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(NAPSA)—If you are having a
wedding reception, baby shower,
graduation party or retirement
celebration, you may want to talk
to a tax professional.

That’s because many believe
that major changes in lifestyle
often go hand in hand with
changes in tax status. Some say
if it’s worth throwing a party for,
it’s worth checking with a tax
professional.

To help, here are some tips on
how to navigate the tax implica-
tions of several major life events.

Coupling and Uncoupling
When filing their tax returns,

the newly married and newly
unmarried need to know what tax
breaks they may be entitled to,
which is sometimes impacted by
combined income. First of all, they
need to know which filing status
to select.

Taxpayers who are legally mar-
ried by Dec. 31 can file either as
married filing jointly or married
filing separately. Generally, mar-
ried taxpayers file a joint return
because it is the most favorable
filing status in most instances.
However, filing separately can
sometimes lower a tax bill. Cou-
ples should consult a tax profes-
sional to determine the status
that best meets their situation.

Besides married taxpayers fil-
ing jointly or separately, the other
filing statuses are single, head of
household and qualifying
widow(er).

Coming and Going
Whether someone is entering

or exiting a taxpayer’s life, the

impact on taxes can be tremen-
dous; new eligibility for credits
and deductions could mean more
money to cover the costs of their
new obligations.

Here are some examples of
credits and exemptions from the
experts at H&R Block:

•Child Tax Credit—$1,000
maximum credit (based on income
and filing status)

•Dependent exemption for tax-
payers who can claim a qualifying
child or qualifying relative as a
dependent—$3,650 in 2010 and
$3,700 in 2011. Taxpayers who
support their parents, grown chil-
dren or other family members
may also be able to claim a depen-
dent exemption for them.

•Adoption Credit—up to
$13,170 for 2010 and $13,360 for
2011 can be claimed for qualified
expenses. Plus, new for 2010 and
2011, the IRS will refund any
amount of the credit that exceeds
the adoptive parents’ tax liability.

•American Opportunity Credit
—a credit of up to $2,500 per year
for each of the first four years of
college education for an eligible stu-
dent. If the taxpayer does not qual-
ify for the American Opportunity
Credit, other education tax breaks
may be available.

Major life events are causes
for celebration when they occur
and they could also mean cele-
brating a bigger tax refund. For
more information about making
sure tax returns reflect your
commitments and lifestyle, visit
www.hrblock.com or call (800)
HRBLOCK.

Tax Changes Often Linked To Life Changes

(NAPSA)—The Spring 2011
fashion runways gave us a sneak
peek into the top trends for the
coming year. Collections paid
homage to fashions from the past,
refreshed to suit today’s modern
woman. Jewelry designers are fol-
lowing suit, creating designs in
bold colors and dramatic shapes.

As we look ahead, here’s an
overview of jewelry trends to watch:

Old Hollywood. Vintage
gained momentum in 2010 as
designers looked to the past for
inspiration in both fashion and
bridal jewelry. The sophisticated
elegance of classic jewelry returns
in 2011 in the form of chandelier
earrings and strand necklaces,
accentuated with the occasional
pearl or brilliant-cut diamond.
Brides-to-be see family heirlooms
as more desirable options for
engagement rings and bridal jew-
elry, since traditional platinum
settings are able to carry a love
story through generations because
of platinum’s enduring qualities
and long-lasting wear.

Color. 2010 saw an abundance
of rich color, especially on the red
carpet, as celebrities turned to col-
ored gemstones, such as rubies
and sapphires, to accentuate their
couture gowns. In 2011, expect to
see a more vibrant color palette,
as designers embrace shades of
blue, violet and orange. “Colored
gems set into platinum will add
exciting contrast to celebrity style
this awards season,” predicts jew-
elry and style expert Michael
O’Connor. “Platinum’s natural
white color prevents the setting
from casting any unwanted color
onto the gems, making the stones
shine more brilliantly.”

Tribal. From the zebra print of
Louis Vuitton to the feathers of
Alexander McQueen, designers
looked to the Savanna for inspira-
tion for their spring collections. This
translates into a jewelry box of exotic
detail and strong design, as jewelry
designers incorporate everything
from animal prints in onyx and dia-
monds to figures of leopards and
giraffes. Designers such as Novell
are expanding their tribal-inspired
collections in platinum, which gives
them the freedom to engrave even
the most intricate details.

No matter the trend, value and
quality will continue to be the dri-
ving force behind consumers’ deci-
sions to purchase jewelry. As
explained by O’Connor, “Value is
one of the most motivating factors
when it comes to selecting fine
jewelry. Designers continue to
push the envelope when it comes
to providing versatility in design,
all while staying focused on ensur-
ing their creations provide long-
term value by their use of high-
quality materials like platinum.”
After all, while trends change sea-
son to season, jewelry has the
power to transcend generations.

2011 Jewelry: An Ode To Decades Past

Jewelry is appearing in updated
colors and dramatic shapes.

by Will Marling
(NAPSA)—I’m angry. Actually,

beyond angry…I’m furious. Appar-
ently, I need to shout even louder,
as my diplomatic attempts to con-
front a serious crime seem to be
ignored. I am a professional,
working in the field of identity
theft victim assistance and help-
ing identity theft victims, along
with violent crime victims. Here’s
what I found:

According to a
Javelin Strategy &
Research report, at
least 30,000 people a
day are victims of
identity theft and
fraud. You read that
right, 30,000. And
seemingly every-

where you turn, there is Internet
“wisdom” that continues to be
replicated over and over: “You can
protect yourself from this crime.
You don’t need any help. Anything
that can be done for you, you can
do for yourself in dealing with
identity theft.” Oh, really?!

What about the truly com-
plex and varied crime of iden-
tity theft? Just “take care of it
yourself” is the answer being
given. That answer works until
you’re a victim. Ask the 30,000
victims. When you become a vic-
tim, you might discover that
someone in another country posed
as you in your online bank
account and transferred your sav-
ings to another account, his
account. Or maybe some thief has
opened a credit card account in
your name and now you are left
with thousands of dollars in debts.
It is then you are scrambling to
file reports, get law enforcement
involved and find competent allies
to assist you.

You report it to the Federal
Trade Commission but it is only

collecting data. It isn’t investigat-
ing cases. You find that while
many states have identity theft
laws, law enforcement might be
reluctant to take a report. If it is
“serious” enough (defined by
someone in authority), you might
get a case file opened. But are
they going to pursue prosecution
with the same level of intensity as
other crimes? Some will, for sure.
Many will not.

To boot, you could have signed
up for a service to protect yourself
and help with remediation but
the “experts” told you not to
bother. And now? Now you’re left
with hours of calls to make, forms
to complete, lawyers to pay and
the need to beg for help from peo-
ple who don’t work for you. They
work for the government or the
bank or for law enforcement.
They might seem apathetic
because they don’t care or simply
because you’re one of the 30,000.
That angers me.

Here’s the contradiction.
Internet sources are quoting offi-
cials and “experts” who are argu-
ing that you don’t need anyone’s
help. Then why are people calling
my organization, the National
Organization for Victim Assistance
(NOVA), and asking for aid? If it
were so easy to solve this problem,
would we be seeing the staggering
numbers of victims we are seeing?
Would the millions of victims need
help solving their identity theft
problems if they could easily imple-
ment the six or seven typical pieces
of advice that are offered?

Honestly, those things alone
aren’t solving most of the identity
theft victimizations. They usually
are but a start at closing the obvi-
ous gaps. Victims who are doing
those things alone wonder why
their lives continue to spin out of
control. That infuriates me because

it doesn’t protect consumers or
offer much support to victims.

With just about every other
crime, officials will recommend
reputable third-party services. For
your car, electronic security sys-
tems are an option. For your
house, monthly home monitoring
is a possibility.

If you’re concerned about
personal safety, you might get
recommendations ranging from
carrying a firearm to training in
self-defense. If you are concerned
with identity theft, a company
such as LifeLock, online at
www.lifelock.com, is a reasonable
and responsible investment in
protecting your personal informa-
tion. That is why NOVA has part-
nered with LifeLock to provide
education and assistance to vic-
tims of identity theft.

What we need to do is educate
people as to ALL their options,
because even the simplest compro-
mise has significant implications
and not just for the account hold-
ers. It isn’t just your credit cards
and your bank account that are at
risk. It is your Social Security num-
ber, your medical history and your
reputation. The risk is enhanced by
all the entities that have your infor-
mation legally as well as their lack
of ability to protect it.

I implore those who have their
own professional agenda to stop
inferring that because I want to
use a reputable third-party ser-
vice to help protect my personal
information, I’m somehow wasting
my money or I lack good judg-
ment. People need to know the
truth about identity theft. If they
do, they are more likely to take
action to protect themselves.

•Mr. Marling is executive direc-
tor of NOVA and a certified identity
theft risk management specialist.

Don’t Be A Victim Of Identity Theft And Fraud

Will Marling

(NAPSA)—Making medications
more affordable to Medicare bene-
ficiaries are new discounts, pro-
vided by biopharmaceutical
research companies. For more
information, visit www.cms.gov.

* * *
More than two thirds of Ameri-

cans aged 55 or older have had an
eye exam in the last year, yet 80
percent don’t know age-related
macular degeneration is a leading
cause of vision loss in people over
60. If you are over 55, be sure to
ask your eye doctor about AMD.
Learn more at www.eyeonamd.org.

More pencils are made in the U.S. than in any other country.

John J. Loud, an American inventor, patented a ballpoint pen in 1888.

London’s Big Ben is named after Sir Benjamin Hall, the chief commis-
sioner of works when the bell was cast.

***
If instead of a gem, or even a flower, we should cast the gift of a loving thought into the heart of a
friend, that would be giving as the angels give.

—George MacDonald
***




