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(NAPSA)—According to studies
conducted by Professor Charles
Gerba, a noted microbiologist and
clean water expert at the Univer-
sity of Arizona, anyone who wears
clothing to work that has been
laundered in a home washer with
other soiled items risks poten-
tially harmful effects to his or her
health.

Gerba found that 95 percent of
home launderers today use cold
water in order to save energy, as
well as wear and tear on their
clothing. Unfortunately, cold
water allows germs and viruses
that can be found on soiled cloth-
ing to spread throughout a wash
load. And for anyone who handles
or wears such “washed” apparel,
even after it emerges from a hot
dryer, those microbes can mani-
fest their presence in the form of
upset stomachs, diarrhea and skin
infections. What’s more, the
National Institute for Occupa-
tional Safety and Health (NIOSH)
has found that the potential
health threats involved in wash-
ing workwear at home can extend
beyond microbes. NIOSH has doc-
umented cases in 28 countries and
36 U.S. states where workers
were unwittingly transporting
toxins away from work sites and
into their homes, consequently
exposing other family members to
the contaminants.

Ensuring workwear is clean of
invisible microbes or toxins calls
for careful handling and separa-
tion of all workwear and—when-
ever applicable—turning up wash-
water temperatures, says Robert
Isaacson, Director of Marketing
for UniFirst Corporation, a lead-
ing supplier of uniforms and work

apparel to companies throughout
the U.S. and Canada. “Still
another alternative,” Isaacson
says, “is to turn the entire burden
over to professional uniform ser-
vice providers who sort work
clothing by type and soil levels,
and then use proven computerized
washing and drying formulas to
deliver effectively laundered
apparel.”

An added feature of managed
uniform programs, Isaacson says,
is that they’ve been shown to
boost business images and save
employers money over time. “As a
result, it’s quite understandable
why the uniform service industry
has been growing at rates well
above most others.”

UniFirst provides a range of
uniforms, work apparel and facil-
ity services to nearly 200,000
business customers. For more
information, call (800) 225-3364 or
visit www.unifirst.com.

Can Workwear Make You Sick?

Germ-Free Workwear—Uniform
service programs help keep
employees healthy.

(NAPSA)—The expanding
home electronics industry has left
many consumers a bit dazed, so it
may be helpful to take a few min-
utes to learn about a technology
that is sure to redefine the way
you watch TV: High-Definition
Television (HDTV). 

HDTV is the ultimate TV expe-
rience, delivering images with
higher resolutions, brighter colors
and enhanced clarity. Improving
the way you view and hear TV,
HDTV also offers high-quality,
surround-sound audio. 

Although HDTV signals have
been available for several years
(DIRECTV was among the first pay
TV services to launch two coast-
to-coast high-definition signals for
consumers in 1999) there contin-
ues to be much confusion about it.
Many consumers thought pur-
chasing an HD television would
enable them to experience HD pic-
ture and sound. They often end up
frustrated when they get their
new HD television home and the
viewing experience is nothing
compared to what they encoun-
tered at their local retailer. 

There are two simple steps to
get the true HD experience: choos-
ing the right television and the
right programming service.

The TV Evolution 
Most TVs work the same way:

a signal sends information at the
rate of 30 frames per second. Each
frame is still, but because of the
speed in which they’re displayed,
the combined frames appear to be
in continuous motion. This tech-
nology has been successful, but
isn’t capable of delivering the
crisp images that today’s big
screen televisions deserve. 

Today, consumers have four
types of TV sets to choose from: 

1. Direct-view (standard set); 
2. Flat Panel (plasmas or Liq-

uid Crystal Displays [LCDs]).
Experts predict flat panels will

eventually dominate, thanks to
dropping prices and large selection;

3. Rear Screen Projection; and 
4. Front Screen Projection.
Once you’ve chosen an HD tele-

vision, selecting the right program-
ming service and equipment is cru-
cial. Just because a “Broadcast in
HD” graphic appears during your
favorite show, it does not necessar-
ily mean that you are actually
watching that program in HD.

The Service Evolution
Until recently, consumers

watched standard definition tele-
vision which has up to 480 visible
lines of detail. Next came Digital
Television (DTV)—digitally trans-
mitting signals to the TV—result-
ing in better picture and sound.
However, viewing digital doesn’t
mean you’re watching HD. HDTV
is the ultimate DTV broadcast
with 1080 lines of detail and a
noticeably sharper and clearer
picture.

You must upgrade to an HD
service or you won’t be getting the
most out of your new HD televi-
sion. There are three ways to get
HD programming—cable, satellite
or over-the-air antenna. Each ser-
vice option offers unique advan-

tages. To help you decide, here’s a
snapshot of each: 

HD Service Options
• Satellite—With a satellite

provider, there are hundreds of
HD programs (movies, sports,
pay-per-view and more), usually
at a price that is more affordable
than cable. Satellite providers
such as DIRECTV offer set-top
receivers that combine HD with
digital video-recording services,
enabling viewers to record up to
50 hours of  HDTV program-
ming. By 2007, DIRECTV will
of fer  up to  150 national  HD
channels and HD local channels
in most markets.

• Cable—Cable offers diverse
programming and many providers
are bundling TV services with
Internet access. However, those in
rural areas may have fewer
choices and cable providers likely
won’t have the capacity to offer
the number of HD channels that
will be available with a satellite
service.

• Over-the-Air—There are no
monthly fees, but this service may
require a set-top box or separate
HDTV tuner to decode over-the-
air HD signals and is fairly lim-
ited, enabling the viewer to see
local programming in HD, but not
specialty channels.

Ready, Set, Watch
Once you have a TV and ser-

vice, your HD experience is just a
program away. All major network
and national channels, including
ABC, CBS, NBC, FOX, HBO and
ESPN, offer HD programming that
is sure to tempt you.

To learn more about high-defin-
ition programming, visit the Web
site at www.directv.com.

High-Definition TV: What Everyone Wants To Know

Once you’ve chosen an HD
television, selecting the right
programming service and
equipment is essential.

(NAPSA)—Successfully manag-
ing your weight requires some
work—especially at work. 

Most working people spend
more than one-third of their day
at work, so those watching their
weight usually have to find alter-
natives for the less-than-nutri-
tious snacks surrounding them in
the workplace. 

A 2006 national survey of 330
professional women found that
working women are especially vul-
nerable to the “call of the snack.”
Seven out of 10 reported that they
snack between meals and six out
of 10 feel the snacks they’re eating
aren’t healthy. 

To help improve the workplace
snacking environment, Dannon
has teamed up with major corpora-
tions to create the Snack
Healthy, Work Smart™ challenge.
The program features an audit of
the “state of snacking” at partner
companies by a registered dietitian
and brown bag lunch discussions
with a dietitian about nutrition
and healthy living. Additionally,
each company will receive a three-
month complimentary supply of
new Dannon™ Light & Fit™ Crave
Control™, a reduced-sugar nonfat
yogurt, which employees can enjoy
as part of a smart approach to
snacking and a healthy lifestyle.

“To help my clients with weight
management, I encourage foods
that are reduced in calories and
also rich in nutrients,” said Mitzi
Dulan, a registered dietitian and
spokesperson for the brand. “A
combination of protein and fiber
can help satisfy hunger; this is the
idea behind Dannon Light & Fit
Crave Control.”

Studies have shown that con-
suming foods rich in protein and
fiber can help reduce hunger sen-
sations. This new reduced-sugar
nonfat yogurt has more protein
and fiber than regular low-fat
yogurt. 

In the survey of professional
women conducted by Dannon, 39
percent said they were too busy
to prepare or find a healthy
snack to bring to work, and more
than four in 10 said workplace
hunger can lead them to feel
drowsy or tired. Thirty-eight per-
cent tend to snack on the closest
thing available, with more than
seven out of 10 turning to crack-
ers, chocolate, candy, chips, cook-
ies, ice cream or snack cakes dur-
ing the workday. 

Light & Fit Crave Control
comes in three flavors—Straw-
berry & Cereal, Vanilla & Cereal
and Peach & Cereal—and has no
added sugar. 

For more information, visit
www.LNFcravecontrol.com.

Snack Healthy At Work

Snack choices at work can sabo-
tage a healthy diet. A satisfying
snack rich in protein and fiber can
help reduce hunger sensations. 

(NAPSA)—Tic Tac® and Cancer
Care developed a special “Pink
Ribbon Box” of mints, a way to
make a personal and monetary
contribution to those affected by
breast cancer. For more informa-
tion, go to www.cancercare.org.

**  **  **
There are ways to minimize

time spent looking and maximize
chances of finding that great job.
Craig Donato of classifieds search
engine Oodle has tips for job seek-
ers. Find sites that compile job
listings from many sources. You’ll
be able to see all the jobs avail-
able in your area and field in one
place. For more information, go to
www.oodle.com.

**  **  **
According to the Direct Selling

Association (DSA), shoppers can
buy almost any gift from the com-
fort of their homes, including
books, toys and games, travel
packages, cosmetics, pet products
and more. To learn more, visit
www.dsa.org. 

**  **  **
One great gift idea is to give

a gift card for a fun restaurant
such as IHOP (picture celebrat-
ing birthdays or other holidays
over a delicious stack of pan-
cakes). The cards are available
in IHOP’s 1,264 restaurants
nationwide and are sold in any
denomination from $5 to $50.

For more information,  visit
www.ihop.com.

**  **  **
It’s important for offices to

secure their network copiers and
multifunctional products, which
store potentially confidential data
and can be vulnerable to data
theft. Kyocera offers a Data Secu-
rity Kit that overwrites all infor-
mation stored on a hard drive
every time it is powered up. The
kit also lets users manually
“scrub” the hard drive’s memory,
rendering all data unrecoverable.
For more information, visit
www.kyoceramita.com.

**  **  **
A survey sponsored by Bankers

Life and Casualty Company found
adult children overestimate their
parents’ long-term care planning.
You can learn more at www.ban
kers.com.

***
The sound of a kiss is not so loud as that of a cannon, but its echo
lasts a great deal longer. 

—Oliver Wendell Holmes 
***

If the fat on a piece of beef is
tinged with yellow, it usually indi-
cates that the steer was grass-fed.

The term “restaurant” was first
used by Boulanger, who opened
the first establishment of its kind
in Paris in 1765.




