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(NAPSA)—In a society that
worships youth, aging has never
been “cool.” But look out, here
come the boomers.

Throughout their lives, boomers
have left their mark on society—
around music, fashion, sex, race,
family, and gender equality. Now
they’re poised to reinvent aging in
America. The first wave of boomers
will start turning 60 next year.

A new report from the Harvard
School of Public Health and
MetLife Foundation, “Reinventing
Aging: Baby Boomers and Civic
Engagement,” spotlights the posi-
tive side of aging. Thanks to the
longevity revolution, the average
60-year-old can expect to live to
83; many will continue well into
their 90s. According to the report,
these bonus years—nestled be-
tween middle age and old age
from 60 to 80—constitute a new
stage of life. This stage doesn’t
have a name yet and doesn’t have
a defined purpose.

With their children grown, mil-
lions of older boomers will con-
front the question “What do I
want to do with the rest of my
life?” Many will remain in the
workforce, perhaps pursuing sec-
ond careers or part-time work.
Others will retire and opt for
travel and leisure. And some will
look for ways to channel their
time, energy, skills and experience
to help their communities.

The report focuses attention on
an “unprecedented opportunity” on
the horizon to mobilize millions of
older boomers as community vol-

unteers. (The report is available at
www.ReinventingAging.org. )
According to the report, nearly
one-third of boomers say they
expect to participate in community
service after retirement.

The report calls for the creation
of new programs that build com-
munity by integrating the old with
the young, transmitting knowl-
edge and experience to future gen-
erations and reinforcing the value
of people of all ages. Studies have
found that young people in such
programs show measurable im-
provements in school attendance,
attitudes toward school and the
future and attitudes toward el-
ders. Adult volunteers report sub-
stantial benefits to themselves:
the satisfaction of sharing their
experience, feeling useful, and giv-
ing back to the community.

As a follow-up to the report,
the Harvard School of Public
Health and MetLife Foundation
are launching a national media
campaign to help reshape societal

attitudes toward aging, change
Hollywood’s images of aging,
encourage older boomers to par-
ticipate in civic life and promote
healthy aging. This is one of a
number of initiatives that
MetLife Foundation is funding
around the country to promote
healthy aging.

Initially, the campaign will
encourage older adults to consider
volunteering as a mentor to a
young person in their community.
The annual National Mentoring
Month volunteer recruitment
drive takes place every January.
It’s spearheaded by the Harvard
School of Public Health and MEN-
TOR/National Mentoring Partner-
ship. The campaign’s message to
boomers is “Share What You
Know. Mentor A Child.”

In a public service announce-
ment recorded for the mentoring
campaign, former astronaut and
U.S. senator John Glenn—who
rocketed back into space at the
age of 77—put it this way: “I don’t
think people need to retire and
just sit on the front porch and
rock. They’ve had a lifetime of
experience. They can pass that on.
There’s nothing like inspiring a
young person in these areas of
curiosity of their own, and a men-
tor can do that. It’s very impor-
tant today for young people to
have mentors in their lives. It’s
life experience and that’s what the
young people lack.”

For more information on vol-
unteering as a mentor, visit
www.WhoMentoredYou.org.

Campaign Urges “Share What You Know. Mentor A Child.”

John Glenn helped to “reinvent
aging” when he rocketed into
space at the age of 77.

(NAPSA)—It can pay to know
what you’ve been paid. By Janu-
ary 31, 2005, every employer that
paid you during 2004 must pro-
vide you with a Form W-2, Wage
and Tax Statement—even if you
worked for only a single day. The
American Payroll Association, the
nation’s leader in payroll educa-
tion, offers these tips to help
ensure your W-2 is correct: 

1. Make sure you receive a
W-2 from all 2004 employers. 

Be sure every company that
paid you in 2004 has sent you a
W-2. If not, contact their payroll
departments. (Employers are also
allowed to mail Forms W-2, as
long as they are postmarked by
January 31, so you may want to
wait until after the first week in
February.) When calling, be pre-
pared to provide your full name,
your Social Security number, and
your employee number, if applica-
ble. If you have moved during the
past year, be prepared to give any
prior addresses, as well as your
new address, so your W-2 can be
mailed to you.

2. Be certain your name and
Social Security number exactly
match your Social Security
card. 

If your name and Social Security
number do not match, contact your
payroll department and request a
corrected W-2. It is imperative
these items match for you to get
your Social Security benefits later
in life. An exception: It is okay if
your Social Security card spells out
your middle name but your W-2
only shows your middle initial.

3. Look at your last pay stub
for 2004. 

If you notice a discrepancy
between your last pay stub for
2004 and your W-2, you should
note that the amounts entered in
W-2 box 1 (Wages, tips, and other
compensation), box 3 (Social Secu-
rity wages), and box 5 (Medicare
wages and tips) may differ from
your year-to-date gross pay.
Deductions from your pay for
some employer-sponsored savings
plans, such as a 401(k) retirement
plan, reduce the amount reported
in box 1. Payroll deductions for
health insurance premiums
and/or flexible spending accounts
(medical, dependent care, etc.)
will reduce the amounts in boxes
1, 3 and 5 if you used pretax
deductions to make these pay-
ments. And since the 2004 Social
Security wage base is $87,900,
that is the maximum amount that
may be reported in box 3 and sub-
jected to Social Security tax. If
any of the dollar amounts seem
incorrect, contact your payroll
department. 

4. Check to see if you qual-
ify for any tax credits.

Read the back of the W-2 Copy
B to determine if you are eligible
for the Earned Income Tax Credit,
and the back of Copy C for expla-
nations of other boxes.

5. Obtain a new W-2 if you
misplace your original. 

Request a “reissued statement”
from your payroll department to
replace a lost W-2. A fee may be
charged for the replacement.

For more information about
your Form W-2 and other topics
relating to your paycheck and
withholding, visit www.national
payrollweek.com.

Your W-2:Tips to Help You This Tax Season

(NAPSA)—There’s good news for
the estimated 18 million people in the
U.S. who have diabetes. A new edi-
tion of a book is available that pro-
vides information and resources to
those dealing with the condition.

Diabetes is a disease character-
ized by high levels of blood sugar
resulting from defects in insulin
production, insulin action or both. 

Diabetes is often associated
with serious complications and
other diseases. For example:

• The risk for stroke is two to
four times higher among people
with diabetes. 

• Diabetes is the leading cause
of new cases of blindness among
adults 20-74 years old. 

• In addition, diabetes is the
leading cause of treated end-stage
renal disease. 

There are societal costs as well.
It’s estimated that the direct med-
ical costs each year top $90 bil-
lion. In addition, there’s another
$40 billion in indirect costs, such
as disability, work loss and pre-
mature mortality. 

The book, the fourth edition of
“American Diabetes Association
Complete Guide to Diabetes: The
Ultimate Home Reference From
The Diabetes Experts” (The Ameri-
can Diabetes Association, $29.95), is
described as a sourcebook for living
an active, healthy life with diabetes.

It includes information on:
• self-care techniques
• the latest medical break-

throughs as well as insulin and
insulin pumps, 

• carb counting,
• dealing with workplace and

school 

• achieving blood sugar control,
• preventing complications, 
• handling emergencies, as

well as
• links to helpful Web sites.
Said by some to be the most

comple te  and  author i ta t ive
resource on diabetes, the book was
developed by the experts at the
American Diabetes Association
(ADA).

The ADA is the nation’s leading
nonprofit health organization pro-
viding diabetes research, informa-
tion and advocacy. Founded in
1940, the association conducts
programs that reach hundreds of
communities. 

The book is available in book-
stores and online at http://store.
diabetes.org.

Resource Guide Provides Self-Care Tips

It’s estimated that diabetes cost
the nation over $130 billion a
year in both direct and indirect
costs.

(NAPSA)—Experts say con-
sumers are looking for ease,
choice and control when it comes
to their home entertainment
experience.

Digital Video Recorders (DVRs)
are said to offer all three features
and savings as well. Described by
some in the industry as the
“must-have entertainment gadget
for 2005,” these devices let con-
sumers record individual shows
and watch them on their own
schedule. 

This integrated home enter-
tainment device blows away your
VCR because it allows viewers to
pause live TV or rewind the pro-
gram they’re watching to create
their own instant replays anytime
they want. The good news is that
these popular devices are already
available through cable service
providers. 

Viewers can also record
favorite programs directly from
the integrated program guide
without the need for videotapes
or confusing VCR settings. With
an easy-to-use remote control,
viewers can record a season’s
worth of episodes of their favorite
program. 

Cable set-top maker Scientific-
Atlanta makes its DVRs with two
tuners, allowing users to record
up to two other shows at once,
while watching live TV or another
previously recorded show. These
features give cable DVR service
an advantage over other stand-
alone DVR products available
through retail or satellite. 

Savings is another advantage
of using the service offered by
your cable company, since there is

no equipment to buy or install.
Cable DVRs are built right into
set-top boxes and require no up-
front investment. 

Often, other stand-alone DVRs
may require a hefty up-front fee in
addition to a monthly program-
ming service charge. Consumers
may also be expected to install the
device themselves, which can
cause unnecessary headaches. 

When you order DVR service
through your cable operator, a
technician will install the enter-
tainment system in your home
and you can begin reaping the
benefits for what’s described as a
small monthly fee.

With the latest in standard
DVR and high-definition DVR
offerings made available via cable,
you can have these products deliv-
ered and installed, with the
understanding that you will be
able to “trade up” as newer tech-
nology is developed and becomes
available. 

To learn more, contact your
cable company or online at
www.scientificatlanta.com.

Home Entertainment: What’s New in 2005? 

Increasingly, consumers looking
for a Digital Video Recorder
(DVR) are turning to their cable
provider.

***
We are not makers of history.
We are made by history.

—Martin Luther King Jr.
***

***
There can be no deep disap-
pointment where there is not
deep love. 

—Martin Luther King Jr.
***

***
We will have to repent in this
generation not merely for the
hateful words and actions of the
bad people but for the appalling
silence of the good people.

—Martin Luther King Jr.
***

***
Nothing in all the world is
more dangerous than sincere
ignorance and conscientious
stupidity.

—Martin Luther King Jr.
***




