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(NAPS)—A national survey of
men 25 to 49 years old shows that
they don’t know as much about
purchasing home electronics as
they profess to in public—but they
are willing to learn.

According to the Circuit City
Technology Thermometer, 77 per-
cent of men feel they are up to
date with the latest advances in
computer, television and stereo
equipment—but are they really?
Only 12 percent of the respon-
dents knew the size ratio of
HDTV (16:9) and 71 percent did-
n ’t know what PVR stands for
(personal video recorder). With
the holidays just around the cor-
ner (men purchase 70 percent of
the home technology holiday
gifts), Santa may need a refresher
course.

“With a never-ending supply of
new electronics hitting the
shelves, most men can’t keep up to
date with what’s hip for the home,
even though many think they
know everything,” says David
Gregg, the Discovery Channel’s
“Techknow Guy.”

However, one consumer elec-
tronics retailer is hoping to change
that. This October, Circuit City is
hosting Circuit City EXPO 2001, a
month-long celebration of the
hottest technologies shoppers are
looking for.

According to the Technology
Thermometer, 30 percent of men
still don’t know how to program
all their home electronics and 43
percent are unfamiliar with
broadband technology. During
EXPO 2001, Circuit City’s 40,000+
associates will reach out to shop-
pers, answering questions and
dispelling the mysteries behind
the magic of this year ’s sizzling
electronics goodies.

“Before men scurry out into the
wilderness of consumer electronics
this holiday season, they need to
educate themselves about the
newest technologies. It’s easy to be

intimidated by new technologies.
It’s easy to be intimidated by all
the new products and services out
there and we want to alleviate all
that confusion,” says John Fro-
man, Circuit City’s executive vice
president of merchandising.

According to Gregg, broadband
Internet access, Wireless Web,
digital darkrooms, home theater
systems, Windows XP and HDTV
are some of this year ’s hottest
home technologies. However,
many men are unfamiliar with
some or all of these technologies;
just eight percent of those sur-
veyed are familiar with digital
darkrooms.

“What I hear the most often is,
‘I want the biggest and the best,’”
says Gregg. “But what everyone
needs to know, especially men, is
that the biggest and best may not
be for you. Unless you’re replacing
your entire audio system or buy-
ing a new computer, you need to
make sure what you really want
will work with what you already

have. And if it doesn’t, get what
works best with your existing
equipment or begin planning for a
new system. But you can ’t be
afraid to ask questions.”

Fortunately, men say they are
willing to ask questions in order
to get the right answers. Of the
men surveyed, 78 percent said
they have no problem asking
questions when shopping.

“It may be genetic, but men see
home electronics as magical,”
says Froman. “But because home
electronics have become so com-
plex—with different features,
modes and settings, the average
man looks at his remote control
as a mysterious wand with a
power button. EXPO 2001 is a
time for men who want to know to
come in and ask questions.”

For more information about
EXPO 2001 or this year ’s hottest
consumer electronics, log onto
www.circuitcity.com or stop into
any one of the nearly 600 Circuit
City stores nationwide.

Survey Unveils The Truth About Men And Their Knowledge Of Home Electronics

Men and Home Electronics
Results from the Circuit City Technology Thermometer survey

In Control of Remotes
A man's desire for control doesn't stop at the store purchase. Seventy-three percent said it's 
important or very important that they have control of the remote when watching television.
It’s a Man’s Job
When it comes to buying home electronics for the holidays, men do the bulk of the buying. 
Nearly three out of four (71 percent) report that they are the member of the household 
responsible for purchasing home electronics.
Size Doesn’t Matter...
Men aren’t all that concerned with the size of their electronics. Less than 20 percent said that 
bigger remote controls were better than smaller ones.
...Or Maybe It Does
Thirty-six percent of men said it would take a 52” television to get a woman to say, “Wow, 
he’s got a big TV!”
Time for a Techknow Tutor
While 83 percent of men claimed to be somewhat or very familiar with home electronics, 81 
percent didn’t know what a digital darkroom is and 42 percent were unfamiliar with 
broadband technology.

✁
Note: The Technology Thermometer was conducted in September 2001 on behalf of Circuit City by Roper/ASW. It has an
accuracy of +/- five percent.

(NAPS)—Frederico Fellini once
said that life is a combination of
magic and pasta. Fellini didn’t
know how right he was. Now it
turns out that Italian pasta sauce
is not only tasty, it’s good for your
heart. Francesco Rinaldi Original
Traditional No Salt Added Pasta
Sauce has received the American
Heart Association’s heart-check
mark.

The distinctive red heart-check
mark, signifying that the product
meets the Association’s criteria for
saturated fat and cholesterol cer-
tified for healthy people over age
two, is now featured on the label.

The American Heart Associa-
tion’s heart-check mark program,
created in 1995, is designed to
provide consumers with an easy,
reliable way to identify and select
heart-healthy foods. The program
guidelines for official certification
require foods to be low in choles-
terol, fat and saturated fat; con-
tain no more than 480 milligrams
of sodium per serving; and contain
at least 10 percent of the mini-
mum daily values for one or more
of six primary nutrients—protein,
dietary fiber, vitamins A and C,
calcium and iron.

Francesco Rinaldi No Salt
Added pasta sauce contains no cho-
lesterol or saturated fat, is low in
fat and has only 25 milligrams of
sodium per serving. A single serv-
ing also provides 25 percent of the
minimum daily value for vitamin
A, 10 percent of vitamin C, 8 per-
cent of iron and 4 percent of cal-

cium. The tomato-based sauce is
also a natural source of lycopene,
the potentially beneficial phyto-
chemical that gives tomatoes their
red color and may help protect
against heart disease, cancer, and
other diseases linked to the dam-
age caused by free radicals. 

A bowl of pasta made with red
sauce that carries the heart-check
mark offers a perfect solution for
the health-conscious and fast-paced
lifestyles of today’s consumers, who
also don’t want to scrimp on taste. 

Research shows that 69 per-
cent of grocery shoppers recognize
the mark, and 88 percent find it
helpful. Currently, more than 500
products carry the mark. 

For more information or to find
out where to find the sauce, call:
201-944-1233 or check their Web
site at www.francescorinaldi.com.

Pasta Sauce Receives Heart Healthy Mark

PASTA PERFECT—A bowl of
pasta with red sauce is a perfect
solution for people who are
health conscious but don’t want
to scrimp on taste.

(NAPS)—For many people,
home and family are at the heart
of the holiday season—a time to
create and cherish memories.

There are many affordable
ways to start decorating early, say
the experts at Linens ‘n Things,
using this season’s rich colors, fab-
rics and scents to give your family
the royal treatment on a budget.

Think About Thanksgiving
This year ’s holiday palette of

rich, saturated, jewel tones pro-
vides a landscape of warmth and
coziness that can help create a
beautifully set table and surround-
ing furnishings for a festive meal. 

Harvest gold, claret red, emer-
ald green and deep purple cover
everything from linens to napkin
rings, candles and wine bags in a
cornucopia of harvest hues. 

Sugared and beaded fruits add
a sparkling bounty of color to cen-
terpieces especially when sur-
rounded by the glow of candlelight.

Create Holiday Magic
Harvest gold, red and green

become the basis for the next
phase of decoration. 

Choose traditional favorites,
then consider adding elements of
bright gold, silver, sparkle and
shine for a magical feeling. Fiber
optic trees, reindeer, poinsettias
and snowmen can make any room
a wonder to behold. 

String lights effectively draw
attention to thresholds, stairwells,
mantels and furnishings where
Christmas foliage is adorned. 

Mix and match metallic gold
and silver for impact. Gold angels
and silver swirl trees bring focus

to nooks and crannies and exquis-
ite beaded lamps brighten corner
tables and shelves. 

For the holiday table, texture is
key. Runners add a layer of excite-
ment either in shimmering gold or
in luxurious red or green velvet.
Placemats are gorgeous in beaded
lace, Mylar and organza. 

Ring in the New Year
Go all out for New Year’s cele-

brations by preparing a buffet and
decking your table. Display a
floater bowl with star-shaped can-
dles as a centerpiece. 

Crackle mosaic candle plates or
votive holders showcase jewel-
toned metallic candles brilliantly.
Fill your fireplace with a variety
of candle gardens, silver ball can-
dles and pillars on pedestals to
make your hearth radiate.

Linens ‘n Things is a leading,
national home decorating superstore. 

For more information, visit
www.LNT.com. 

Bejewel Your Home For The Holidays

This year’s holiday palette of
rich, saturated jewel tones pro-
vides a landscape of warmth.

(NAPS)—A recent Energizer
survey of audiologists found that
62 percent say they have pre-
scribed hearing aids that use
larger, easier-to-handle batteries
for their senior patients, rather
than choosing a smaller one that
may enable them to hear better.
Energizer tested over 20 proto-
types—including several dis-
penser designs and enhanced tab
and dial pack systems—before
selecting the Energizer EZ
Change that was overwhelmingly
favored by hearing aid users and
audiologists. The Energizer EZ
Change is available in all four 10,
13, 312 and 675 battery sizes and
it works with all styles of hearing
aids, including those where the
battery drops, tilts or snaps in. 

Advancements in satellite and
personal recording technology
have turned a casual Sunday at
home into an interactive experi-
ence capable of quenching the
viewing desire of even the most
rabid football fan. Services such
as DirecTV ’s “NFL Sunday
Ticket” provide fans with access
to any of the 13 NFL games
being played each week. As if
that isn’t enough, fans can use
Microsoft ’s Ultimate TV with
DirecTV to get up to the second

stats from the Web, while watch-
ing the game. Like its competitor
TiVo, Ultimate TV allows viewers
to pause, rewind and play in slow
motion everything they see.

The secret to hardly having to
lift a finger when entertaining
may be in the finger food you
serve. For quick, easy to use and
great tasting ingredients look to
your supermarket deli depart-
ment. There you’ll find cubed or
sliced cheeses that can be
arranged with Old Wisconsin
sliced summer sausage and beef or
pepperoni deli sticks for a quick
snack or last minute get together.
Add olives, pickles, pretzels, celery
sticks and baby carrots for variety.

The first World Series of the
modern era was played between
the Boston Pilgrims of the newly
formed American League and the
National League Pittsburgh
Pirates in 1903. Boston won the
series five games to three.

***
A community is democratic only
when the humblest and weak-
est person can enjoy the high-
est civil, economic and social
rights that the biggest and most
powerful possess.

—A. Philip Randolph
***


