
(NAPSA)—One versatile appli-
ance is the Electric Turkey Fryer
by Masterbuilt. With one, you can
conveniently and safely fry a 14-
pound turkey indoors in just 45
minutes. For additional informa-
tion, visit www.masterbuilt.com.

**  **  **
Saving money and time on gift

giving can be easy and fun when
you have a cookie swap party. To
help, Domino Sugar and C&H
Sugar offer tools, recipes, tips and
more online at www.domino
 sugar.com/cookieswap/index.html.

**  **  **
Fleischmann’s Yeast makes it

easy to serve whole grain breads
as it has created about 100 deli-
cious recipes under the goodfibes
seal. For tips, recipes and infor-
mation, visit the Web site at
www.breadworld.com.

**  **  **
According to the 19th Annual

Weber GrillWatch Survey, more
than half of American grill owners
grill year-round. For tips and
recipes, visit www.weber.com or
call the Weber Grill-Line at 1-800-
GRILL-OUT (open 7 a.m. to 11
p.m. CT every day except Christ-
mas Eve and Christmas).

(NAPSA)—Even on a cold day,
the sun’s harmful UVA and UVB
rays can still damage skin. To pro-
tect your skin, wear a protective
day screen such as Clarins UV
Plus Protective Day Screen SPF
40. 

**  **  **
Folic acid helps prevent birth

defects and may reduce the risk of
heart disease, certain cancers and
Alzheimer’s disease. Since most
people don’t consume enough of
this important B vitamin, adding
a few servings of enriched white
rice can help. For more informa-
tion, visit www.usarice.com and
www.folicacidinfo.org. 

**  **  **
To help families interested in

children and clinical studies, the
National Heart, Lung, and Blood
Institute (NHLBI), part of the
National Institutes of Health
(NIH), has launched a new web-
site at www.ChildrenAnd Clinical
 Studies.nhlbi.nih.gov.

**  **  **
There’s good news for choco-

late fans who are concerned about
their health. In addition to its
antioxidant benefits, a new study
indicates eating dark chocolate
may also have vascular health
benefits. To learn more, visit
www.hersheys.com and www.the
 bestlife.com.

**  **  **
High school athletes who drink

milk to stay fit have the chance to
score some extra cash for college.
High school seniors interested in
applying for the scholarship should
visit sammy.bodyby milk.com.

**  **  **
The Ocean Guardian Kids Club

encourages children to explore
their natural surroundings and
form a sense of connection to
oceans and watersheds. Founded
by NOAA’s Office of National
Marine Sanctuaries, kids K-8 can
join the club and access fun games
and educational material by visit-
ing http:// sanctuaries.noaa. gov/
 education. 

**  **  **
As one of America’s foremost

veterans service organizations,
AMVETS (or American Veterans)
has a proud history of assisting
veterans. One example is its

annual scholarship program,
awarded to veterans/active mili-
tary, their sons, daughters or
grandchildren. To learn more, visit
www.amvets.org.

**  **  **
You can boost your omega-3

DHA fatty acid intake with foods
such as Crisco Puritan Canola Oil
with Omega-3 DHA. It’s
enhanced with Martek Bio-
sciences’ vegetarian-based life’s-
DHA and is ideal for salad dress-
ings, marinades, stir-fries and
more. Visit www.crisco.com. 

**  **  **
If high heels create a burning

sensation on the balls of your
feet, try colorful ball-of-the-foot
cushions such as Foot Petals Tip
Toes. The American Podiatric
Medical Association’s Web site,
www.apma.org, features a list of
approved products to help main-
tain foot health.  

**  **  **
A recent Nielsen survey indi-

cated that 35 percent of U.S.
households plan to spend less this
year than they did in 2007.
Loretta Abrams, senior vice pres-
ident of Consumer Affairs,
HSBC-North America, urges holi-
day shoppers to pay closer atten-
tion to the usual advice for keep-
ing Christmas shopping under
control.
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(NAPSA)—Americans gave a
record amount to charity last year,
with donations estimated to have
topped $306 billion, exceeding
$300 billion for the first time in
history, according to Giving USA. 
But people give more than

money. They give time and effort
as well. According to the Web site
volunteeringinamerica.gov, more
than 60 million of us performed
8.1 billion hours of volunteer ser -
vice in 2007.
When it comes to philanthropic

giving, many people choose to give
to a local charity. But an increasing
number of people have been reach-
ing across their communities to give.
For instance, Michael Chille, a

resident of upstate New York,
became involved with the Aflac
Cancer Center and Blood Disorders
Service of Children’s Healthcare of
Atlanta because of its compelling
mission and close collaboration with
other pediatric cancer research cen-
ters across the country.
“Being a father of two, I

thought to myself that if this ever
happened to one of my kids or a
child that I knew, I would want
this level of care,” he said.
For Bill and Donna Wilson of

Superior, Colo., the decision to
give to the Aflac Cancer Center
was inspired by the memory of
their nephew David L. Harris, Jr.,
who was treated there in 1994. 
After the 9-year-old lost his

battle with acute lymphocytic T-
cell leukemia, David’s parents set
up a fund in his memory to help
other children and their families. 
Similarly, 5-year-old Killian

Owen battled cancer for four and
a half years—nearly all his life. A
sports fanatic, Killian refused to
give up his beloved activities, even
after the disease took its toll. One
of his coaches was so moved by
Killian’s bravery that he asked his

team to make a donation to
research at the Aflac Cancer Cen-
ter instead of buying him a tradi-
tional end-of-season gift.
A year after Killian’s death, his

parents began “Coaches Curing
Kids’ Cancer.” Today, youth sports
teams across the nation are mak-
ing donations in their coaches’
names.

Getting Involved
Almost anyone can make a dif-

ference to a child battling cancer,
whether on a national or local
level. You could begin by contact-
ing—and encouraging others to
contact—a local pediatric cancer
center or the Aflac Cancer Cen-
ter. Then, find out what you can
do to help. Moved by the spirit
and determination of these brave
youngsters, many make a dona-
tion or become more involved as a
volunteer, serving these children
and their families firsthand. 
For more information, visit

www.aflaccancercenter.org. 

Donating To Charity: Why We Give

Americans gave a record amount
to charity last year, and each dona-
tion tells a story. The Aflac Cancer
Center treats more than 350 new
cancer patients each year and fol-
lows more than 2,500 patients with
sickle cell disease, hemophilia and
other blood disorders.

with scent, they can also make the
mood merrier. Of our five senses,
our keenest sense is our sense of
smell, and nothing creates a holi-
day mood more quickly than the nos-
talgic scent of pine or cinnamon.
“Each year when I design the

Perfect Christmas Collection, I
always think of the magic of being
a child, of opening presents, of
walking into friends’ homes and
seeing the wreaths, the trees, the
decorations and how special it all
was—it’s a movie—like a wonder-
ful life—magical and nostalgic,”
says Harry Slatkin, president of
Slatkin & Co. and creator of home
fragrance collections for Bath and
Body Works.
Harry has worked hard to

re-create the holiday magic that
he remembers as a child. In his
Perfect Christmas Collection, he
offers candles with four wonderful
fragrances that evoke the best of
the season’s memories past and
present—Spice, Tree, Winter and
Frosted Cranberry.
These sophisticated fragrances

recall crackling fires, the sweet
smell of cinnamon, the essence of
rich Douglas fir and orange
pomanders. And this year, there is
the addition of Evergreen, a blend
of fresh green fir balsam with
sparkling mint, cool pine and
spicy clove, with a smoky touch of
white birch and dark woods.
To heighten the whimsical hol-

iday cheer, Harry Slatkin has cre-
ated festive figurals candles in
classic holiday designs including
penguins, polar bears and frosted
snowmen…truly a simple way to

add an element of holiday decor
into any home interior. Besides
the figural candle collection, there
is a wide variety of holiday decor
items that will also add a bit of
holiday magic to your home. A
new, festive, pierced Holiday
Glow Collection features richly
glazed metallic tealight holders
and oil warmers that cast fun hol-
iday patterns. The red, green and
silver of the season shine through
the intricate cutout patterns of
each votive holder and oil
warmer. As candlelight flickers
from within, images of snowflakes
and holly are reflected on all that
surrounds. 
Scented candles are the perfect

way to spice up your holiday deco-
rating ideas. Add them to your hol-
iday table to entertain with a fes-
tive glow. Try nestling them amid
holly or pine garland on your man-
tel or console table. For a magical
holiday moment, ar range a collec-
tion of varying heights on a reflec-
tive surface and garnish with
wreaths or silvery twigs.
Slatkin & Co. scented candles

also make great holiday gifts—
holiday celebs such as Elton John,
the Duchess of York and Kristen
Bell find Slatkin home fragrance
to be a necessity for setting the
atmosphere. They are also perfect
for teachers, for the host of a holi-
day party or as the perfect stock-
ing stuffer. The recipient will
remember you for months to
come! You can find the entire
Slatkin & Co. holiday collection at
all Bath & Body Works stores and
at www.bathandbodyworks.com.

Lighting The Way To A
Brighter Season

(NAPSA)—Scented candles can instantly
redecorate any home for just pennies a day
and, by using candles to redecorate your home

How To Talk To Your Teen
(NAPSA)—High school can be

a turbulent, confusing and stress-
ful time for teenagers in which
social pressures, the search for
self and the desire to please par-
ents often conflict. As teenagers
develop into young adults and
begin to assert themselves and
the direction of their lives, it is
important for parents to keep an
open line of communication.
One great way of opening the

dialogue with your teen is by
exploring books and movies that
address their issues head-on.

“American Teen” is an exception-
ally well-crafted documentary
that caused a sensation at the
Sundance Film Festival. It takes
viewers inside the mind of a
group of teenagers in an inti-
mate,  entertaining and even
funny examination into the lives
of real-life suburban high school
students. 
The film, now on DVD, reveals

absorbing portraits of five, real-
life, quintessential members of
the classic teen social groups—the
popular princess, the enviable
jock, the rowdy rebel, the hand-
some heartthrob and the intro-
verted geek—attending a typical
American high school. Watching it
with your teenagers is a good way
to get a conversation started.

A captivating look at the lives of
five high school seniors, the
“American Teen” DVD, may help
parents get a better grasp of what
goes on in a teenager’s life today.




