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(NAPSA)—The newest gizmo,
the hottest doohickey, the latest
and greatest gadget...it seems that
each holiday season comes with an
overwhelming list of “must have”
gifts, especially when purchasing
for a self-proclaimed “techie.” 

However, consumers who do
some homework and follow three
simple tips during the annual
quest for the perfect electronic gift
will likely minimize both cost and
frustration: 

•Tip #1. Decide on the skill
level of the person receiving the
gift. 

•Tip #2. Set a price range. 
•Tip #3. Research, research,

research. 
“Shopping for the season’s

hottest electronic gifts can be a
daunting process which is why it’s
important to do some legwork
before making a purchase,” said
Gary Severson, senior vice presi-
dent and general merchandise
manager, Wal-Mart Stores. “Read
the newspaper or speak with sales
associates to determine the hottest
gifts this year, compare and con-
trast prices at more than one store,
and look online for deals.” 

Whether you’re shopping for the
low-, middle-, or high-end user, Sev-
erson offers the following gift ideas
to help consumers save both time
and money this holiday season. 

Entry Level Electronics
When shopping for the novice,

stick to what he knows by looking
for upgrades of products that he
is familiar with. Some ideas
include:

•Philips DVD Player: Pic-
ture and sound quality are better
than a VCR, which makes a DVD
the right gift.

•Sony Portable CD Player:
For the techie who loves to travel,
this model is great for long trips
in the car or on a plane. 

•Panasonic Camcorder: A
novice techie can start his own
home movie collection with an easy-

to-use version of the camcorder, per-
fect for holiday get-togethers. 

Middle Management
The mid-level consumer usu-

ally looks for electronics that are
up-to-date and trendy, are not nec-
essarily difficult to use, and per-
haps serve a purpose. Consider
the following: 

•Vivitar Vivicam Digital
Camera: Chances are this techie
already owns a top of the line
8MM camera, but digital cameras
are quickly gaining popularity. 

•Emerson TV/DVD Player/
VCR Combo: Combines a 19” TV
with a VCR and DVD player...all
in one unit. This is a great space-
saver. 

Top Tier Techie
A true gadget-guru probably

has just about everything, so
think bigger and better for this
shopping trip. 

•Sony 35 MM model, with a
2.5-inch LCD can replace an out-
dated camcorder.

•I n i t i a l  P o r t a b l e  D V D
Player with a 5.6” screen. Now a
movie buff can watch his favorite
DVD movie almost anywhere at
any time. 

•S o n y  M P 3  P l a y e r /
Recorder: Only for the true
music buff, this MP3 player
records up to 300 hours of music
from any audio source, no PC
required. 

For more information on these
items, a digital camera buying
guide, or to compare and contrast
pricing on this year’s most popular
electronics, visit www.walmart.com.

High-Tech Holiday Shopping Tips 
Finding The Perfect Electronic Gift

Health Scholarships
(NAPSA)—A nationwide schol-

arship program is providing a
healthy dose of support for stu-
dents—including 10 grants of
$10,000 each—interested in pur-
suing health-related careers.

Tylenol® Brand Health Educa-
tion Scholarship winners are
selected on the basis of leadership
in community and school activi-
ties, grade point average and
intended focus on healthcare-
related areas of study.

Since 1992, McNeil Consumer
& Specialty Pharmaceuticals,
makers of the Tylenol Brand fam-
ily of products, has awarded more
than $5 million to students in a
variety of fields.

2003 scholarship information is
available starting in March on
www.Tylenol.com.

This year's major award 
recipients were:

Angela Bollman (Lena, IL)
Beth Browning (Shelbyville, IN)

Toni Deveridge (Goshen, AL)
Christine Dinh (Davie, FL)

Shennen Floy (Thornton, IA)
Amy Franciscovich (Frederick, MD)

Laura Hejl (Abbot, TX)
Elizabeth Kiracofe (Warren, OH)

David Leiberman (Great Neck, NY)
Nina Vasan (Vienna, WV)

(NAPSA)—A significant major-
ity of Americans agree that the fed-
eral government should increase
work opportunities for people who
are blind or severely disabled,
according to a new RoperASW sur-
vey. Over 1,000 adults were asked
in a September 2002 telephone poll
about their attitudes on the role of
the government in purchasing
products and services under the
Javits-Wagner-O’Day (JWOD) Pro-
gram, an employment program for
people who are blind or have other
severe disabilities. The findings
reveal that 74 percent of the
respondents strongly agree or
somewhat agree that the federal
government should purchase prod-
ucts and services under the JWOD
Program and 92 percent strongly
agreed or somewhat agreed that
people who are blind or severely
disabled should be able to work
wherever they want if they can do
the job.

The JWOD Program provides
nearly 40,000 Americans who are
blind or have other severe disabil-
ities with employment through
over 600 community-based non-
profit agencies. Historically, peo-
ple with disabilities face an unem-
ployment rate of 70 percent, but
under the JWOD Program work-
ers are able to reduce their depen-
dence on programs such as food
stamps and Social Security. The
Program uses the purchasing
power of the federal government
to buy products and services from
participating agencies.

Each October is National Disabil-
ity Employment Awareness Month.
During the month, federal agencies
(including the military), hundreds of
community-based nonprofit agen-

cies and the JWOD Program Part-
ners join forces to raise public
awareness of the value of the
employment program.

The Committee for Purchase
From People Who Are Blind or
Severely Disabled is the indepen-
dent federal agency that adminis-
ters the JWOD Program, and is
one of the three JWOD Program
Partners. The other two partners
are NISH, formerly the National
Industries for the Severely Handi-
capped (creating employment
opportunities for people with
severe disabilities) and National
Industries for the Blind (NIB).

The RoperASW survey was
commissioned by the JWOD Pro-
gram Partners to gain a better
understanding of public opinion
on issues relating to employment
for people who are blind or
severely disabled.

People Who Are Disabled Seen 
As A Strong Work Force

A majority of Americans
strongly agree or somewhat agree
that the federal government
should create more employment
opportunities for people who are
blind or severely disabled.

OF JOBS

(NAPSA)—What is the stinkiest
smell in America? A nationwide sur-
vey sponsored by one of America’s
most popular brands of air fresh-
ener, has the answer: Skunk.

Renuzit®, a brand of The Dial
Corporation (NYSE: DL), spon-
sored the nationwide survey in
conjunction with the launch of
Renuzit Super Odor Neutralizer™,
a trigger-spray air freshener with
revolutionary odor neutralization
technology. In the air, Super Odor
Neutralizer eliminates malodors
like bathroom and tobacco odors.
On fabrics, the fine-mist air fresh-
ener refreshes and instantly neu-
tralizes pet odors, tobacco smoke
and other annoying odors.

Skunk smell led a list of bad
odors in the nationwide survey. The
others in the top five stinkiest
smells, in the order consumers
ranked them were: rotten eggs,
dirty diaper bin, bathroom odors
and dairy farm. For a full list of sur-
vey results, visit www.renuzit.com.

Those participating in the sur-
vey also had the opportunity to
write in their own nominations
for stinkiest smells. The three
worst smells nominated by con-
sumers were: spoiled meat, sewer
and pet urine.

Some of the other unique stinky
smells included: “clients who don’t
pay on a timely basis,” “concert
fans who have been in the mosh
pit all night” and “the guy I have
to work with,” to name a few.

Super Odor Neutralizer is
available in two great fragrances:
Orchard Garden™, a fruity fra-
grance accented with herbal fresh

tones; and Herbal Blossoms™, a
fresh herbal, green fragrance
accented with light floral notes.

Renuzit offers a wide variety
of products to help decorate
homes with fragrance, including
the top-selling Adjustable air
freshener in America. Whatever
the air-freshening need, Renuzit
has a product and fragrance that
is just right for the consumer. For
more information about Renuzit,
visit www.renuzit.com.

The Dial Corporation, headquar-
tered in Scottsdale, Ariz., is one of
America’s leading manufacturers of
consumer products, including Dial
soaps, Purex laundry detergents,
Renuzit air fresheners and Armour
Star canned meats. Dial products
have been in the American market-
place for more than 100 years. For
more information about The Dial
Corporation, visit the Company’s
Web site at www.dialcorp.com. 

America’s Stinkiest Smell

The nose knows: Research
reveals skunks emit the number-
one worst smell in the country.

Con-Tact products at www.contactbrand.com.
To receive a free copy of food&family magazine, visit kraft
foods.com/magazine.
For information on practicing safe food handling, visit
www.fightbac.org or www.walmartstores.com, click on Tip Sheet and
Fight Bac!®

Flonase at www.flonase.com.
The National Marrow Donor Program at www.marrow.org.
The NyQuil Sleep Aptitude Test at www.nyquil.com.
Play Clay at www.argocornstarch.com.
JCPenney Catalog at www.JCPenney.com.
1-800-FLOWERS at www.1800flowers.com.
The Aprilaire Automatic Humidifier at www.aprilaire.  com.
Kelley Blue Book  at www.kbb.com.
1-2-3 Magic: Effective Discipline for Children 2-12 at www.thomas
phelan.com.
The Department of Energy at www.energy.gov.
The North American Manufacturers Association  at www.naima.org.
The Alliance to Save Energy  at www.ase.org.
The International Space Station at http://spaceflight.nasa.gov.
The Association of American Colleges and Universities at
www.greaterexpectations.org.

Check Out
These Web Sites:

***
A good cook is like a sorceress who dispenses happiness.

—Elsa Schiaparelli
***

An American aircraft carrier
can reach over a fifth of a mile
long and carry close to one hun-
dred planes.

The fennec is a nocturnal
African fox noted for its excep-
tionally large ears.




