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(NAPSA)—As the terms “gene-
tic modifications” (GM) and “bio-
engineered foods” enter daily vocab-
ulary, health-conscious Americans
are asking: Does anyone really know
what’s in the food we eat?

Many consumers are turning to
organic foods as alternatives to
artificial ingredients, preserva-
tives, additives or genetic modifi-
cation. One in ten families pur-
chase organic products today and
that number is expected to
quadruple by 2005. The organic
trend is expanding beyond the
natural food stores, into main-
stream supermarkets in every
neighborhood. 

Organic foods are grown and
produced without the use of hor-
mones, pesticides or synthetic fer-
tilizers. Production and processing
are kept to a minimum. The result
is great tasting, naturally flavor-
ful food made in a way that helps
to restore, maintain and enhance
the environment.

Until recently, individual states
regulated organic farming and
production of organic foods and
beverages. The growing popularity
of organic foods and increasing de-
mand by consumers, farmers,
manufacturers and retailers for
consistency in organic labeling led
the United States Department of
Agriculture to set new standards.
The standards regulate what prod-
ucts can be called “organic,” and
define acceptable organic farming
practices and food production.
Beginning in October 2002, all
organic foods and beverages
adhering to the standards will be
easily identifiable by a new
“USDA Organic” seal on the label.

Since organic foods are grown
without the use of manmade pes-

ticides and fertilizers or antibiotic
drugs, there is greater emphasis
on soil preservation. By avoiding
the use of synthetic chemicals,
organic farming may also help to
reverse surface and groundwater
supplies pollution. 

Walnut Acres, America’s origi-
nal organic food company, contin-
ues to educate consumers on the
benefits of certified organics. New
Walnut Acres ready-to-serve, certi-
fied organic soups offer conve-
nience and healthy flavor with a
twist. The eight delicious varieties
include Autumn Harvest; Classic
Minestrone; Country Corn Chow-
der; Four Bean Chili; Ginger Car-
rot; Savory Tomato; Mediter-
ranean Lentil and Cuban Black
Bean. Walnut Acres also offers cer-
tified organic salsas, certified
organic fruit juices and certified
organic pasta sauces.

To learn more about certified
organic products, the benefits of
certified organic foods and the
new USDA Organic Program, visit
www.walnutacres.com.

Healthy Eating With Organic Foods

 

Eating organic is an easy way
to know exactly what is in the
food you eat.

(NAPSA)—Move over skate-
boarding. See you later rock
climbing. The newest wrinkle in
Xtreme sports may involve a
glowing bowling pin.

The sport of bowling is under-
going a makeover. The latest
trend—which got its start in
1997—emphasizes excitement,
individual challenges and a rock
‘n’ roll attitude. 

With music and decor that
makes a bowling center look more
like a nightclub, Xtreme bowling
offers thumping music, flashing
lights and balls and pins that
glow in the dark. A flexible
bumper system keeps balls out of
the gutter and flashes on and off
to create an airport runway effect.

The driving force behind this
movement is a name familiar to
many bowling enthusiasts—AMF.
According to Jeff Stein, Director,
Marketing, U.S. Bowling Centers
at AMF, “It offers the public a new
twist on bowling.”

For example, bowling centers
that feature Xtreme bowling offer
lanes that spring alive with bright
colors. Laser lights, smoke ma-
chines and glow-in-the-dark pins
and bowling balls all set the stage,
transforming the bowling alley into
an ultra-hip dance palace.

According to Stein, many peo-
ple are surprised by Xtreme bowl-
ing’s broad appeal.

“We knew it would work well on
Friday and Saturday nights for the
20-something crowd,” he says, “but
at many of our locations, we do
Xtreme birthday parties and corpo-
rate events—even events for fami-
lies and seniors.”

AMF owns and operates more
than 500 bowling centers world-
wide, with about 400 locations in
the United States alone. The com-
pany also has a Web site
(www.amf.com) that provides con-
sumers with information on how
to find the nearest AMF bowling
center.

Bowling Is Getting Xtreme

An Xtreme approach is offering
the public what’s described as a
new twist on bowling.

(NAPSA)—’Tis the season for a
mix of trend-right, high-tech and
updated classic looks for boys and
girls.

At Kids ‘R’ Us, holiday looks
for guys include sportswear and
activewear styles as well as
dressier options. For girls, the
mood is fun and fashionable, with
updated styles that feature
unique trims and novelty prints.

Tinsel-time trends at Kids ‘R’ Us
include sportswear and activewear
styles for boys as well as dressier
options. For the girls, the mood is
merry with fun, fashionable styles
that are updated with unique trims
and novelty prints.

“Today’s kids definitely care
about how they dress. They have
a real sense of style. Our product
line offers a wide array of fashion
options—from classic sportswear
to trendier looks, all of which are
perfect for fashion-savvy kids,”
says Alyson Grossman, director
of fashion services for Kids ‘R’ Us.

This season ’s fashion high-
lights for girls include:

• Fabulously Faux—Candy-
colored holiday sweaters with
faux fur trims for total glam girls.
Rose pink and violet hues heat up
classic Nordic styles.

• Shimmer and Shine—Sophis-
ticated satin, velvet and velour
dresses have a super-flattering
effect. Long and short styles in
plum and charcoal are rockin’ with
gold and glitter accents, sequin flo-
ral appliques and rhinestones.

• Snow Zone—Holiday’s most
huggable styles for girls are the
laid-back layered looks in polar
fleece, nylon, and thermal. High-
energy colors like bubble-gum,
raspberry, pink and bluebird lend

a funky edge.
For boys this season:
• Sweater Dressing—The cool-

est guys will wear sweaters in
intense colors like burgundy, mid-
nite and sky-blue. From “club kid”
to “country club,” styles include
sleek vests, zip front cardigans
and turtlenecks.

• Polar Wears—Innovative
outerwear and updated denim and
twill looks dominate this category.
The key is to pair a sporty lum-
berjack shirt with hip favorites
like cuffed denim carpenter pants.
Novelty thermal tops get noticed
in high-impact colors of royal blue,
flame, marigold and charcoal.

There are 185 Kids ‘R ’ Us
stores nationwide. To find the
store nearest you, call 1-800-KIDS
R-US.

Hip Trends Help Celebrate The Season

This season’s fashion alterna-
tives can help kids express their
individual styles.

(NAPSA)—Today, theft of per-
sonal information and computer
viruses are concerns on the minds
of many home computer users.
Intrusion by computer hackers,
cyber vandals and unwanted visi-
tors is becoming increasingly
sophisticated.

As more people use the Inter-
net to shop, stay in touch or learn,
concern about hackers having
unauthorized access to personal
computers and the information on
them is growing.

Fortunately, Computer Associ-
ates (CA), a company that has
built its reputation on providing
security software for worldwide
corporations, has introduced a
Web site that offers effective and
easy-to-use security software solu-
tions for consumers and small
office PC users.

Recent terrorist events under-
score the importance of having
the right level of security. CA’s
eTrust EZ Armor is one such
solution that represents a new
standard in online security and
data protection.

The software combines a per-
sonal firewall to secure against
hackers and unwanted visitors
with an antivirus and e-mail
screening technology that protects
against viruses, worms, zombies
and Trojan horses. eTrust EZ
Armor also protects computers
from the receipt of destructive e-
mails that could wreak havoc on
your files.

People tend to shy away from
complex software installations. The
Web site enables people to simply
point and click to download online
protection in just minutes. An
added benefit is the fact that reg-
istered users will be automatically
notified of product updates through
e-mail, as they become available.
This eliminates the guesswork of
whether or not your computer has
the latest protection or virus sig-
nature which guards against quick-
spreading computer viruses.

Based on the same security
software used by companies world-
wide, eTrust EZ Armor is consid-
ered a highly effective computer
defense solution.

To learn more about security
solutions for home/small office
computer users, visit the Web site
at www.my-etrust.com. Readers
will receive a 20 percent discount
on eTrust EZ Armor when they use
this promotion code: tryezarm01.

How Safe Is Personal Data Stored In Your Computer?

Threats to online security by
hackers are increasing.

(NAPSA)—More than ever, busi-
ness people are looking for ways to
keep in touch with clients and col-
leagues around the country. But
traveling to every business meet-
ing or picking up the phone doesn’t
always fit the bill. Solution: Bring
the face-to-face meeting to them—
via videoconferencing.

“Videoconferencing makes the
most of valuable time, saves money
and increases productivity,” says
Mike Taylor, senior analyst at
Kinko’s. “Advances in technology
have made videoconferencing con-
venient and surprisingly easy to
use. People who haven ’t tried
videoconferencing—or tried it a
long time ago—are often surprised
by the near-broadcast quality of
the picture,” he says.

Videoconferencing provides an
alternative to business travel that
still offers the benefits of personal
contact. Top uses include inter-
views, distance learning and team
meetings. A videoconferencing net-
work connects two or more loca-
tions using high-speed phone lines.
The result is face-to-face meetings
that avoid the high cost and time of
travel.

Kinko’s has one of the largest
networks of state-of-the-art, pub-
licly available videoconferencing
facilities, which means 24/7
access to the technology at more
than 150 locations across the
country. 

Companies of all sizes now use
videoconferencing. Larger compa-
nies that have their own videocon-
ferencing locations expand their

network by using Kinko’s locations.
For many other companies and

consumers, Kinko ’s provides
access to the advantages of video-
conferencing without any equip-
ment  or  l ong- term resource
investment. 

Developed in conjunction with
Sprint, Kinko’s videoconferencing
system lets users share full-color
presentations, charts and graph-
ics, as well as connect to a laptop
or the Internet. Unlike many
other videoconferencing public
rooms, Kinko’s highly competitive
flat rate pricing includes these
features as well as scheduling,
room rental and telecommunica-
tions charges. Assistance is avail-
able at all times, including live
help at the touch of a button. 

For more information, call
(800) 669-1235 for all reservation,
pricing and support questions or
visit www.kinkos.com.

Making Connections Face-To-Face

Videoconferencing can help
companies save money on travel
costs, while still benefiting from
face-to-face meetings.

Christmas trees take 7-10
years to mature.




