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(NAPSA)—What’s an easy way
to tell when a woman has lost
weight? Check out her jeans.
According to a recent survey for
Kellogg’s® Special K® brand, nearly
two-thirds of women surveyed
from around the world say jeans
are the first article of clothing
that indicates weight loss or gain,
and that they would buy them-
selves a new pair of jeans as a
reward for losing weight.

Women from 15 countries par-
ticipated in the survey, revealing
that jeans are a common thread
among women around the globe
when it comes to signaling and
celebrating weight-management
success. The majority of women in
the U.S. (62 percent) view drop-
ping a jean size as a “significant
accomplishment.”

“Women have a special relation-
ship with their jeans,” said Tiziana
Castiglioni, senior director of the
global Special K® brand at Kellogg.
“The way jeans fit instantly tells
the tale of a woman’s waistline,
and great-fitting jeans can help a
woman look and feel her best for
almost any occasion. These survey
results confirm that small victo-
ries, like fitting into a favorite pair
of jeans, give women a sense of
pride and accomplishment.” 

And as the survey demon-
strates, one of the key motivators
for losing weight is often cloth-
ing—specifically jeans. Key find-
ings include:

• 65 percent of women say they
would reward themselves with a
new pair of jeans for hitting a
dieting and weight goal. 

• Women in Canada (85 per-
cent), Korea (82 percent) and the
U.S. (79 percent) are more likely
than those in other countries to
say they’d reward themselves
with new jeans. 

• 64 percent of women say
jeans are the first article of cloth-
ing to indicate they are gaining or
losing weight.

• More than half of British
women (55 percent) claim jeans
are the first clothing item that
indicates weight loss.

• More than 50 percent of
women own a pair of jeans that
doesn’t fit, and 20 percent own
jeans that are too small.

• Of those who own “too small”
jeans, nearly 60 percent say they
are holding on to them with the
hope of again fitting into them.

• One-third of women say they
have tried to lose weight for the
sole purpose of again fitting into
smaller jeans.

• Jeans make a fashion state-
ment for both work and play.
Sixty-three percent of women say
they would wear jeans on a date
or to a party, and 60 percent say
they would wear jeans to work.

• Brazilian women most com-
monly wear their jeans to more for-
mal occasions or events such as
work (84 percent), formal parties
(71 percent) and dates (63 percent).

• Mexican women most com-
monly wear their jeans when at
home (87 percent), working
around the house (83 percent),
when on a date (77 percent) and to
work (70 percent).

Jeans Serve As Indicator, Reward
For Weight Loss Success In Women

Women all over the world say how
well they look in their jeans helps
them tell when it’s time to diet.

Kellogg’s® Special K® brand commissioned M/A/R/C Research to conduct the survey,
which included 7,500 women between the ages of 18 and 55, with 500 women being inter-
viewed in each of 15 Special K® brand markets, including Australia, Brazil, Canada, Ger-
many, Greece, India, Ireland, Korea, Mexico, Portugal, South Africa, Spain, Sweden, the
United Kingdom and the United States.

(NAPSA)—It’s called “aging in
place”—being able to stay in your
home safely as you age without
having to move to an assisted-liv-
ing facility. According to AARP, 70
percent of 65-year-olds are living
where they’ll be the rest of their
lives. 

With more and more seniors
staying in their homes longer, it’s
important that those homes are as
safe as possible, says Charles
Valinotti. He’s Senior Vice Presi-
dent of QBE Regional Insurance,
which underwrites property and
casualty coverage through Gen-
eral Casualty, Unigard, Farmers
Union Insurance and QBE Agri. 

To stretch out their years of
independent living, seniors should
pay special attention to fall pre-
vention, yard safety, and home
modification and repair.

Fend off falls: Statistics on
falls are staggering. According to
the Centers for Disease Control
and Prevention, one in three
adults 65 and older falls each year.
About half of those who suffer fall-
related injuries have to move to
nursing facilities. “Seniors should
take inventory of risk factors in
their homes that could lead to
falls,” Valinotti says. “They can
ask an occupational therapist to
conduct a walk-through and make
recommendations to prevent falls.”

Some tips to fend off falls:
• Repair sidewalk and drive-

way cracks.
• Install handrails on stairs

and steps.
• Secure carpeting and avoid

throw rugs.
• Reduce clutter.
• Use a night-light.
• Consider subscribing to an

emergency response system.
Safety by the yard: Yard

maintenance holds hazards for
seniors. A Johns Hopkins Univer-
sity study found the top 10 injuries

among seniors while working in
their yards are caused by lawn-
mowing mishaps—from lifting the
mower to trying to service the
mower while it’s still running.

“Consider getting help with
yard work from relatives or think
about paying someone to do it,”
Valinotti says. “A lawn and garden
company may have a program
that helps older people with yard
work, as well as other outdoor jobs
such as gutter cleaning.”

Don’t forget ongoing home
safety issues: “Because seniors
often live in older homes, it’s impor-
tant to make sure the electrical
wiring is in good shape,” Valinotti
says. “We’ve seen many older
homes where fuses are overloaded.
That’s a loss waiting to happen.”

Safety inside and out: Mak-
ing modifications and repairs can
allow seniors to more easily man-
age bathing, cooking and stair-
climbing activities. Valinotti sug-
gests installing sturdy grab bars
in the bathroom, outside ramps
for easy access and low counter-
tops in the kitchen. Area Agencies
on Aging have information on low-
cost contractors and funding
assistance.

Stay In Your Home Safely As You Age

With more and more seniors
staying in their homes longer, it’s
important those homes are as
safe as possible. 

The Price Of Quality
(NAPSA)—A wine’s price is not

always a good measure of its qual-
ity, especially when it comes to
international wines.

An analysis of a recent World
Wine Tasting held in Napa, Calif.
found that American wines have
both the lowest prices and the
highest-quality rankings. The
highly ranked Jarvis wines in the

tasting are made underground in
a 45,000-square-foot cave. The
focus on quality begins in the
selection of the vineyard microcli-
mates. A yield of less than 9,000
cases is the result of this commit-
ment to world-class wines.

Results of World Wine Tasting
October 9th, 2010

Bordeaux Blends
Price vs. Ranking Quality

Ranking Number (#1 is the best)

 $105 Jarvis, Lake William, 2006 1      

 $550 Premier Cru Chateau Latour, 2006 1

 $105 Jarvis, Science Project, 2006 2

 $125 Jarvis, Cabernet Sauvignon Reserve,
  2006  3

 $550 Premier Cru Chateau Margaux, 2006 4

 $520 Premier Cru Chateau Haut Brion,
  2006 4

 $85 Jarvis, Cabernet Sauvignon, 2006 5

 $600 Premier Cru Chateau Mouton
  Rothschild, 2006 6
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(NAPSA)—If your home is like
many in the U.S., you have at least
four remote control devices and
need to push a lot of buttons to sim-
ply watch TV or a DVD. Since 2005,
the average number of remote con-
trols in the living room has grown
worldwide and, as a result, con-
sumers are showing a clear interest
in technologies that make home
entertainment simple again.

Fortunately, with the right
remote, you can replace up to a
dozen others.

According to the “Global
Remote Control Trends Study” by
independent research firm Wake-
field Research, nine out of ten
Americans believe their home
entertainment experience would
be more enjoyable if they only
needed to push a single button to
enjoy their favorite television show
or movie. A new line of remotes
from Logitech can help consumers
ease the transition from cluttered
mess to sleek simplicity. The Log-
itech Harmony line includes fea-
tures such as touch screens and
activity-based control, making it
easy to access your most-used
functions. Each remote is designed
so the controls are intuitive,
grouped in ways that make sense
and are easy for anyone to use, so
consumers can be just one touch
away from their entertainment.
Whatever you want to watch, play
or listen to, with one of these
remotes, you’re just one touch
away from creating perfect har-
mony in your living room.

Other findings in the survey
include:

• One in five Americans owns a
device, such as a DVD player or
home audio system, that is con-
nected but rarely or never used
due to a missing remote.

• Two out of three Americans
have lost the remote in or around
their home. 

• More than a quarter of Ameri-
cans would rather give up their
toothbrush for an entire month
than their remote control.

• About half of consumers agree
that touch-screen remote controls
would make their entertainment
experience better.

• Nine out of ten Americans
view a universal remote as a solid
investment. If you’re among them,
you may be glad to know you can
now take control of your remote
and the electronic devices that
respond to it in a modern, conve -
nient and even enjoyable way. 

Learn more at www.logitech.
com/harmony.

Does Your “Remote” Control You?

Technology can help you have
more than a remote chance of
tranquility if you know which but-
tons to push.

(NAPSA)—For relief of irritat-
ing throat symptoms, the
National Honey Board suggests
trying a spoonful of honey to
soothe and coat your throat. For
recipes including honey, visit
www.Honey.com. 

**  **  **
LYSTEDA (tranexamic acid)

tablets,  a f irst-l ine,  nonhor-
monal prescription medicine
FDA-approved to treat cyclic
heavy menstrual bleeding. For
more information about HMB,
talk to your doctor or visit
www.lysteda.com.

**  **  **
Fun ways to get the exercise you

need can be found through the
Kinect for Xbox 360 with “Motion-
Sports” and “Your Shape: Fitness
Evolved”. These games can be
found wherever games are sold or
online at www.ubi.com.

**  **  **
It’s important to work in part-

nership with your health care

provider to manage fibromyalgia.
For resources and additional infor-
mation, visit www.fibrocenter.com.

**  **  **
To help people with heart dis-

ease, prescription drug plans such
as Community CCRxSM PDP (a
Medicare Part D prescription drug
plan offered through the Univer-
sal American family of companies)
offer cholesterol-lowering drugs
for low or no co-pays. Learn more
at www.UniversalAmerican.com.

***
Sometimes I’ve believed as
many as six impossible things
before breakfast. 

—Lewis Carroll
***

***
Use what talents you possess:
The woods would be very silent
if no birds sang there except
those that sang best. 

—Henry Van Dyke
***

Legend has it that sailors
once thought that wearing a
gold earring would improve their
eyesight.




