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(NAPSA)—Here are some facts
about the nation’s currency you
may want to spend some time on:

• Each day, the Bureau of En-
graving and Printing produces 37
million currency notes, with a face
value of about $696 million. About
45 percent of the notes are the $1
denomination.

• 95 percent of the currency
notes printed each year are used
to replace notes that are already
in circulation. 

• All of the notes printed each
year (laid end to end) would
stretch around the Earth’s equa-
tor approximately 30 times.

• The small currency notes in
use today were first introduced in
1929. 

• Crane Paper Company (Dal-
ton, Massachusetts) makes rag-
based paper for the Federal
Reserve Note. Crane was founded
in 1801. 

• All bills—even those from
1861—are still valid. 

The Paper
Currency paper has a unique

feel and is extremely durable.
Because: The paper of currency
notes is composed of 75 percent cot-
ton and 25 percent linen. The paper
contains red and blue fibers of vari-
ous lengths. Reason: to ensure that
reproduction is difficult. 

Interestingly, the thread for the
$100 bill carries the word
“USA100” and can only be seen
with transmitted light. New
threads glow red when held over
ultraviolet light. In 1996, a water-
mark was added to the paper. 

Size, Weight, Color
All printed notes since 1929 are

the same size, approximately 2.6
by 6.15 inches. Each note weighs
about 1 gram. There is no definite
reason why green was chosen
originally for the U.S. currency. 

Paper Machines
Voith Paper is the process sup-

plier for the worldwide paper
industry and manufactures the

papermaking machines that pro-
duce the paper for currency notes. 

The papermaking process is
very complex; therefore, high-tech
machines are necessary. Voith
develops technological solutions
that cover the entire paper pro-
duction process—from fiber to
wrapped paper—even for special
paper such as currency notes.
Over one-third of all paper con-
sumed worldwide is made on
Voith production lines.

As a process supplier for the
worldwide paper industry, Voith
has extensive experience—begin-
ning with fiber technology,
through finishing and right up to
printing technology. The company
develops solutions that cover the
whole paper manufacturing pro-
cess from the fiber to finished
paper and it does this for all
paper grades: graphic papers,
cardboard, packaging papers, tis-
sue papers and specialty papers
as used for currency notes. Voith
Paper is headquartered in Ger-
many and operates 16 plants with
over 1,700 employees in North
America.

You may want to save these
interesting facts about money and
cash them in at your next dinner
party.

Add These Money Facts To Your Bankroll

IF ALL THE CURRENCY the govern-
ment prints each year were laid
end to end, it would stretch
around the equator about 30
times.

(NAPSA)—Here’s food for
thought: two recent national polls
confirm that more and more
American shoppers are choosing
organic foods. 

Food industry groups report
that in the U.S., the organic seg-
ment is the fastest-growing con-
sumer group. In a recent national
survey by the Food Marketing
Industry, 41 percent of Americans
self-identified as organic con-
sumers. Those numbers were con-
firmed in a national survey
recently conducted by Newton
Research. In that survey, 42 per-
cent of consumers purchased
organic foods last year. Overall in
the U.S., the organics market is
expected to top $42 billion in
annual sales by 2009. 

The Newton Research poll
revealed that demand for organic
and natural foods goes beyond the
food products themselves to
include a preference for natural
packaging that will not interfere
with the product taste. An over-
whelming majority of organic con-
sumers said they want their foods
as healthful as possible and prefer
their organic foods be packaged in
glass containers over other pack-
aging, such as plastic or tin.

“Glass is a natural complement
to the organic market,” said Glass
Packaging Institute President
Joseph Cattaneo. “Glass is the
only packaging material catego-

rized by the U.S. Food and Drug
Administration (FDA) as ‘gener-
ally recognized as safe.’” Accord-
ing to Newton Research, 82 per-
cent of consumers agree, ranking
glass as the “healthiest” form of
packaging. “That’s because glass
is the only packaging material for
foods and beverages that is essen-
tially chemically inert, allowing it
to protect a product’s taste by pro-
viding a barrier to oxygen and
moisture,” said Cattaneo. 

The survey reports that the
“typical” organic consumer is a
female shopper between 25 and 54
years of age, with a household
annual income over $50,000.

For more information on this
study, go to www.KeepitOrganic.
org.

Natural Packaging For Organic Products

The typical organic consumer is
a woman between 25 and 54
years old with a household
annual income over $50,000.

See Luke And Laura’s
Wedding Again

(NAPSA)—What were you
doing November 16 and 17, 1981?
The chances are pretty good that
you, along with 30 million other
viewers, were watching Luke and
Laura’s wedding on the ABC soap
“General Hospital.”

To celebrate the 25th anniver-
sary of the legendary courtship
and marriage of daytime’s most

beloved couple, SOAPnet is cele-
brating Luke and Laura with spe-
cial programming during the
month of November, including a
marathon featuring the famous
wedding episodes. 

On Friday, November 24 from
7 pm to 12 midnight, the network
will air the famous nuptials dur-
ing a special marathon, along
with a one-hour special hosted by
the actors who brought those
characters to life, Anthony Geary
and Genie Francis.

“General Hospital” airs daily
on ABC and every night on
SOAPnet.  

Over 30 million fans said “I do”
to Luke and Laura’s wedding in
1981. Now they can see it again
on SOAPnet along with a one-
hour special hosted by Anthony
Geary and Genie Francis.
—Photo credit Bob D’Amico/ABC

(NAPSA)—Americans love to
dress up and celebrate Halloween.
Findings from the National Retail
Federation (NRF) Halloween Con-
sumer Intentions and Actions Sur-
vey show more than half of con-
sumers, 52.5 percent, plan to
celebrate Halloween. And it’s not
just renting a scary movie and
handing out candy. More than
ever, adult consumers are pur-
chasing costumes for their Hal-
loween celebrations. According to
the NRF, consumers will spend
approximately $1.15 billion on
costumes, with 53.3 percent of
consumers planning to buy a cos-
tume for Halloween. 

Good Halloween costumes are
memorable and spark conversa-
tion. Bad costumes can turn your
Halloween celebration into a
nightmare. At one time or
another, nearly everyone has tried
making a costume. Often, the fin-
ished product is a far cry from the
original vision. Common costume
blunders include costumes that
are cumbersome, incomplete, awk-
ward or sight prohibitive. If this
sounds familiar, maybe this is the
year to purchase a costume.

A new Web site from the mak-
ers of Captain Morgan Original
Spiced Rum®, www.captainyour
halloween.com, hopes to reduce
the number of costume blunders
this Halloween by offering a col-
lection of whimsical prepackaged
costumes. It’s inspired by the
unofficial new spirit of Halloween,
Captain Morgan—the tall, dark
and handsome legendary ambas-
sador of fun and adventure. By
hooking up with Captain Morgan,
consumers can enjoy the fun that
is embraced by millions of Ameri-
cans as the Halloween party sea-
son continues to grow in popular-

ity and participation. The Web
site also offers creative cocktail
recipes, party suggestions and, for
those really running late, a collec-
tion of humorous last-minute cos-
tume suggestions. 

All dressed with plenty of places
to go? Because more and more adult
consumers celebrate Halloween, the
holiday has moved from a one-day
event to a monthlong celebration.
Halloween now creeps up in early
October and by midmonth the cal-
endar is filled with costume con-
tests, parties, parades and festivals. 

America boasts the greatest
Halloween celebrations in the
world, including New York’s Village
Parade, drawing 45,000 marchers
and more than 2 million specta-
tors, and Key West’s notorious
Fantasy Fest™. E! Entertainment
Television’s “Wild On” Travel
Guide described Fantasy Fest as
the “biggest Halloween celebration
in the world and must be seen to
be believed.”

Regardless if you entertain at
home or you hit the road in search
of Halloween fun, remember to
drink responsibly. 

Dress Up And Get Down This Halloween
Consumers To Spend More Than $1 Billion On Costumes

A whimsical costume, such as
the Deviled Egg, can be a crack-
up for Halloween fun.

(NAPSA)—A new “pick-up-and-
play” title from Nintendo’s Touch
Generations brand, “Clubhouse
Games,” lets users play classic
games such as checkers, darts or
poker on Nintendo DS. Players can
challenge up to seven friends at
once. Other easy-to-play Touch Gen-
erations games include “Big Brain
Academy,” “Magnetica” and “Nin-
tendogs.” For more information,
visit www.touchgenerations.com.

**  **  **
“Bob the Builder: Built To Be

Wild” is an all-new DVD musical
special filled with gold mines,
campfires and the legend of a long-
lost treasure. The special will intro-
duce all-new characters, including
a cowgirl named Rio; her horse,
Dollar; her pickup truck, Jackaroo;
and the rest of the “Double R”
ranch crew. To learn more about
“Built To Be Wild” and other Bob
the Builder videos, toys and more,
visit www.bobthebuilder.com.

**  **  **
Something wonderful happens

when skin touches skin and peo-
ple connect. People feel something.
They express love, compassion,
understanding and comfort
through touch. Skin care giant
Nivea is now embracing the power
of touch with a new Touch And Be
Touched campaign that aims to
tap into both the emotional and
sensual aspects of touch. 

**  **  **
Avid tailgaters are often more

passionate about the tailgating
itself than the events at which

they celebrate. The most impor-
tant part is to have fun—it’s why
you’re there in the first place. For
more information, visit www.tail
gateofalifetime.com.

**  **  **
In 2006 and 2007, the United

States will recognize one of the
most unifying experiences in its
history: the 400th anniversary of
Jamestown, Va., the first perma-
nent English settlement in North
America. The premier signature
event will be America’s Anniver-
sary Weekend, a three-day spec-
tacular held at the Jamestown
sites, May 11 to 13, 2007. For
more information about America’s
400th Anniversary and its signa-
ture events, visit www.americas
400thanniversary.com.

**  **  **
The 11-letter word that all

smart people spell incorrectly is
“incorrectly.” Mensa, the well-
known high-IQ organization, is
offering its admission test on Octo-
ber 21, 2006. For more informa-
tion, visit www.us.mensa.org.

***
When a dog runs at you, whis-
tle for him.

—Henry David Thoreau 
***

***
Dogs laugh, but they laugh with
their tails.

—Max Eastman 
***

***
I think dogs are the most amaz-
ing creatures; they give uncon-
ditional love. For me they are
the role model for being alive.

—Gilda Radner 
***

***
The dog’s kennel is not the place
to keep a sausage.

—Danish Proverb
***




