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(NAPSA)—There’s good news
for homeowners who are having a
tough time making their mortgage
payments. There is a free federal
program that just may have the
solution, even if you’re not behind
on your mortgage.
The program—Making Home

Affordable, or MHA—launched in
2009 and is a critical part of the
administration’s strategy to help
homeowners avoid foreclosure,
stabilize the country’s housing
market and improve the nation’s
economy.

ARange Of Solutions
MHA offers a range of solu-

tions, including lower monthly
mortgage payments for struggling
homeowners, as well as options
for unemployed or underemployed
homeowners and those who owe
more than their homes are worth.
To date, it has helped more than
1.5 million families nationwide.
Unfortunately, there is evi-

dence that there is still a need for
the program, which was recently
extended through at least Decem-
ber 31, 2016. Nearly one in 17
homeowners has fallen behind on
his or her mortgage. There is spec-
ulation that many of these home-
owners may be unaware that
MHA has expanded its options.

Increasing Awareness
In an effort to increase aware-

ness of MHA’s free resources and
assistance for struggling home-
owners, the U.S. Department of
the Treasury (Treasury), the U.S.
Department of Housing and Ur-
ban Development (HUD), and the
Ad Council have launched a new
series of public service advertise-
ments (PSAs) as part of their
Foreclosure Prevention Assistance
campaign.

Help Is Available
Said Treasury’s Deputy Secre-

tary Sarah Bloom Raskin, “This
new PSA campaign is our latest
effort to raise awareness of the free
government resources available
through Making Home Affordable
to assist struggling homeowners in
avoiding foreclosure.”
“Although the housing market

and economy are making a steady
recovery, many struggling home-
owners would still benefit from
the one-on-one counseling services
a HUD-approved housing agency
can provide them,” said Federal
Housing Administration Commis-
sioner Carol Galante. “We hope
this effort to educate homeowners
will lead to many more families
using these free services and get-
ting the help they need to stay in
their homes.”

Reaching Those In Need
“While MHA has already

helped so many across the coun-
try, our research shows that many
families continue to rebalance

their finances to meet their mort-
gage payments. They know they
need help but don’t know where to
find it,” said Peggy Conlon, presi-
dent and CEO of the Ad Council.
“We hope the advertising will
reach those in need, letting them
know they don’t have to face this
problem alone and inspiring them
to reach out for help.”
With that in mind, Chicago-

based advertising agency Schafer
Condon Carter (SCC) created the
new TV, print, radio, outdoor and
digital PSAs pro bono, to strongly
encourage homeowners not to give
up hope and remind them that
there are free resources available
to help.
“This new campaign will

broaden the reach of MHA and
extend the message of its benefits
to more Americans who are strug-
gling every day to meet the finan-
cial demands of their mortgages,”
said David Selby, president and
managing partner of SCC. “The
advertising seeks to resonate with
these homeowners by acknowledg-
ing the commitment they make to
keep their homes while letting
them know that there is addi-
tional help available.”
The PSAs, which are available

in English and Spanish, direct
homeowners to call 888-995-
HOPE (4673) to speak one on one
with experts at HUD-approved
housing counseling agencies about
solutions based on each family’s
individual circumstances.
The hotline is available 24

hours a day, seven days a week.
Additionally, the campaign drives
homeowners to MakingHome
Affordable.gov for program eligi-
bility and information. Since the
campaign was launched in 2010,
media outlets have donated over
$135 million in airtime and space.
To learn more, visit www.mak

inghomeaffordable.gov/about-
mha.

Alerting Struggling Homeowners To
Mortgage Resources

Since its inception in 2009, a pro-
gram to help homeowners avoid
foreclosure has aided more than
1.5 million families nationwide.

Medication Safety Tips
For Cold & Flu Season

(NAPSA)—Every year, more
than 126,000 hospitalizations and
17,000 deaths in the U.S. are due
to overdose or overuse of aceta-
minophen and NSAIDs, which are
present in many prescription or
over-the-counter pain medications.

Acetaminophen, which is an
active ingredient in brands such
as Tylenol® and NyQuil®, is safe
when taken as recommended, but
can lead to liver damage when
taken in excess. NSAIDs, which
are a class of pain-relieving drugs
that include brands such as Advil®,
Motrin® and aspirin, can cause
stomach damage when overused.

During cold and flu season,
misuse of OTC medicine can be
common because people may be
treating multiple symptoms—
especially people taking medicines
for chronic pain. It is important
that you read medicine labels and
only take one product at a time
that contains the same active
ingredient, even if it is for differ-
ent ailments. For example, if you
take Tylenol® for a headache and
at the same time take Theraflu®

for a cold, you are actually dou-
bling up on acetaminophen, which
can be harmful.

Gut Check: Know Your Medi-
cine, a campaign from the Ameri-
can Gastroenterological Associa-
tion, aims to educate consumers
about medication safety. Learn
more at www.GutCheckFacts.org.

(NAPSA)—In the first year
that most Americans were re-
quired to have health insurance,
more than 8 million individuals
got insurance through the federal
or a state-sponsored marketplace.

If you can count yourself
among those 8 million plus with
marketplace insurance for any
part of 2014, you’re required to
file a federal income tax return
and report some simple informa-
tion on your return.

“Your marketplace will send
you Form 1095-A, Health Insur-
ance Marketplace Statement, by
January 31, 2015,” said Jessi Dol-
mage of TaxACT. “When your tax
program asks for it, simply enter
the information on the form. The
program will do the necessary cal-
culations and complete your tax
forms.”

In addition to the health insur-
ance mandate, the Patient Protec-
tion and Affordable Care Act
enacted a premium tax credit for
individuals purchasing insurance
through a government-sponsored
marketplace.

The credit amount is awarded
on a sliding scale based on your
household size and income. Gener-
ally, the lower your household
income, the higher your premium
tax credit to help cover the cost of
marketplace health insurance.

Requirements for the credit
include:

•You are ineligible for such
government programs as Medi-
care, Medicaid or CHIP.

•You do not have employer-
sponsored insurance or the low-
est-priced, self-covered plan
meeting minimum essential
requirements offered by your
employer costs more than 9.5
percent of your annual household
income.

•Your annual household in-
come is 100 to 400 percent of the
federal poverty level. For the 2014
credit, that’s $11,490 to $45,960
for an individual. (Hawaii and
Alaska residents are subject to
different amounts.)

•You cannot be claimed as a
dependent on someone else’s tax
return.

•Your fi l ing status gener-
ally cannot be “married filing
separately.”

If qualified, you had the option
of receiving some or all of the
credit in advance, with payment
sent directly to your insurance
company, thereby reducing your
monthly premiums.

Alternatively, you could pay for
your marketplace insurance
throughout the year, then claim the
credit on your tax return, either
reducing your federal tax owed or
increasing your refund amount.

Regardless of your choice,
whether you qualified for the credit
and how much credit you received
were based on your best estimate
of your 2014 household income and
family size at the time you applied
for marketplace insurance.

If your actual household in-
come was more than the esti-
mated amount, you may need to
pay some of the credit back. If
your income was less than esti-
mated, you may qualify for a
higher credit amount and there-
fore receive a larger refund.

“Everyone who received the
advanced credit or plans to claim
the credit can still do their own
taxes,” said Dolmage. “All you
have to do is answer simple ques-
tions. The tax program will com-
plete the calculations and tax
forms to reconcile your income
and family information with the
premium credit to make sure you
get every dollar you deserve.”

If you reported all income and
family changes to your market-
place as they happened in 2014,
your tax liability or refund
amount is less likely to be affected
by your premium credit.

Dolmage recommends doing
your 2014 taxes beforehand to
help estimate your 2015 income if
you plan to apply for marketplace
insurance and the premium credit
during the next enrollment period,
November 15, 2014 through Feb-
ruary 15, 2015.

Learn more about the pre-
mium tax credit at www.irs.gov
and www.healthcareact.com. To
file your federal taxes free with
TaxACT Free Edition, go to
www.taxact.com.

What You Need To Know About Taxes
And Health Insurance

More than 8 million Americans
signed up for insurance through
the federal or a state-sponsored

It is important that you read med-
icine labels and only take one
product at a time that contains
the same active ingredient, even
if it is for different ailments.

marketplace.
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The triangle is a percussion instrument that is made by bending a steel
rod into a triangle shape with an opening at one corner. It is then sus-
pended by a string and struck with a steel beater to produce a tone.

The modern violin has been around for roughly 500 years. It was
designed in the 16th century by Andrea Amati, an Italian lute maker.

***
Men are apt to prefer a prosperous error to an afflicted truth.

—Jeremy Taylor
***

***
With money in your pocket, you are wise and you are handsome
and you sing well, too.

—Yiddish Proverb
***

***
Money isn’t everything—but it’s
a long way ahead of what comes
next.

—Edmund Stockdale
***

***
If you would be wealthy, think
of saving as well as getting.

—Benjamin Franklin
***

***
Who is rich? He that is content.
Who is that? Nobody.

—Benjamin Franklin
***

***
If all the rich people in theworld
divided up their money among
themselves there wouldn’t be
enough to go around.

—Christina Stead
***

***
Money was never a big motiva-
tion for me, except as a way to
keep score. The real excitement
is playing the game.

—Donald Trump
***

***
I’m living so far beyond my income that we may almost be said to
be living apart.

—e. e. cummings
***




