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(NAPSA)—Anyone touched and
intrigued by the book or movie
about American Sniper Chris Kyle
may be glad to know the story
isn’t over.
Now, a new book, by Taya Kyle,

shares their private story: an
unforgettable testament to the
power of love and faith in the face
of war and unimaginable loss—
and a moving tribute to a man
whose true heroism ran even
deeper than the legend.
In early 2013, Taya Kyle and

her husband Chris were the happi-
est they had ever been. Their
decadelong marriage had survived
years of war that took Chris, a U.S.
Navy SEAL, away from Taya and
their two children for agonizingly
long stretches while he put his life
on the line in many major battles
of the Iraq War. After struggling to
readjust to life out of the military,
Chris had found new purpose in
redirecting his lifelong dedication
to service to supporting veterans
and their families. Their love had
deepened and, most special of all,
their family was whole, finally.
Then, the unthinkable. On Feb-

ruary 2, 2013, Chris and his friend
Chad Littlefield were killed while
attempting to help a troubled vet.
The life Chris and Taya fought so
hard to build together was shat-
tered. In an instant, Taya became
a single parent of two. A widow. A
young woman facing the rest of
her life without the man she loved.
Chris and Taya’s remarkable

story captivated millions in Chris’s
best-selling memoir, “American
Sniper,” to which Taya contributed
passages that formed much of the
book’s emotional core, and through
Clint Eastwood’s blockbuster,
Academy Award–winning film of
the same name, starring Bradley
Cooper as Chris and Sienna Miller
as Taya.
Now, with trusted collaborator

Jim DeFelice, Taya writes in
never-before-told detail about the

hours, days and months after his
shocking death when grief threat-
ened to overwhelm her. Then
there were her many wearying
battles waged to protect her hus-
band’s legacy and reputation.
Throughout, friendship, family

and a deepening faith were life-
lines that sustained her and the
kids when the sorrow became too
much. Two years after her hus-
band’s tragic death, Taya has
found renewed meaning and con-
nection to Chris by advancing
their shared mission of “serving
those who serve others,” particu-
larly military and first-responder
families. She and the children are
now embracing a future that hon-
ors the past but looks forward
with hope, gratitude and joy.
“American Wife” is a remark-

able memoir, a universal chronicle
of love and heartbreak, service
and sacrifice, faith and purpose.
You can find it at many book-

stores or order it online from
www.harpercollins.com/978006239
8086/american-wife.

The Story Of A Special AmericanWife

A new book by Taya Kyle, widow
of Chris Kyle, tells the rest of the
story of an incredible life and a
remarkable wife.

(NAPSA)—As farmers hustle to
the fields for 2015 planting, high
oleic soybeans are marking the
fifth season in the eastern part of
the U.S. soybean-growing region.
Beginning in limited areas of

Ohio in 2011, high oleic has grad-
ually expanded over the years to
the nine states where the vari-
eties will be planted this spring.
The farmers who have planted the
soybeans have seen them perform
like competitive varieties on their
farms. Performance coupled with
added demand for enhanced soy-
bean oil and the opportunities for
premiums, have farmers return-
ing to high oleic year after year.
Here are five farmers that plan to
do just that:
John Motter—Jenera, Ohio—

5 years: Motter has been planting
high oleic since the beginning. He
started planting the varieties in
2011 and has since converted his
entire soybean operation to high
oleic. With new varieties each year,
high oleic continues to meet his
needs on his farm.
Steve Moore—Sudlersville,

Maryland—3 years: Now in his
third year of planting high oleic on
the Delmarva Peninsula, Moore
has seen high oleic soybeans per-
form in full-season and double-crop
situations for his farm and neigh-
boring farms. Moore’s ability to
deliver to a local elevator makes
the profit potential of high oleic
soybeans even more attractive.
Kevin Wilson—Walton, Indi-

ana—3 years: The choice to be a
repeat high oleic grower has been
an easy one for Wilson. He’s grow-
ing them for the third time and
has committed his farm to grow-

ing them long term because of the
potential demand. Wilson sees the
opportunity to recapture lost food
demand by providing an oil that
meets customer needs.
Bill Beam—Elverson, Penn-

sylvania—2 years: Beam’s high
oleic experience last year helped
persuade him to expand his
acreage this year. He saw the proof
on his own farm that high oleic
varieties perform with his other
varieties. And the added profit
opportunity with the processor-paid
premium was icing on the cake for
Beam as he decided whether to add
to his operation in 2015.
Herb Miller—Niles, Michi-

gan—1 year: Being close to a
processor that focuses on specialty
soybeans, Miller is familiar with
the premium opportunities of-
fered. Miller ’s decision to grow
high oleic soybeans for the first
time this year came in response to
the combination of demand poten-
tial, performance and profit oppor-
tunities that high oleic offers.
While 2015 is his first year, Miller
is confident that if he sees the
same results as his fellow farm-
ers, he’ll continue to grow them in

years to come.
The soybean industry has set a

goal of 18 million acres of high
oleic soybeans planted by 2023.
Through funding to help acceler-
ate high oleic breeding and promo-
tion to the food industry, the soy
checkoff is helping to make this
goal a reality. The industry ex-
pects high oleic soybeans to re-
ceive full global regulatory ap-
proval later this year, opening the
door to expanded availability in
2016. Farmers interested in learn-
ing more about high oleic soy-
beans should visit www.soyinno
vation.com.
The 70 farmer-directors of the

United Soybean Board (USB)
oversee the investments of the soy
checkoff to maximize profit oppor-
tunities for all U.S. soybean farm-
ers. These volunteers invest and
leverage checkoff funds to
increase the value of U.S. soy
meal and oil, to ensure U.S. soy-
bean farmers and their customers
have the freedom and infrastruc-
ture to operate, and to meet the
needs of U.S. soy’s customers. As
stipulated in the federal Soybean
Promotion, Research, and Con-
sumer Information Act, the USDA
Agricultural Marketing Service
has oversight responsibilities for
USB and the soy checkoff.
For more information on the

United Soybean Board, visit www.
unitedsoybean.org.
Visit it on Facebook: www.face

book.com/UnitedSoybeanBoard.
Follow it on Twitter: www.

twitter.com/thinksoy.
View its YouTube channel:

www.youtube.com/user/United
SoybeanBoard.

Plant15 Marks FiveYears For High Oleic

High oleic soybeans are seeing
higher demand and results in
the field.
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(NAPSA)—While you may be
familiar with the major turning
points of the American civil rights
movement of the 1960s, the award-
winning feature film “Selma,”
which is now available on Blu-ray
and DVD, shines a light on some of
the lesser-known realities of that
critical time in American history.
Focusing on the period when

Dr. Martin Luther King Jr. led the
epic march from Selma to Mont-
gomery, Alabama, in order to
secure voting rights for all Ameri-
cans, “Selma” reveals some sur-
prising truths that even its cast
members weren’t aware of.
“One of the things I was most

impressed by was how keen Dr.
King was to surround himself
with men and women who were
leaders in their own right,” said
actor David Oyelowo, who
portrays Dr. Martin Luther King
Jr. “It was a great reminder that
we have to come together to
achieve our goals and that no one
wins a battle alone.”
Another of the film’s powerful

revelations is that even leaders as

driven and charismatic as Dr.
King can have moments of doubt.
In this case, as the Selma to

Montgomery march is about to
begin—a key scene in the movie—
Dr. King fears it will end in vio-
lence and talks to SCLC leader
Andrew Young about canceling it.
Young, however, reassures Dr.
King of the value of the sacrifice
they are about to make and the
need to persevere.
The movie also shows how the

drive to secure voting rights for
African Americans was a long and
complex struggle. A combination
of nonviolent protests, economic
boycotts, political negotiation and
ever-increasing media coverage
finally coalesced to ensure the
passage of the 1965 Voting Rights
Act.
No single event or speech or

person changed history. The
required work took time, sacrifice
and the effort of many people. And
that’s a lesson we can still learn
from today.
To learn more, visit www.Selma

Movie.com.

The Surprising Lessons Of “Selma”

The award-winning motion picture “Selma” reveals unexpected
lessons about a critical time in American history.

(NAPSA)—Kids by Safilo eye-
glass frames for children (from Safilo
Group) are safe and durable, made
just for kids. The Polaroid Kids col-
lection of polarized sunglasses offers
superior optics, clear contrast, true
colors and 100 percent UV protec-
tion. Learn more at www.safilo.com/
kids, www.Polaroideyewear.com and
www.Solsticesunglasses.com. To
schedule an annual exam and find
a local eye doctor, go to www.think
aboutyoureyes.com.

* * *
Food allergies affect 15 million

Americans but many lack proper
knowledge about them. The Food
Allergy & Anaphylaxis Connection
Team and American College of
Allergy, Asthma & Immunology
encourage Americans to visit
www.livingwithfoodallergies.org and
go to a board-certified allergist.

* * *
Anatural substance derived from

Japanese medicinal mushrooms,
AHCC is used in hundreds of clin-
ics throughout Asia to support the
immune system. Supplementation
with AHCC can help to strengthen
your body’s natural defenses as
proven in 25 human clinical stud-
ies, says Dr. Christine Horner.

The first nylon-bristled toothbrush with a plastic handle was invented
in 1938.The electric toothbrush first appeared in 1939.

U.S. and Japanese studies have found that black and green teas have
antibacterial powers that may help prevent cavities and gum disease.




