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(NAPSA)—Frosty the Snow-
man is one of America’s most
enduring holiday icons. The jolly,
happy soul first made his debut in
1950 as the title character of
Steve Nelson and Jack Rollins’
now legendary song “Frosty the
Snowman,” sung by Gene Autry.
The song became an instant hit
and has since been recorded by
such music industry greats as
Bing Crosby, the Beach Boys,
Willie Nelson and the Jackson 5,
among others. Later that same
year, Frosty was featured in Annie
North Bedford’s timeless chil-
dren’s book of the same name
which was based on the original
song. In 1969, Frosty finally
appeared before television audi-
ences in the animated classic
“Frosty the Snowman” on CBS.
And now, more than four decades
since his creation, the excitement
of Frosty continues. This year, the
roly-poly snowman will be fea-
tured on an extensive new line of
apparel, gifts and home furnish-
ings available at Mervyn’s stores.

The fact that Frosty’s likeness
will grace items from pajamas and
boxers to holiday ornaments, jew-
elry, towels and accent rugs, comes
as no surprise to his designer,
renowned illustrator, Paul Coker,
Jr. “I think it’s a terrific idea,” says
Coker. “Frosty is, without ques-
tion, the most famous character
I’ve ever illustrated and when peo-
ple find out I drew him, they can’t
believe it. It touches them on a
nostalgic level,” Coker continued.

Coker, 72, was working in New
York as an illustrator at Mad Mag-
azine when he was introduced to
producer Arthur Rankin, half of

Rankin/Bass, the partnership
responsible for “Frosty the Snow-
man,” “Rudolph the Red-Nosed
Reindeer” and other animated hol-
iday classics. Coker explains how
he came on board the project:
“Arthur sent me the script and the
story was good. Although I’d heard
the song, I’d never seen the book.
So I came up with the concept of a
jolly snowman and put a top hat

on him with a little flower in the
hatband, a corn cob pipe, coal eyes.
I added a scarf and broom to give
him human-like characteristics.”
Coker sent his concept drawings to
Rankin and partner Jules Bass
who approved them immediately.
“Frosty” quickly moved on to the
storyboard phase and then to
Japan where the half-hour special
was fully animated.

“Frosty the Snowman” hit the
small screen on CBS in December
of 1969, featuring the voice tal-
ents of comedian Jackie Vernon as
Frosty and character actor Billy
DeWolfe as The Magician. Since
its original broadcast, “Frosty the
Snowman” has aired on the net-
work every year, earning it the
reputation as the second most
watched holiday special in CBS
history.

“Frosty has great longevity,”
says Coker. “Adults who as kids
first watched him on television 30
years ago are now watching him
with their own kids. Frosty has a
very warm, nostalgic quality
that’s very appealing to young and
old alike. I’m very pleased to have
been associated with him.”

Coker feels Mervyn’s new
Frosty merchandise will be a big
hit with shoppers. “There are so
many people who would love to
have their own little piece of
Frosty. It seems like such a nat-
ural thing, I can’t believe it hasn’t
been done before,” Coker said.

Frosty fans looking to pur-
chase some of the new custom
line of merchandise can visit
www.mervyns.com to find the
nearest Mervyn’s store in their
area.

Reminiscing With The Creator Of “Frosty The Snowman”

Frosty the Snowman has been
melting hearts for generations.
This year, the holiday icon will be
featured on a new line of clothes
and gifts at Mervyn’s.

(NAPSA)—Thanks to caring
individuals worldwide, new hope
for a better life may soon come to
many of the 36 million people—95
percent of whom live in developing
countries—who are infected with
HIV/AIDS. Women are becoming
increasingly affected by HIV and
approximately 47 percent of adults
living with HIV/AIDS are women.

Each day, another 15,000 peo-
ple—including 6,000 women and
1,600 children—become infected
with HIV/AIDS, studies show. In
many countries, HIV/AIDS is
rapidly reversing the hard-won
development achievements of the
past 50 years. Individuals in many
countries are often misinformed
about how HIV/AIDS spreads and
the fear and confusion they feel
become an epidemic within them-
selves. By providing individuals
with education, information on
preventing the disease and coping
strategies, international family
planning programs can serve as an
effective means to prevent the
spread of HIV/AIDS, say experts.

One example of success in AIDS
education is CARE’s Tang project,
an HIV prevention project for
youth and mobile fishing popula-
tions in eastern Kenya. A Tang
project representative, Mueni
Lundi, helps people like Atieno, a
Kenyan woman who is HIV-posi-
tive and lost her husband to AIDS.
Atieno was too ill to care for her
children or send them to school.
She couldn’t even afford to fix the
leak in her roof, forcing her to
abandon her house. Mueni and the
peer educators at Tang worked to
inform and encourage Atieno to
find solutions to her problems. She
decided to start a small business

and has joined a women’s support
group. The money she now earns
allows her to send her children to
school and patch the leak in her
roof. Support from women like
Mueni has given Atieno a new per-
spective on living with HIV.

CARE’s Tang project is the type
of education resource that can
help HIV-positive individuals cope
with the disease and prevent oth-
ers from acquiring it. As a means
of continuing these types of suc-
cesses, CARE has joined forces
with Audubon, Planned Parent-
hood Federation of America, Popu-
lation Action International and
Save the Children to educate
Americans about the importance
of international family planning.
Family planning programs over-
seas educate youth about options
for safer sex and provide couples
access to birth control. 

The theme of this year’s World
AIDS Day is “I care, do you?” To
learn more about international
family planning and how to get
involved with the organizations
that advocate for it, you can visit
www.familyplanet.org.

Help For AIDS Victims: People Show They Care

Around the world, concerned
individuals are bringing hope,
compassion and understanding
about AIDS to needy families.

(NAPSA)—Winter is not an
easy time for some. As the days
grow shorter, the weather colder
and the skies grayer, many find
that winter brings sunken moods,
apathy and other symptoms of the
blues, especially around the holi-
days. Fortunately, for those who
experience these symptoms, there
is hope.

“A gloomy day can make anyone
feel down and out,” says Richard
Brown, M.D., associate professor of
clinical psychiatry at Columbia
University, practicing psychophar-
macologist and co-author of Stop
Depression Now. “Particularly in
the Northeast and Midwest
regions of the U.S., winter is a
time when people stay indoors
more, eat more and become less
active overall. If these feelings of
sadness overwhelm you and seem
to recur around this same time
every year, there are steps you can
take to combat the problem.”

Doctors also believe the limited
amount of light exposure we get
during colder months is another
reason why some experience pro-
found sadness during wintertime.
Limited light is associated with
low levels of melotonin, seratonin
and other compounds that support
the body’s feelings of stability and
emotional balance. Shorter, colder
days also contribute to increased
carbohydrate cravings, less energy
and sleep disturbances.

To jump start your mood, Dr.
Brown offers the following tips:

• Monitor your diet. Take
your vitamins and make sure to
get enough fresh fruits and veg-
etables. Concentrate on consum-
ing fish and other high-quality
proteins while avoiding refined
sugars, which can alter your
mood. An unhealthy diet leads to
an unhealthy mind.

• Exercise. As always, exer-
cise is an important part of feel-
ing good. Just a 10 minute walk,
three times a day, is enough to
help you regain the energy that
you can lose with the winter
blues. Also, Dr. Brown recom-
mends yoga, which is helpful for
relieving feelings of anxiety due
to its breathing and meditative
practices.

• Socialize. Withdrawal is a
classic symptom of the winter
blues. Socializing engages the
mind and forces you to think con-
structively, helping to overcome
feelings of loss and confusion.

• Try a natural remedy.
SAM-e (pronounced “sammy” and
short for S-adenosylmethionine) is
a naturally occurring compound
found in all living organisms, and
has been clinically proven to help
enhance mood and emotional
well-being. For over 20 years,
European doctors have adminis-
tered SAM-e to enhance moods
and thousands of Americans have
been reaping its mood-elevating
benefits since it arrived in the
U.S. in 1998. Dr. Brown also
strongly recommends trying
either one of these supplements in
conjunction with regular therapy
or counseling sessions.

“Taking SAM-e regularly is one
of the best ways to enhance
mood,” adds Dr. Brown. “Studies
have shown that it often starts
working in half the time or less
than is needed for traditional
products and has very few, if any,
side effects.”

Consumers, pharmacists or
other health professionals can
learn more about Nature Made
SAM-e by calling the Nature
Made information hotline at (800)
276-2878, Monday through Friday
from 7 a.m. to 4 p.m. PT.

The Winter Blues: Some Easy Steps To Kick Start Your Mood

There are many ways to tackle
the winter blues, including
dietary supplements.
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(NAPSA)—One increasingly
popular interactive learning toy is
WavDJ, a colorful, audio-visual
plaything with a dedicated link to
the Internet. It takes its cue from
real-life disc jockeys and music
producers by encouraging home-
audio production on a sophisti-
cated but affordable multi-media
learning console. WavDJ enables
children to experiment with their
musical creativity by becoming a
radio DJ, composer, singer and
producer. To learn more, call 1-
800-853-8883 or visit the Web site
at www.oregonscientific.com.

A home is a major investment,
and so is the roof. At approxi-
mately 10 percent to 30 percent of
the cost of a new roof, an effective
maintenance program done by a
professional roofing contractor
will save you costly repairs and
prolong the useful life of the roof
system. A free service that helps
homeowners find a qualified roof-
ing contractor is available through
GAF Materials Corporation,
North America’s largest roofing
manufacturer. Simply call 1-888-
LEAK-SOS or visit www.gaf.com. 

Wallpaper removal doesn’t
have to be a chore, if you use the

right tools and learn a few tricks
from the professionals. For exam-
ple, Zinsser’s Paper Scraper™ helps
get wallpaper off without hard
work or surface damage. If any
glue remains, simply reapply the
stripper to the area, wait 15 to 20
minutes, remove with Paper
Scraper or a sponge and rinse
with clean water. For more infor-
mation about removing old wall-
paper, call Zinsser at 732-469-
8100. Or visit www.zinsser.com
for more helpful home improve-
ment tips. 


