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(NAPSA)—Being a couch potato
has suddenly become a lot more
interesting and less work. That’s
good news, especially on cold, wet
weekends. Instead of succumbing to
cabin fever, a growing number of
families are grabbing a few friends,
serving up plenty of food and drink
and embarking on a TV and DVD
“lost” weekend. 

The New Trend In Nesting
It’s the latest trend in nest-

ing—family and friends sharing
their favorite TV shows, often
entire seasons, in a single sitting.
Because of a new TV on DVD
selection from Columbia House,
you never have to leave your home
to order a full season of today’s
popular shows or yesterday’s nos-
talgic favorites.

Missed the entire last season
of “Friends”? Now you can answer
all those burning questions about
Joey, Rachel, Monica, Phoebe and
Ross all at once with “Friends:
The Complete 10th Season.”
Looking for something a bit more
edgy? Settle in for a marathon
session of “Nip/Tuck: The Com-
plete Second Season.” 

Laugh Away Winter Chills
Or maybe you and your friends

can’t get enough of that British
wit. Pop in “The Office: The Com-
plete Series One & Two and The
Special,” mix up a batch of hot
toddies and laugh away any win-
ter chills with this groundbreak-
ing BBC series. 

With so many TV shows now
available on DVD, the Columbia
House TV on DVD club can be a
great place to find just what you
need to get started on your
marathon weekend. 

Joining the club means you
never have to go out in the cold—
just browse and order online at
w w w. c o l u m b i a h o u s e . c o m  o r
through the catalog, and the DVDs
come straight to your home. What-
ever your TV viewing pleasure,
from sci-fi to sitcoms, documen-
taries to drama, cartoons to clas-
sics, Columbia House TV on DVD
offers members hundreds of TV on
DVD titles all at great prices.

More and more, friends are
gathering together to share their
favorite programs or catch up on
entire seasons without commer-
cial interruption. Why miss out on
all the fun?

Baby, It’s Cold Outside!

Warm Idea—Snuggle up with a
season’s worth of your favorite
TV shows on DVD.

(NAPSA)—How can you find
out if you’re eligible for financial
aid? In a word: FAFSA.

The first step to financing a
college education begins with the
Free Application for Federal Stu-
dent Aid, or FAFSA. Students
must complete the FAFSA, which
is available through high school
guidance offices, local libraries or
online at www.fafsa.ed.gov, and
submit it anytime after January 1
for the year in which a student is
applying for aid. 

“Paying for college may not be
as hard as families initially think,”
says Martha Holler, spokesperson
for Sallie Mae, a leading “paying-
for-college” company. “Planning
and meeting deadlines are key to
the process, so college-bound stu-
dents should complete their
FAFSA before due dates to in-
crease their chances of getting free
money to pay for college.”

Every high school graduate
with a Social Security Number is
entitled to free or inexpensive
money, including scholarships,
grants and low-interest student
loans, to fund a college education.
“Financial aid can be need-based
or merit-based,” notes Holler.
Even if families think they do not
qualify for financial aid, they
should still apply, she says.

For information on the FAFSA,
as well as on other college-related
resources, students and parents
can visit www.CollegeAnswer.com.
The site offers a checklist to help
families gather documents needed

to complete the FAFSA, including
information on income, invest-
ments and taxes. It also provides
access to a database containing
more than 2.4 million scholarships
worth over $15 billion in funds. In
addition, users can find interactive
calculators to estimate what a fam-
ily may be expected to contribute
toward the cost of college. 

Another resource for college-
bound students and families is
Sallie Mae’s “How to Pay for Col-
lege: A Practical Guide for Fami-
lies.” Developed with input and
insight from numerous financial
aid administrators, the book
devotes an entire chapter to avoid-
ing common mistakes when com-
pleting the FAFSA. The guide can
be a one-stop source for parents,
students and guidance profession-
als, offering an “insider’s guide” to
the entire financial aid process.

This article is one of a series of
articles on college preparation
and financing from Sallie Mae,
the nation’s No. 1 paying-for-
college company.

FAFSA 101: What Students Need To Know

Paying for college is easier than
you think.

(NAPSA)—Will retirement be a
makeover or a stopover for most
Americans? Once regarded as an
opportunity for the elderly to stop
working and settle down, retire-
ment now seems to signal an
exciting new life chapter.

According to a new survey by
AXA Equitable, Americans are
giving retirement a makeover.
Many respondents plan to stay
active in retirement with travel
and hobbies and some may even
take a shot at that second career
they’ve always dreamed about.

Many retirees get more active
after they retire. Whether en-
gaged in physical, intellectual or
benevolent activities, retirees stay
on their feet. Nearly 70 percent of
American retirees exercise to stay
healthy and 93 percent consider
themselves quite or very happy.

More than a third spend retire-
ment on travel, hobbies and spe-
cial interests. American retirees
travel more than their counter-
parts in other surveyed nations
but rarely leave the country.

Around 20 percent are active in
sports, volunteerism, gardening/
DIY projects and spending time
with children and grandchildren.

Retirement travel is not as
prevalent as workers hope. While
nearly 60 percent of today’s work-
ers expect to travel frequently,
only about 31 percent of retirees
value travel as much.

A positive financial outlook may
contribute to contentment and
plans for activity and travel. About
70 percent of retirees are relying
primarily on Social Security and

pensions for income in retirement
and believe that income will be
sufficient to meet their needs.
Even with all the recent attention
it has received, 69 percent are not
convinced the current Social Secu-
rity system is in trouble.

Many plan to continue working
past retirement—63 percent—but
only 15 percent of retirees cur-
rently work for pay. Some retirees
will take the opportunity to use
their skills and experience to pur-
sue the careers they always
wanted. Some plan to continue to
work because they are still able. 

The global survey, called the
Retirement Scope, was conducted
for the second year in a row by
AXA, a leader in financial advice
and wealth management. More
than 6,900 working and retired
people in 11 countries were
surveyed.

For more information about the
survey or retirement planning,
visit www.axaonline.com.

Redefining Retirement In America

Many people associate retire-
ment with the freedom to spend
time on hobbies and travel.

Controlling Alzheimer’s?
(NAPSA)—The secrets to pre-

venting or curing Alzheimer’s dis-
ease (AD) are not yet known, but
researchers are uncovering new
clues all the time, raising hope
that it may someday be possible to
delay or prevent the disease.

Meanwhile, according to the
National Institute on Aging’s
Alzheimer’s Disease Education &
Referral (ADEAR) Center, there
are a few things people can do now
that might reduce the effect of pos-
sible AD risk factors. The group
offers a free booklet called “Genes,
Lifestyles, and Crossword Puzzles:
Can Alzheimer’s Disease Be Pre-
vented?” that provides the latest
AD prevention research findings. 

The 28-page booklet also ex-
plores potential prevention strate-
gies, including lowering choles-
terol and homocysteine levels,
lowering high blood pressure lev-
els, controlling diabetes, exercising
regularly and engaging in intellec-
tually stimulating activities.

To download or view the publi-
cation online, visit the Web site
www.alzheimers.org. You can also
order the booklet by calling (800)
438-4380.

Research has shed new light on
Alzheimer’s disease.

(NAPSA)—America has been
blessed to have had three Great-
est Generations: one founded our
country, another saved our Union,
and the most recent one helped
save our world from tyranny dur-
ing World War II, according to
Jim Mueller, a Vietnam veteran
who is the commander-in-chief of
the 2.4 million-member Veterans
of Foreign Wars of the U.S. and
its Auxiliaries.

A new campaign created by
MVParents introduces a Parent-
ing Playbook that’s available on
MVParents.com. It gives parents,
and especially dads, a “personal
coach” in the parenting process
to help kids do better at school,
and helps them reduce risky
behaviors. 

Studies show that families that
actively support their children by
reading with them, helping with
their homework and participating
in school and other learning pur-
suits will enhance and enrich
their children’s lives tremen-
dously. Kiwanis International, a
volunteer organization dedicated
to changing the world one child
and one community at a time,
embraces this belief by coordinat-
ing the Read Around the World
service program, which aims to
demonstrate the significance of
learning to read. For more infor-
mation, visit www.kiwanis.org.

A recent College Board report
shows that the average price tag
for a 4-year university or college
is more than $29,000 a year. Now

through June 30, 2006, all col-
lege-bound students are eligible
to submit the Free Application for
Federal Student Aid, also known
as the FAFSA, and get a jump-
start on the financial aid process.
One of the leading education
finance companies, Nelnet pro-
vides free assistance to students
completing the FAFSA. FAFSA
forms and other valuable tools,
including a tutorial video and
podcast, are available at www.nel
net.net/fafsa or by calling toll-free
1-866-866-7372.

For nearly 20 years, the
BoatU.S. Consumer Protection
Bureau has maintained the only
nationwide database of consumer
complaints and safety information
reported by boat owners, the U.S.
Coast Guard, manufacturers,
marine surveyors and marine
technicians. BoatU.S.—Boat Own-
ers Association of The United
States—is the nation’s leading
advocate for recreational boaters.
For membership information, visit
the Web site at www.BoatUS.com
or call 800-395-2628.

The Irish Water Spaniel is
sometimes called the clown of
the dog family.

The Stegosaurus dinosaur
was believed to be up to 30 feet
long. However, studies show its
brain weighed only 2 1⁄2 ounces.




