
16

(NAPSA)—Technology can
seem so commonplace sometimes
it’s easy to forget how many cru-
cial services depend on it. Virginia
Beach, Va.-based LifeNet (http://
www.lifenet.org), the nation’s
largest nonprofit, full-service
organ donation agency and tissue
banking system, is one example of
the necessity of choosing the right
IT products and services mix, in
its case to support a mission-criti-
cal function: saving and improving
lives.

Each day, LifeNet receives
notice via its donor call centers of
approximately 12 to 15 newly
deceased individuals across the
U.S. identified as donors. Given
that one person can save seven
lives through organ donation and
impact more than 50 others with
tissue transplants, it is crucial to
accurately track data and effec-
tively communicate with a broad
network of field staff, medical
institutions, transportation com-
panies and others to ensure the
process goes smoothly. All told, the
work of LifeNet’s staff affects
thousands of lives each year.

A Delicate Balance 
When considerations of

“human resources” relate to
actual, life-giving organs and tis-
sues, the familiar business tech-
nology concept of downtime gains
a whole new meaning. Even with
the company’s patented profusion
pumps in place to help preserve
organ viability, some tissues live a
mere four hours outside the body,
requiring LifeNet to meet exceed-
ingly tight deadlines. While field
staff rushes to the hospital to
work with family members and
procure tissues, others must find
suitable matches and ensure that

operating rooms and transplant
surgeons are standing by. 

Once tissue is recovered, activi-
ties such as precise inventory
management and tracking, and
coordination of quick and accurate
delivery, are crucial. Recovered
tissue is processed at LifeNet’s
headquarters, then distributed
across the country for procedures,
which can include knee and limb
replacements, spinal fusions,
heart valve replacements and
countless others. 

Life-Enabling IT Processes
According to Steve Lenz, vice

president of Information Systems
for LifeNet, “It’s all about the abil-
ity of our staff to access each other
and accurate data, anywhere, any-
time. So much of what we do is
basic communication, which
seems simple on the surface.
What goes on behind the scenes is
another story.”

LifeNet chose a solution lever-
aging Microsoft Dynamics GP and
other key, familiar Microsoft prod-
ucts, allowing the organization to
seamlessly track the intake, clas-
sification and distribution of
organs and tissues from its head-
quarters and five remote locations
—all processes that were previ-
ously scattered across multiple
systems. The new integrated sys-
tem can be accessed via both cen-
tralized and Web-based tools, and
also interfaces with messaging
technology to be accessed by field
staff across the U.S. via PDA
devices. The new streamlined
process has also freed some of
LifeNet’s administrative staff to
focus on other core activities.

Donation Education
According to the United Net-

work for Organ Sharing (UNOS),

more than 92,000 Americans cur-
rently await a lifesaving organ
transplant, and tens of thousands
more each year require a tissue
transplant. Thus, educating the
public about the importance of
donation is also integral to
LifeNet’s mission. Technology is
central to this outreach as well,
via the organization’s national
donor education Web site,
http://www.lifenet.org, which
includes links for donor sign-up
around the U.S., as well as
http://www.save7lives.org, a Web
site aimed at recruiting donors in
LifeNet’s home state of Virginia. 

A New Take on ROI
Clearly, technology infrastruc-

ture is just one piece of the
process that allows LifeNet to per-
form its critical public service, as
well it should be. Technology
should work for businesses, not
the other way around. All types of
businesses and service organiza-
tions are getting smart about
what a truly integrated technol-
ogy platform can do to free them
to focus on what they do best.  

Said Lenz, “So much of what
we can see and do is new. We’ve
never had many of these capabili-
ties before. I don’t think we could
possibly overestimate the impact
of what that means, when you
consider how many lives can be
touched by the work we do every
day.”

Now that’s what I’d call a good
return on investment.

About the author: Jeff Young is
vice president for Microsoft
Dynamics, U.S. division, at
Microsoft Corp. For more informa-
tion on Microsoft Dynamics, visit
http://www.microsoft.com/dynamics
/default.mspx.
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(NAPSA)—When you’re enter-
taining, say sophisticates, Mojitos
should be on your list. This refresh-
ing cocktail of lime, mint and rum,
which hails from Cuba, is the rage
from coast to coast and everywhere
in between. The mojito has been
called the new cosmo. 

“Of course, being a Latina, I am
familiar with the mojito,” said
Carolina Buia, co-author, “Latin
Chic: Entertaining with Style and
Sass” (HarperCollins). “It is a
favorite among socialites and
designers,” she continued. “When
we went to shoot our photos for
‘Latin Chic,’ the mojito was the ‘it’
cocktail everywhere.”

The “mojito,” which means “to
cast a little spell,” has its roots in
Cuba and rose to fame with the
development of Bacardi rum on
the island. 

“Good mint is essential for a
great mojito,” said Dennis Dalponte
of Dalponte Farms, where he grows
mint and has seen demand increase
in the past two to three years. 

One secret to a great mojito is
muddling the mint and the lime.
Muddling refers to combining
ingredients in the bottom of a
cocktail glass with an instru-
ment that looks l ike a small
baseball bat. It extracts the great
oils and flavors of both. If you
don’t have a muddler, use the
back of a spoon. 

Further evidence of this cock-
tail’s star-spangled status: The
mojito plays a role in the new
“Miami Vice” movie.

Mojito

12 fresh spearmint leaves
1⁄2 lime
2 Tbsp. simple syrup

(mixture of 2 parts sugar
to 3 parts hot water,
chilled) or just sugar

11⁄2 oz. Bacardi rum
Club soda

Muddle mint leaves and
lime in tall glass. Cover with
simple syrup or sugar and fill
glass with ice. Add rum, top
off with club soda and stir
well. Add crushed ice to tall
glasses when ready to serve.
Garnish glass with lime wedge
and sprigs of mint.

Note: Can also be made by
the pitcher.

For more information on the
mojito and directions for making it,
go to www.bacardimojito.com. For
information on “Latin Chic: Enter-
taining with Style and Sass,” go to
www.latinchicstyle.com.

Mojitos Offer A Taste Of Sophistication

Mojitos can be a fun, refreshing
drink to mix up for virtually any
occasion.

(NAPSA)—A new automotive
tool, with a Web site, lets con-
sumers run their own diagnosis
when a car’s Check Engine light
comes on. Called CarMD, the tool
provides a basic overview of prob-
able problems with the car’s elec-
tronic and emissions-related
systems. For more in-depth infor-
mation, simply plug the tool into
your personal computer. It will
connect to the company’s Web site
and provide a comprehensive
report on your vehicle’s health,
including possible problems, esti-
mated fixes and repair costs. To
learn more, visit the Web site at
www.CarMD.com. 

**  **  **
According to a recent study,

one in five children is inappro-
priately or sexually solicited on
the Internet. Such worrisome
high-tech issues can be over-
whelming to modern parents,
who often need help to make
sense of it all. To that end, Geeks
On Call pooled the knowledge of
its hundreds of certified com-
puter technicians nationwide
and created “A Parents’ Guide to
Internet Safety.” This free publi-
cation is part of an educational
program called “Kids Club,”
which was developed by Geeks
On Call to provide parents with
simple, practical advice about
protecting their children from
digital dangers. To learn more
about Kids Club or to download
the free Parents’ Guide, visit
www.geeksoncall.com/kidsclub.

**  **  **
Even when the temperature is

right, your house may still feel
sticky due to excessive humidity,
and that can affect your overall
comfort and well-being. In fact,
too much moisture can lead to the
growth of mold and mildew, which
can potentially cause health
issues. Fortunately, a whole-home
dehumidification system, such as
Humiditrol by Lennox, can help
alleviate this problem. This sys-
tem is installed in your home’s
existing duct system and can
remove up to three times more
moisture from the air than a con-
ventional dehumidifier. 

**  **  **
One of the simplest and most

effective ways to keep a beautiful
tan looking fresh and radiant
through the sunning season and
beyond is to use products specifi-
cally designed to create and main-
tain a sun-kissed glow and follow
some simple sunless tanning tips
from California Tan. For more tips
or additional information, visit
www.californiatansunless.com.

(NAPSA)—Thanks to the ef-
forts of two award-winning musi-
cians and the support of an inter-
nationally known maker of fine
time-pieces, a symphony of sup-
port has been created for the
musicians of New Orleans.

Shortly after witnessing the
devastation caused in New Or-
leans by Hurricane Katrina,
Harry Connick, Jr. and Branford
Marsalis created an organization
called the New Orleans Habitat
Musicians’ Village. 

A division of Habitat for
Humanity, the Village is a charity
focused on building housing for
musicians who lost everything
during Katrina. The idea was to
keep music talent in New Orleans
so that future generations could
enjoy the same musical atmo-
sphere that Connick and Marsalis
experienced growing up. 

Connick, who had just com-
pleted a successful four-month
starring role in the Tony Award-
winning revival show, “The
Pajama Game,” added five final
benefit shows to raise funds for
Musicians’ Village. 

To support the effort, Longines,
which has counted Connick as its
ambassador and “Icon of Ele-
gance” since 2005, created a set of
exclusive limited-edition time-
pieces for the final benefit shows. 

One watch from the group was
auctioned live by the auction
house Sotheby’s following each
sold-out performance of the show.
All funds from the performances
and the auctions were donated to
the Musicians’ Village. 

The Swiss brand created the
Longines evidenza limited-edition
Harry Connick, Jr. timepiece,

which raised $220,000 during the
five benefit sold-out shows. 

The evidenza limited edition is
an automatic chronograph time-
piece, with a tonneau-shaped
rose-gold case. The case-back is
engraved with Connick’s signa-
ture. Each watch is individually
numbered. 

Other features include a choco-
late-brown dial with white sub-
dials and Roman numerals, auto-
matic movement and a chocolate-
brown genuine alligator strap. 

Only 11 of these timepieces
have been manufactured world-
wide. Number 11 was presented to
Connick as a gift from Longines. 

For more information on the
New Orleans Habitat Musicians’
Village, visit www.habitat-nola.
org/projects/musicians_village.php.
For more information on Longines,
visit www.longines.com. 

Charity Auction Hits Timely Note For Musicians

A charity has been established to
build housing for musicians in
New Orleans who lost everything
during Hurricane Katrina. 

***
Even when change is elective,
it will disorient you. You may
go through anxiety. You will
miss aspects of your former life.
It doesn’t matter. The trick is to
know in advance of making any
big change that you’re going to
be thrown off your feet by it. So
you prepare for this inevitable
disorientation and steady your-
self to get through it. Then you
take the challenge, make the
change and achieve your dream.

—Harvey Mackay 
***

***
You are your own raw material.
When you know what you con-
sist of and what you want to
make of it, then you can invent
yourself.

—Warren B. Bennis 
***




