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(NAPSA)—Sarah Chalke isn’t
a doctor, but she played one on
TV. Widely known for her role on
the hit TV series “Scrubs,” the
actress and mother has joined the
Faces of Influenza initiative to
educate the public about the seri-
ousness of influenza and the
importance of immunization—for
the whole family.
Sarah knows the critical role

that mothers play in the health
care of their families and is urging
moms across the country to help
protect themselves and their loved
ones against the flu by getting
vaccinated this and every year.
“Like all mothers, I do whatever

I can to keep my child healthy, and
an important part of this is having
him immunized against the flu,”
said Ms. Chalke. “And, to make
sure the people in my son’s life
don’t spread the virus to him, my
family and I have all gotten our flu
shots and will continue getting
immunized every year.”
Vaccination is recommended by

the Centers for Disease Control
and Prevention (CDC) for every-
one 6 months of age and older,
and is especially important for
groups at higher risk of develop-
ing influenza-related complica-
tions, including people 50 years of
age and older; pregnant women;
people of any age with certain
chronic medical conditions, such
as asthma, chronic obstructive
pulmonary disease (COPD), heart
disease, diabetes and others; and
residents of long-term care facili-
ties and nursing homes. The CDC

also recommends a yearly vaccina-
tion for those who come into close
contact with high-risk groups,
such as household contacts, care-
givers and health care providers.
In addition, parents need to

know the CDC also recommends
that children ages 6 months
through 8 years who are getting a
flu shot for the first time receive
two doses approximately one
month apart for the best protection.
“I’ve learned everyone is at risk

of contracting and spreading
influenza, which can lead to se-
vere complications...even death,”
said Ms. Chalke. “I’m glad to be a
part of the Faces of Influenza cam-
paign because I want others to
know how important influenza
vaccination is for their health and
the health of their families.”
Vaccination is safe and effec-

tive, and the best way to help pre-
vent influenza. With vaccination
options available for every age

group—children, adults and se-
niors—people should talk with
their health care provider to find
the option that’s right for them
and their families this season.

About Influenza
Influenza is a serious respira-

tory illness. Each year in the U.S.,
on average, influenza and its
related complications result in
approximately 226,000 hospital-
izations. Depending on virus
severity during the influenza sea-
son, deaths can range from 3,000
to a high of about 49,000 people.
Immunization to prevent in-

fluenza can begin as soon as vac-
cine is available in the late sum-
mer and early fall. However, for
those who can’t get vaccinated
early in the influenza season, such
as children who are not yet 6
months of age or any others who
missed their annual shot, immu-
nization through the winter and
even into the spring is beneficial.
In fact, as long as influenza viruses
are in circulation, it’s not too late
to get vaccinated. This is because,
in many seasons, influenza activity
doesn’t peak until winter or early
spring. It only takes about two
weeks for the vaccine to help pro-
tect against the virus.
For more information about

influenza vaccination and the
many “faces” of influenza, visit
www.facesofinfluenza.org.
Faces of Influenza is an educa-

tional campaign of the American
Lung Association, made possible
through a collaboration with
Sanofi Pasteur.

Actress And Mother Sarah Chalke Urges Moms
To Get Their Families Vaccinated Against Influenza

Sarah Chalke, actress and na-
tional spokesperson for the Faces
of Influenza campaign, received
her flu shot to help protect herself
and her young son, Charlie, from
this serious disease.

(NAPSA)—When listing a
home, sellers typically expect curi-
ous neighbors to stop by during an
open house, but who is likely to
actually purchase that home may
surprise them. Rather than buy-
ers from down the street or even
across the country, a growing
number of sellers are seeing their
homes purchased by buyers from
the other side of the world.
According to the National Asso-

ciation of REALTORS (NAR) Pro-
file of International Home Buying
Activity, the percentage of interna-
tional sales increased by over 24
percent in the past year. With the
current changes in the global econ-
omy, more homes in the U.S. are
purchased by international buyers
than ever, raising the total volume
of sales to international clients
from $66.4 billion to $82.5 billion.
Marketing Real Estate to
International Buyers

Because of the current interna-
tional landscape, it’s important for
today’s homeowners to enlist the
help of real estate professionals
capable of marketing their property
globally. For example, the CEN-
TURY 21® System has a network of
over 100,000 real estate sales pro-
fessionals serving 73 different coun-
tries and territories worldwide.

Tips for Appealing to
Potential Buyers Abroad
•Play up your home’s best

features—Highlight such attri-
butes as proximity to top schools
and colleges, international busi-
nesses, transportation hubs and
vacation spots.
•Work with the right pro-

fessional—Look for a real estate
professional who excels in work-
ing with international buyers and
has accreditations such as the
NAR Certified International Prop-
erty Specialist designation, which
equips real estate professionals
with the tools to be experts on ex-
change rates, cultural matters
and investment trends.
•Recognize the power of

the Internet—Make sure your
home is properly marketed online
and listed on sites that cater to
foreign buyers, such as www.cen
tury21.com/global.
“It’s important for sellers to

know that their real estate profes-
sional is equipped to market their
home to diverse clientele in this
increasingly global economy,” said
Rick Davidson, president and CEO,
Century 21 Real Estate LLC. “The
world is growing smaller; advances
in technology make it possible for
our global network of sales profes-
sionals to not only share property
details on Facebook, but to tweet a
listing video to any point on the
globe within seconds,” said David-
son. “Coming together as a global
real estate organization, CEN-
TURY 21 real estate professionals
are well positioned to help con-
sumers buy and sell properties
from Bali to Brooklyn.”
To find the right real estate

agent to help make your home
appealing to buyers both down the
block and around the world, you
can visit www.century21.com.

When SellingYour Home —Think Globally

American homeowners get offers
from house buyers from all over
the world.

(NAPSA)—Even when the days
become shorter and the nights
become cooler, there is still time
for fun. Creating some special tra-
ditions specific to each season can
be a great way to spend time with
loved ones. Activities and games
inspired by the idea of the trans-
formation that winter may bring
can lead to hours of entertainment
and can encourage curiosity about
how and why the seasons change.
Here are some ideas for fun

activities that parents can help
organize for their kids and their
friends or participate in together
as a family adventure.

Outside Activities—
In The Snow

Snow art: Put a few drops of
food coloring into spray-top water
bottles and use snow as the can-
vas for your children to make
works of art.
Headless snowman: Help

your kids build and decorate a
headless snowman. Take the cam-
era outside and capture silly pho-
tos of the kids as they substitute
their own heads for the snowman’s.
Snow picnic: Picnics aren’t

just for summer. Warm up in the
chilly weather with hot beverages
and cozy snacks to enjoy outdoors.

Outside Activities—
Without Snow

Frosty: Have a team competi-
tion to create a human Frosty the
Snowman. One player is “Frosty”
while the rest of the teammates use
toilet paper, colored construction
paper, hats, mittens and other
items to dress Frosty up. Prizes can
be given to the team that creates
the fastest Frosty, the most unusual
Frosty or the silliest Frosty.
Snowball toss: Place a hula

hoop on the ground as the target
for the kids to aim for. Divide into
teams and race against the clock
(one minute) to see which team

can get the most “snow balls”—
crumpled up tissue paper—into
the hoop.
Winter clothes relay: Bundle

up for cold weather in this obsta-
cle relay race. Place a pile of
clothes in front of each team’s
obstacle course starting line. On
“Go!” the first player quickly puts
on the clothes and races through
the course, returning to the start-
ing line. The player then takes off
the winter clothes and hands
them to the next teammate, con-
tinuing until each bundled-up
teammate has completed the
course. The team that finishes
first is the winner.

Indoor Activities
Movie night: Spend a night

indoors and enjoy a fun family
movie that is both an entertaining
and learning experience. A brand-
new animated film from Disney
can be a great way to inspire kids
to explore the delights of snow
and to delve into their curious
minds. Starring Tinker Bell and
available on Blu-ray™ and DVD,
“Secret of the Wings” introduces
Tinker Bell to a winter fairyland

where a new world of adventure
unfolds. For more information,
visit www.disney.com/Secretof
theWings.
Winter-themed bingo and

Pictionary: Create unique bingo
cards on the computer with winter
word or image squares (for exam-
ple, blizzard, scarf, ice, snowflake)
or check online for free winter-
themed bingo cards available for
downloading. Kids can play solo or
in teams to be the first to com-
plete a full line on a card and call
out “Bingo!” To continue the
theme, split the kids into teams,
write down winter-related words
on pieces of paper to be tossed in a
bowl and play Winter Pictionary.
Snow globes: Break out the

arts and crafts supplies and deco-
rate the house with handmade
snow globes. All you need are
small jars with snug lids, plastic
animals and trees or polymer clay
to make your own figures, hot
glue, a couple drops of glycerin or
baby oil and lots of glitter. Follow
the simple directions at
www.spoonful.com to bring
sparkle and warmth indoors.

TheWonder ofWinter,Whatever theWeather

A winter fairyland provides adventures for Tinker Bell and lots of fun
for your family. (NAPSA)—The manufacturer

of high-end kitchen appliances,
BlueStar, has an interactive web-
site tool that allows consumers to
customize a range just the way
they want it—from the intensity
of the burners to the color of the
knobs. To learn more, visit www.
bluestarcooking.com.

* * *
Many have found that when the

power goes off, a standby genera-
tor is vital for important sys-
tems—furnace, refrigerator, sump
pump, security system and more.
The generator turns on when util-
ity power is lost and can power an
entire home. Learn more at www.
KohlerSmartPower.com.

* * *
Proper insulation is one of the

easiest and most cost-effective
ways to reduce energy use in a
home. The experts at CertainTeed
recommend starting in the attic.
For more energy-saving tips, visit
www.certainteed.com/insulation
or call 800-782-8777.

* * *
PPG Pittsburgh Paints’ re-

gional collections capture beauti-
ful colors from five different U.S.
regions, including Up North (Lake
Michigan area), Charleston,
Louisville, Nashville, and Ken-
tucky—as well as Hacienda Style
(Southwest) and the Frank Lloyd
Wright Fallingwater® collection.
To learn more, visit www.voiceof
color.com.




