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(NAPSA)—A company known
for its award-winning digital mul-
timedia solutions is making it eas-
ier to put a high-tech spin on
keeping in touch with friends and
family.
Nero has introduced video-edit-

ing software for the home—Nero
2015. It’s designed to help users
create their first video in just a
few minutes—complete with
music, sound effects and creative
transitions—and upload it to
YouTube or send it via e-mail.
Thanks to the software, the

process is pretty straightforward
and makes it easy to send your
video updates to friends and family.

The Process
•Plug in your point-and-shoot

camera or camcorder. Go to “Im-
port from AVCHD” and “Camera.”
You can also import photos and
videos directly from your photo
folder in the event that you’ve
already copied it over from your
camera or smartphone.
•Next, arrange the still photos

and videos in a way that tells a
story. Then add effects for that
creative touch—such as slow mo-
tion, pan and zoom or enhanced
brightness.
The good news is that thanks

to the software, this process does-
n’t require a lot of high-tech expe-
rience. If you can “cut and paste”
or “drag and click,” you can mas-
ter the steps required to create
your video.

•Once you have arranged your
files, you’re ready to add a sound-
track. Again, if you can drag and
click an audio file, such as MP3,
OGG or WAV, you can add music.
•Distribution of the final prod-

uct is just as easy. Simply export
your movie to the Web via
YouTube, into a smartphone-com-
patible format or burn it straight
to DVD/Blu-ray. Another option is
to upload your video to a cloud-
based file transfer service, such as
Nero’s free online drive, and share
it with your family via e-mail in
just a few seconds.
This transfer service, Nero

SendIt, is a new component of the
company’s backup service. That
service allows users to back up 5
GB (free) or unlimited data with a
paid subscription from PCs,
Android, iOS and Windows Phone
devices.
To learn more, visit the website

at www.nero.com.

CreatingYour OwnVideo Just Got Easier

New video-editing software for
the home is designed to help
users create their first video in
just a few minutes.

(NAPSA)—Today’s tech-savvy
generation quickly adapts and
enjoys using mobile devices such
as cell phones, smartphones and
tablets to communicate, learn and
play, anytime and anywhere.
To help parents manage their

kids’ usage and encourage respon-
sible behavior, CTIA—The Wire-
less Association, which represents
the wireless industry, developed
GrowingWireless.com, a website
developed by parents in the wire-
less industry for parents who need
easy-to-understand information
and resources.
Updated regularly, the website

offers examples of situations and
how parents may want to respond;
for example, what parents can do
if their child is being bullied, how
to protect their privacy and how to
manage their kids’ monthly usage
so they don’t go over the allotted
monthly limits in the Dollars and
Sense section. Visitors to the web-
site will also see information on
how to identify and prevent sext-
ing and how to protect kids’ per-
sonal information in the Privacy
and Security section.
GrowingWireless.com also

offers a parent’s “tool kit” with a
list of parental control tools that
are offered by wireless carriers
and manufacturers. Parental con-
trol tools help parents manage
and monitor their kids’ wireless
usage. The website also provides
information about federal and
state laws that help protect kids
when they use mobile products
and services.
Setting family rules is one of

the most important and effective
steps that parents can take to
help kids be responsible wireless
users. GrowingWireless.com offers
a sample template to help families
make their own decisions about
what is acceptable wireless behav-

ior for their kids, and the conse-
quences if those rules are broken.
Once agreed upon, these rules
should be posted in a central loca-
tion, such as the refrigerator, and
periodically revisited as kids age
and technology evolves. What is
appropriate for a 12-year-old may
be different than the rules for a
13-year-old.
By empowering parents with

accessible information, they will
be able to proactively educate
themselves and their kids to solve
problems before they arise.
By teaching kids about wireless

common sense and responsible
use today, they will be better pre-
pared to harness wireless increas-
ingly for education and will be
better equipped for jobs in other
sectors such as utilities, health
care, government services and
public safety.
Learn more about managing

your kids’ wireless usage by visit-
ing www.GrowingWireless.com.

Empowering Parents To ManageTheir Kids’
Wireless Use

There is a resource designed to
help parents understand today’s
wireless services and products
so they can help their kids use
the products wisely.

(NAPSA)—While fundraising is
an essential for nonprofits, chari-
ties and local schools across the
country, it can be particularly
challenging to raise funds in
today’s environment—but there
are ways around the problem. It
doesn’t help that Americans are
donating 8 percent less today than
they were in 2007, before the
recession, and many schools faced
with budget cuts are feeling the
brunt of the decline.
The good news is that there are

cashless fundraising alternatives
that take the strain of giving
money off parents and teachers.
For example, you can be paid to
collect trash to be upcycled or
recycled. Many eco-fundraising
programs pay participants to col-
lect and recycle such things as
chip bags, beauty care waste and
drink pouches. The Drink Pouch
Brigade—offered by Capri Sun
and TerraCycle—rewards partici-
pants and their schools with
points and cash donations for col-
lecting drink pouches. Hazelwood
Elementary School in Washington
did just that, using money gener-
ated through collecting drink
pouches to help counteract school-
wide funding cuts.
“We needed money for our

library due to budget cuts,” said
Brigade leader Erin Wickstron.
“We have recycle bins in each hall-
way and the kids drop their
pouches in after lunch. Each
week, we collect the bags from the
bins, put them in a box and mail
them off.”
“We wanted our project to be

global and we didn’t want to ask

people for money,” added Ashley
Carlson, Drink Pouch Brigade
participant. “This project collects
and upcycles trash, which benefits
the environment. The money we
raise then goes toward charities
providing clean water to children
and families in developing coun-
tries—it’s just a positive project
all around.”
Aside from consumer product

waste, getting rid of old cell
phones, laptops and other “e-
waste” can help raise some easy
fundraising cash. Not only that, it
frees up space in the house or
garage that was once cluttered
with old, useless electronics.
Programs like these that en-

gage the school and the commu-
nity at large can make people
more receptive to and supportive
of your fundraising efforts.
To learn about recycling drink

pouches and other traditionally
nonrecyclable waste while earning
money for schools or charity, visit
www.TerraCycle.com.

Cashless Classroom Fundraising

Collecting old drink pouches can
help schools raise money for
their needs while protecting the
environment.

(NAPSA)—The start of the New
Year is a good time to review your
finances. And one of the best ways
to do that is to get copies of your
consumer reports. You can obtain
a free annual report from the
three national credit bureaus. Did
you also know you can request
information from other nationwide
consumer reporting agencies?
Here are some times when you

may want access to information
beyond what you can find in your
credit report:
•You think someone may have

fraudulently cashed checks using
your bank account.
•You are considering applying

for insurance.
•You are planning to lease an

apartment.
•You’ve been asked by a poten-

tial employer for your written autho-
rization to get your work history.
It’s smart to know what’s in

your credit report before applying
for home financing or an automo-
bile loan. Similarly, there are
times when it’s smart to exercise
your right to check other sources
of consumer information.
Working with the Consumer

Data Industry Association (CDIA),
the Consumer Financial Protec-
tion Bureau (CFPB) has put
together a list of different types of
consumer reporting agencies to
contact. By reviewing the list, con-
sumers can learn about the com-
panies and, most importantly, how
to obtain a free consumer report.

You should check with each of
the companies on the list since
they have information based on
different types of transactions.
“In fact, consumers may find that
some companies don’t have infor-
mation about them—for example,
if they haven’t rented an apart-
ment or filed an insurance claim.
But the data that specialty con-
sumer reporting agencies main-
tain is highly regulated and con-
sumers have a right to access it
at no cost,” says Stuart Pratt,
president and CEO of CDIA.
You can find the list on the

CFPB’s website (www.consumer
finance.gov). Simply type “con-
sumer reporting agencies” into the
search box or go to http://
files.consumerfinance.gov/f/201
207_cfpb_list_consumer-reporting-
agencies.pdf.
So take a look at the CFPB list.

In the end, it’s about you—and
protecting your consumer rights.

A NewYear’s Resolution:
GetYour Free Consumer Report

The key to understanding your
financial position can be at your
fingertips.
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(NAPSA)—SilverSneakers Fit-
ness is the nation’s leading exer-
cise program designed exclusively
for older adults and has changed
the lives of thousands of members
through a unique combination of
fitness, strength training and
social activities. For more infor-
mation and to find a class nearby,
visit www.SilverSneakers.com.

* * *
There are many ways to help

yourself feel better. Take advan-
tage of the resources available in
most communities such as free
support groups, and make sure
you get enough sleep and exercise.
To learn more, visit the Alliance of
Community Health Plans at
www.achp.org.

The only active diamond mine in
the U.S. is in Arkansas.

In Gainesville, Ga.—the “Chicken
Capital of the World”—it is illegal
to eat fried chicken with a fork.

The first tea farm in the U.S. took
root in 1890 near Summerville, S.C.




