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(NAPS)—The nation’s small,
independent telecommunications
providers are eager to implement
service improvements for their cus-
tomers. These mostly rural and
small town Americans may soon
get more and better communica-
tions services, but the key is keep-
ing costs affordable. That’s because
these carriers, which serve areas
left behind long ago by other com-
panies because of the substantial
economic challenges of serving
sparsely populated areas—they
cover more than 40 percent of the
nation’s land- mass and less than 5
percent of telecom subscribers—
are now striving to upgrade their
communications networks while at
the same time keeping rates
affordable for their customers.

The Situation
Because of the way Federal

Communications Commission
(FCC) universal service rules are
currently structured, some con-
sumers in rural America are being
forced to select services they may
not want—like traditional land-
line telephones—to get services
more and more consumers do
want: high-speed broadband at an
affordable rate. Most people who
live in urban areas have a variety
of communications options to
choose from, including telephone,
broadband and wireless, and
these rural carriers believe all
Americans—no matter where they
live—should have reasonably com-
parable choices in terms of the
services they can receive.

To help, NTCA—The Rural
Broadband Association is working
with the FCC and lawmakers to
update the rules in a targeted way
so rural America can enjoy a suffi-
cient support system for broad-
band communications services.

Explains Chief Executive Offi-
cer Shirley Bloomfield: “All Ameri-
cans, regardless of who they are

or where they live, deserve to
have a reasonable opportunity to
participate in our increasingly
interconnected and online society.
Universal service policies need to
be updated to adapt to a more
broadband-oriented world, but we
need a solution that promotes
affordable rates and sustainable
networks that will stand the test
of time and provide consumers
with choices.”

For decades, the providers relied
on consumers paying reasonable
rates, universal service support
and fees collected for use of their
networks to justify the investments
and operating expenses necessary
for multiuse networks in some of
the hardest-to-reach corners of the
United States. Rather than cutting
these critical cost recovery mecha-
nisms or leaving them tied to out-
dated rules, NTCA believes policy-
makers should sustain and update
these programs.

Washington Wants To Know
Americans can ask legislators

where they stand on this or any
issue at www.house.gov and www.
senate.gov.

Learn More
For more information, visit

www.fcc.gov or www.ntca.org or
call (703) 351-2000.

Keeping Broadband Affordable For More Americans

Small town and rural Americans
and their telecommunications
providers want the government
to update the way universal ser-
vice policies are structured.

(NAPS)—Surprising, exciting
and engaging ways for kids—and
kids at heart—to experience the
innovations of the present and the
future while appreciating the her-
itage of the past can be found at
the John Deere Pavilion and Store
in Moline, Illinois.

The Pavilion, a free attraction
that is open daily, engages guests
by exploring how we are all con-
nected to the land. Here are some
of the interactive exhibits you can
experience:

•The Legacy of John Deere
profiles company decision makers
from the past 175 years and fea-
tures a variety of vintage tractors
and other company artifacts.

•Our Growing Planet exam-
ines big challenges facing a grow-
ing global population and ways to
address these challenges.

•Innovative Solutions high-
lights breakthrough designs and
innovative technologies that help
make businesses more productive,
efficient and profitable.

•The John Deere Discovery
Zone provides our youngest fans
with opportunities to explore
where food comes from, the need
for roads and bridges, and taking
care of the environment.

•Cotton to Blue Jeans weaves
the story of cotton from seed to
shelf, where the end product is the
ever-popular blue jean.

•Machine Simulators give visi-
tors a chance to try their skills at
operating an excavator or crawler
dozer.

Throughout the Pavilion, sev-
eral machines are displayed in
their working environments so
visitors unfamiliar with the prod-
ucts can see what they do on
farmsites, work sites and forests
around the world. And the best
part is, they can climb aboard
many of the giant machines to
see what it ’s like to take the
wheel.

Adjacent to the Pavilion, the
John Deere Store is a one-of-a-kind
retail center that stocks officially
licensed, genuine John Deere toys,
clothes, collectibles, novelties and
videos, plus the largest John Deere
collection of Ertl toys anywhere.

Looking for more fun? Plan a
road trip and take in other John
Deere attractions starting with
the place where it all began. Des-
ignated as a Registered National
Historic Landmark, the John
Deere Historic Site welcomes visi-
tors into John Deere’s original
Grand Detour home where he cre-
ated his first self-scouring steel
plow. In addition to his residence,
the site features a replica of his
blacksmith shop with a working
blacksmith demonstrating the
trade, as well as an exhibit of an
archaeological dig that unearthed
Deere’s actual equipment.

You can also take in a factory
tour at John Deere Harvester
Works, visit the World Headquar-
ters building and display floor,
and tour other Deere family
homes. To plan your trip, visit
www.Johndeereattractions.com/vi
sit or call (309) 765-1000.

Have A Surprising, Exciting And Engaging Good Time

Climbing aboard is encouraged at
the John Deere Pavilion and other
John Deere attractions in Illinois.

SeeYour Eye Doctor
(NAPS)—It’s wise to get annual

eye exams to maintain eye health
and catch warning signs early.
Some 11 million Americans have
macular degeneration and 3 mil-
lion have glaucoma, but you don’t
have to be among them.

An eye exam usually involves
three important tests:

•Visual acuity: using an eye
chart to test your sight at various
distances.

•Pupil dilation: widening the
pupil with eyedrops to look for
signs of disease.

•Tonometry: testing the fluid
pressure inside the eye to detect
glaucoma.

To help people get the exams
they need, BrightFocus Founda-
tion, a nonprofit organization dedi-
cated to preserving brain and eye
health through research and public
education, offers resources in En-
glish and Spanish, including New
Visual SnapShots, which graphi-
cally illustrate glaucoma and mac-
ular degeneration detection and
treatment; brochures and fact
sheets on healthy diet and living
with vision disease; educational
videos and audio; an Eye Doctor
Directory; and Top Five Questions
to ask your doctor about vision.

You can find them and more at
www.brightfocus.org.

Some eye diseases have no
warning signs, but vision loss
may be minimized if they’re de-
tected and treated early.

(NAPS)—NTCA—The Rural
Broadband Association is working
with the FCC and lawmakers to
update rules so rural America can
enjoy a new, targeted support sys-
tem for broadband communica-
tions services, including Internet-
based voice services and
videoconferencing. For more infor-
mation, visit www.ntca.org or call
(703) 351-2000.

* * *
American Laser Skincare offers

advanced non-invasive skincare
treatments including laser hair
removal, skin rejuvenation, body
shaping, facial aesthetics services
and SkinMedica topical skincare,
applied by certified technicians
trained to deliver the most effec-
tive treatment. Learn more at
www.americanlaser.com or call (877)
252-8922.

* * *
Two of the latest additions to

the PUR family of water filters
are its 11-Cup Pitcher and Stain-
less Steel Style Faucet Mount.
They are designed to offer a more

convenient way to filter drinking
water. To learn more, visit www.
purwater.com.

* * *
The Schwan’s Cares™ program

is a unique online fundraising
solution that eliminates many of
the frustrations often associated
with traditional money-raising.
Supporters simply order frozen
food online. To start a campaign,
support a campaign or find fur-
ther facts and figures, visit
www.schwans-cares.com or call
(855) 870-7208.

(NAPS)—PressReader is a digi-
tal newsstand for full-content access
to thousands of newspapers and
magazines. Learn more at http://
blog.pressreader.com/consumers/
2013/11/25/trial_offer/. Zylast hand
sanitizer kills germs on contact and
lasts for six hours. Learn more at
www.zylast.com/ Zylast Store.aspx.

* * *
The new Simple Solution 30 day

Super Absorbent Litter, made from
attapulgite clay, stays fresh and clean
for up to a month. Cats especially
like it because its soft texture is gen-
tle on their paws. Learn more at
www.30daycatlitter.com.

* * *
More than 3 million people from

all over the world have visited the
John Deere Pavilion to experience
the innovations of the present and
future while appreciating the val-

ues of the past. Learn more at
www.Johndeereattractions.com/visi
t and (309) 765-1000.

* * *
When pricing items for a yard

sale, items priced at 10 percent of
the original value get the greatest
response. That’s the word from
the experts at Bookoo.com, the
online local community yard sale.

Binney & Smith produces more
than 1,500 pounds of Silly Putty
each day. That’s more than
20,000 eggs.

Neil Tollotson, a chemical engi-
neer, accidentally created Latex
balloons while trying to make
liquid rubber.

It takes 63 feet of wire to make a
Slinky.

The sentence “The quick brown fox jumps over a lazy dog.” uses
every letter of the alphabet!

The most-used letter in the English alphabet is “E,” and “Q” is the
least used.


