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Supercross Sponsors
Are Off The Hook

(NAPSA)—Supercross racing
seems to be on the right track. 

Over the last several years
Supercross, a form of motorcycle
racing that features light bikes,
dirt tracts and harrowing jumps,
has been reaching an increasingly
wider audience. 

Evidence of this can be found
in the decision by Samsung and
RadioShack to sponsor the Team
Samsung RadioShack Supercross
race team, a Yamaha factory sup-
port effort competing in the 2004
American Motorcross Association
race series.

Sponsorship of Team Samsung
RadioShack offers both companies
the opportunity to extend their
brands and showcase their wire-
less phone technology at the races
and through online and in-store
promotions. It also offers con-
sumers the chance to appear in
Spike TV’s reality television
series, “The Reality of Speed.” The
show chronicles the lives of the
team members and airs Saturdays
at 10:30/9:30 a.m. CST. 

To learn more, visit www.team
samsungradioshack.com.

Team Samsung RadioShack rider
Cole Siebler.

(NAPSA)—According to a recent
brief, small and medium-sized
businesses will increase their
information technology (IT) spend-
ing by 15 percent in 2004 (For-
rester Research: “Software and
Services Plans of the SMB Mar-
ket,” Aug. 6, 2003). As businesses
increase their spending on technol-
ogy, the need to make effective and
educated purchases becomes vital.
However, business owners rarely
have the time or information avail-
able to them to help them decide
which applications their business
would benefit from most.

Small businesses can get help
with technology purchasing deci-
sions by working with experts or
attending technology seminars
available in their area. In a few
hours, seminar attendees can learn
which new technology applications
are right for their needs and how
to implement technological tools to
streamline processes.

Floyd Gilchrist, general man-
ager of information technology for
Regional Retail Concepts Inc., a
specialty gift and airport-food
retailer, often seeks such guidance.
With approximately 70 employees,
20 desktop systems and 11 point-
of-sale workstations, the company
depends on an efficient technology
infrastructure to manage every-
thing from retail transactions to
inventory tracking, financials and
customer relationships.

Gilchrist regularly attends sem-
inars offered by Microsoft Corp. to
gain a better understanding of the
technology and resources available
to improve his company’s overall
performance. “By attending Micro-
soft’s seminars I’m able to easily
glean information about new tech-
nology offerings and make the best
IT decisions for my business,”

Gilchrist said. “As a result I’ve
been able to decrease system
downtime, cut costs and achieve a
measurable return on the invest-
ments we make.”

Microsoft offers more than
2,400 free technology seminars a
year tailored to small businesses,
technology providers, resellers and
developers in cities nationwide.
For instance, the Microsoft Touch-
Point Series offers attendees edu-
cational information on technology
topics that affect them directly,
such as tips on how to make their
business more secure, streamline
their marketing costs and manage
their customer relationships. In
addition, these seminars provide
demonstrations on technologies
such as servers and desktop soft-
ware. For a more technical audi-
ence, the Microsoft seminars for
Technical Sales Specialists (TS2)
share in-depth technical product
and resource information to help
providers better meet and antici-
pate customer needs. Such semi-
nars also give attendees an oppor-
tunity to network with their peers.
For more information about these
seminars or to register, please visit
http://www.connect-ms.com/ or call
(877) 673-8368 (toll-free).

Free Technology Seminars Help 
Businesses Maximize IT Spending

At special technology seminars,
busy small business owners can
learn to file away a few problems.

(NAPSA)—This year, more
than 140 million football fans will
watch Super Bowl XXXVIII on
television, and more than 70,000
lucky ticket holders will view the
game up close and personal in the
Reliant Stadium in Houston,
Texas.

Houston??? Isn’t that the place
where “H” stands for howdy,
where tumbleweeds roll down the
street, where “car horns” are
something you mount on the hood
of your pickup truck, and where
“Art” is the nightshift supervisor
down at the oil refinery?

“Houston has long been misun-
derstood, so some of y’all might be
wondering how we could possibly
attract and host this year’s Super
Bowl,” said Paul J. Sarvadi, chair-
man and chief executive officer of
Administaff, one of the city’s
largest employers. “It’s because
Houston has so very much to offer
—not only in terms of world-class
sports venues, but also in terms of
our culture, lifestyle, economy and
great people.”

To help the rest of the world
better understand what Houston
is really like, Administaff is fixin’
(translate: getting ready) to tackle
some of the more common myths
and pass along the facts about
America’s fourth-largest city. 

Among them: 
Myth: “Houstonians are just

a bunch of cowboys.” 
Fact: Contrary to popular be-

lief, Houstonians don’t ride horses
to work. Houston is actually one of
the most diverse cities in America,
home to thousands of immigrants
and expatriates. Its 4.8 million
residents practice more than 45
religions and speak dozens of lan-
guages. For those who want cow-
boys, Houston does host the
world’s largest rodeo.

Myth: “Only big oil compa-
nies can make it in Houston.”

Fact: It’s true that Houston is
the world’s energy capital, but it’s
also true that half of all jobs in
Houston are in non-energy fields

—everything from high-tech and
aerospace to medicine and manu-
facturing. In fact, Houston is
home to more than 84,000 diverse
businesses, and American Busi-
ness Information has ranked
Houston number one in the nation
for new business growth for the
last three years.

Myth: “Houston has only
two temperatures—hot and
extra crispy.”

Fact: Okay, this one can be true
in July and August. But Houston’s
average annual temperature is a
pleasant 69 degrees. 

Myth: “Houstonians eat
only barbecue.”

Fact: This is so not true. They
also love chili! Actually, Houstoni-
ans do eat a ton of barbecue, but
the city is also home to some of
the nation’s finest dining and
more than 11,000 restaurants rep-
resenting virtually every type of
cuisine.

Myth: “There’s nothing to
do in Houston.”

Fact: Houston boasts six pro-
fessional sports teams, some of
the best shopping in the world, a
variety of theme parks, world-
class restaurants, lots of public
parks and golf courses, and a
theater district that is second only
to New York City. The city is also
hosting the Masters Cup, the
Major League Baseball All-Star
game, several major PGA tourna-
ments and the Super Bowl.

To learn more about Houston
and Administaff (NYSE: ASF),
visit www.Administaff.com. 

Myths And Facts About Super Bowl Host City

(NAPSA)—In many ways, chlo-
rine is a highly useful element. It
is commonly used to keep swim-
ming pools clean and to whiten
laundry. It’s also an essential part
of sodium chloride, better known
as table salt.

Because of its antibacterial
properties, chlorine is frequently
added to municipal water supplies.
However, many individuals are
sensitive to chlorine in water, and
can develop asthma-like symptoms
from repeated exposure.

Much of that exposure comes in
the shower, where chlorine can
have a drying effect on hair and
skin—possibly causing an itchy
feeling on the skin. It can cause
damage to permed or color-treated
hair, and can produce an unpleas-
ant odor and sediment.

To help reduce their exposure
to chlorine, many homeowners
have begun installing shower fil-
ters. Like the filtration systems
that millions of people already use
for cleaner drinking water, the
shower models feature carbon fil-
ters to reduce chlorine content.

One example is the SR-115,
from Culligan. This unit screws
onto the existing shower head and

contains a replaceable carbon fil-
ter. It reduces the amount of chlo-
rine in the shower water without
taking up any additional room in
the showering area.

In addition to lower chlorine
content, shower filters offer other
benefits, including softer skin and
more manageable hair.

The Culligan SR-115 retails for
approximately $23 and is avail-
able at such retailers as Ace,
Sears and Lowes. To find the
retailer nearest you, visit the Web
site at www.culligan.com or call 1-
800-CULLIGAN.

Chlorine: What Everyone Should Know

Shower filters offer a number of
benefits, including reduced chlo-
rine content.

(NAPSA)—Sewage is one of the
most dangerous substances that
can enter buildings, says the
Institute of Inspection, Cleaning
and Recertification (IICRC).
Sewage contains contaminants
such as microorganisms, bacteria
and pesticides. While bleach is a
remedy, it is quickly inactivated
by sewage. Porous materials such
as carpet, pad, upholstery, bed-
ding, wicker, paper goods or fab-
rics that can’t be washed in hot
water must be disposed of safely.
Complete cleaning and decontam-
ination by a professional following
the IICRC S-500 Standard for
Professional Water Damage
Restoration is important. To find
an IICRC-certified firm, visit
www.iicrc.org or call (800) 835-
4624.

While most adults recognize
that frozen vegetables are conve-
nient and quick to prepare, only a
very few (11 percent) recognize
the nutritional benefits. According
to the Green Giant Vegetable
report, more than half (58 per-
cent) of Americans claim they
would eat frozen more often if
they knew they were as nutritious
as fresh vegetables. To dispel con-
fusion and assist consumers with
meeting their daily vegetable
goal, several varieties of Green
Giant frozen vegetables will start
carrying an on-pack nutrition

claim. For more information and
easy ways to incorporate vegeta-
bles into meals, visit www.green
giant.com.

For women whose mammo-
grams are hard to interpret,
ultrasound can provide new and
valuable information.The painless
procedure takes 30 minutes or
less. A clear gel is applied to the
breast and the healthcare profes-
sional moves a hand-held wand
over the skin surface. The results
are immediately displayed on the
monitor of the ultrasound
machine. It’s important to look
for a sonographer who is certi-
fied by a nationally recognized
credentialing agency, such as
ARDMS. To learn more, visit the
Breast Ultrasound Foundation
Web site at www.breastultra
sound.org.

***
Timing: The alpha and omega
of aerialists, jugglers, actors,
diplomats, publicists, generals,
prizefighters, revolutionists,
financiers, dictators, lovers.

—Marlene Dietrich
***

***
Salt is the policeman of taste; it
keeps the various flavors of a
dish in order and restrains the
strongest from tyrannizing the
weaker.

—M. Chazal
***

***
You are indeed charitable when
you give, and, while giving, turn
your face away so that you may
not see the shyness of the
receiver.

—Kahlil Gibran
***




