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(NAPSA)—Sixty percent of
American medicine cabinets are
likely to contain expired or nearly
empty over-the-counter or pre-
scription medications, according
to survey results posted on
www.mymedcab.com. The results
support experts’ advice that con-
sumers incorporate a “checkup” of
their medicine cabinets into their
seasonal routine. This “checkup”
will ensure it is equipped to han-
dle family members’ potential ill-
nesses and ailments.

More than half of Americans
surveyed (54 percent) said they
check their medicine cabinet for
expired medications only every
few months or longer. Even fewer
check other places where medi-
cines are stored, including
kitchens or refrigerators, travel
bags, bedrooms, purses or brief-
cases or workplace desk drawers.

“People should make a medi-
cine cabinet checkup part of their
seasonal rituals, just like chang-
ing smoke alarm batteries,” said
Dr. Robert Piepho, Ph.D., FCP,
and dean of the school of phar-
macy at the University of Mis-
souri at Kansas City. “And that
checkup should include every-
where medicines are stored.” 

“It’s really important for peo-
ple to examine all of their medi-
cines in cabinets, desk drawers or
wherever they keep them—to
ensure that they are familiar
with their medications, that all
medications are up-to-date and
properly stored,” Piepho said.
“It’s also a good time to make
sure that they are equipped with
essential products for when they
need them.”

The mymedcab.com survey con-
firmed that most Americans are
“drugstore dashers,” waiting until
symptoms strike to stock their
medicine cabinets with essentials.
Fifty six percent of those surveyed
said they run out to get medicines
as they need them. Only 28 per-
cent said they methodically stock
up so they’re prepared.

Check Up Check List
To assist consumers with

improving the health of their
h o m e  m e d i c i n e  c a b i n e t s —
www.mymedcab.com, sponsored
by McNeil Consumer & Specialty
Pharmaceuticals, the makers of
Tylenol and Johnson & John-
son*Merck Consumer Pharmaceu-
ticals, suggests they follow “the
three R’s”:

• READ the labels and expira-
tion dates and check dosage
instructions before administering
any medications—following direc-
tions is crucial in ensuring accurate
administration and effectiveness;

• REMOVE all items that are
beyond their expiration dates and
those that are no longer used—
expired medications may lose
their potency after time;

• RESTOCK expired medica-
tions and other essential items—as
a way to meet the individual health
needs of everyone in the home.

“Medicine cabinet checkup time
is also a good time to ensure med-
ications are properly stored,” said
Piepho. “The best place for most
medications is in a dry place away
from sunlight. Bathrooms are often
too damp and humid, which can
break down, degrade, or decrease
the potency of medicines.”

Medications should always be
kept in their original packaging so
that consumers can easily see the
expiration date, follow the dosage
instructions, and read the warn-
ings on the back of the bottle or

package. Refilling travel-size bot-
tles or combining medications in
one container can mean losing
important information. It is
equally important to talk to a doc-
tor or pharmacist about any possi-
ble drug interactions between two
or more medicines that might be
taken at the same time.
Medicine Cabinet Preparation

When preparing for the cold
and flu season, experts suggest
stocking your medicine cabinet
with medications from the follow-
ing categories:  

• pain relief (acetaminophen
and ibuprofen)

• allergy and sinus relief (anti-
histamine and nasal decongestant)

• digestive health (anti-diar-
rheal, anti-gas, antacid, and acid
reducer)

• nighttime products (sleep
aids).  

For consumers who have chil-
dren, it is important to have the
appropriate strength of children’s
medicine.

For more information about
medicine cabinet essentials, visit
www.mymedcab.com or talk to
your pharmacist.

McNeil Consumer & Specialty
Pharmaceuticals, headquartered
in Fort Washington, Pennsylva-
nia, markets leading products
such as Tylenol®, Imodium® A-D,
St. Joseph®, and Motrin® IB. John-
son & Johnson*Merck Consumer
Pharmaceuticals Co., is a joint
venture between two of the
nation’s largest healthcare compa-
nies marketing products including
Pepcid® Complete and Mylanta®. 

A total of 1,025 telephone inter-
views were conducted with adults
18 years of age and older via the
ORC International weekly tele-
phone omnibus during the week-
end of April 3-6, 2003.  The results
are weighted to reflect the actual
distribution of adult population
with regard to age, gender, race,
and geographic distribution. The
margin of error is +/-3 percentage
points.

Wherever You Keep Your Medicines...Keep Them Ready

(NAPSA)—Even fashion con-
scious teens enjoy getting more for
less when shopping for back-to-
school—for good reason. According
to a random survey by Opinion
Research, 52 percent of teenagers,
ages 12-17, will spend on average
up to $200 of their own money on
back-to-school clothing. 

What are some of the hottest
back-to-school trends? The shop-
ping experts at Marshalls, one of
the nation’s leading off-price fam-
ily retailers, preview what the
nation’s teens will be wearing:

Junior Girls—The mini skirt
continues to be a must-have
wardrobe essential, especially cou-
pled with opaque tights in bright
neon or fun prints. Jeans remain
the hottest trend among teenage
girls, in both bootleg and flared-
leg styles. These will be paired
with a ruched top, Asian-inspired
floral blouse or feminine sweater. 

Girls—Colorful glitter tees,
jeans with floral accents, sneakers
in pink and baby blue are being
scooped up for back-to-school.
Thin wale corduroy pants in neu-
tral colors are flared with details
such as leather lace-ups and
embroidery around the waist, leg
and cuffs. Pair these with the
hottest shoe, Mary Jane’s, with
soft, heavy soles.

Boys—Activewear-meets -
streetwear is the style favored by
boys of all ages this season, while
layering to create a total ensemble
is also a key trend. Logo-driven
and athletic number tees, jackets
and warm-up pants boasting pro-
fessional sports team logos are
must-have items. Jeans, featuring

surface treatments, such as faded
knees, back pockets and whiskers
are meant to appear worn in.
Cargo pants in cammo, forest
green and khaki are worn new or
“washed.” Also, popular brand
name sneakers and down parkas
in navy and red easily go from
classroom to playground. 

Accessories—Crocheted bags
and felt hats, adorned with suede
or leather flowers and stitching
add instant style, while long
multi-colored crocheted scarves
are cool inside and out. The all-
important back-to-school acces-
sory remains the backpack. Look
for eye-popping colors in red,
orange and yellow or classic colors
like navy, green and black. 

For more fashion trends, call 1-
800-MARSHALLS or visit their Web
site at www.marshallsonline.com.

What The Nation’s Teens Will Be Wearing

STILL BIG IN POPULARITY is
the mini, while jeans in both
bootleg and flared-leg styles,
remain the hottest trend.

(NAPSA)—According to the re-
sults of No More Compromises!, a
national survey commissioned by
the National Women’s Health
Resource Center (NWHRC), com-
plications of overactive bladder
(OAB) and drying side effects
associated with OAB medications
(constipation, dry mouth, dry
skin) are leading causes for dis-
satisfaction among sufferers. In
fact, 50 percent of OAB patients
discontinue their medication after
the first month of therapy, choos-
ing instead to live with the symp-
toms of OAB (urge urinary incon-
tinence, urgency, frequency and
nocturia), a condition that affects
more than 33 million Americans. 

Although the survey did not
establish a causal relationship,
women suffering from moderate to
severe OAB reported the following: 

• They’re less likely to exercise
than those who do not experience
drying side effects. 

• More than three-quarters
worry about personal hygiene. 

“In this day and age, a woman
in the prime of her life should feel
empowered to embrace a happy,
healthy and active lifestyle,” said
Amy Niles, president and CEO of
the NWHRC. “It’s unsettling to
think a condition affecting so
many women would cause suffer-
ers to compromise their way of
life. These survey results clearly
underscore the need for continued
research in the area of overactive
bladder and new treatment
options for the women who suffer.”

The good news is there contin-
ues to be new options. The FDA

has recently approved the first
and only transdermal treatment
for OAB with symptoms of urge
urinary incontinence, urgency and
frequency. OXYTROL™ is a thin,
flexible, clear patch that is applied
to the abdomen, hip or buttock
with convenient twice weekly dos-
ing, and has drying side effects
similar to placebo. 

OXYTROL ™ may not be for
everyone. The most common
adverse events occurring with
OXYTROL™ were application site
reactions, dry mouth, constipa-
tion, diarrhea, dysuria and abnor-
mal vision. If you would like to
learn more, talk to your doctor,
visit www.OXYTROL.com or call
the toll-free number 1-888-
OXYTROL to receive a compli-
mentary brochure.

Watson Pharma, Inc., provided
financial support for the survey,
which was conducted by Harris
Interactive® on behalf of the
National Women’s Health Re-
source Center. Harris Interactive
conducted online interviews with
1,228 women—898 who experi-
enced symptoms commonly associ-
ated with OAB and 330 who did
not report these symptoms. 

National Survey Reveals The Compromises
Overactive Bladder Sufferers Endure

(NAPSA)—Max Carmody, Zach
Granger and Eddie Ball are the
stars of three titles from Hyperion
Books for Children. In Maxx
Comedy by Gordon Korman, Max
Carmody is always trying to make
people laugh. When he sees a poster
announcing a contest for the “fun-
niest kid in America,” he feels that
he has finally met his destiny. In
Zach’s Lie, Zach Granger and his
family have been forced to join the
witness security program and Zach
begins a new life in a new town and
school. Danger and suspense
abound in this exciting adventure
by Roland Smith. In The Million
Dollar Shot by Dan Gutman, Eddie
Ball has the chance of a lifetime to
win a million dollars by sinking a
foul shot during halftime at the
NBA Finals. But someone really
wants Eddie to shoot an air ball on
the big day, and will do anything
to sabotage the million dollar shot. 

USA Today best-selling author
and conservationist Mary Alice
Monroe has returned to the South
Carolina Lowcountry to tell the
moving story of healing, hope and
new beginnings in Skyward
(MIRA Books, $6.99). Set against
a backdrop of stunning wildlife
and the natural beauty of the
landscape, this heartwarming tale

examines the deepening relation-
ship between a withdrawn wildlife
biologist and the disillusioned ER
nurse who comes to town to help
care for his diabetic daughter. To
order, visit www.mirabooks.com.

The book, Miss Moviehearts:
Advice From the Movies (iUni-
verse, $13.95), by Sanford Levine,
offers the ingenious premise that
most problems in life can be
solved by a scene from a movie. It
can also be enjoyed by anyone who
has ever referred to a movie to
make a point. According to Levine,
whatever the problem—money,
marriage, love, work, parenting,
etiquette, growing old or anything
else—Miss Moviehearts can help.
The book is available from
iuniverse.com, amazon.com and
barnesandnoble.com.

(NAPSA)—If you’re baffled by
the hundreds of travel resources
available, you may want to consult
the guides known as “the books that
show you what others only tell you.”
Eyewitness Travel Guides (DK
Publishing, $20 to $30 each) contain
hundreds of full-color photographs
as well as sightseeing, historical and
practical information. For more infor-
mation, visit www.dk.com.

A nerve-racking tale that focuses
on every parent’s greatest fear. That’s
what people are calling Where the
Road Ends (MIRA Books, $6.50),
the emotionally intense debut novel
by Tara Taylor Quinn. The novel
explores the lengths to which a
woman will go in order to be reunited
with her child.  For more informa-
tion, visit www.mirabooks.com.




