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’Tis The Season To Dazzle
(NAPSA)—Can giving be good

for you? Of course! At cosmetic
counters, you can find dazzling,
fragrant gifts for the women on
your list—and delicious deals for
the giver.

• A new, flirtatious interpreta-
tion of the famous Red Door

fragrance may be found in Red
Door Revealed. Wrapped in pretty
pink packaging, the Christmas set
contains eau de parfum and body
lotion.

• The magic of Red Door, Eliz-
abeth Arden’s classic signature
scent is available in a five-piece
holiday gift set, including cream
cleanser and perfumed body
powder.

• Captivating, spirited and
sensual, ardenbeauty is available
in a five-piece gift set including
body lotion and body wash.

• A weekender bag in red faux
suede is your gift with any $35 fra-
grance purchase. 

• Spend $21 and take home
The World of Color Holiday
Makeup Collection, a fabulous
palette of colors and a makeup
artist cosmetic bag (a $250 value)
for only $39.50.

These gifts are available at the
Elizabeth Arden counters nation-
wide while supplies last.

A new, flirtatious interpretation of
a famous fragrance is wrapped in
pretty pink.

(NAPSA)—Milk, cheese and
yogurt may not be the first foods
that come to mind when dieting,
but the residents of Calcium, N.Y.,
(pop. 3,300) are living examples
that dieting with dairy can be
effective. Collectively, residents
lost nearly 2,000 pounds thanks to
a 16-week community intervention
program called Calcium Weighs In.

In an effort to lose weight and
adopt a healthier lifestyle, resi-
dents consumed at least three serv-
ings of milk, cheese or yogurt each
day, reduced calories and increased
their daily physical activity. The
result was weight loss: an average
of 14.34 pounds per participant.

Recent studies in leading jour-
nals have suggested a link
between dairy consumption and
reduced body weight. The Cal-
cium, N.Y., program put the link to
a real world test. “Preliminary
data indicates that calcium may
be part of the body’s natural sys-
tem for burning fat, so it follows
that adding dairy to your diet pro-
gram may help you lose more
weight,” says James Hill, Ph.D.,
director of the Center for Human
Nutrition at the University of Col-
orado, who developed and oversaw
the intervention program.

America’s dairy farmers and
processors are launching a cam-
paign to educate the public about
dairy’s connection to healthy
weight and one approach to losing
weight that involves limiting calo-
ries and fat in your diet, getting
exercise and eating the right
foods, including three servings a
day of calcium-rich milk, cheese or
yogurt. Ads running in newspa-
pers and magazines across the
country are just the first step.
People will be able to log on to a
special Web site www.healthy
weightwithdairy.com for more
information, recipes and tips on
including dairy while dieting.

The case for dairy
Hill is one of several researchers

who are studying the link between
calcium and weight loss. “When

people try to lose weight they often
cut out dairy foods, but this could
actually backfire. There is mount-
ing evidence now that the calcium
in dairy may help you lose the
extra pounds,” he says.

The pioneer in the exploration
of dairy’s effect on weight loss,
Michael B. Zemel Ph.D., director
at the Nutrition Institute at the
University of Tennessee (Knox-
ville), found that calcium and
other components in dairy affect
fat metabolism in favor of fat loss.
According to Zemel, dairy appears
to crank up the machinery to
break down fat and triggers fat
cells to make less fat. 

“Dairy is not a magic bullet—
you have to exercise and reduce
your calories,” says Zemel. “But,
there’s growing evidence that
milk, cheese and yogurt as part of
a reduced-calorie diet can offer an
additional boost to make weight
loss efforts more effective.” 

In addition to calcium, dairy
provides protein and other essen-
tial nutrients dieters need. A diet
containing calcium-rich dairy foods
also helps ensure that dieters are
not losing bone density along with
the pounds. Other research also
suggests that increasing the
amount of calcium in your diet
may help reduce the risk of high
blood pressure, heart disease and
certain types of cancer.

A Town Called Calcium Trims Down With Dairy

Dairy naturally provides calcium
as well as protein and other
essential nutrients that dieters
need and might miss when cut-
ting out certain foods from their
diet.

(NAPSA)—Consumers are look-
ing to retailers for great prices, solid
service, more convenience and fewer
hassles in the upcoming holiday
shopping season.

Those are some of the key find-
ings of a survey that polled more
than 1,500 parents nationwide to
find out how they plan to shop
this season.  

According to the Circuit City
Dashing Through Your List
Survey—a vast majority of con-
sumers (92 percent) will shop
specifically for bargains. In addi-
tion to buying gifts for individu-
als, more than half of respondents
said they will shop for a big holi-
day gift that the whole family can
enjoy.

“We’re not surprised,” said Kim
Maguire, chief merchandising offi-
cer for Circuit City. “We know that
consumers will be on the lookout
for value this holiday season. The
good news for shoppers is that
exciting products like digital cam-
eras and flat panel TVs are
becoming more affordable.”

The top electronics gift choices,
according to the survey, are digital
cameras (32 percent), a new TV
(21 percent) and music, movies
and games (17 percent)

Other survey findings include:
• Fifty-seven percent of

respondents said their goal is to
finish their seasonal shopping two
weeks or more before the holiday.
But one in six men (16 percent)
said he won’t finish until the day
before. Fewer women procrasti-
nate as seriously (9 percent).

• Half of respondents said
they’ll “just wing it” when it’s time
to buy a gift for someone who’s
hard to shop for. Forty-six percent

said they’ll buy a gift card. Only
one percent said they would resort
to the traditional last-ditch gift:
fruitcake.

• The top frustration for 42
percent of holiday shoppers is
crowded stores, followed by not
knowing what to buy (36 percent).

• Eighty-four percent respond-
ing to the survey said they plan to
do at least some of their holiday
shopping online. This finding is in
line with other research. For
instance, the National Retail Fed-
eration predicts that online sales
this year will total $95.6 billion, an
increase of over 25 percent of
online sales in 2002.

Said Maguire, “We know con-
sumers visit our Web site to com-
pare products and prices, search
for gift ideas and learn about new
technologies. We’re particularly
proud that our Web site also offers
‘Learn About’ articles that explain
new technologies in plain lan-
guage, and even candid consumer
reviews of the products we sell.”

To learn more, visit the Web
site at www.circuitcity.com.

More Value And Less Stress Top Consumers’Wish Lists

A growing number of consumers
expect to do more holiday shop-
ping online this year.

(NAPSA)—Technology has al-
tered and improved almost every
aspect of life. We rely on it to com-
municate, to travel, to entertain,
and in some cases, to survive.
Technology is now the core compo-
nent of many products that used to
exist without it.

Take toys for instance. An 8-
year-old boy of today isn’t likely to
be entertained by the marble collec-
tion that once fascinated his father.
Products such as Spy Gear Eye-
Link Communicators are being cre-
ated to serve the demand for
advanced technology in toys.

Eye-Link Communicators use
high frequency radio transmission
(433mHZ) to silently send text
messages between kids pretend-
ing to be secret agents.

A message is typed on an arm-
mounted keypad and sent to an
illuminated eyepiece where it
scrolls across an LCD screen. The
messages travel through buildings,
doors and walls, allowing kids to
play spy with their teammates
across the street.

Although Eye-Link Communica-
tors are the first digital headset-
display message transceivers to
enter the toy market, the unique
styling and function of Heads-Up
Displays (HUDs) was first devel-
oped in the 1960s.

At the time of its initial creation,
HUDs were a graphic display that
permitted a pilot of a fighter jet to
read his gauges without taking his
eyes off the target.

“As kids’ tastes change, and in
many cases get  more sophisticated,
we are trying to push traditional
toy boundaries,” says Nathan
Keker, vice president of marketing
for Wild Plant Toys. “Our commit-
ment to innovation means finding
new ways to delivery technology
and fun.”

While being able to text message
an unlimited number of agents
within a 200-foot radius does have
a practical purpose, it’s the imagi-
nation that really ignites the Eye-
Link Communicators. This technol-
ogy is now accessible to many
because of its affordability (a set of
two keypads and two HUD units
retail for under $35).

For more information on Eye-
Link Communicators and other
high-tech Spy Gear products, visit
www.spygear.net. 

Toys Are No Exception In The Technology Takeover

Eye-Link Communicators respond
to demands for advanced technol-
ogy in toys.

(NAPSA)—It’s a good sign that
the cold weather is here to stay
when the shorts and sundresses
have been packed away to make
room for sweaters and pants. The
seasonal shift also marks the time
when people start tidying up their
closets and sorting through cloth-
ing for donation.  

From coats and mittens to
blouses and jeans, clothing dona-
tions help warm people across the
nation during the colder months.
In most communities, there are
collection sites and resources that
make donating clothing simple.
For example, if you discover that
you have extra coats during your
closet overhaul, consider donating
them to a One Warm Coat collec-
tion. This national non-profit
organization helps local groups
collect and distribute coats in
their own communities.  

“Donating coats during the
winter months can make a
tremendous difference for those
who are less fortunate. Our goal is
to provide every person in need
with a warm coat, free of charge,”
said Sherri Wood, national coordi-
nator of One Warm Coat. “Provid-
ing this simple, yet vital, need
helps people not just in winter but
year round.”

Keep these tips in mind when
donating clothing:

• Assess the closet—give away
garments that have not been worn
in two or more years.

• Clothing should be clean and
gently worn.

• Donate outgrown clothing.
• Pack used clothing in GLAD

trash bags for simple organization
and easy transport to donation sites.  

One Warm Coat provides tools
and resources for organizations to
create their own local coat collec-
tion events. To find a collection
site or create your own event, visit
www.onewarmcoat.org.  

Warming Communities With Clothing Donations

WARM TO THE IDEA of donating
clothing this winter.

(NAPSA)—Over 100,000 veter-
ans currently wait six months or
more to see a doctor; it may seem
as if some convicted criminals get
better access to health care than
some veterans. All veterans are

entitled to a full continuum of
health care benefits to include
long-term care and a prescription
drug benefit that is better than
Medicare, say the Veterans of For-
eign Wars of the United States.
That is why it is critically impor-
tant to fight to secure full funding
for the VA Health Care system
through mandatory funding or
some other guaranteed funding
mechanism. It’s also important
that as VA works to reduce the vet-
erans benefit claims backlog that
they do not sacrifice quality for
quantity. Many WWII and Korean
veterans are passing away before
they receive their entitlements.




