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(NAPSA)—Setting your sights
on fun in the sun this summer?
Don’t forget eye protection, health
experts advise. 

The same ultraviolet (UV) sun
rays that age and damage your
skin can also hurt your eyes. UV
radiation is especially intense in
the summertime. Here are some
of the ways UV rays can damage
your eyes:

• Burns: Overexposure to UV
light—as little as one day at the
beach without proper eye protec-
tion—can cause a temporary but
painful burn to the cornea, the
surface of the eye.

• Pterygium: This abnormal
but usually non-cancerous growth
on the corner of the eye appears
near the nose. It can grow over
the cornea, partially blocking
vision, and sometimes requires
surgery to remove.

• Cancer: Repeated overexpo-
sure to UV rays can cause cancer
of the eyelids and surrounding
skin.

• Cataracts: Exposure to UV
radiation over several years may
lead to a clouding of the eye’s lens,
requiring surgery to correct.

• Macular degeneration:
Some studies suggest that repeated
exposure to UV radiation can con-
tribute to the development of this
eye disease, which affects the cen-
tral part of the retina. It is the
major cause of blindness among
Americans over the age of 55.

• Melanoma: Next to the skin,
the eyes are where melanoma
most often develops.

Fortunately, these health con-
ditions are avoidable. Before
heading to the beach or the ball-
field this summer, heed these
hints from Ron Tiarks, who over-
sees 1,300 Vision Centers at Wal-
Mart stores and SAM’S CLUBS
nationwide:

• Wear sunglasses that block at
least 99 percent of the sun’s UV
rays. “Check the label before you

buy,” says Tiarks. “All sunglasses
are not the same. A good pair is
one of the best ways to protect
your eyes in the summer sun.” All
sunglasses sold at Wal-Mart pro-
vide 99 percent UV protection and
exceed UV blocking requirements
set by the American National
Standards Institute.

• Don’t be fooled by tint or
price. Darkly colored lenses don’t
necessarily provide the best UV
protection—and the most expen-
sive sunglasses are not always the
best. It’s the chemical coating
applied to the lens, not how
darkly the lens is tinted, that
makes the difference. You can get
a great look and great eye protec-
tion at a very reasonable price.

• Minimize midday sun expo-
sure (10 a.m. to 4 p.m.).

• Wear a hat to shade direct
sunlight from your eyes.

• Consider wrap-around sun-
glasses, which prevent light from
entering the eyes from the sides.

• Check local weather reports
for the UV index, which forecasts
expected risk of sun overexposure.

• Help your kids pick out their
own sunglasses. Fashion designs
and cartoon licensing encourage
them to actually want to wear
sunglasses. Check the label for
proper UV protection.

Wal-Mart  Vis ion Centers ,
located in Wal-Mart stores nation-
wide, and all Wal-Mart Jewelry
departments, offer a wide variety
of sunglasses, including Serengeti,
Bolle, and Police. Children’s sun-
glasses range from $2.98 to $7.97;
adults’ range from $5.96 to $89.72.

Protect Your Eyes From The Summer Sun

Keep your eye on summer safety: A few minutes of careful shop-
ping for sunglases can ensure a safer vacation and help prevent seri-
ous eye problems.

(NAPSA)—In a time of strug-
gling economy and increasing
operational costs, there is a light
at the end of the tunnel for U.S.
businesses: More than $640 mil-
lion annually could be saved
nationwide if businesses updated
their lighting to more energy-effi-
cient systems.

According to a recent study con-
ducted by Venture Lighting Inter-
national and the American Counsel
for an Energy Efficient Economy,
lighting is the number one use of
electrical energy for business
establishments, accounting for
approximately 40 percent of total
electric bills. This is in part due to
the more than 40 million outdated,
energy-wasting lighting fixtures
currently being used.

One type of lighting with
energy-saving potential is high
intensity discharge (HID) lighting.
HID lighting, featuring metal
halide and high pressure sodium
(HPS) technology, is commonly
used in commercial, industrial,
retail and municipal applications.
Metal halide provides high-inten-
sity white light, offering longer
life, improved color uniformity,
and significant energy savings.

Like any technology, HID light-
ing sources have improved signifi-
cantly over the last three decades.
Unfortunately, businesses have
not moved as quickly as the tech-
nology. Some say upgrading light-
ing technology isn’t in the budget.

Meanwhile, switching to newer
energy-saving technology could
pay off in less than two years with
substantial savings in years to
come.

Retrofit Solutions
In an attempt to lower initial

start-up costs, companies such as
Venture Lighting International
have created retrofit solutions to
allow companies to change out of
their old technology lamps and bal-
lasts without changing their cur-
rent fixtures. In addition, numer-
ous utility providers are offering
rebates in the range of $25 to $50
per fixture for customers to
upgrade their technology.

Still worried about up-front
retrofit costs? Installing the 300-
watt metal halide retrofit kit from
Venture Lighting costs approxi-
mately $110 per fixture. With $81
in energy savings and additional
rebates ranging from $25 to $50
from utility providers, companies
will pay for the investment in the
first year.

If the savings per company
were not overwhelming, what
would be the national savings? If
only 20 percent of the 40 million
fixtures currently using old tech-
nology were replaced, that would
be a savings of more than $640
million of energy per year.

For more information on metal
halide lighting or Venture’s retro-
fit options, visit www.venture
lighting.com or call 800-451-2606.

Improved Lighting Technologies May Pay Dividends

Retrofitting old lighting fixtures is one way the companies can
shave hundreds—if not thousands—of dollars off their electric bills.

(NAPSA)—This year, more
than 100,000 people will  die
from colon cancer, breast cancer
and cervical cancer combined—
three cancers that can be treated
successfully, if detected early.
The College of American Pathol-
ogists is looking to significantly
lower those numbers with its
new reminder Web site, www.My
HealthTestReminder.com. The
free health test reminder Web
site, featuring information in both
Spanish and English, was created
in response to surprising data
from a recent Gallup poll. The
poll results indicated that women
who receive a reminder to sched-
ule a Pap test are nearly twice as
likely to report getting a Pap test
within the past 12 months than
women who do not receive a
reminder. In less than one
minute, a person can log onto
www.MyHealthTestReminder.
com, register and choose the
health test reminder(s) they want
to receive—mammogram, Pap
test or colon cancer screening—
and when they would like to
receive the reminder. 

Allergy experts agree that suc-
cessfully removing allergens from
the home is one of the most
important steps to help reduce
symptoms of allergies. While 65

percent of moms say they dust
and clean more frequently, only
10 percent rank trying to keep
their house devoid of dust mite
waste, pet dander and other
allergens as a top priority. Yet,
nearly two-thirds of children rec-
ognize that when their moms
dust and clean regularly, they
have fewer allergy symptoms and
feel better. Using effective prod-
ucts, such as Swiffer, on any dry,
hard surface that needs cleaning
is a good way to capture—not just
move around—common house-
hold allergens such as pet dander
on hardwood floors, dirt on win-
dow blinds and ceiling fans, and
dust on televisions and computer
monitors. To learn more, visit
www.swiffer.com.

(NAPSA)—This year marks
the 50th anniversary of the St.
Thomas Carnival. To commemo-
rate this important cultural tradi-
tion, St. Thomas, St. Croix and St.
John are celebrating in grand
style with extravagant displays of
pageantry, spirited music festi-
vals, mouthwatering food fairs,
parades and more. Many hotels
and resorts on St. Thomas are
offering special rates for this
event. For a complete calendar of
events and information about Car-
nival 2001-2002, visit www.vicar
nival.com or call (340) 776-3112.
For additional information about
the United States Virgin Islands,
call 800-372-USVI or visit
www.usvitourism.vi.

According to a new investor
survey by Eaton Vance Manage-
ment, investors’ knowledge about
the impact of taxes on their
investment returns continues to
be low, with most shareholders
unaware of a recently enacted
SEC rule requiring after-tax per-
formance disclosure by mutual
funds. Most (73 percent)
investors say that taxes have an
important effect on the returns

they receive from their invest-
ments in stock mutual funds,
with two in three (66 percent)
saying that the impact of taxes
on their returns is more impor-
tant this year when compared to
last year. Nearly four out of five
(79 percent) investors say they
carefully examine tax implica-
tions in the investment state-
ments they receive from their
mutual fund provider, broker or
other financial advisor. However,
only 30 percent are aware of the
recently enacted SEC rule
requiring after-tax performance
disclosure by mutual funds.

Lions Club International at
www.lionsclub.org.
The American Society of Plastic
Surgeons at www.plasticsurgery.
org.
Fannie Mae at www.fanniemae.
com.
Minwax at minwax.com.
The Iams Company at www.
iams.com. 
Tanita home-use body fat moni-
tor/scales at www.tanita.com.
MedStrong International Cor-
poration at www.medstrong.
com.
Precious Moments Chapel at
www.preciousmoments.com.
Bayer Advanced Lawn® Fire Ant
Killer at www.bayeradvanced.
com.
The National Bone Health Cam-
paign, “Powerful Bones. Power-
ful Girls” at www.cdc.gov/power
fulbones.
AmeriGas at www.amerigas.
com.

Check Out
These Web Sites:

***
The future is an opaque mirror.
Anyone who tries to look into
it sees nothing but the dim out-
lines of an old worried face.

—Jim Bishop
***




