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(NAPSA)—This May, it’s easier
than ever to enjoy our country’s
cherished masterpieces during
“National Museum Month” thanks
to Bank of America’s Museums
on Us™ program.

For the first time in the pro-
gram’s 10-year history, Museums
on Us will be available on the
West Coast in addition to nine
participating states in the North-
east. Now, 86 museums from coast
to coast, such as the world-famous
Museum of Modern Art in New
York and San Francisco Museum
of Modern Art, will open their
doors free of charge for Bank of
America and MBNA cardholders.
Participating institutions will pro-
vide free admission for two to all
holders of Bank of America ATM,
check or credit cards or MBNA
credit cards.

Sixty-one cultural institutions
in Connecticut, Delaware, Maine,
Massachusetts, New Hampshire,
New Jersey, New York, Pennsylva-
nia and Rhode Island are partici-
pating in Museums on Us. In Cali-
fornia, 25 institutions in San
Francisco, Los Angeles, San
Diego, Orange County and Inland
Empire are participating.

“Bank of America is proud to cel-
ebrate the tenth year of Museums
on Us, which provides access to
premier cultural facilities to mil-
lions of people,” said Anne M. Finu-
cane, Chief Marketing Officer,
Bank of America. “By supporting
our country’s cultural institutions,
we are creating benefits for our cus-
tomers and investing in our com-
munities at the same time. These
great institutions are economic
generators for the communities

they serve, as well as centers of
education and enlightenment.”

Visit www.bankofamerica.com/
museums for more information
and for a full list of participating
museums.

Offer expires 5/31/07. Photo
ID and payment card must be pre-
sented. Excludes special exhibi-
tions and ticketed shows. Limit
two free admissions per card-
holder per museum, zoo, aquar-
ium or planetarium. Not to be
combined with other offers.

Discover Cultural Treasures On Both Coasts 

Pablo Picasso, Femme Assise
(Seated Woman), 1927; oil on
canvas; 51 x 38 in. (130.8 x 97.8
cm); Art Gallery of Ontario,
Toronto, Purchase, with assis-
tance from the Women’s Commit-
tee and anonymous contribu-
tions, 1964; © 2007 Estate of
Pablo Picasso/Artists Rights
Society (ARS), New York; Photo,
Carlo Catenazzi, Art Gallery of
Ontario.

Note to Editors: Images are only for purposes of publicity during an exhibi-
tion at SFMOMA. SFMOMA grants permission to use images only to the extent
of its ownership rights relating to those images. Images must be accompanied by
the credit line and copyright information as they appear. The party reproducing
the images must not distort or mutilate them.
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(NAPSA)—This year celebrates
the 25th anniversary of the 401(k)
plan, now the most widespread
retirement savings plan in the
U.S., with more active partici-
pants than all other private pen-
sion plans. 

What many Americans may not
know, however, is that you don’t
have to be a big company to set up
a 401(k) plan. 

In 2006, Congress passed the
Pension Protection Act to make it
easier for employers to automati-
cally enroll workers, increase
their contributions and invest
them to meet retirement needs. 

While some businesses may feel
they need more than 100 employ-
ees to start a 401(k) plan, that’s
not necessarily true. Setting up a
401(k) plan can be simple and
inexpensive for companies of any
size, with big potential benefits for
small businesses and their employ-
ees. If you work at a business that
doesn’t offer a 401(k), you may
want to ask your employer to con-
sider setting one up. 

Companies can set up a 401(k)
plan for less than $10 per em-
ployee per month and get a tax
credit of up to $500 per year for
each of the first three years they
implement the plan. 

There’s no minimum number of
employees—in fact, many self-
employed individuals set up “owner
only” 401(k) plans for themselves. 

Although many employers offer
to match employee contributions,
a match is not required—employ-
ees still get the tax benefits. 

This is important information
for the 63 percent of small busi-
nesses that still don’t offer
employee retirement benefits. 

If you think your business is
too small to offer a 401(k) plan,
think again. Even a small busi-
ness can reap the tax benefits and
help employees save money. 

“Why shouldn’t small busi-
nesses have the same benefits as
big businesses?” said Tony Tor-
torella, vice president of sales for
the Human Resource Services
division of Paychex. “We make it
easy for small businesses to partic-
ipate, so hundreds of thousands of
employees across the U.S. are
growing their retirement money in
401(k) plans.” 

According to Paychex—a lead-
ing payroll and human resource
services provider that sells more
401(k) plans than any supplier
in  the nation,  according to
PLANSPONSOR magazine—here
are a few of the advantages 401(k)
plans offer small-business owners: 

• Employee incentives: Attract
employees and motivate them to
stay with the organization. Key
employees can be rewarded

through profit-sharing plans. 
• Flexibility: Seasonal busi-

nesses can choose options that
don’t require them to pay into the
plan all year long. 

• Growth: A 401(k) plan can
grow right along with your busi-
ness, with features that can be
modified to meet your ongoing
employee benefits needs. 

• Tax breaks: All employer and
employee contributions to the
plan are tax deductible. 

• Reasonable cost: The 401(k)
is not an expensive benefit.
Almost any small business can
afford it. 

• No headaches: Small-busi-
ness owners can enroll one or
more employees in a 401(k) plan
with little effort. 

Benefits for employees: 
• Contribute comfortably: It

allows participants to decide how
much to contribute to their
accounts on a before-tax basis. 

• Plans can include any em-
ployee: A 401(k) plan can benefit
employees at all levels of the orga-
nization. 

• Many investment choices:
The money contributed may grow
through investments in stocks,
mutual funds, money market
funds, savings accounts and other
investment vehicles. 

• Tax breaks: Contributions
and earnings generally are not
taxed by the federal government
or by most state governments
until they are distributed. 

• Take it with you: A 401(k)
plan may allow participants to
take their benefits with them when
they leave the company. Visit
www.paychex.com or call (800)
322-7292 for more information. 

401(k) Plans: Not Just For Big Businesses Anymore

Americans can save big with a
401(k) plan and grow their retire-
ment savings. All businesses—
even small ones—can reap tax
and other benefits.

(NAPSA)—One of the keys to
success in business is learning to
overcome obstacles—even manag-
ing to turn apparent failures into
commercial success.

One of the most noteworthy
tales is of a researcher named
Spencer Silver, who was working
at 3M in 1970. Silver was trying to
develop a superstrong adhesive,
but he didn’t succeed. What he
ended up with was a superweak
adhesive, one that stuck to objects,
but could easily be removed.

Silver ’s entire project might
have ended up in the trash if not
for a colleague named Arthur Fry.
Fry sang in his church choir, and
often used bookmarks to keep his
place in his hymnal. The problem
was that his bookmarks kept
falling out; he needed something
that would stick without damag-
ing the hymnal. Fry remembered
Silver’s adhesive and used some to
coat the edge of a piece of paper;
the bookmark stuck. In 1980,
based on Silver and Fry’s joint
invention, 3M began producing
the Post-it note.

Another tale of adversity is that
of businesses that believe they are
restricted from broadband Internet
access because they are too far
from a phone company hub to get
DSL and nowhere near the under-
ground wires necessary to use a
cable modem. Rather than sticking
with dial-up—which is slow, incon-
venient and ties up a phone line—
these companies are getting a boost
from satellites.

Satellite broadband bypasses

dial-up delays to deliver a secure,
reliable connection around the
clock—so you can make the most
of your business day. Compared to
dial-up, HughesNet offers such
features as:

• Broadband access;
• Always-on connectivity; and
• No phone line required.
Satellite broadband is a profes-

sional Internet service that can
keep pace with a growing busi-
ness—and even boost productivity.
For example, HughesNet for busi-
ness is a no-nonsense, high-speed,
always-on connection that gives
companies instant access to the
critical information they need,
when they need it.

To learn more, visit the Web
site at www.hughesnetforbiz.com.

Overcoming Obstacles To Succeed In Business

Stay focused: When your busi-
ness needs broadband Internet
access to remain competitive,
you find ways to get it—even if
your location is too remote for
DSL or cable.

(NAPSA)—Most parents aspire
to raise children who are kind and
caring, who know how to share
and get along well with others.
Modeling positive behavior is one
of the best ways for children to
learn how to act, but there’s still
more that parents can do.

Sylvia Rimm, Ph.D., psycholo-
gist and clinical professor at Case
School of Medicine, offers these
tips for everyday sharing and car-
ing at home:

• Provide your children with
language to practice sharing, such
as “Let’s take turns.”

• Be patient when teaching
sharing, as it may take time for
your child to grasp the behavior. 

• Be prepared to use repeti-
tion, possibly hundreds of times,
before a good behavior is learned. 

• Provide plenty of great
opportunities to share with others
during the day. 

• Recognize and verbally re-
ward a positive sharing act each
day. 

• Model caring for your chil-
dren by helping an elderly neigh-
bor or doing a good deed. 

• Model kindness to your chil-
dren by volunteering your time for
others in need. 

• Be united in your efforts
with family members or spouse
to teach sharing and caring by
placing equal emphasis on these
values.

In addition, Dr. Rimm recom-
mends preparing children for the
proper way to interact with oth-
ers. This includes coaching chil-
dren on how to care for pets and

how to help care for younger sib-
lings, as well as encouraging them
to be gentle to younger children.

For many youngsters, the con-
cepts of caring and sharing can be
introduced early with the help of
some animated pals and a colorful
brand of friendship and compas-
sion. Characters such as the Care
Bears help promote understand-
ing and positive values, as they
are always there for children in
need of affection.

Now parents and children can
revisit the classic tales of those
loving bears with MGM Home
Entertainment’s release of the
25th Anniversary Edition DVD of
“The Care Bears Movie.” The col-
lectible DVD features the first-
ever Care Bears television
episode, which hasn’t been avail-
able since its original broadcast.
Two four-episode DVD volumes
are also available to provide more
positive reinforcement.

For more information about the
Care Bears and the anniversary
DVD, families can visit the Web
site at www.care-bears.com.

Tips On Teaching Children To Care And Share

A group of lovable, colorful char-
acters can help teach children
the key concepts of sharing, car-
ing and compassion.

***
True friendship is a plant of
slow growth.

—George Washington
***

***
Am I not destroying my enemies
when I make them my friends? 

—Abraham Lincoln
***

***
Write in the sand the flaws of
your friend. 

—Pythagoras 
***

***
The only way to have a friend
is to be one. 

—Ralph Waldo Emerson
***

***
The good man is the friend of
all living things.

—Gandhi
***




