used for educational pur-
poses. In addition, the Web site
allows child safety seat techni-

cians and trainers to post informa-
tion on upcoming SEATCHECK
events.

SEATCHECK was launched in
response to a survey of parents,
which found that four out of ten
parents and caregivers do not
know how to find a child safety
seat inspection location. The sur-
vey also found that use of a toll-
free number is a parent’s first
choice method to find child pas-
senger safety information. With
telephone access available in 94
percent of households, the hot-
line will give nearly every family
access to this lifesaving resource.

SEATCHECK is sponsored by
Chrysler Group. Supporting part-
ners include the National Highway
Traffic Safety Administration, the
NSC, Graco Children’s Products
Inc., and Lamaze™ International.

Child Passenger Safety Information 
Easy to Find with SEATCHECK

Safety seat inspectors list the following
as the most common mistakes parents
and caregivers make when restraining
their children:

• Safety seat not tightly secured in
vehicle (moves more than 1” at seat
belt path)
• Harness straps too loose
• Safety seat facing the wrong direction
in vehicle
• Seat belt not properly locked with
locking clip, seat belt retractor or
locking latch plate
• Safety seat recalled or involved in a 
crash
• Child not appropriate size and/or age
for the safety seat
• Infant seat in the path of an air bag

***
Whether our work is art or sci-
ence or the daily work of soci-
ety, it is only the form in which
we explore our experience
which is different.

—Jacob Bronowski
***

***
I always pass on good advice. It
is the only thing to do with it.
It is never any use to oneself.

—Oscar Wilde
***




