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(NAPSA)—You don’t have to
break the bank to make home
entertaining special. In fact,
something as simple as a few
pieces of fruit can make an ele-
gant and festive decoration—
plus, when your guests leave,
you can turn your decor into a
sweet yet healthy treat.
For instance, rustic-colored,

sweet-tasting USA Pears can be
used as decor in any room while
they’re ripening in a beautiful
fruit bowl. Just tuck in fresh-cut
evergreen from your yard or
other items from your boxes of
holiday decorations. Try these
additional ideas:
• Layer a glass vase with fresh

pears in a variety of colors—
green, red, yellow and brown. Fill
the vase 2/3 full with water. Gen-
tly tuck tall branches or flowers
between pears for a showstopping,
economical centerpiece.
• Use pears to create inex-

pensive, homemade gift baskets
or bags to give to friends, neigh-
bors, teachers and co-workers. 
Once you take down your

pear decor,  the fruit  can be
transformed into a simple, ele-
gant dessert such as poached
pears.  Or you might try this
appetizer recipe. It’s easy to pre-
pare and impressive to serve at
a party:

Balsamic Glazed Pear and
Goat Cheese Crostini
Prep time: 10 minutes
Cooking time: 4 minutes

Makes: 24 pieces
2 USA Pears
3 tablespoons
balsamic vinegar

1 tablespoon butter
1 teaspoon honey
24 baguette rounds, toasted
1⁄2 cup goat cheese,
spreadable

1⁄2 cup almonds, slivered,
toasted�
Black pepper, ground, if
desired
Slice pears stemside up into

12 quarter-inch wide vertical
planks. Cut large slices in half
lengthwise for a total of 48
slices.
Heat vinegar, butter and

honey in large frying pan over
medium heat for 2 to 3 minutes,
stirring constant, until reduced
by half, about 2 tablespoons. Add
pear slices and continue cooking
for 1 minute, turning once. 
Place 2 pear slices on each

baguette round and top with 1
teaspoon goat cheese. Sprinkle
almonds over cheese and gar-
nish with fresh pepper, if
desired.
For more decorating tips and

recipes, visit www.usapears.org.

Perfectly Pleasing Pears Spice Up Home Gatherings

This pear and goat cheese appetizer is simple yet elegant.

(NAPSA)—There’s good news
for those in the Hispanic/Latino
community who have diabetes, as
well as their families and the
organizations that serve them. 
A toolkit has been created that

provides organizations with com-
prehensive and culturally rele-
vant information and educational
materials on diabetes and healthy
living. 

Each toolkit contains bilingual
brochures, recipe samplers, pos ters
and healthy lifestyle tip sheets.
Community-based and faith-based
organizations conducting outreach
to Hispanic/Latino communities
can order a free copy of the Adult
Prevention Toolkit by calling (800)
DIABETES.
According to Lurelean B.

Gaines, M.S.N., chair of the Ameri-
can Diabetes Association’s Na -
tional Latino Subcommittee, “The
American Diabetes Association
provides a wealth of relevant infor-
mation specifically for Hispan -
ic/Latino populations, so health
issues can move from personal or
individual challenges to broader,
community-based solutions.” 
The Abbott Fund, the philan-

thropic fund of global health care
company Abbott, collaborated
with the American Diabetes
Association and was the sole sup-
porter of the project. “Chronic
disease, including diabetes, is
one of the global health chal-
lenges of our time, and we are
very excited to be able to work
with the American Diabetes
Association on such an important
effort,” said Catherine V. Babing-
ton, president of  the Abbott
Fund.
Diabetes is increasing at an

alarming rate in the United States,
affecting nearly 24 million children
and adults across the country. This
serious illness disproportionately
affects Hispanic/Latino popula-
tions, which are nearly twice as

likely to develop diabetes over the
course of their lifetime as non-His-
panic whites. If present trends con-
tinue, one in three Americans, and
nearly one in two minorities, born
in 2000 will develop diabetes in
their lifetime. 
In addition to creating and pro-

viding the toolkit, the American
Diabetes Association will also be
hosting Feria de Salud Por Tu
Familia, an outdoor Latino health
festival in cities across the United
States.
The events are designed to cap-

ture the elements of a festive
street fair while communicating
the importance of making healthy
lifestyle choices for the entire His-
panic/Latino family. Elements of
this event include music, dancing,
cooking demonstrations, nutri-
tional information and speakers
on topics related to diabetes. 
The association is targeting

community and faith-based orga -
nizations with these special re -
sources because these organiza-
tions play a critical role in
providing important health infor-
mation and services in His-
panic/Latino communities. 
To learn more, visit

www.diabetes.org or call toll free
(800) DIABETES.

New Tools Promote Healthy Living For Hispanics

A toolkit has been created that
contains bilingual brochures,
recipe samplers, posters and
healthy lifestyle tip sheets for the
Hispanic/Latino community.

Pledge To Change The World,
One Step At A Time!

(NAPSA)—Many people want
to help protect our environment
but don’t know where to start. The
U.S. Environmental Protection
Agency (EPA) is encouraging
Americans to “Change the World,
Start with ENERGY STAR.” 
Most home energy comes from

power plants burning fossil fuels,
which in turn creates greenhouse
gas emissions. By using less ener -
gy at home, you reduce green-
house gases released into the air
and protect our world against
harmful climate change. 

Using ENERGY STAR-qualified
products and taking simple
energy-saving actions at home can
also save you money on utility
bills. Start by taking the ENERGY
STAR Pledge to learn more—
change a light you use most often
to an ENERGY STAR-qualified one
or take any of a half-dozen other
first steps. If every American
household took part in the pledge,
we would save $18 billion in
annual energy costs and prevent
greenhouse gas equal to the emis-
sions from 18 million cars. 
To join the movement of

Americans taking small steps
that make a big difference in the
fight against global warming,
visit www.energystar.gov/change
theworld.

(NAPSA)—The slow decline in
gas prices over the past few
months has many used-car buyers
bypassing expensive hybrids in
favor of what you might feel is a
surprising choice: SUVs.
According to a new study, con-

sumer interest in SUVs remains
strong despite the seeming popu-
larity of  high-fuel-eff iciency
cars. Evidence shows that shop-
pers are more interested in these
cars if there is a clear vehicle
history and the vehicle is priced
right—which,  according to
experts, they increasingly are.
“Many used SUVs, even those

with greater fuel efficiency, are
selling below market value because
of the growing supply on dealers’
lots, so buyers can be choosy about
the next vehicle they purchase,”
said Larry Gamache, communica-
tions director at Carfax, the orga-
nization that ran the study. 
Gamache says there’s been a

dramatic increase in consumer
activity at carfax.com over the
past year for SUVs and crossover
vehicles, some by as much as
3,000 percent. The Web site allows
shoppers to run a vehicle history
report, checking for past accidents
and major damage on the vehicle
they are considering. Additionally,
the report highlights attributes
such as low mileage and regular
maintenance to help people find
the best-value SUV.

So which SUVs are people
researching on the site? 
•Searches on the Kia Rondo

were up 3,600 percent from a year
ago, while searches for Jeep Patri-
ots and Buick Enclaves were up
well over 2,000 percent. 
• Searches for the Mazda CX-9,

Land Rover LR2, Saturn Outlook,
Lincoln MKX and Suzuki SX4
were up more than 1,000 percent.
• Hyundai Tucson and GMC

Acadia searches were up over 900
percent.
More than 32,000 dealers across

North America subscribe to Carfax
and millions of free reports are
available online for used cars and
SUVs listed by participating deal-
ers at places like AutoTrader.com,
cars.com, AutoMart.com and
Yahoo! Autos. For more informa-
tion, visit www.carfax.com.

The Return Of The SUV

A study found that an increasing
number of consumers are re -
searching used SUVs.

(NAPSA)—We’ve all been there
at one point or another—stuck in
bumper-to-bumper traffic, horns
honking, palms sweating, blood
pressure rising. With the increas-
ing amount of time Americans
spend in their cars each day, road
rage is a phenomenon we’ve all
been affected by. 
However, new technology that

monitors a driver’s agitation level
while he or she is behind the
wheel may make road rage—and
those who suffer from it—a thing
of the past. The mind-controlled
car, which restricts a car’s perfor-
mance when its driver becomes
upset, is just one of several mod-
ern innovations featured on Dis-
covery Channel’s new series, “Pro-
totype This.”
“Prototype This” brings viewers

straight to the drawing board and
through the design process to expe-
rience firsthand as inventions come
to life. From the producers of Dis-
covery Channel’s hit series “Myth-
Busters,” “Prototype This” features
a four-person team of experts, spe-
cializing in engineering, electronics,
special effects and fabricating, who
work each week to develop one-of-
a-kind prototypes of tomorrow for
people to experience today. 
“‘Prototype This’ exemplifies

ingenuity under pressure, combin-
ing creative ideas with modern
science and state-of-the-art tech-
nology,” says John Ford, president
and general manager of Discovery
Channel. 
The show’s four hosts—Dr. Zoz

Brooks, Joe Grand, Dr. Mike
North and Terry Sandin—put

their brains together to come up
with products that tackle modern
inconveniences and problems we
all confront.
In addition to the mind-con-

trolled car, other prototypes fea-
tured on “Prototype This” include
a truck that can rise up and drive
over traffic; a high-tech alarm
clock that provides not only a
wake-up chime but an automated
shower, valet service and mecha-
nized butler to send you out the
door; an inflatable car; a six-
legged robot that can safely carry
a human through any type of ter-
rain; and a waterslide simulator
that can provide an amusement
park-like thrill ride from the com-
fort of a backyard. 
“Prototype This” airs on Dis-

covery Channel Wednesdays at 10
p.m. ET/PT. For more information,
visit www.discovery.com. 

Futuristic Innovations Are Born 
On New Discovery Channel Series

Discovery Channel’s “Prototype
This” develops prototypes of
tomorrow for people to experi-
ence today.

(NAPSA)—The SeaPak brand
has introduced some delicious
snacks and appetizers that are
great as a tasty after-school snack
or dinner on the run. To learn
more, visit www.seapak.com.

**  **  **
A classic cheesecake is easily

dressed up with a maple glaze
studded with raisins and nuts.
Run a blunt knife around the
edge after baking to reduce the
chance of cracks on the top, sug-
gest the experts at the Sun-Maid
Growers of California test
kitchen.




