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(NAPSA)—One name echoes.
“Abraham.”

Best-selling author Bruce
Feiler began to hear that name
after watching the Twin Towers
fall from his home on 9-11.  

This spring, the world still
hears that name swirling around
the conversations about whether
Jews, Christians and Muslims can
get along in an age of religious
terrorism, conflict in the Middle
East, and war.

Looking for hope in a time of
strife, Feiler, author of the hugely
popular Walking the Bible: A
Journey to the Heart of Three
Faiths, embarked on another per-
sonal journey searching for the
shared ancestor of Judaism,
Christianity, and Islam.

“Was Abraham just a source of
war?” he writes at the start of his
new book, Abraham: A Journey to
the Heart of Three Faiths, “Or
could he be a possible vessel for
reconciliation?” 

His attempt to answer that
question is a fascinating, at times
frightening, but ultimately deeply
inspiring look at the man who
defines faith for half the world.
Feiler ’s book has also played a
pivotal role in advancing inter-
faith relations. Abraham was fea-
tured on the cover of TIME Maga-
zine, became a runaway New York
Times bestseller, and has sparked
thousands of grassroots conversa-
tions around the country.

From an eye-opening tour through
the Church of the Holy Sepulcher
with the bishop of Jerusalem to a
provocative meeting with the imam
of El-Aksa mosque (his first-ever
interview with a Western reporter)
Feiler explores how each religion
reinterpreted Abraham over time.
He ends his book with an emotional,
terrifying journey to Abraham’s bur-
ial place in war-ravaged Hebron
where he reads the story of
Abraham’s two sons, Ishmael and
Isaac, who have been estranged since
childhood, yet who come together to
bury their father.

“Abraham achieves in death
what he could never achieve in
life: a moment of reconciliation
between his two sons, a side-by-
side flicker of possibility where
they are not rivals, warriors,
Jews, Christians, or Muslims.
They are brothers. They are
mourners. They are us.”

Bruce Feiler’s Abraham is that
rare book that is both timely and
timeless—and that forever
changes not just how we look at
the world, but also how we act in
it. Feiler initiated a series of Abra-
ham Salons in which people
around the country invite a dozen
or so people into their home,
house of worship, or bookstore and
have a first-step interfaith conver-
sation. Over 3,000 people, in
nearly every state in the country,
have reached out to join this
effort. For more information, and
to receive your free packet, you
can visit www.brucefeiler.com.

Abraham provides a road map
for how we got here. As Feiler
shows, perhaps he can provide a
road map for where we go from
here.

Abraham: Hope In A Time Of Fear

An uplifting journey searches
for the man who is found at the
heart of three great faiths.

The White House
In Tune With History
A Musical Journey

(NAPSA)—Music, from high
art to homegrown, takes us by the
hand and by surprise, through the
White House past and present.
The White House: In Tune With
History is an engaging documen-
tary profiling the music and musi-
cians who have performed at the
White House. The one-hour film
was produced by the White House
Historical Association.

Since the United States Marine
Band, known as the “President’s
Own,” performed on New Year’s
Day 1801, the White House halls
have echoed with the sounds of
classical, folk, opera, jazz, blues,
country and western and rock and
roll. In Tune With History offers
glimpses of black tie evenings,
afternoons on the lawn and swing-
ing on the dance floor. And each
time, there is a piece of music. The
video sells for $19.95. For more
information, call 1-800-555-2451, or
visit www.whitehousehistory.org.

This is a film about America’s
house—where presidents and
first ladies entertain and are
entertained. Where Pablo Casals
and Duke Ellington were wel-
comed equally and where the
Marine Band has performed
since 1801—Presidential history
with a difference.

(NAPSA)—An industry-wide com-
mitment to customer choice is mak-
ing factory-built homes a preferred
option for many homebuyers.

Design innovations in the man-
ufactured housing industry have
created homes that fit in with
regional architecture, boast dis-
tinctive interior and exterior fea-
tures and offer a high-quality
alternative to site-built homes.
With the additional option of floor
plan customization, manufactured
housing companies are offering
buyers a major benefit of tradi-
tional new home construction
along with the many advantages
of building in a factory.

Studies show that homebuyers
want a lot of choice, to be able to
customize and to be guaranteed
value when they buy. 

As a result, some companies
offer chances to select from differ-
ent floor plans in a single model
group; most offer homebuyers
opportunities to handpick options
and upgrades, creating the home
that is just right for their tastes.
Champion Enterprises is going a
step further, offering homebuyers
a chance to design their own floor
plans.

“Champion’s Customer Design
Series is unique, in that homebuy-
ers actively participate in the lay-
out and design of their homes,”
said Grover Tarlton, vice presi-
dent of marketing for Champion.
“By offering customers this oppor-
tunity, Champion is providing
them with the design flexibility of
a site-built home while continuing
to offer cost- and time-savings.”

Champion retailers walk home-
buyers through the process using

magnetic boards and computer
programs. The homebuyer can lit-
erally “pick up” a room configured
on the front of the home, move it
to the rear and make a host of
other changes, including increas-
ing a room’s size. The program
gives them a chance to create a
home design that meets their indi-
vidual needs.

After a floor plan is finalized,
the new customized home is built
indoors, in a quality- and climate-
controlled environment according
to stringent federal building codes.
It can usually be ready for move
in—including installation on a per-
manent foundation—within 90
days or less.

Financing options range from
traditional 15- or 30-year mort-
gages to personal property loans. 

With the added benefit of
homeowner-designed floor plans,
factory-built homes are offering
buyers a new way to live the
American Dream.

Custom Designing A Home From The Floor Up

Debbie Burton designs a
home by arranging the pieces on
a “Customer Design Series”
magnet  board at  the 2003
Manufactured Housing Show in
Louisville, KY.

(NAPSA)—Millions of volun-
teers committed to “greening up”
and “fixing up” their communities
are expected to take part in Keep
America Beautiful’s Great Ameri-
can Cleanup this spring—with
George Bush as the first president
to serve as the annual program’s
honorary chair. 

The national event, which lasts
from March to May, features
hands-on activities that include
renovating playgrounds, cleaning
up graffiti, restoring buildings and
conducting recycling collections.
The goal is to create healthier,
cleaner and safer environments.

Last year, nearly 2.3 million
people volunteered for more than
30,000 community improvement
events led by Keep America
Beautiful, Inc. The national non-
profit educational organization is
celebrating 50 years of improving
communities across the country
this year. 

“The 2003 Great American
Cleanup will be a highlight of Keep
America Beautiful’s 50th anniver-
sary, as we build even more support
for communities through volunteer
participation,” says G. Raymond
Empson, president of Keep America
Beautiful. 

The organization’s goal is to
form community partnerships dedi-
cated to engaging individuals to
take greater responsibility for
improving their community envi-
ronments.

National support for Keep
America Beautiful’s Great Ameri-
can Cleanup is expanding. This
year ’s sponsors are: Pepsi-Cola
Company, Gain® Laundry Deter-
gent, Wm. Wrigley Jr. Company,
LYSOL® Brand Products, Film-
Gard® Plastic Sheeting, Waste
Management Inc., Ruffies® Trash
Bags, Firestone Tire & Service
Centers & ExpertTire & Tires
Plus, Yard-Man by MTD, The
Home Depot® and all TV Guide®

media platforms; Retail Sponsors:
Hy-Vee, Inc. and The Kroger Co.;
Educational Partners: America
Online and Rubber Manufacturers
Association.

To learn how you can join the
Great American Cleanup, visit
www.kab.org.

President Bush Supports Efforts
To Keep America Beautiful

Community Pride—Last year
more than two million people
volunteered to help improve their
communities.

The American Gastroenterological Association at www.gastro.org.
For information on irritable bowel syndrome, visit www.NuLev.com.
The GoGirlGo program for girls, 10 to 14, at www.GoGirlGo.com.
For information on Ocean Mist Farms baby artichokes, visit www.ocean
mist.com. 
For information about 5 A Day The Color Way go to www.5aday.com and
www.aboutproduce.com.
For information on fresh fruits from Chile, visit www.cffausa.org.
Heineken USA at www.heinekenusa.com.
Corex Technologies’ CardScan at www.cardscan.com.
The U.S. Department of Agriculture’s Farm Service Agency at www.usda.gov.

Check Out
These Web Sites:

***
The secret of making one’s self tiresome is not to know when to
stop.

Voltaire
***

***
Vote for the man who promises least; he’ll be the least disappointing.

—Bernard M. Baruch
***

***
Many strokes, though with a lit-
tle axe, hews down and fells the
hardest-timbered oak.

—William Shakespeare,
Henry VI, Part 3

***

Former president Dwight D.
Eisenhower is said to have once
worked sanding carousel horses
at a factory located near his
home in Abilene, Kansas.




