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A Heads Up On Hair Color
(NASPA)—New technology

may make it easier for people to
part company with their current
hair color. Stylists can now use
products that color hair without
harsh chemicals and that can be
immediately reversed. 

For example, a new hair color
uses negatively charged color to
penetrate hair follicles without
using peroxide or ammonia. The
color is attracted to positively
charged ions in the hair. 

If the owner of the new colorful
coif decides it simply won’t do, the
stylist can reverse the charge of
the color, forcing it to leave the
hair. The coloring process can be
reversed immediately and causes
no damage to the hair follicle. 

In addition to coloring, the
product, called Elumen, helps
repair hair. Stressed hair struc-
tures have internal porous areas,
similar to small holes. The areas
reduce the hair ’s gloss and
vibrancy. When the color enters
the hair, it smoothes porous and
damaged sections on the surface
and deep inside the hair shaft.
That provides a healthy, smooth
surface that reflects light and
gives hair a lustrous shine.

The coloring has become popu-
lar at salons across the country. To
find an area salon that uses the
product, call 1-888-881-0330 or
visit the Web site www.elumen-
haircolor.com.

Hair Today—New technology
lets hair stylists color hair with-
out harsh chemicals.

(NASPA)—Instead of decking
the halls, many people find them-
selves climbing the walls during
the holiday season—stress result-
ing from too much to do and not
enough time to get it all done.

But here’s the rub: It’s possible
to massage away all that tension
with a new device that combines
heat and lotion for a unique, skin-
nourishing home spa experience.
There are numerous reasons why
you (or someone on your gift-giv-
ing list) might need to soak up the
relaxing and soothing effects of a
massager:

1. Your back is sore after hours
of bending over the table and
wrapping presents.

2. Your in-laws are staying for
three weeks.

3. You threw out your shoulder
trying to cut through Aunt Ethel’s
fruitcake.

4. It took you nearly an hour to
find a parking spot at the mall.

5. Your attempt to put up the
Christmas tree turned into a
wrestling match—and you lost.

6. Your kids convinced you to
go ice skating with them.

7. You got a crick in your neck
looking up at the mistletoe.

8. Cold, icy winter winds have
made your skin as dry as a Gila
monster.

9. The outdoor lights are
finally up, and it only took you
five hours and three extra bulbs.

10. You can’t remember the
order of gifts in “The Twelve Days
of Christmas.”

The Wahl Warm Lotion Mas-

sager is the first massager that
allows users to smooth and soften
their skin while relaxing in the
comfort of home. Its exclusive
design combines massage comfort,
therapeutic heat and skin nour-
ishment, with two massage inten-
sities to calm or revitalize.

There are two heat settings for
personal comfort, with a choice of
massage only, heat only, or a com-
bination of both. In addition, the
ergonomically designed massager
offers rechargeable, cordless con-
venience for use anywhere.

The Warm Lotion Massager
sells for $39.99 and is available at
major retail stores, or it can be pur-
chased online at www.wahl.com.

Massage Away Holiday Stress, With Lotion

This handy massager com-
bines massage comfort, thera-
peutic heat and skin nourishment
for the ultimate spa experience.

(NASPA)—Own a piece of his-
tory: Car buffs and other collectors
have the chance to snap up some
rare collectibles, honoring the
100th anniversary of America’s
best-known automobile manufac-
turer. The company will commem-
orate this milestone anniversary
on June 16, 2003.

Then: While the automobile
was actually conceived in Europe,
many people still believe that
Henry Ford invented the automo-
bile. Full credit can be given to
the inventor for first building the
car that millions could afford. His
philosophy: “I will build a motor
car for the great multitude—it
will be so low in price that no man
will be unable to own one.”

Ford Motor Company was
launched in a small converted
wagon factory in Detroit, Michigan
on June 16, 1903. After some early
models, the company introduced
the famous Model T in 1908.
Called the “universal car” and the
“Tin Lizzie,” it became the symbol
of low-cost, reliable transportation
that could get through when other
cars were stuck on muddy roads.
The first year ’s production of
Model T’s reached 10,660, break-
ing all records for the industry. 

By the end of 1913, Ford Motor
Company was producing half of
all the automobiles in the U.S.
and by 1921, Ford made up
almost 57 percent of the world’s
automobile production. In order to
keep ahead of the demand, Ford
initiated mass production in the
factory, assigning a specific task to
each worker on a moving assem-
bly line—a highly successful con-
cept. Over the years, many new
models rolled off the line, includ-
ing: the Model A, ‘49, Thunder-
bird, Mustang, Taurus and F-

Series pickup truck, the best sell-
ing vehicle in the world for the
last 25 years.

Now: Today, Ford is the world’s
largest producer of trucks and the
second largest producer of cars
and trucks combined. Ford sells
more than 80 different vehicles
worldwide, marketed under the
Ford, Lincoln, Mercury, Jaguar,
Aston Martin, Volvo Car, Land
Rover and Mazda brands. The
company has manufacturing facil-
ities in 27 countries on six conti-
nents. During 2001, Ford sold
7,424 million vehicles worldwide,
with total revenues of $170,064
million. To honor the company’s
upcoming 100th anniversary, a
number of fine collectibles are
available for purchase.

All totaled, more than 100 dif-
ferent products will be available,
including: 100th anniversary
branded wearables—hats, T-shirts
and jackets; travel mugs; pens;
stationery; paperweights; clocks;
watches; calendars; key rings; and
die-casts models.

The new merchandise can be
purchased online through the
company’s 100th anniversary Web
site, accessed via www.ford.com,
as well as www.fordcollection.com.

One Hundred Years of Automotive Success

(NASPA)—The handy do-it-
yourselfer takes pride in building
a new storage shed, putting in a
new kitchen floor or even adding
on a family room to an older
home. What about doing a little
at-home welding? It can be easy,
fun and affordable.

Welding at home runs the
gamut from repair and mainte-
nance of fences, yard equipment,
toys and fixtures around the
house to creating metal art and
race cars. Welding can be easy—
with a little practice, patience and
knowing what to get.

From November 1,  2002
through January 31, 2003, one of
the world’s leading arc welding
equipment manufacturers, will
offer five popular Miller welding
units in special bundled packages
that save up to $900 off list price.
The packages include everything
from an all-in-one MIG welder,
the best welding option for begin-
ners, to an engine-driven welder
that offers advanced welding
capabilities and generator power
for emergency power outages.

“Many first-time and price-sen-
sitive buyers often hesitate to pur-
chase accessories that allow them
to expand their capabilities,
improve results or increase their
enjoyment,” said Terri Barry, mar-
keting specialist, Miller Electric
Mfg. Co. “This special promotion
encourages people to get the most
out of their power source by pair-
ing it with popular add-on items
at a value-added price.”

Package options include:
• For the first-timer: Miller-

matic 251® all-in-one MIG welder
paired with the new Spoolmatic®

15A spoolgun and gas regulator
• Addresses the needs of the

experienced welder or artist:
New Syncrowave® 180 SD AC/DC
TIG/Stick welder paired with the
new Stars and Stripes auto-dark-
ening helmet

• Power to address storm out-
ages combined with quality
welder: Bobcat® 250 NT welder/
generator paired with the new
3045 flux cored wire feeder

• Two-for-one—advanced weld-
ing capability teamed with gaso-
line-powered generator: Trail-
blazer® 301G welder/generator
paired with the new SuitCase
12VS™ wire feeder and FC1260
LM gun

• The best way to cut metal:
New Spectrum® 625 plasma cutter
paired with a consumables acces-
sory kit and protective cover

Each package in the promotion
features new products, unlike
offerings that may highlight a pre-
vious year’s units or over-stocked
items. All Miller welding power
sources are covered by the com-
pany’s True-Blue® three-year fac-
tory warranty.

For more information about
welding or these packages, contact
a welding distributor, go to
MillerWelds.com or call 800-4-A-
MILLER. 

Welding Is Easy To Do And Affordable

(NASPA)—One idea sure to
win acclaim this season is a gift
for film fans who long to vote for
the Academy Awards or serve on
the grand jury of the Cannes Film
Festival. 

For the first time, film fans
may now premiere award-win-
ning new releases in the comfort
of their home, while the films
are still in theaters.

Film Movement, a new film
distribution company that hopes
to broaden access to films regard-
less of where you live, is offering a
new subscription DVD service for
first-run films. The subscription
DVD service allows film fans to
see critically acclaimed films that
previewed at top festivals such as
Cannes and Sundance.

Each month, subscribers receive
an award-winning American inde-
pendent, foreign or documentary
film on DVD, available exclusively
from Film Movement. In addition
to receiving these films at home,
subscribers may view these films
free of charge on the big screen. As
an added benefit, subscribers may
also receive free admission to pri-
vate screenings and receive dis-
counts at film festivals.

“Increasingly, consumers real-
ize that they don’t have the oppor-
tunity to see the films they want
to watch, when they want to watch
them,” said Larry Meistrich, Film
Movement founder and CEO. “The
mission of Film Movement is to
help underserved consumers gain
access to outstanding original
films in whatever way they
choose. Film Movement is releas-
ing films through limited theatri-
cal runs, while concurrently mak-
ing films available to members of

the DVD film club, so that con-
sumers can view the film regard-
less of where they live.”

Meistrich is also founder of
Shooting Gallery and creator of the
Shooting Gallery Film Series, which
many describe as “groundbreaking.” 

Annual membership to the sub-
scription service is $19.95 per
month or $189 for the year, includ-
ing shipping and handling. 

Each feature film is accompa-
nied by an original short film as
well as director’s notes, background
information, cast bios, reviews and
a list of awards to enrich the view-
ing experience.

Members also receive exclusive
benefits on www.thefilmmove
ment.com, such as the opportunity
to rate each month’s film with
fellow members and the ability
to e-mail the filmmakers and
select cast members. 

There’s No Gift Like Show Business

One gift many film lovers will
appreciate is a chance to see
new releases in the comfort of
home.

***
Conservation is a state of har-
mony between men and land.

—Aldo Leopold
***

***
A spark is a little thing, yet it
may kindle the world.

—Martin Farquhar Tupper
***

***
The best way to cheer yourself
up is to cheer somebody else up.

—Mark Twain
***




