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by Amy Ziff
(NAPSA)—Skiers tend to have

more baggage, which doesn’t
have to be a bad thing. However,
new luggage policies can make
travelers hit unnecessary bumps
at the airport long before they’ve
caught sight of the mountains.  

Over 57 mil-
lion skiers hit the
slopes last year
(according to the
Kottke End-of-
Season Survey)
and the industry
expects more this
year. So if you’re
one of the mil-
lions headed to

the slopes, there are some guide-
lines you need to follow.

According to the baggage basics
dictated by the Transportation
Security Administration, all trav-
elers are allowed to carry on two
personal items. Carry-on bags
must fit in the over-head bins or
under the seat in front of you and
can not exceed 45 linear inches or
40 pounds.  

Most major airlines permit two
checked bags free of charge, pro-
viding they each weigh less than
50 pounds and are less than 62
linear inches. Oversize or excess
baggage usually requires a fee,
ranging from $25 to $100. Most
airlines allow skiers to check a
single pair of skis with poles,
boots and bindings free of charge,
providing the bag is within the 62-
inch limit. Snowboards are per-
mitted too, and also will count as
a checked item.  

Due to new security measures,
it’s advisable to leave bags
unlocked, or they’ll likely be cut
open when inspected. (Consider
using single-usage ties or dispos-
able locks instead.) 

If the thought of skiing sounds
great, but lugging your equip-
ment is inhibiting, opt for a ser-
vice that does all the heavy lift-
ing (literally) by pre-shipping
your things and delivering them
slope-side. One such service is
Sports Express which permits
travelers to book online or by
phone. 

While this kind of service may
not come cheap, prices do vary.
Inquire about various shipping
options to decide what’s most eco-
nomical for you.  

Remember, if you’re hauling
your own luggage, avoid expen-
sive fees by inquiring about size
specifications prior to traveling.
Paying heed to security proce-
dures may alleviate the headache
for those hoping to land in winter
wonderland. 

Whether you’re a ski-bunny or
a board pro, knowing the rules
ahead of time will pay off, leaving
more money for anything from
apparel to après ski activities. The
only thing you should have to
worry about is making the most of
each and every run.

• Ms. Ziff is Travelocity’s Edi-
tor-at-Large. To sign up to receive
Amy’s weekly tips on timely and
helpful travel topics, e-mail
Amanda@vollmerpr.com or visit
the “Travel Tips from A to Z” Web
page at www.travelocity.com/atoz.

What Skiers Need To Know Before They Go
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Picture-Perfect Holidays
(NAPSA)—Family portraits are

an essential part of the holiday
season. They make great gifts
when framed, and as a holiday
greeting card or an insert in the
card, they provide an extra memo-
rable connection with relatives
and friends.

However, the holiday season
often ends up being the busiest
time of year for families, which
means that they have less time for
holiday traditions—such as the
family portrait—than they would
like. In addition, the expense of
having to shop for all new holiday
outfits for the family, especially
children, and then finding a por-
trait studio nearby is enough to
deter many busy moms and dads.

This year, a special holiday pro-
gram can help families save time,
money and memories. With any
$60 purchase between October 6
and November 16, 2003 at partici-
pating Children’s Place locations,
families will receive a voucher, to
be used by Dec. 7, 2003, good for
25 percent off their holiday por-
trait at The Picture People, not
including a sitting fee. The holiday
line of clothing has outfits for boys
and girls that look wonderful in a
family portrait—so children can
dress in their holiday best while
staying within the family budget.
For a Children’s Place store near
you, call 877-PLACE-USA.

Thanks to a helpful promotion,
households can save on holiday
clothes and the family portrait.

✁
Note to Editors: This article should
not run after November 16, 2003.

(NAPSA)—If you have not al-
ready received your flu shot, now’s
the time. Flu season begins in
October and peaks between Feb-
ruary and March. Influenza, or
“flu,” is responsible for approxi-
mately 36,000 deaths each year in
the United States, according to
the Centers for Disease Control
and Prevention (CDC). 

Minimizing Your Risk
By far the most effective way to

protect yourself from the flu is to
be vaccinated each year in the
fall. Because the flu virus changes
from year to year, everyone who
wants to be protected needs to be
re-vaccinated annually.

“Almost anyone (over the age of
six months) who wants to improve
their chances of having a flu-free
winter can benefit from immu-
nization. On average, the flu shot
will reduce your chances of get-
ting the flu by approximately 70-
90 percent,” according to Rite Aid
pharmacist Sarah Matunis, R.Ph.
“It takes 14 days to work, so make
sure to get your flu shot before you
get sick.”

Flu vaccinations are especially
important for:

• People 50 years of age and
older

• Adults and children with
chronic heart and lung disease

• Anyone living in a nursing
home or long-term care facility

• People with chronic condi-
tions such as diabetes, anemia,
cancer, immune suppression, HIV
or kidney disease

• Health care workers and
other care givers capable of trans-
mitting to at-risk groups

• Women who will be more
than three months pregnant dur-
ing the flu season

What If I React to the Vaccine?
The vaccine acts to stimulate your

immune system and prepare your
body to resist infection. The flu shot
uses an inactivated or “killed” vac-
cine; it can’t give you the flu.
However, like other vaccines, the flu
vaccine can occasionally cause a reac-
tion, which is not unusual. If you do
experience a reaction, it’s normally
local and mild—redness, soreness,
and swelling at the injection site
within six to 12 hours after the vac-
cination, which may last a day or
two. 

“Fever and more generalized
aches and pains can occur but are
less likely. To treat a mild reac-
tion to a flu shot, use over-the-
counter medication for fever,
swelling, and aches and pains,”
recommended Matunis. “Do not
give aspirin to children; use
another medication to relieve
their fever or aches and pains. If
fever is high and symptoms per-
sist, talk with your doctor.”

According to Matunis, Rite Aid
pharmacists can also help you
prepare for cold and flu season
with advice on vitamins to help
keep you healthy and over-the-
counter products to relieve symp-
toms. In addition, Rite Aid offers
vaccinations in approximately 800
stores. Visit www.riteaid.com for
more information. 

Flu Season Is On Its Way. Get Ready, Get Vaccinated!

(NAPSA)—Across time and cul-
tures, a glittering truth is that peo-
ple have adorned themselves with
colored gemstones to express them-
selves. That custom continues today,
as we let ourselves be known
through the gemstones we choose
to wear. Since buying colored gem-
stone jewelry is such a personal
choice, it’s important to select what
you consider to be beautiful. These
facts from the experts at Jewelers
of America (JA) will help:

Tone and Hue
Because of subtle differences in

tone and hue, it is best to look at
several samples of whichever col-
ored gemstones you are consider-
ing. Some jewelers offer loose col-
ored gemstones and are able to help
you create a personal mounting.
Some jewelers offer finished jew-
elry pieces. Be sure to discuss how
you see yourself wearing the piece
so that your jeweler can help you
select the gemstones and mount-
ings consistent with your taste.

Color and Beauty
A few gemstones are treated in

some way (such as heat) to further
enhance their color and beauty.
You have the right to know
whether the gemstone’s color is
enhanced or natural. Many jewel-
ers will provide written notice of
any enhancement at the time of
purchase.

Care and Cleaning
Once you’ve made your pur-

chase, proper care and cleaning
will extend the life of your jewelry.
Different gemstones have different
specific requirements for care and
cleaning, so be sure to ask your
jeweler. In general, you should
always put on jewelry after apply-

ing makeup, perfume or cologne.
At night, after removing your jew-
elry, wipe it gently with a soft cloth
and store all items in a jewelry
case so that they do not touch each
other. It is recommended that you
take your colored gemstone jewelry
to your jeweler for a professional
cleaning every six months.

Choose a jewelry retailer who
has an established reputation in
your community. Ask if the jew-
eler is a member of Jewelers of
America, the national association
for retail jewelers. Or, look for the
“J” logo on their door. To find the
JA retailer nearest you, visit the
JA website, www.jewelers.org. All
JA jewelry retailers annually sign
a Code of Ethics pledge, so you
can buy with confidence from your
local JA jeweler.

Gemstones: Expressing The Real You

Wearing colored gemstone jewelry
is a form of personal expression.
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(NAPSA)—A growing number
of people are finding there can be
big benefits to starting their own
small business. Many of them turn
to the Small Business Administra-
tion (SBA) for help. In the 50 years
since its founding, SBA has
helped more than 20 million Amer-
icans start, grow and expand their
businesses. It has also placed more
than $170 billion in direct or guar-
anteed loans in the hands of entre-
preneurs. People can register for
this year’s SBA’s National Entre-
preneurial Conference and Expo
(NECE) at SBA’s Web site. For
more information or to register for
the conference, visit www.sba.gov,
or call the toll-free number 1-800-
U-ASK-SBA.

There are ways you can survive
a credit crunch, According to
experts at MSN Money, you
should build and maintain good
credit. People with good credit his-
tories and high credit scores will
generally get the best deals
regardless of the overall credit
environment. Don’t overextend.
Maxing out your credit cards and
borrowing every nickel a mortgage
lender will give you are rarely
good strategies. Pay down your
debt. Start with nondeductible
consumer debt, such as your
credit cards, then move on to auto
and personal loans. For more tips

on credit and debt management,
visit http://money.msn.com or use
the planning tools offered in
Microsoft Money software.

A growing number of manufac-
turers are finding success by giv-
ing new life to quality products
from the 50s and 60s—some from
an even earlier time. The latest
product to join this list is Barbasol
Brushless Shave Cream. While
the aerosol version of Barbasol
enjoys a volume of 20,000,000
cans per year in seven varieties,
Tom Murray, president of Perio,
Inc. has decided to bring back the
Original Barbasol Shave cream in
a tube to satisfy the requests of
hundreds of faithful consumers.
To learn more, visit www.barba
sol.com.

***
Don’t let yourself forget what
it’s like to be sixteen.

—Anonymous
***

***
The palest ink is better than the
best memory.

—Chinese proverb
***

***
No one keeps a secret so well as
a child.

—Victor Hugo
***




