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(NAPSA)—The idea of a con-
cept car is no longer an unusual
one for many auto-show visitors.
These mainstays of the show cir-
cuit have become as common as
electricity and video screens. 

However, in 1938, the idea of
creating an automobile to explore
new worlds of design and technol-
ogy seemed as fanciful as space
flight for many—but not to
designer Harley Earl. 

Earl was GM’s vice president of
design and father of the Buick Y-
Job, considered the world’s first
concept car. 

Earl was born in 1893. His
father was a coach-builder mak-
ing wagons, carriages and racing
sulkies. Harley Earl helped build
Earl Automobile Works which
offered whole custom-made bodies
for cars and trucks purchased by
Hollywood stars including Fatty
Arbuckle, who was the first come-
dian to be hit with a pie, and cow-
boy Tom Mix. 

In 1927, Alfred Sloan, the pres-
ident of GM, was impressed enough
to bring Earl to Detroit and put him
in charge of the “Art and Colour
Section.” Essentially, Harley Earl
was the auto industry’s first design
chief, and his Buick Y-Job was the
first concept car.

Why the “Y-Job” name? In
Earl’s lexicon, every new project
was a job. The letter “Y” went one
step beyond the typical “X-for-
experimental” designation and
paid homage to the prototype
fighter planes that were identified
with the prefix “Y” by aircraft
manufacturers. 

Earl’s team created a vision
that inspired a new genre of auto-
motive art: the Dream Car. With a
126-inch wheelbase and a body
that extended more than 17 feet
long, the two-seat convertible was
an exuberant expanse of stream-

lined sheetmetal. 
Sporty yet elegant, the Y-Job

introduced innovative features
such as concealed headlamps,
electrically operated windows,
flush door handles and a power-
operated convertible top that
w a s  f u l l y  c o n c e a l e d  w h e n
retracted. 

It was the Y-Job’s long, low pro-
file, however, that left a lasting
impression on many. The running
boards and formal, upright shapes
traditionally used in classic coaches
were gone. In their place, the Y-Job
had fenders that flowed seamlessly
into the doors, integrated bumpers
that complemented the bodywork
and strong horizontal styling ele-
ments. It introduced themes that
would reverberate throughout the
automotive industry through the
1960s. 

While contemporary road cars
rode on 16-inch wheels, Earl speci-
fied special 13-inch diameter rims
to give the Y-Job a lower stance.
The small-diameter wheels were
backed with airplane-inspired
finned brake drums that were

more than a match for the Y-Job’s
320-cubic-inch/141-horsepower
inline eight-cylinder engine.

“The Buick Y-Job exemplifies
the elements of great design,” said
Bob Lutz, GM vice chairman,
North American product develop-
ment. “Its compelling and pure
form provokes an emotional
response. That is the kind of pas-
sion for the product that we strive
to inspire throughout our portfo-
lio. We have a new commitment to
design innovation.” 

During Earl’s 20-year tenure at
the Design Center, GM became an
acknowledged leader in automotive
styling—producing memorable
automobiles that still elicit deep
emotional responses from some
onlookers. 

The company recently restored
the Y-Job and displayed it at the
Goodwood Festival of Speed in
England. The 64-year-old auto-
motive milestone was driven in a
reenactment of the days when
Earl drove the Y-Job through the
streets of Detroit on sunny sum-
mer afternoons.

Driving Concept Cars Home

The Concept Behind Concept Cars—The “Y-Job” is widely consid-
ered the first “concept car” ever developed. It helped steer the Ameri-
can auto industry toward innovative style and designs.
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(NAPSA)—Here’s a trick ques-
tion you may find it a treat to
answer: Where did our Halloween
customs come from?

The Name Halloween comes
from All Hallows’ Eve. November
1st, All Hallows or All Saints’ Day,
is a day to honor saints.

Ghosts, or at least the idea of
them, come from ancient Ireland
where it was believed the spirits of
all those who had died throughout
the preceding year would come
back in search of living bodies to
possess. People would dress up to
confuse and frighten the spirits. 

Trick-or-Treating may have
originated in the European custom
of begging for soul cakes—a kind of
raisin bread—that would guaran-
tee prayer for the souls of the dead. 

These customs mostly came to
the U.S. with Irish immigrants in
the 1800s. By the early 1900s,
Halloween had become a time of
parades and parties. In the 1950s
it evolved into a holiday mainly
for the young. 

The Holiday Halloween is
now this country’s second largest
commercial holiday and very pop-
ular with adults as well as chil-
dren. Back in the 1970s, just as
Halloween was becoming an adult
occasion again, one retailer began
importing high-quality theatrical
masks from Europe and other
exclusive costumes and decorating
items from around the world. 

Halloween Today: the store,
Spencer Gifts continues to offer
unique Halloween accessories made
to scare and delight young and old
alike. Among these are Mr. and
Mrs. Skeleton. This couple is
dressed to party with faux fur
trimmed coats, top hat and cap and
canes. There are flaming skull
lamps and hanging lamps (actually
a fan blows silk “flames” and an
orange light casts an eerie glow),
flaming and fogging cauldrons,

pumpkins and skulls, floating
ghosts and more. There are even
adorable infant and toddler cos-
tumes created by famous baby pho-
tographer Tom Arma. All of which
may explain why the store has been
called the “world’s headquarters for
Halloween.” 

You can view all these and
learn more about costumes,
masks and other items online at
www.spencergifts.com.

Halloween Through The Ages

An enticing vixen costume can
help keep any foxy lady from get-
ting hexed this Halloween.

(NAPSA)—Indoor and outdoor
container gardens are more likely
to grow bigger, look healthier and
last longer when gardeners use
Bayer Advanced Garden 3-in-1
Multi-Purpose Potting Mix. It
combines a high-quality growing
medium with fertilizer, insect pro-
tection and a water polymer. You
can learn more about caring for
your lawn and garden by visiting
www.bayeradvanced.com or call-
ing 1-877-BAYERAG.

Smoke-free teens nationwide
are not just staying away from cig-
arettes—they are leading the
charge to convince their peers to
do the same. Thanks to the
TeenH.I.P. (Teens Helping Influ-
ence People) Cool News Program,
17-year-old Brett Schoen of
Downs, Kansas, will receive
$5,000 in computer equipment
and services for his school for
writing an article that shows his
peers how to say “no” to tobacco
without losing their cool. The win-
ning article, “Don’t Be a
Butthead,” was published in the
October 2001 issue of the school’s
paper, The Dragon Times.

Fruits can act as natural
humectants to provide a variety of
excellent benefits to skin and hair.
They can also add antioxidants
and nutrients to skin and con-
tribute to healthy hair’s luster and
shine. For example, new Herbal
Essences Fruit Fusions Shampoos
and Conditioners let you lather
into the hair an exclusive blend of
plant-derived ingredients, in com-
bination with natural and organic

fruit extracts, for healthy, beauti-
ful benefits with an intoxicatingly
sophisticated, fruity fragrance. 

There’s intriguing news for
everyone who hates that awk-
ward feeling one can get while
standing in an elevator and not
knowing where to look or what
to do.  The Sears Tower in
Chicago, Le Parker Meridien
hotel in New York and several
other buildings nationwide sym-
pathize with guests’ plight and
have taken extra steps to enter-
tain visitors on these often
uncomfortable journeys. The
Sears Tower Skydeck revamped
one of the world’s fastest eleva-
tor systems as part of a massive
multimillion dollar renovation
project in 2000. The elevator
pipes in Sinatra’s “My Kind of
Town” and takes guests 1,600
feet per minute to the 103rd
floor. High-tech videos stream
footage, on a 50-inch flat screen
monitor, of Chicago highlights
and amazing views—compli-
ments of NASA and the Space
Shuttle Endeavor.

The American Council of Head-
ache Education at www.ach
enet.org.
The Prudential Spirit of Com-
munity Awards at www.pruden
tial.com.
The American Stroke Associa-
tion at www.StrokeAssocation.
org.
The U.S. Postal Service at
www.usps.com.
National Popcorn Poppin’ Month
at www.popcorn.org. 
Susan G. Komen Breast Cancer
Foundation at www.komen.org.
Kohler cast iron sink cleaner at
KOHLER.com/cleaner.  
The Powder Coating Institute at
www.powdercoating.org. 
g.l.o.w.-Girls Leading Our World
at www.ReadySetGlow. com.
The World’s Greatest Pizza Pro-
motion at www.theworldsgreat
estpizzapromotion.com.
SeniorNet at www.seniornet.
org.

Check Out
These Web Sites:

****
Who forces time is pushed back
by time; who yields to time finds
time on his side.

—The Talmud
***

(NAPSA)—With a record num-
ber of students off to school this
year there are ever more buses
carrying students on our roads.
Operation Lifesaver, a national
safety organization, reminds dri-
vers to be careful along school
routes, and especially at railroad
crossings.

“Many times we get into a rou-
tine, forgetting to leave home just
a little earlier to allow for addi-
tional traffic,” Operation Life-
saver ’s President Gerri Hall
explained. “Enough time for driv-
er patience is important, particu-
larly at railroad crossings because
school buses are required to stop,
open their doors and look down
the tracks in both directions
before proceeding across.”

Started in 1972, Operation
Lifesaver works with community,
government and school groups in
cities, towns and counties across
North America to bring more
safety awareness and cooperation
between communities and the rail
industry. Its mission has been to
reduce collisions and injuries at
highway-rail grade crossings and
along railway rights-of-way. The
number of vehicle-train collisions
at highway-rail intersections has
been declining in those succeed-
ing 30 years. In 2001, the Federal
Highway Administration noted a
73 percent reduction since OLI’s
rail/highway education programs

began.
In North and South Carolina,

Operation Lifesaver joins school
districts to encourage students on
buses to give their drivers quiet
time as they approach and cross
the tracks, especially near the
beginning of the school year when
bus drivers may be unfamiliar with
new routes. School bus drivers use
yellow safety whistles to alert their
riders to an upcoming rail crossing.

This national rail safety organi-
zation has more than 2,500 certified
presenters throughout the U.S. and
Canada who are trained to speak to
community and school groups to
raise awareness of the need for cau-
tion around railroad tracks and
trains. For more information or to
request a visit by an OLI presenter,
visit the Operation Lifesaver Web

Patience and Planning From Motorists
Help Students Arrive Safely

Rail Crossing Rules For School Buses

SAFETY WHISTLES—School
bus drivers in a number of states
use yellow safety whistles to
alert riders to be quiet until the
bus safely crosses the track.




