
4

(NAPSA)—If you’ve ever
dreamed of relocating to a sunnier
part of the country, you probably
also hoped to find a level of cos-
mopolitan conveniences and cul-
ture. A great example of all that
can be found in the city known as
the jewel of the Sonoran Desert—
Tucson, Arizona.

The Tucson area offers a rich
blend of Native American, Span-
ish, Mexican and European cul-
tures plus a glorious climate with
350 days of sunshine a year and
low humidity. Majestic mountain
ranges and picturesque canyons
offer endless opportunities for hik-
ing and birding. Perhaps it’s no
wonder that, today, Tucson is one
of the fastest growing metro areas
in the United States.

The Business Climate
Arizona’s economy remains vig-

orous, partly due to its geographic
convenience to the West Coast,
Mexico and other regional growth
markets. The city’s reputation as
a profitable place to do business is
based on many factors including
its competitive wage rates and
willing work force. 

Arts and Entertainment
Tucson boasts a full comple-

ment of the finest in visual and
performance arts. These include a
thriving symphony as well as
opera, dance and theatre compa-
nies. The city’s array of excellent
restaurants feature everything
from continental to classic Mexi-
can cuisine. 

Museums and historical soci-
eties preserve the area’s rich cul-
tural heritage while such nation-
ally acclaimed tourist attractions
as the Arizona Sonora Desert
Museum and the historic San
Xavier Mission attract thousands
of tourists annually. 

Meanwhile, southern Arizona’s
fame as a center for astronomical
studies rewards residents with
the added benefit of nighttime

skies that are clear and brilliantly
studded with millions of stars.

Sports junkies can enjoy three
Major League Baseball spring
training teams and PAC-10 athlet-
ics at the University of Arizona.
That’s when they’re not on the
area’s abundant championship
golf courses, playing tennis or
horseback riding. The Tucson
vicinity has also been called one of
the top 10 cycling areas in the
United States.

Lifestyle Choices
For all of its growth, the

region’s housing costs are still
well below the national norm and
land is abundant. Area real estate
experts say those in search of a
more rustic or smaller town life-
style may find it in several nearby
bedroom communities that are
within an easy drive of downtown
Tucson.

Free Relocation Kit
Long Realty is southern Ari-

zona’s largest real estate company
with 1,400 realtors ready to help
you. For a free relocation kit, call
1-800-354-5664 or go online at
www.longrealty.com where you
can receive daily e-mail listings of
new available properties.

Tucson: Vibrant And Culturally Rich

Tucson offers plenty of housing
options, ranging from charming
haciendas and ranch properties to
luxury mountain foothill homes.

Innovative Independence
(NAPSA)—Modern technology

has helped smooth the way for
many of the more than one million
Americans who use wheelchairs—
and the millions more who may
some day.

One new chair looks and oper-
ates much like a conventional
manual wheelchair, but that’s
where the similarity ends. The
INDEPENDENCE ™ iGLIDE ™

Manual Assist Wheelchair, from
Independence Technology, a John-
son & Johnson company, uses a
patented system of sensors and
microprocessors that measures a
user’s input and resistance from
the terrain and automatically
adjusts the power for a consistent
ride. Whether on a ramp, carpeted
surface or grass, the user’s effort
remains virtually the same, allow-
ing them to go further and for
longer.

“The chair has the potential
to al low users to get around
safely, with much less strain
than in a manual wheelchair,”
stated Charles E. Levy, M.D.,
chief, PRMS, North Florida/South
Georgia Veterans Health System.

The iGLIDE™ Manual Assist
Wheelchair was designed for easy
transport, with quick-release
wheels, removable battery and a
fold down seatback. To learn
more, visit www.iglidenow.com.

(NAPSA)—Parents and teach-
ers have a secret weapon in their
quest to teach kids about every-
thing from reading, writing, and
problem solving to communication,
understanding, and kindness…
eight-year old aardvark, Arthur
Read. 

Since its debut on PBS in 1996,
ARTHUR—produced by WGBH
Boston and CINAR Corporation,
and based on Marc Brown’s best-
selling books—has won the hearts
of millions of children, who identify
with Arthur and his friends as they
encounter the joys and difficulties
that all kids experience. 

“Similar to my books, the enter-
taining storylines in ARTHUR
include issues and subjects that
are important and helpful to kids
and families,” says creative pro-
ducer Marc Brown. “In addition,
carefully crafted educational mes-
sages underscore each of Arthur’s
adventures.” 

But the learning—and the
fun—doesn’t stop when the tele-
vision is turned off, thanks to
free activity guides distributed to
educators and parents and avail-
able via the “Grown-Ups” section
of the Web site, at pbskids.org/
arthur. 

“Our goal, even from the early
stages of the episodes’ development,
is to arm parents and teachers with
the tools they need to interact with
kids and make the lessons from the
show come alive in their homes and
classrooms,” says executive pro-
ducer Pierre Valette.   

Developed with input from
numerous educational advisors,
each comprehensive teacher ’s
guide and parent activity booklet
features activities, resources, and
tips that reinforce the series’
goals, as well as season-specific
themes. Topics include reading,
writing, communication, sibling
rivalry, friendships, health, and
issues relevant to the newest gen-
eration of families, such as ways

they can explore the Internet
together and how to deal with
frightening events children may
experience in their communities
or see on television.

Perhaps most importantly, the
show and accompanying materials
encourage and teach behaviors and
attitudes that will grow in impor-
tance as the viewers themselves
grow up. For example, the
“Arthur’s World Neighborhood”
guide for primary grade teachers
and after-school educators helps
children learn to appreciate and
understand their neighbors,
whether they live around the block
or across the world.  

The lessons in global and cul-
tural awareness taught in the
guide are highlighted by episodes
such as those about Arthur ’s
Turkish pen pal, Baby Kate and
Pal’s experience with a wayward
Italian circus flea, and Arthur’s
introduction to the Molinas, his
new neighbors from Ecuador. 

ARTHUR airs weekdays on PBS
KIDS. For more information, and
to download resources for parents
and teachers, visit the Web site at
pbskids.org/arthur.

Parents,Teachers, and ARTHUR—An A+ Team

The award-winning ARTHUR series
helps kids appreciate their neigh-
bors—near and far.

(NAPSA)—According to the
real estate professionals at Cen-
tury 21, it’s a smart idea to keep
survival necessities on hand when
moving to your new home. This
includes the “blankie” for baby,
toys for kids, favorite pajamas for
your preschooler, essential CD for
your teen and the coffee pot for
you. Re-establish family routines
right away. Once you’ve moved in,
get back to your normal schedule
as quickly as possible. Get famil-
iar with the new neighborhood.
Talk to your kids about where they
can go and where they can’t. To
make a game of it, print out the
Scavenger Hunt on www.C21
SmoothMoves.com.

When picking a piece of jewelry
to give as a gift, base your choice on
something she already owns and
loves, say the experts at the Gemo-
logical Institute of America, the
world’s foremost authority in
gemology. You might want to begin
with her favorite color. Look for
clues in her current wardrobe and
jewelry, as well as her skin tone
and eye color. There’s a gemstone to
correlate with every hue in the
rainbow. Whatever style, color, or
piece you choose, a gift of jewelry
becomes a precious treasure that
she will love for the sentiment
behind it. For more information on
colored gemstones and jewelry, as
well as education opportunities in
these fields, visit GIA at
www.gia.edu, or call 800-421-7250.

The purchase of real estate is
one of the few investments where
leverage may be available to the
investor, say members at CEN-
TURY 21® Commercial. Buying
real estate involves the investor
making a small down payment,
usually a percentage of the pur-
chase price. After making this
down payment, the investor con-
trols the entire property and the
cash flow. After the lender is paid,
this becomes the Return on
Investment (ROI) for the investor.
For more information, visit
www.Century21.com/commercial.

According to experts, ticket
prices are usually less when travel-
ing on Tuesdays or Wednesdays.
Many travelers save money and
time by purchasing tickets online
such as Spirit Airlines’ Syber Spe-
cials. Reservations can be made
online at spiritair.com, by calling
toll free at 1-800-772-7117 or
through travel agents.

(NAPSA)—Global Volunteer
Week was an initiative that
brought together more than 1,000
UPS employees in 14 countries.
Building on the company’s legacy
as a responsible and caring corpo-
rate citizen, employees con-
tributed more than 65,000 hours
of service to local nonprofit orga-
nizations in Asia, Canada, Europe
and Latin America. Global Volun-
teer Week underscores UPS’s ded-
ication to responsible citizenship
around the world and the com-
pany already is making plans to
expand the event in 2004. To
learn more, visit the Web site at
www.pressroom.ups.com.

Though it sounds daunting,
with time on your side, it is possi-
ble to save for both your children’s
education and your retirement.
The key is that the sooner you can
start saving, the less money you
will need to invest and the more
money you will have in the end.
Remember, every little bit counts.
Allstate has a Web site where you
can find general information on
individual retirement solutions
and college savings. Log on to
www.allstate.com.

Many parents are not aware of
the negative influences media
may have on their children.

Multiple media sources have
tremendous value as learning
tools and as positive stimuli, but
some children may also be nega-
tively affected by them.  The
National Youth Violence Preven-
tion Resource Center (NYVPRC)
has assembled current resources
on the Web site www.safeyouth.
org to help parents and other con-
cerned adults encourage healthy
media habits. This Web site is a
user-friendly, single point of
access to reliable information on
all aspects of youth violence pre-
vention. For more information,
log on to www.safeyouth.org, call
toll-free 1-866-SAFEYOUTH
(723-3968), 1-800-243-7012
(TTY), 301-562-1001 (FAX), or e-
mail NYVPRC@safeyouth.org.

***
If you have never been hated
by your child, you have never
been a parent.

—Bette Davis
***

***
To achieve the impossible
dream, try going to sleep.

—Joan Klempner
***

***
Mistakes are part of the dues
one pays for a full life.

—Sophia Loren
***

***
Nobody really cares if you’re
miserable, so you might as well
be happy.

—Cynthia Nelms
***




