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(NAPSA)—Nearly six million
older people are at or near the
poverty level, and as the popula-
tion of older people doubles by
2025, that number is sure to grow
dramatically. Encouragingly, low-
income older people are more
determined than ever to stay inde-
pendent financially and are look-
ing for ways to do so. One
resource for them is Experience
Works, a non-profit organization,
which assists seniors in returning
to the workforce and trains them
to learn new skills to start a new
career.

An example of an older person
who has worked his way out of
poverty is 66-year-old William,
who had worked hard all his life
at a variety of jobs and didn’t
expect to end up homeless. He
was desperate for work and will-
ing to do anything, but did not
think anyone would hire him
because of his age and recent
homelessness. Experience Works
assigned him to a training assign-
ment at a thrift store, and six
months later he started a new job
at a large horse racing facility,
where he does everything from
ticket sales to assisting with horse
grooming.

Another example of how Expe-
rience Works assists older job
seekers is Terri, a 55-year-old
woman who was divorced, living
in an isolated rural area, and had
no work experience outside the
farm. Her first training assign-
ment was as a forest ranger, but
as her self-esteem and confidence
grew, Terri decided that she really
wanted to be a commercial truck
driver. With Experience Works’
help, she received special funding

to enroll in commercial driver’s
license training, and six weeks
later passed her skills test, and
less than two months later, she
was hired as a truck driver.

William and Terri are just two
examples of job seekers 55 years
and older who are receiving assis-
tance at finding training and
employment services from Experi-
ence Works.

With over 40 years expertise,
Experience Works provides thou-
sands of low-income individuals
age 55 and over with training,
employment assistance and com-
munity service work experience. 

Information about your local
Experience Works office and its
services can be found at
www.experienceworks.org. Or call
1-866-397-9757. 

Keeping Older People From Poverty
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A new wrinkle in helping older
Americans return to the work-
force is an organization that
helps them learn new skills.

(NAPSA)—Real estate agents
will tell you that location and curb
appeal will increase the value of
your home. A well-manicured
lawn and landscape will increase
your property value by as much as
15 percent. A beautiful lawn will
give you something to be proud of
and keep the neighbors happy.

“It’s all about first impressions,”
says Garden Expert Lance Wal-
heim, who wrote the book “Lawn
Care for Dummies” and who is a
regular contributor to Sunset mag-
azine. “The instant someone looks
at your lawn and home, you want
them to say, ‘Wow!’”

How do you achieve a lush,
green, weed-free lawn? Here are a
few basic steps:

• Fertilizing. Lawns need fer-
tilizer regularly to grow dense
grass and to choke out the weeds.

• Proper watering. If you see
footprints when you walk across
your grass, it’s time to water. In
midsummer, most lawns need at
least an inch of water a week,
even more in hot climates. Water-
ing early in the morning helps
prevent lawn diseases.

• Mow at the right height.
Don’t cut your grass too short. In
mid-summer, set your mower to
cut at the upper end of your
lawn’s recommended mowing
height. When the grass is a third
higher than the recommended
mowing height, it’s time to start
cutting.

Despite best-laid plans, weeds
still can sneak into your yard.
“Read product labels carefully,”
says Walheim. “You need to use a
product specifically formulated to
kill weeds without harming lawn
grasses.” 

Until recently, you had to buy
one product to kill broadleaf
weeds such as dandelions and
clover and a second product to kill
grassy weeds such as crabgrass.
“Trying to identify the type of
weeds in your lawn can be confus-
ing, and buying two weed killers
can also get expensive,” Walheim
adds. 

Now, there is an alternative.
Bayer Advanced™ All-in-One Weed
Killer is the choice for value-con-
scious consumers. It kills more
than 200 broadleaf weeds and
grassy weeds in one easy-to-use
product. It comes in a concentrate
or ready-to-use formula. The
ready-to-use formulation is the
only one with SmartTrack®—a
non-staining, red-colored marker
that shows you which weeds
you’ve sprayed so you don’t waste
money. It won’t harm your lawn
when used as directed, and now
it’s available in a special size with
a battery-operated sprayer to help
treat large areas.

All Bayer Advanced products
carry a money-back guarantee.
For more information, visit
www.bayeradvanced.com or call 1-
877-BAYERAG.

Creating Curb Appeal With A Weed-Free Lawn

Getting rid of weeds can be eas-
ier than ever.

(NAPSA)—Here’s news that
will get high marks with parents
of college students. They can
reduce their tax bills by getting
credits, or deductions for college-
related expenses. Yes, even the
Internal Revenue Service (IRS)
can save students and their par-
ents money at tax time, in some
cases even thousands of dollars.

More than 70 percent of people
who file a federal tax return
receive a refund. And for taxpay-
ers with college expenses, it could
mean an even bigger refund by
taking advantage of certain tax
credits for tuition and fees
incurred at college.

“At tax time, college pays you,”
says Martha Holler, Sallie Mae
spokeswoman. “The first step is to
clearly understand what tax bene-
fits you might be eligible for. Edu-
cate yourself on how to save big on
education-related items by going
to www.CollegeAnswer.com, or
consult a financial advisor.”

Money in Your Pocket
There are four education-

related items available to taxpay-
ers: the Tuition and Fees Tax
Deduction, the Student Loan
Interest Tax Deduction, the Hope
Scholarship Tax Credit and the
Lifetime Learning Credit. While
the IRS has some restrictions on
how these benefits can be taken in
combination, the Student Loan
Interest Deduction can be taken
in combination with any other
education-related benefit.  

Individuals are allowed to
deduct up to $4,000 in tuition and

fees, and up to $2,500 in student
loan interest, depending on their
income level. The Hope Scholar-
ship Tax Credit is a nonrefundable
credit of up to $1,500 for each eli-
gible college freshman and sopho-
more student in the household.
The Lifetime Learning Credit pro-
vides up to $2,000 of tax credit per
family for anyone in college. And
there is no limit on the number of
years you can claim this credit. 

Publication 970 from the IRS
(http : / /www. irs .gov /pub / i rs -
pdf/p970.pdf) provides detailed
information on tax benefits for
education and eligibility criteria.
For more information on tax bene-
fits for education, visit Sallie
Mae’s www.CollegeAnswer.com or
the IRS Web site at www.irs.gov.

“Students and families do a lot
of careful planning to pay for col-
lege,” says Holler. “Now is the
time to reap the rewards and
reduce your tax bill.” 

Higher Education Pays At Tax Time

DO YOUR HOMEWORK—Taxpayers
can save thousands of dollars by
taking advantage of certain tax
credits for tuition and fees
incurred at college.

New Voters
(NAPSA)—The nation’s elector-

ate is getting younger. According
to Youth Vote Coalition, half the
18- to 29-year-olds in America
voted in the 2004 presidential
election—an increase of 4.6 mil-
lion over the 2000 election, accord-
ing to CIRCLE.

In Pennsylvania, CBS News
reports, young voter participation
was up 75 percent. That’s remark-
able, in light of the fact that par-
ticipation among all voters in the
state rose only 16 percent.

Youth Vote Coalition registered
120,934 new voters, phone-banked
and door-knocked 126,796 Get
Out the Vote contacts and held 50
events across the country. The
group looks forward to increasing
the youth vote even more in the
next election.

Youth Vote Coalition is the
largest national nonpartisan coali-
tion working to increase the politi-
cal involvement of 50 million
Americans between the ages of 18
and 30 years old. Youth Vote
Coalition consists of over 100
diverse organizations represent-
ing millions of young people. To
learn more, visit www.youth
vote.org.

Young voters are making more
and more of a difference.

(NAPSA)—Professional quar-
terback Brett Favre says he loves
to mow his lawn, and he’s not alone.
According to a recent survey, two-
thirds of respondents find mowing
relaxing or fun. A full 70 percent
say their primary reason for keep-
ing their lawns looking good is that
it makes them feel good. The sur-
vey also found half of the women
surveyed say they’re the ones who
mow the lawn most often.

“Mowing was a chore when I
was a kid,” Favre said. “Now, I
really enjoy cutting my own lawn.
It’s something I can look back on
at the end of the day and be proud
of the way it looks. People who
hate mowing probably don’t have
the right equipment,” he added. 

We Want Mowers 
That Are Easy

What’s the ideal mower?
According to the survey, people
want a mower that’s easy to
maneuver, easy to maintain and
easy to use. Nearly 70 percent
said the biggest challenge is navi-
gating around flowerbeds, trees
and other obstructions. 

Favre agrees. “Having the right
mower means everything,” he
says. “My Snapper Zero Turn unit
allows me to maneuver around
obstacles and makes mowing so
much easier.”

In fact, Snapper is sponsoring
an “It’s That Easy” mowing con-

test. Entrants will be asked to
submit a 50- to 150-word letter on
why they would like a new easy-
to-use lawn mower. Entries will be
judged on creativity, desire and
persuasiveness.

Brett Favre will select the
Grand Prize winner who can
chose between a new Snapper
Zero Turn XL or a Snapper high-
performance yard tractor and get
a Brett Favre autographed jersey.
Five runner-ups receive a new
Snapper 21” walk-behind self-pro-
pelled mulching mower and a
Brett Favre autographed photo.
The first 500 entries will get a
Snapper baseball cap.

The contest runs March 15,
2005 to April 30, 2005. Winners
will be announced in May 2005.
To enter or to view a complete set
of rules, visit www.snapper.com. 

Mowing Contest

Quarterback Brett Favre says he
loves to mow his own lawn.

(NAPSA)—One of the latest
trends in novels involves people
reading books about books. For
instance, “Secrets of Angels &
Demons: The Unauthorized
Guide to the Bestselling Novel”
(CDS Books/Squibnocket Part-
ners, $23.95) takes a close and
informed look at the bestselling
“Angels and Demons” by Dan
Brown. The book examines the
truth behind many of the histori-
cal scenarios posed in the novel.
These books are available every-
where books are sold. For more
information, visit www.secretso
fange l sanddemons . com and
www.secretsofthecode.com.

Critics report that a remark-
able new book, “The Tao of the
Defiant Woman,” shows that
women are most at ease with
themselves when they have a pas-
sion for life and are able to glide
from one phase of their life to
another. The book is available at
www.taogirl.com.




