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(NAPSA)—A company that
manufactures outerwear has cre-
ated a campaign to honor every-
day heroes.

That’s the term Free Country
uses to describe those who display
motivation, perseverance and pas-
sion and who go above and beyond
in service to others.

Whether the acts of heroism
involve a football team giving its
disabled teammate a chance to
score a touchdown or a mother’s
sacrifice to ensure opportunity for
her child, these are the people the
Free Country Everyday Heroes
campaign wishes to recognize.

In September, company founder
and CEO Ira Schwartz honored
the first recipients of the award,
David and Kaete Nazaroff, co-
founders of Ride To Give, a non-
profit charity that turns athletic
ability into fundraising power for
families with children who are dis-
abled, injured or ill.

During the summer of 2013,
David Nazaroff, followed by a sup-
port van with a team of three,
completed the first annual bicycle
“Ride” from Nyack, N.Y. to Jeffer-
son, Ga., completing the 900 miles
in five days. Its purpose was to
raise awareness and donations for
the family of Tripp Halstead, a
toddler who suffered a traumatic
brain injury in 2012.

The “Ride” raised $180,000 for
the Halstead family, plus an addi-
tional $17,000 for Sunshine on a
Ranney Day, a charity that reno-
vates rooms and homes for chil-
dren with illnesses and special

needs. The charity renovated a
room for the Halstead family.

Ride to Give intends to com-
plete the “Ride” annually, benefit-
ing different children in need each
year. It also continues to raise
awareness and funds for other
causes dear to the hearts of its
founders. To date, Ride to Give
has raised more than $1,000,000
for over 50 families.

Recently, Free Country also rec-
ognized Dan Whitney of Corvallis,
Ore., the brand’s second Everyday
Hero. Whitney is the softball coach
and president of Camp Attitude, a
not-for-profit organization dedi-
cated to providing a unique camp-
ing experience for families in the
disabled community.

As someone who has overcome
disabilities himself—about 18
years ago, Whitney broke his
neck; he now uses a scooter and
has full function in only one

arm—he understands the diffi-
culty that families face with spe-
cial needs children.

From teaching the campers
softball and teamwork skills to
being patient and kind to each
child, Whitney is known for
always having a smile on his face.

Whitney was nominated by
Teryl Higgins, the mother of a
camper who suffers from a com-
promised immune system and
osteogenesis imperfecta—a brittle
bone disease. In addition to re-
ceiving a plaque, Whitney, Mrs.
Higgins and her daughter each
received a Free Country jacket.

Whitney is also in the running
for the Grand Prize: a cash re-
ward as well as a donation to the
charity of his choice.

To learn more and to submit an
Everyday Hero for consideration,
visit www.freecountry.com and
www.facebook.com/liveinit.

Lifestyle Apparel Brand Recognizes The Contributions Of Everyday Heroes

The Everyday Heroes Award rec-
ognizes the contribution of those
who display motivation, perse-
verance and passion in the ser-
vice of others.

(NAPSA)—Some 1.65 million
Americans are currently in hos-
pice care, and if you or someone
you care about is ever among
them, a recently developed med-
ical device could be a big help.

The Problem
Many of the very ill or elderly

have trouble taking their medica-
tion by mouth.

A Solution
For them, veteran hospice

nurse Brad Macy, RN, BSN, devel-
oped a simple and innovative
device to leverage the efficacy of
the rectal route of administration.

This specialized catheter is
designed to enable the comfortable
and discreet administration of liq-
uids and medications, while over-
coming the many challenges associ-
ated with the use of suppositories.

Laura Brandt, RN, MSN, is a
practicing hospice nurse who uses
this approach. She said, “This
intervention is very effective and
convenient, particularly for pa-
tients who are at home during end
of life. It enables the patient to be
comfortable, and it brings families
such relief to know that their
loved one is not suffering.”

How It Works
Once put in place by a clinician,

the device can enable repeated
administration of medications and
liquids. Its medication port rests
on the patient’s leg for easy access
by caregivers and clinicians.

What It Can Be Used For
•Medication administration

when the oral route fails

•Administration of fluids and
electrolytes

•Administration of liquid med-
ications for pain, nausea and
other symptoms.

Unlike intravenous lines,
which usually need to be placed in
an inpatient environment and
require special formulation of
sterile medications, this catheter
can be placed by a nurse in the
home. The device could help thou-
sands of patients avoid unneces-
sary hospitalization and uncom-
fortable suppository insertion, and
reduce complications related to IV
and subcutaneous medication
delivery.

Available from Hospi Corpora-
tion, the Macy Catheter received
clearance from the U.S. Food and
Drug Administration as a pre-
scription device.

Learn More
For further information, visit

www.hospicorp.com or dial Hospi
toll free at 888-509-3732.

Helping The Very Ill To Be Comfortable At Home

A veteran nurse developed a
new way to deliver medications
to patients who are unable to
swallow.

Note to Editors: November is National Hospice and Palliative Care Month.
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(NAPSA)—When it comes to
looking good, it’s important to be
able to see well.

That’s the idea behind a line of
cosmetics that feature not only
elegant shades for women in their
prime but a magnifying mirror in
each sleek compact so you can be
sure you’re getting just the look
you like—no messes, no misses.

The six key products from 2020
Vision Cosmetics are:

•Lipsticks with moisturizing
nutrients including shea butter,
jojoba, grape seed and avocado
oils to make neat application a
one-step process.

•A Concealer-Corrector that
fills creases and covers discol-
oration in a light but hydrating
crème base. Apply it to the dark or
discolored eye area closest to your
nose, bring it out to sit on top of
the cheekbone for accentuating
and lifting. Now fill any crease,
fold or blemish you don’t want to
see. Then apply the Concealer
over the Corrector.

•The Anti-Aging Crème Foun-
dation has a special moisturizing
formula of vitamins A, C and E
and absolutely no aluminum. The
light, water-based formula takes
the face from morning through
evening. For the best coverage
and staying power, use your fin-
gertips or a sponge for a dry appli-
cation. Micro-granules hold the
foundation to your face while it
continues to moisturize.

•The Triple Ammunition Eye-
brows fill in sparse eyebrows with
a light base for filler, a darker
color for perfecting, and a mar-
velous wax that sets the brows for
hours.

An eye for beauty may be eas-
ier for many women with a new

line of cosmetics in soft, flattering
colors; each comes with its own
magnifying mirror.

•The Eye Shadow Trios are
developed in matte and pearl, cre-
ated to lighten and accentuate
without drying. The darkest shade
can be used wet or dry as a soft
eyeliner.

•The Natural Flushed Blush
defines ever-changing cheekbones,
giving an instant lift with natural
blushing color. Swirl it in small,
circular motions over the apples of
your cheeks and back toward your
hairline.

In addition, you may care to try
this quick contouring trick: Using
a powder that is two to three
shades darker than your skin,
dust it lightly along your jawline
for a false depth that emphasizes
the lighter areas and creates a
more youthful look.

Learn More
You can find further facts

and tips and get a good look at
al l the cosmetics onl ine at
www.2020visioncosmetics.com
and on Facebook.

A Magnificent Way To Look Good Over Time

An eye for beauty may be easier
for many women with a new line
of cosmetics in soft, flattering
colors; each comes with its own
magnifying mirror.

Faster At The Pharmacy
(NAPSA)—There are five steps

you can take to get in and out of
the pharmacy faster:

1. Time your visit right.
Pharmacies are generally less
busy and lines may be shorter
mid-mornings and late afternoons.

2. Scan to refill. Many phar-
macies now have secure apps that
let you scan the bar code on a cur-
rent prescription when it needs
refilling.

3. Keep all your information
together. CVS/pharmacy cus-
tomers have 24-hour access to
their prescription records, can
view and order refills, and stay
up-to-date with health needs via
the mobile app and at CVS.com.

4. Don’t waste time going to
pick up a prescription that’s not
ready. Many pharmacies offer
text, e-mail or telephone alerts.

5. Avoid unnecessary issues.
The CVS mobile app has a Drug
Interaction Checker that checks
medications and their reactions
with other medications, foods and
so on. A Pill Identifier takes the
guesswork out of which pills are
which, so you take the right one.

Saving time, money and your
health can be in the palm of your
hand with an app that makes filling
prescriptions faster and easier.

by James Young
(NAPSA)—According to the

U.S. Census Bureau, homeowners
spent $130 billion on remodeling
projects last year. If you hope to
join them anytime soon, there are
a few things you’ll want to keep in
mind. After all, a kitchen remodel
can give you one of the best
returns on investment as long as
you know where to save and
where to spend.

I help homeowners who dislike
their kitchens evaluate all their
options, from cabinets to counter-
tops. Here are a few tips for a
kitchen renovation that’s worth
the time and investment.

•Play with color. You spend a
lot of time in the kitchen and you
want it to be an inviting, comfort-
able place. One way you can really
spice things up and show your
true personality is with paint. Go
bold or lighten things up with
your favorite wall color; it’s really
up to you and your personal style.
It’s also one of the most inexpen-
sive things to change down the
road, so don’t be afraid to go out-
side your comfort zone or experi-
ment with the latest color trends.

•Mix and match materials.
Combining materials of different
textures—such as stainless steel,
concrete and reclaimed wood—adds
warmth and visual interest. Invest
in a marble slab for baking prep and
a coordinating laminate or solid sur-
facing on other surfaces. This is your
kitchen; get creative.

•Make a statement with
countertops. One place you can
make a big statement is with
countertops. The amount you
spend on this item should account
for only around 10 percent of your
kitchen renovation budget. For

this reason, I prefer working with
Formica® brand laminate. Through
the latest design and print tech-
nologies, you can get the look of
granite and marble without break-
ing your budget. For example, the
180fx® line of laminates captures
the true scale and color variation
of exotic, natural surfaces but at a
fraction of the cost.

•Update your cabinets.
While this can be a pricey
endeavor, new cabinets can com-
pletely transform the look of your
kitchen. No budget to replace
them completely? You can create a
unique look by adding laminate to
the fronts of cabinet doors and
drawers. Even more simple:
Update them with a coat of paint,
add new hardware and you’ll be
all set.

For more tips on renovating
and getting the best bang for your
buck, visit the Knowledge section
at www.formica.com.

•Mr. Young is a licensed con-
tractor, electrician and TV host.

Getting The Most Out Of A Kitchen Remodel

TV host James Young recom-
mends Formica® laminate to get
the look of granite without the
high cost.

News to Use
2691
Text, art, EPS in page02/lifest

EPS: 84282

News to Use
2691
Text, art, EPS in page02/gettin

EPS: 84307




