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(NAPSA)—When selling your
house, you may first think about
how your house looks from the
outside, but inner beauty is also
important. Fortunately, there’s a
lot you can do for relatively little
money that can make your home
stand out to prospective buyers.

So, what can you do to improve
the appeal of your home? Before
rushing to purchase expensive
new flooring and countertops, the
experts at Budget Blinds, the
nation's leading custom window
covering franchise, offer these
cost-effective suggestions:

• Clean up—A tidy home is
more appealing than a messy one.
Take a good look at your window
treatments. Are the draperies
dingy, the blinds banged up, the
shutters shabby? Perhaps replac-
ing your treatments with new
ones will do the trick.

• Depersonalize rooms—
There’s a reason white and off-
white are the leading colors for win-
dow treatments—they’re safe.
Replacing the pink and orange flo-
ral draperies in your little girl’s
room with a simple roller shade will
allow the couple to decide for them-
selves whose room it will be.

• Update your look—If your
window treatments are still stuck
in the ’90s, refreshing them with a
new cellular shade or faux wood
horizontal blinds may be helpful
in moving your property faster. 

• Create a focal point—If
you have a great view, call atten-
tion to it by bundling your window

treatments. Bundling is the prac-
tice of combining two classic win-
dow treatments on one window.
For example, layer a sheer drap-
ery panel over a roller shade or
window shading to add drama.
Further, use draperies to visually
lengthen a short window or cam-
ouflage a harsh angle. 

• Use window treatments to
tone down harsh sunlight during
photo shoots.

• Add blackout treatments
to a media room. 

You can even bring in a profes-
sional design consultant. Budget
Blinds, for example, will meet
with consumers to provide a
homeowners with a free in-home
consultation and guide them to
the window coverings that meet
their needs. To learn more, visit
www.budgetblinds.com. 

What To Do Before You Put Your Home Up For Sale

Updating your window treat-
ments can make your home more
attractive to potential buyers. 

(NAPSA)—The idea of making
your own greeting card is sending
a lot of Americans to their inkjet
printers. When combined with
easy-to-use greeting card soft-
ware, it’s now easy to create mem-
orable, personal and unique cards
for friends, family and loved ones
that say exactly what you want. 

In addition, cards this easy to
make are always handy for holi-
days, birthdays or any occasion
that requires a personal touch.

How To Get Started 
Make sure your inkjet printer

has good photo printing capability.
For example, the Dell™ All-in-One
966 features 4,800x1,200 dpi (dots
per inch), borderless photo printing,
pigment ink for dynamic and long-
lasting color prints and an optional
duplexer for dual-sided printing.

Next thing to consider is greet-
ing card software. Nova Develop-
ment’s Hallmark Card Studio
2007 enables you to create one-of-
a-kind Hallmark cards with a
choice of 4,200 card ideas and
more than 8,000 clip-art images
for customizing invitations,
announcements and other greet-
ing card project needs. 

Now comes the fun part—cre-
ating the greeting card. All you
need to get started is your imagi-
nation and your sense of humor.
Create your own line of funny
birthday cards with your favorite
joke and a photo. 

Or announce a new arrival to
your growing family. Print your
baby’s name and birth details onto
a postcard with a photo of your
new bundle of joy. Enter the
addresses on the reverse side—no
envelope needed. 

Gorgeous invitations are easy
to make. Whether for a wedding,

birthday, retirement party or
other special event, you can create
original invites, save-the-date
cards and R.S.V.P. cards. Person-
alize the thank-you notes with a
photo from the event. 

And no more rummaging
through the holiday card bins at
the store—you can now make your
own holiday cards before hectic
December rolls around.

Now that you have some ideas
for getting started, here are a few
more things to think about before
hitting “print.” 

Before using greeting card
stock, print your design on plain
paper to make sure everything is
just as you want it. Set your
printer to its highest-quality set-
ting for the best results when
printing photos onto cards. 

When printing on both sides,
let the first side dry completely
before printing the second. Once
you get started printing your own
personalized cards, you won’t
want to stop. 

For more tips, visit www.
dell.com/printers. 

Do-It-Yourself Greeting Cards Get Big Welcome

KEEP ’EM LAUGHING—Create your
own line of funny birthday cards
with your own joke and photo. 

Editor’s Note: Dell is a trademark of Dell, Inc.
�

(NAPSA)—If you own a small
business, using a local search
engine as part of your overall
marketing campaign may make a
big difference in your bottom line. 

Experts say companies are
quickly adapting to the online
world by utilizing local search and
online advertising in their mar-
keting campaigns as new ways to
reach more customers and in-
crease their revenue and profit.

In addition to targeting cus-
tomers in a specific area, you can
use keywords and phrases de-
signed to pull customers to your
site—and your front door.

The key to making this happen
is partnering with a local search
company that provides the most
relevant search results so your
customers can find you quickly
and easily.

According to comScore, a lead-
ing research firm that specializes
in measuring Internet usage and
tracking Web site access, 63 per-
cent of U.S. Internet users—about
109 million people—performed a
local search online in the month of
July 2006. That represents a 43
percent increase over July 2005.

Plus, the online local search
market is estimated to grow to a
$2.6 billion market opportunity by
2011, according to the Kelsey
Group. 

Jennifer Black, vice president
of marketing for Local.com, a
leading local search engine,
believes that one of the many rea-
sons that local search engines are
attracting new advertising cus-
tomers is that they offer
extremely targeted results. In
fact, according to Piper Jaffray &
Company, local search offers pre-
cise targeting capabilities at one
of the lowest costs per lead offered
by any advertising medium.

It’s important to note that not
all “local” search engines are
equal. Some rely on integration
with mapping functionality and
others count on ratings and
reviews. The key is relevant
search results. Use the one that’s
best for you.

With more than 20 patents
held or pending for search engine
technologies, Local.com designed
its local search engine to help
users quickly and easily find the
most relevant results for local
businesses, products and services.
Recently, Local.com was named
the industry’s most relevant local
search site by search technology
research firm TeleMapics.

In addition to a search engine,
it offers products and services
designed to help advertisers, busi-
ness partners and local businesses
optimize results for local search
queries, effectively matching end
users’ searches with advertisers in
ways that are beneficial to both.

To learn more, visit the Web
site at www.local.com.

Local Search Engines Offer A World 
Of Opportunity For Small Businesses

Experts say companies are using
local search and online adver-
tising to reach more customers
and increase their revenues and
profit.

New Reality Series Seeks 
Hollywood’s Top TV Producer
(NAPSA)—A new TV reality

competition series to find the next
hot TV producer will hit the air this
summer on TV Guide Network.
From the producers of the successful
“Project Runway” and “Top Chef”
reality shows comes a new series—
“America’s Next Producer”—that
will give a group of aspiring TV hot-
shots a chance to get their big break
in Hollywood. The 10-episode reality
competition series begins airing on
July 18, 2007 at 8/7c on TV Guide
Network.

“America’s Next Producer” spot-
lights one of the most fascinating
professions in Hollywood that
many people do not fully appreci-
ate or understand. The average

U.S. household consumes 56 hours
of TV per week, but yet a lot of the
magic and creativity happens
behind-the-scenes in the hands of
producers. “America’s Next Pro-
ducer” will showcase the exciting
world of television in a new light
while giving the opportunity of a
lifetime to a diverse group of 10
very talented contestants.

Hosted by former MTV VJ and
talk show host Ananda Lewis,
“America’s Next Producer” will
feature an esteemed panel of
judges—Fox Sports Chairman and
CEO David Hill, TV Guide critic
Matt Roush and a rotating
celebrity guest judge each week. 

Winner of the new TV Guide
series will not only earn bragging
rights as “America’s Next Pro-
ducer,” but will also receive
$100,000 cash, a first-look deal
with TV Guide Network and an all-
expense paid office in Hollywood. 

For more information, visit
www.tvguide.com.

These 10 aspiring TV producers
are battling it out for the chance
of a lifetime in a new reality
series on TV Guide Network.

(NAPSA)—Nothing gets imagi-
nations roaring like marshmallow
race cars. Little Debbie Marsh-
mallow Treats Race Cars are
made with Little Debbie Marsh-
mallow Treats and Little Debbie
Swiss Cake Rolls. They are easy
to assemble for a fun treat for car
fans of all sizes.

LITTLE DEBBIE
MARSHMALLOW TREATS

RACE CARS

1⁄2 cup powdered sugar
1 to 11⁄2 teaspoons whipping

cream
9 Little Debbie Marsh-

mallow Treats
8 Little Debbie Swiss Cake

Rolls
12 hard cinnamon candies

6 jelly beans

Combine sugar and whip-
ping cream, stirring with a
whisk until smooth. Cut 3
Marshmallow Treats in half,
crosswise. Spread a thin layer
of frosting mixture on each
Marshmallow Treat half; place
each half, frosting side down,
in the center of each of the
remaining 6 whole Marshmal-
low Treats, pressing gently
into place. Let stand 5 minutes
or until set. Turn race cars on
their sides. Slice the Swiss
Cake Rolls 1⁄4-inch thick, mak-

ing enough slices for 32
wheels. Slice a few extras, as
well, in case they are needed.
Spread a small amount of
frosting mixture in the center
of each of 16 of the slices of
Swiss Cake Rolls. Press 2 slices
gently onto one side of each
race car to create wheels. Let
stand 15 minutes or until set.
Turn race cars over; repeat
with frosting and remaining 16
slices of Swiss Cake Rolls.
Spread a small amount of
frosting on hard cinnamon
candies; place 2 candies on
each car ’s “nose” to form 2
headlights each. Spread a
small amount of frosting on
flat sides of each jelly bean
candy; place 1 jelly bean on
the front of each car to form a
“grille.” Let stand 15 minutes
or until set. May be stored in
an airtight container for 1-2
days if not served immediately.

Learn more at www.littledeb
bie.com.

Rev Up Young Minds

Get the kids going with Little
Debbie Marshmallow Treats Race
Cars.

***
I know I’m getting better at golf
because I’m hitting fewer spec-
tators.

—Gerald Ford
***

***
Competitive golf is played
mainly on a five-and-a-half-inch
course, the space between your
ears.

—Bobby Jones
***

***
If you pick up a golfer and hold
it close to your ear, like a conch
shell, and listen—you will hear
an alibi.

—Fred Beck
***

***
He enjoys that perfect peace,
that peace beyond all under-
standing, which comes at its
maximum only to the man who
has given up golf.

—P.G. Woodehouse
***




