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(NAPSA)—Shipping made
easy? Cost-effective? Resources
found online? Sound too good to be
true? Well, it’s not. Companies
and organizations looking for
ways to ship their products and
services can turn to the U.S.
Postal Service for answers. It’s all
found in an easy-to-use guide that
explains how best to use the
retail, discount and online ser-
vices provided in over 30,000 post
office locations around the country
and online at www.usps.com.

A Guide to Mailing for Businesses
and Organizations—available in
hard copy at the post office and on
the Internet—provides step-by-step
information that demonstrates ways
to effectively send postcards, letters
and packages to customers, while
saving on postage with discount
mail services.

An Unmatched Resource for
Growing Companies 

“The Guide is one of the best
resources we offer for small and
medium volume mailers,” said
Stephen Kearney, the U.S. Postal
Service’s vice president of pricing
and classification. “A Guide to
Mailing for Businesses and
Organizations will make mailing
easier and more efficient, because
it is specifically designed around
how customers use the mail. It is
packed with tips and suggestions.”
Kearney added, “Smaller companies
and nonprofit organizations using
the mail every day will better under-
stand how to use our cost-effective
marketing and fulfillment tools to
help grow their businesses.”

Educational, Etc. owner Danielle
Faulkner agrees. She mails 1500
pieces of mail every month. “The
guide has made my life 100 percent
easier. It does all of the work for
you,” said the Severna Park, Md.,
businesswoman.

The Guide provides step-by-
step information on how to effec-
tively send postcards, letters and

packages to customers, saving on
postage with postal discount mail
services and using online mailing
services. It guides users through
the key decision points concerning
discount mail.

Business mail, according to the
Guide, includes “all the ways mail
is used to accomplish the goals of
your business or organization.
Bills, invoices, catalogs, coupons,
solicitations, newsletters, maga-
zines, merchandise and advertis-
ing in any quantity are just some
of the items businesses and orga-
nizations mail every day.”

You can even use online mail-
ing services to send greetings to
friends and loved ones. 

A Guide to Mailing for Businesses
and Organizations (DMM 200-A)
can show you how. It devotes an
entire section to Netpost Services
and Click-N-Ship, with detailed
instructions for users.

From desktop to door step, the
Postal Service offers several
online services that combine the
speed of the Internet with the
effectiveness of traditional mail.
NetPost Mailing Online helps you
create and send a variety of mail-
pieces from your computer. You
can upload your own text and
graphic files for letters, postcards,
booklets, flyers, and self-mailers
or you can choose from hundreds
of gallery images to create post-
cards or greeting cards.

The Postal Service helps you
send them to everyone on your
mailing list. You can upload your
list or key in the addresses man-
ually. NetPost services are
securely transmitted to a third-
party printing site close to the
recipients’ addresses. Documents
are then printed, addressed,
stamped and transported to the
post office for processing and
delivery. Typically, mail pieces
are printed and delivered in as
few as one to two days.

With Click-N-Ship, you can
print shipping labels with or with-
out postage for Express Mail and
Priority Mail items right from
your desktop. All you need is a
computer with an Internet con-
nection and a printer. 

A Guide to Mailing for Busi-
nesses and Organizations, Click-
N-Ship, and NetPost Services are
all on www.usps.com.

Since 1775, the U.S. Postal
Service has connected friends,
families, neighbors and busi-
nesses by mail. It is an indepen-
dent federal agency that makes
deliveries to about 140 million
addresses every day and is the
only service provider to deliver to
every address in the nation. The
Postal Service receives no tax-
payer dollars for routine opera-
tions, but derives its operating
revenues solely from the sale of
postage, products and services.
With annual revenues of more
than $66 billion, it is the world’s
leading provider of mail and deliv-
ery services, offering some of the
most affordable postage rates in
the world. 

The U.S. Postal Service deliv-
ers more than 43 percent of the
world’s mail volume—some 203
billion letters, advertisements,
periodicals and packages a year—
and serves seven million cus-
tomers each day at its 38,000
retail locations nationwide.

New Tools In Shipping And Mailing For Businesses 

(NAPSA)—As taxpayers pre-
pare for another tax season, they
may be in for a few surprises. In
2003, Congress passed the third
largest tax cut package in U.S.
history. With reduced tax rates,
expanded tax brackets and
increased credits, the new law has
something for nearly everyone.
That’s the good news. The bad
news is the new tax law comes
with some complicated twists and
turns making it difficult for the
average taxpayer to navigate. 

“Taxpayers run the risk of
missing tax breaks designed to
help them keep more of their
money,” said Jackie Perlman,
senior tax analyst at H&R Block.
“This year, more than ever, tax-
payers might want to seek advice
from a tax professional who is
trained to understand the ins and
outs of the new tax laws.”

Reduction of tax rates
One of the biggest changes, and

one that affected most taxpayers,
is the reduction in tax rates and
the expansion of the 10 percent
bracket. The nice thing about the
rate cuts is that they took effect
almost instantly, with employers
switching to the new withholding
rates by July 1, 2003. Even nicer,
from the taxpayer’s perspective, is
that the new lower rates were
retroactive to January 1, 2003. So
many of you can expect a refund,
or a lower tax bill, when you file
your 2003 returns because you
overpaid for the first six months of
the year.

Marriage penalty relief
Another welcome change is a

boost in the standard deduction to
$9,500 for married taxpayers who
file a joint return. That’s twice the
amount allowed for single filers,
which also increased to $4,750.
Taxpayers may need to calculate
their return a couple of ways to
determine if the higher standard
deduction is more beneficial than
itemizing.

Advance Child Tax Credit
The tax bill also increased the

Child Tax Credit from $600 to
$1,000 for many filers. Last sum-
mer, the government gave qualify-
ing families an advance on that
credit of up to $400. If you received
an advance payment check, you
must subtract that amount when
figuring the Child Tax Credit on
your 2003 return. Most important
to remember, the advance payment
is not taxed as income. It simply is
an increase in the value of the
credit that you received early
rather than having to wait until
you filed your 2003 return.

Of course there are many other
tricky changes in the tax package
that might affect you: the lower
rates on dividends and capital
gains, changes in the Alternative
Minimum Tax and the new bene-
fits to small business owners, just
to name a few. Many of these
changes are also temporary and
begin to disappear in 2005. So, the
key to taking advantage of these
newest, accelerated tax changes is
to act now.

The new tax law changes can
benefit you significantly, but only
if you understand them and know
how to claim them. Working with
both a tax professional and finan-
cial advisor will ensure that you’re
on the right financial path and
taking advantage of every tax
break along the way.

Get Your Piece Of The 2003 Tax Cut Pie

Working with a tax professional
may be the best way to take
advantage of the new tax law.

(NAPSA)—The Blinded Veter-
ans Association traces its roots
back to a group of veterans who
lost their sight in combat during
World War II. The group met for
the first time in an Army conva-
lescent hospital in Avon, Con-
necticut, in 1945. The organiza-
tion has been helping blinded
veterans ever since, representing
their interests before the legisla-
tive and executive branches of
government.  BVA also offers a
full-time field service program
that provides advice to veterans
and links them with VA benefits
to which they are entitled. Field
reps often assist veterans with
their medical claims. The associa-
tion’s services are free and avail-
able to any blinded veteran. For
more information, visit www.bva.
org or call 1-800-669-7079 toll
free.

A celebrated group of women
who were indelibly etched in
American lore have been honored
by Ford Motor Company. Ford
paid tribute to “Rosie the Riv-
eter,” a nickname given to the
women who turned in their

aprons for hard hats and entered
the U.S. labor force during World
War II. Select real-life “Rosies”
and their descendants recently
gathered at the site of the new
Rosie the Riveter National Park
in Richmond, California. The cer-
emony announced a nationwide
effort to collect stories, authentic
artifacts and personal histories
from living “Rosies” and the fami-
lies of “Rosies” who joined the
World War II Home Front effort.
Material collected will be archived
and used to create exhibits in the
park’s visitor center to commemo-
rate this significant period in
American history. 

***
The greatest happiness of life is the conviction that we are loved—
loved for ourselves, or rather, loved in spite of ourselves.

—Victor Hugo
***

***
Don’t bother just to be better than your contemporaries or pre-
decessors. Try to be better than yourself.

—William Faulkner
***

***
When I was born, I was so sur-
prised I didn’t talk for a year
and a half.

—Gracie Allen
***

***
Confusion is always the most
honest response.

—Marty Indik
***

***
In spite of the cost of living, it’s
still popular.

—Kathleen Norris
***

***
The most important questions in life can never be answered by
anyone except oneself.

—John Fowles
***




