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Ten Ways To Save Fuel
(NAPSA)—Keeping your car

running efficiently can help you
save money, time, fuel and the
environment. Here are hints to
help from Deanna Sclar, author of
the second edition of “Auto Repair
for Dummies” (Wiley):
11.. Don’t warm up your car

in the morning. It wastes fuel.
22.. Change the way you

drive. Start up and accelerate
smoothly. Don’t speed and don’t
keep changing lanes. Decelerate
instead of braking.
3. Keep cool but not too cool.

Use interior vents, the sunroof or
windows instead of air conditioning. 
44.. Fill ’er up properly. Don’t

overfill your
tank and fill up
during cooler
times of the day.
55.. Che ck

your tires.
Underinflated
and overinflated
tires wear out
faster. 

66.. Change your shopping
habits. Combine several short
trips into one longer one. Carpool.
7. Clean out your trunk.

Every 500 pounds you haul costs
you from 2 to 5 mpg. 

8. Check under the hood. A
dirty air filter can cost a mile per
gallon at 50 mph. Misfiring spark
plugs can increase fuel consump-
tion by 25 percent. 

9. Keep your car waxed. Wax
preserves the paint and cuts wind
resistance. 
1100.. Buy a hybrid. A hybrid

can get you close to 60 mpg, and
you may even qualify for a federal
rebate. Check for state rebates at
www.eere.energy.gov.
The book is available wherever

books are sold and online at
www.dummies.com.

(NAPSA)—Even if you’re not
yet into the online phenomenon of
social networking, chances are
you’ve heard about it. Social net-
working sites such as MySpace,
Facebook, LinkedIn and others
provide ways for people to grow
their personal and professional
circles.
The problem is, social network-

ing comes with, well, problems.
Users encounter lots of spam e-
mail and phishing schemes.
They’re also bombarded with co -
pious—not to mention sometimes
inappropr iate—advert is ing .
Researchers say many people are
so concerned about security that
they enter false information be -
cause they fear their real informa-
tion could be used to steal their
identities.
Perhaps most tellingly, an editor

of technology site CNET wonders,
as do many others, what she can
actually do once she’s joined a site.
What’s the solution for people

who like the links with other peo-
ple that social networking offers
but want more? It’s the logical, yet
infinitely more useful, next step in
the evolution of online connection:
knowledge networking. Instead of
networking for networking’s sake,
knowledge networking’s goal is
sharing knowledge and growing
your expertise on subjects you’re
passionate about—fly-fishing, pol-
itics, swing music, vegetarianism,
you name it.
An easy-to-use online tool that

already offers a great opportunity
for knowledge networking is True-
Thinker. Here’s how it works:
Let’s say you’ve got a passion for

gardening. With TrueThinker.com,
you can form a community about
gardening and invite anyone any-
where who’s interested in garden-
ing to join. In your community, you
and other members share what you
know about new varieties, planting
schedules, garden design, pest con-
trol, etc. You can organize garden
walks, send notices of horticultural
events, chat using the messaging
feature and more.
You can also build a “Knowl-

edgeBank” on gardening. Here,
community members save and
share relevant information like
helpful or thought-provoking arti-
cles, Web site links, photos, jour-
nals and much more. 
Ultimately, you can use the site

not just to connect with others
but, most importantly, to grow
what you and others know about
nearly any topic. If you visit
www.TrueThinker.com, you can
sign up for a free, seven-day trial
to take the site for a test-drive.

Beyond Social Networking: Take The Next 
Step To Knowledge Networking

Online tools can help people use
their computer to network for
knowledge.

(NAPSA)—While the current
economic downturn has made a
dent in the amount of money
American families are spending,
they are still exercising strong
purchasing power in the area of
consumer electronics.
A major factor in this trend is

the steady drop in hardware
prices, as technology becomes
more widespread and more manu-
facturers get into the act. For
example, since they first came on
the market, the cost of Blu-ray
Disc players has come way down,
and some have already dipped
below $200. Also, recent consumer
research clearly indicates High
Definition Televisions (HDTV) and
Blu-ray Disc players are a strong
gift preference for men of all ages
this holiday season.   

What Is Blu-ray?
Essentially, a Blu-ray Disc is a

high-definition DVD. The actual
disc, though the same size as a
DVD, can store almost six times as
much information. Plus, Blu-ray
Discs have special coating which
protects them from scratches (and
possible data loss due to it).
Despite widespread education

and marketing campaigns, there
are still a significant number of
people who are unaware that they
can play standard DVDs in a Blu-
ray Disc player. And the Blu-ray
player will also dramatically
improve the look of the DVD, so
there’s no need for consumers to
replace their entire collection of
DVDs.

Upconverting
Adding more confusion to the

marketplace is the presence of

devices called “upconverting DVD
players,” which some claim will
make standard DVDs look as good
as a Blu-ray player will. Consumer
research, however, indicates that
this is not true. While the upcon-
verting players do im prove sound
and picture quality, only Blu-ray
players provide true 1080p high-
definition while also improving the
look of standard DVDs.

Two In One
Savvy consumers are always

looking to get as much value as
possible when it comes to home
entertainment and electronics.
That’s why, for families with
gamers, a PlayStation 3 (PS3) is
an exceptional value: For $399
you get a true Blu-ray Disc player
and a gaming console. That’s one
machine that an entire family can
use to watch standard DVDs and
Blu-ray Discs and play video -
games. There are even simplified
remote controls available for the
PS3 for those who prefer to use a
traditional remote instead of the
joystick when using the console to
watch movies.

Consumers Feeling “Blu” And Loving It

Blu-ray Discs offer high-defini-
tion sound and picture quality,
while the players can be used
with standard DVDs as well.

(NAPSA)—Today’s teens are
plugged into a wide range of high-
tech products—and experts say
that’s a good thing.

Studies show that young peo-
ple rely on consumer electronic
products, such as computers, cell
phones and MP3 players, that can
make their lives easier.
According to new research

released by the Consumer Elec-
tronics Association (CEA), teens
say technology helps them keep in
touch with friends and family. In
fact, three-quarters of teens said
they do not spend less time with
people because of technology. 
The research also shows that

the average teen expects to spend
around $300 on consumer elec-
tronic (CE) devices in the next six
months. Teens are well versed in a
number of these products and
spend approximately four hours
per school day devoted to technol-
ogy-related activities. 
“Teens are comfortable with

technology and value the improve-
ments technology makes in their
lives,” said Steve Koenig, CEA’s
director of industry analysis. 
When asked how they spend

their day, nearly half of teens said
that their activities were driven by
technology. Four of their five top
activities were technology driven,
with listening to music as the most
popular activity among teens. 
Purchasing (58 percent), bor-

rowing (56 percent) or receiving a
CD (52 percent) as a gift are still
the primary sources from which
teens get music, with online stores
(51 percent) being a fourth source.
Purchasing music through online
stores has increased 10 percent

since 2006, and teens are access-
ing music through online sources
such as YouTube (47 percent). 
A quarter of teens expect to

purchase a new cell phone within
the next six months, making it
teens’ most popular consumer elec-
tronics product. When asked to
choose only one piece of technology
to use for an entire day, teens
chose cell phones most often. 
Teens also use their phones for

texting (70 percent) and over one-
third of a teen’s cell phone activi-
ties are spent accessing and creat-
ing content. Based on teens’
current cell phone use and inter-
est in more-advanced features,
experts say more teens are likely
to own smartphones.
Looking at what products

teens want, an upgraded cell
phone—or a smartphone—and
an MP3 player were at the top of
their list. Additionally, higher
ticket items, such as comput-
ers/laptops, video gaming sys-
tems and digital cameras, would
probably make popular gifts for
the holiday season. 
For tips on how to select a con-

sumer electronics device, visit
www.DigitalTips.org. 

High-Tech Devices Are Part Of Life For Teens

Teens say technology helps them
keep in touch with friends and
family. Research shows that cell
phones are their most popular
device.

***
How old would you be if you didn’t know how old you were?

—Satchel Paige
***

***
The first sign of maturity is the discovery that the volume knob
also turns to the left.  

—Jerry M. Wright
***

***
Thirty-five is when you finally get your head together and your
body starts falling apart.  

—Caryn Leschen
***

***
It’s sad to grow old, but nice to ripen.  

—Brigitte Bardot
***

***
Youth would be an ideal state if it came a little later in life.

—Herbert Asquith
***

***
We turn not older with years, but newer every day.  

—Emily Dickinson
***

(NAPSA)—“People who do not
get the flu vaccine risk a poten-
tially serious case of the flu and
risk passing it to family, friends
and co-workers,” says Dr. Anne
Schuchat, director of the National
Center for Immunization and
Respiratory Diseases at CDC.
Learn more at www.cdc.gov/flu.

**  **  **
A loss of interest in daily activ-

ities, decreased ability to think or
concentrate, lack of energy or
change in weight or sleeping pat-
terns could be signs of depression
and should signal a visit to the
doctor, advises the American Col-
lege of Physicians. 




