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Diabetes And Blindness  
(NAPSA)—More than 18 mil-

lion Americans suffer from dia-
betes.  But, some may not be
aware of the serious damage it
can have on the eyes. With more
than 5.3 million Americans
already diagnosed, diabetic
retinopathy is the leading cause of
new cases of blindness in people
aged 20 to 74.  

Diabetic retinopathy weakens
the small blood vessels in the
retina. Retinal blood vessels can
break down, leak, or become
blocked, impairing vision over time. 

Prevent Blindness America
(PBA), a non-profit organization
dedicated to preserving sight, has
created an online resource for
patients and doctors to learn more
about diabetic retinopathy. The
Web site,  www.preventblind
ness.org/diabetes, offers free infor-
mation on the disease, including
symptoms, risk factors and treat-
ment options. It also provides an
easy-to-use quiz to determine the
likelihood that one will lose his or
her sight from diabetic retinopa-
thy, and a virtual simulation of
the affects of the disease on the
visual field. The site was made
possible by a grant from Eli Lilly
and Company.

For more information in both
English and Spanish on diabetic
retinopathy and other eye diseases,
please visit www.preventblind
ness.org or call 1-800-331-2020.

A condition linked to diabetes is
the leading cause of new cases of
blindness in people ages 20-74.

(NAPSA)—Research shows that
people who are emotionally adept—
who know and manage their own
feelings well and can read and deal
effectively with other people’s—are
at an advantage in any aspect of
life and are more likely to be con-
tent and effective in their lives.
Many parents have found a way to
give their youngsters that advan-
tage. In children, the ability is
known as the emotional quotient
(EQ). A high EQ is demonstrated
by tolerance, empathy and compas-
sion for others, the ability to verbal-
ize feelings and the resilience to
bounce back from emotional upsets.
Children with high EQ have more
confidence and trust in themselves.

“In the last decade or so, science
has discovered a tremendous
amount about the role emotions
play in our lives,” explains John
Gottman, Ph.D., author of “Raising
an Emotionally Intelligent Child.”
“Researchers have found that even
more than IQ, your emotional
awareness and ability to handle
feelings will determine your success
and happiness in all walks of life.”

EQ, also known as emotional
intelligence, involves at least five
skills: self-awareness, managing
emotions, motivation, empathy and
social skills. While some of these
skills are evident in a child’s tem-
perament, they can also be learned,
leading to an enhanced EQ.

One tool available to parents is
“Fun Baby,” a new video for in-
fants and toddlers that was devel-
oped by the makers of the best-
selling “Calm Baby” video. The
new title is overflowing with child-
engaging toys, puppets and nature

scenes, accompanied by lively clas-
sical music and nursery songs.

The video is designed to:
• help enhance a child’s emo-

tional well-being, since the audio
and video combination work
together to bring about a positive
and cheerful reaction; and

• stimulate the mind due to the
use of classical music, nursery
rhymes and brightly colored objects.

“Research shows that EQ mat-
ters more for a child’s success and
happiness than IQ and the first
opportunities to shape emotional
intelligence are in the earliest
years,” said Laureen Mgrdichian.
“Additionally, EQ can be learned.
A video such as ‘Fun Baby’ brings
out more of the child’s playful and
happy state by demonstrating his
or her primary and positive
emotions.”

To discover more about the
“Fun Baby” and “Calm Baby”
videos, call (800) 762-CALM or
visit www.calmbaby.tv.

Enhancing A Child’s Emotional Quotient

With engaging images and music,
a new video can help enhance a
child’s emotional intelligence.

(NAPSA)—Eagle Brand® Sweet-
ened Condensed Milk has been
making seasons bright since 1856,
and now Eagle Brand’s most
requested holiday recipe is easier
than ever to prepare, thanks to
new Eagle Brand Premium Des-
sert Kits™. With pre-measured
ingredients and easy-to-follow
instructions, anyone can make this
rich, decadent fudge in just min-
utes. Alternative fudge recipes are
also included on every box, includ-
ing cool peppermint, rocky road
and chocolate peanut butter swirl.

Decadent Fudge—Eagle Brand
Premium Dessert Kit™

Included:
1 packet premium chocolate

chips
1 packet walnuts (optional)
1 packet real vanilla
1 can Eagle Brand®

Sweetened Condensed
Milk

You add:
2 tablespoons butter or

margarine

Easy Three-Step Instructions:
1. Cut 2 tablespoons of but-

ter into small pieces and place
in a medium, microwave-safe
bowl. Add Eagle Brand® Sweet-
ened Condensed Milk and
chocolate chips. Microwave on
high for 1 minute. Remove and
stir until butter is melted and
mixture is smooth.

2. Add vanilla and, if desired,

walnuts. Stir to combine.
3. Remove tray from box

and pull up sides. Pour fudge
into tray. Chill 2 hours or until
firm. Remove fudge; place on
cutting surface and cut into
squares. Store in an airtight
container in refrigerator.
Serve at room temperature.

Yield 1 pound of fudge.

Eagle Brand Premium Des-
sert Kits are available at retail
locations nationwide in a vari-
ety of flavors, including Magic
Cookie Bars, Turtle Tempta-
tions™, Toffee Dream Bars™,
Peanut Butter Passion and
many more. Each kit includes
pre-measured, premium ingre-
dients including everything
needed for the recipe except
liquid items such as oil, water
or butter. 

For more information, recipes
and a list of retailers who carry
Eagle Brand Premium Dessert Kits,
visit www.EagleBrand Kits.com.

Easy Decadent Fudge

A popular holiday recipe is now
much easier to prepare with the
help of a handy dessert kit.




