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(NAPSA)—This summer, enjoy-
ing a sweet treat can be more
than an indulgence, it can also be
an opportunity to contribute to
the future success of hundreds of
girls. That’s the word from Nestlé
Crunch, which is collaborating
with Girl Scouts of the USA
(GSUSA) on a new campaign to
help send girls to summer camp.
The “Let’s Get Her To Camp”

cause-marketing campaign was
launched to celebrate the return
of the award-winning Nestlé
Crunch Girl Scout Candy Bars,
which are back for a limited time
this summer. To kick it off, Nestlé
Crunch will donate a minimum of
$200,000 to fund camp scholar-
ships and help send hundreds of
girls to camp. Consumers can help
increase the donation to $250,000
and send even more girls to Girl
Scout summer camp by participat-
ing online in the Nestlé Crunch
Girl Scout Candy Bars virtual
campfire and sharing their own
campfire stories.

How to Participate
To participate and help send

girls to Girl Scout camp, go to
NestleCrunch.com/LetsGetHer
ToCamp, Facebook.com/Nestle
Crunch, or post on Twitter @Nestle
CrunchUS, using the hashtag
#LetsGetHerToCamp between now
and Aug. 31, or until the consumer
submission goal is met.

Lifetime Benefits
According to “More Than

S’mores,” a new study by the Girl
Scout Research Institute, girls ben-
efit immensely from time spent
outdoors. Girls with monthly expo-
sure to the outdoors are described
in the report as stronger challenge
seekers and better problem
solvers—important traits in 21st
century leadership. The study also
found that girls from less-advan-
taged families who have regular
outdoor exposure through Girl
Scouts are more likely to take on
leadership roles than their peers
who spent less time outdoors.
Stories Around The Campfire
To help launch the campaign,

Nestlé Crunch Girl Scout Candy
Bars is partnering with a group of
inspirational women who celebrate
the mission of the Girl Scouts.
They include actress and recording
artist Lucy Hale, retired four-star
Army Gen. Ann Dunwoody, Olym-
pic gold medalists Shawn Johnson
and Kristi Yamaguchi, basketball

legend Lisa Leslie, actress Sara
Rue, and actress and dancer
Cassie Scerbo. The women appear
in a video available online at
NestleCrunch.com/LetsGetHer
ToCamp to talk about the cam-
paign and let consumers know how
they can help send girls to Girl
Scout summer camp. “Camp is a
wonderful experience that every
girl should have the chance to
enjoy,” said actress Lucy Hale. “As
a firm believer in empowering
young girls and expanding their
access to opportunities, I am very
proud to work with Nestlé Crunch
Girl Scout Candy Bars to give
more girls the chance to experience
the benefits of summer camp.”

Additional
Nestlé Crunch Girl Scout

Candy Bars are inspired by the
most popular flavors of Girl Scout
Cookies:
•Thin Mints®—dark chocolate

cookie wafers and mint chocolate
crème, topped with airy crispies
and a rich, dark chocolaty coating
•Caramel & Coconut—cookie

wafers layered with coconut
caramel crème and chewy caramel
topped with toasted coconut and
drizzled with caramel stripes
•Peanut Butter Crème—

cookie wafers layered with smooth
roasted peanut butter crème,
topped with airy crispies and a
creamy, chocolaty coating
From June through the end of

August, the candy bars will be
available at participating retail
stores nationwide wherever candy
bars are sold, while supplies last.
To learn more, visit www.Nestle
Crunch.com/LetsGetHerToCamp.

Help Send Girls To Summer Camp

Said actress Lucy Hale, “I am
very proud to work with Nestlé
Crunch Girl Scout Candy Bars to
get more girls to Girl Scout sum-
mer camp.”

(NAPSA)—According to the
2014 edition of the Farmers’
Almanac, “the summer will be ex-
ceptionally hot across much of
North America, with ‘oppressive’
humidity throughout the eastern
half of the United States.” How do
most Americans plan to cope? By
seeking solace in the comfort of
their homes and catching up on
their favorite TV shows, made
possible in part by the advent of
the streaming media player.
In this “golden age” of TV, sum-

mer entertainment isn’t limited to
the latest blockbuster at the multi-
plex. In recent years, television
programming has begun to rival
feature films to the point where
TV now tops the list of summer-
time activities. In a recent omni-
bus survey conducted by Research
Now for Roku, when asked what
they do on summer days, 60 per-
cent of consumers answered that
they watch their favorite TV show,
followed by read (47 percent), shop
(33 percent), jog or hike (19 per-
cent) and attend a sporting event
(16 percent).
Many people consider TV a

hobby just like attending sporting
events, shopping, reading and
exercising. Almost two-thirds (66
percent) of people revealed that
they equate watching TV to a
recreational or leisure activity,
valued so much that even though
consumers travel in the summer
to escape their routines, they keep
to their TV schedules. Ninety-two
percent of people said they stay
current with their favorite TV
show when traveling while some
use the trip to catch up on a TV
show or series they’ve previously
started watching.

What Is Streaming?
Streaming is a simple and

affordable way to access enter-
tainment on your TV through the
Internet, providing accessibility
and choice that empowers con-
sumers to let them watch TV
more easily than ever before.

By connecting a Roku® stream-
ing player to your TV and home
network, your TV becomes a
“smart TV” and can now stream
more than 1,500 channels of TV
shows, movies, music, news,
sports, food and more, all on
demand. Thanks to the Roku
Search feature, you can sort
through this selection by search-
ing for favorite movies, TV shows,
actors and directors across multi-
ple channels including Netflix,
Hulu Plus, Amazon Instant Video,
Vudu, Crackle, HBO GO, M-GO
and more.
Tips on how to take advantage

of the benefits of streaming:
•Streaming players make it

possible to get the most out of
your cable and content subscrip-
tions. Bring one with you on vaca-
tion; set one up at the family
cabin or your home’s guest room
for visitors.
•Beyond movies and TV shows,

you can get news, listen to music
and stay up-to-date on fashion
and lifestyle trends. Or get off the
couch to sharpen your knife skills
and learn a new recipe for sum-
mer cookouts, or finally give yoga
a try.
•Families with young children

hungry for fun and educational
videos while school is out can
explore channels like PBS KIDS
and National Geographic Kids.
With streaming, it’s easy to moni-
tor what they’re watching, plus
there are no commercials to worry
about!
For more information, visit

www.roku.com.

Majority Of Americans PlanTo Explore
“The Great Indoors”And StreamTVThis Summer

Today’s technology can make
any TV “smarter.”

(NAPSA)— The Pediatric Essen-
tial Health Benefit in theAffordable
Care Act now provides children
through age 18 with yearly compre-
hensive eye exams. For information
on children’s vision and the impor-
tance of back-to-school eye exams,
visit www.aoa.org.

* * *
Glutathione supplementation

may boost immune functions. A
milestone study published in the
European Journal discusses oral
supplementation of Glutathione is
possible and effective. Richie, J. et
al. Randomized controlled trial of
oral glutathione supplementation
on body stores of glutathione. Eur
J Nutr. 2014 May 5.

* * *
The American Heart Associa-

tion has created a new online
course, Heartsaver Pediatric First
Aid CPR AED, designed to help

parents and other caregivers learn
skills that could save a child’s life.
For further advice about how to
keep your little ones safe, go to
www.heart.org/safekids.

* * *
To help people lower their

glycemic response, there are low-
calorie, sugar-free foods and bev-
erages that are made with polyols,
or sugar alcohols, a group of low-
digestible carbohydrates with a
sweet taste but that have special
advantages. Learn more at
http://polyol.org.

Find Out The Meaning
Behind The Numbers
At The Gas Pump

(NAPSA)—Are you one of the
millions of Americans who will
load up their car this summer and
head out for a weekend getaway?
If you are, you might be paying
the price at the gas pump. Across
the U.S., consumers paid the
highest average price for gas on
the Fourth of July since 2008.
Like many, you may question why
gas prices peak in the summer.
What goes into the price of gas? To
understand why, you need to con-
sider the whole story.

Futures Fundamentals (www.
futuresfundamentals.com), the
new online resource brought to
you by CME Group—the world’s
leading derivatives exchange—
now provides visitors with an
easy-to-follow road map of just
how and where the decisions are
made that determine the price of
fuel.
Futures Fundamentals’ latest

tutorial, “Story of Oil,” takes
learners on a journey from the
ground to the pump through an
engaging video and infographic.
From extraction to price discovery
at the exchange, and finally to the
gas station, the journey of gaso-
line broadens visitors’ under-
standing of how the world around
us works.
The “Story of Oil” is just one of

the concepts made simple on the
site, which also tackles complex
topics like food prices and mort-
gage rates. “Futures Fundamen-
tals is a relatively new site, but
we’re already hearing from teach-
ers that it’s helping their students
understand complicated issues.
We’re going to continue develop-
ing this type of useful content that
helps people understand the eco-
nomics of the world around them,”
said Anita Liskey, CME Group
Managing Director, Corporate
Marketing & Communications.
Visit Futures Fundamentals

today to uncover the story behind
oil and start learning how the
marketplace impacts the world
around you.

What you pay at the pump de-
pends on a number of surprising
factors.

Blackbeard often fired incendi-
ary cannonballs filled with
beeswax, fat and gunpowder.
They exploded on impact, burn-
ing with the ferocity of napalm.

(NAPSA)—Rocky Road is a heart-
warming story about an out-of-luck
investment banker who finds him-
self back working for his dad’s ice
cream truck business. It premieres
on the UP network on Sunday, July
20 at 8 p.m. ET and 7 p.m. PT. Check
your local listings.

* * *
One company that has made

advances in providing physicians
with professional peels formulated
to deliver optimum results with lit-
tle or no downtime is Glytone by
Enerpeel®, which offers Peel Sys-
tems for every skin care need.
Learn more at www.glytone-
usa.com.

* * *
A study of 30 million cars by

iSeeCars.com analyzed which col-
ors were the most popular with men
versus women. The results showed
men have a greater preference for
red and orange cars, while women
prefer silver and brown. See the full
study at iSeeCars.com.

* * *
The immediate benefit of Comp-

TIA CertMaster software—pass-
ing a CompTIA certification exam—
can be the best, first step someone
can take to launch or advance a
career in information technology.
Visit www.certmaster.com for more
information.




