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(NAPSA)—Protecting your
identity could pay off—and it
could be easier than you might
think. 

Still, research indicates that by
2012, more than 120 million people
in the United States will be victims
of security-related attacks such as
identity theft, data loss/hard drive
crashes, and Web threats. These
staggering figures indicate the grow-
ing need for people to protect them-
selves from a wide variety of secu-
rity-related threats. The biggest
challenge? Identifying your vulner-
ability to the growing opportunities
making it easy for criminals to suc-
ceed. Here’s a closer look:

In The Mail
Experts say junk mail repre-

sents one of the greatest opportuni-
ties for criminals to steal a person’s
identity. Each year, a single house-
hold can receive up to 100 pre-
approved credit card offers. These
offers, which are often thrown
away, can be stolen by a criminal,
who then creates an account using
the name and address information
in the letter. Often, victims don’t
realize what has happened until a
bill arrives in the mail with thou-
sands of dollars in charges.

Hard Drive Crashes
Computers are used for the

storage of bank statements, per-
sonal and business contact infor-
mation, and family photographs
from holidays, birthday parties
and vacations. Studies show that
hard drives crash on average
every 15 seconds in the United
States and can cost an individual
over $5,000 to recover all informa-
tion. This doesn’t even figure in
those items, such as one-of-a-kind
digital photos, that are priceless
and impossible to recover.

Viruses And Spyware
Computers are vulnerable to a

number of viruses. These viruses
attack computers, often without the
knowledge of the user, and can cor-
rupt files, cause information loss
and render computer programs
unusable. Computer viruses can
come through junk e-mail, shared
network connections, phishing
scams and file-sharing Web sites. 

Smart Solutions
Fortunately, there are a num-

ber of solutions and products
available to safeguard personal
security. Staples conducted a
national survey revealing that 72
percent of Americans are more
concerned about identity theft
now than two years ago; 52 per-
cent are unsure they are doing
enough to protect their identities.
The company offers these tips to
help protect personal security:

1. Assess your vulnerability
using the company’s “Is Your Secu-
rity at Risk?” quiz that can easily
and quickly identify personalized
potential vulnerabilities. Go to
www.staples.com/securitybystaples.

2. Shred junk mail, credit card
offers and financial information
using a diamond or crosscut
shredder on an ongoing basis. 

3. Back up all files and pro-
grams, including those irreplace-
able photos, on your hard drive
with an external hard drive or
USB flash drive. 

4. Protect critical documents
by safely storing them in a fire-
safe and waterproof safe.

5. Install the latest anti-virus
software programs on your com-
puter to avoid costly and time-con-
suming virus strikes on your PC.
Look for products that protect and
update your computer against
new threats, such as phishing and
executable viruses.

6. Use unique PINs and pass-
words that don’t incorporate your
name, date of birth or other per-
sonal information.

7. Review your credit report at
least once a year to identify any
fraudulent activities and unautho-
rized purchases in your own
name. 

8. Pay monthly bills online or
bring your payment directly to
the post office to avoid a thief
stealing the check and your finan-
cial information directly from
your mailbox. 

9. Keep your Social Security
card in a safe place where it can-
not be stolen or lost and ensure
that your Social Security number
is not the same as your driver’s
license number. 

10. Partner with a tech expert,
such as a Staples EasyTech, to
help you become better protected
and more secure, and provide
security solutions to lessen the
consequences of falling prey to one
of these common security threats. 

You can also learn more about
“Security by Staples,” a broad col-
lection of products and services to
help fight identity theft, data loss
and Internet threats, by visiting
one of the company’s stores.

Safeguarding Your Identity, Computer And Finances

Shredding preapproved credit
card offers could help protect
your identity.

(NAPSA)—Here’s a gift for you
this holiday season: some great
tips on finding gifts that express
the joy of the season—while stay-
ing on budget and minimizing the
stress of seasonal shopping.

The key is to dig down to the
root of your relationships and give
gifts that spark fond memories
while strengthening personal
bonds. Here are a few stress-
reducing shopping tips from the
experts at The Swiss Colony:

• Send a heartfelt holiday mes-
sage with your gift. Taking the
time to write about a shared expe-
rience takes only moments, yet it
can bring back years of treasured
memories. Some catalogs and
shops offer gift-personalization
services.

• Expand horizons through
food. While seasonal treats aren’t
the only way to show you care
during the holidays, they’re
proven winners. 

Catalogs allow you to search
for unique items that can’t be
found elsewhere; when shopping,
select subtle variations of your
loved one’s favorites. 

Such thoughtfulness is sure to
be noticed and your surprising
twist on an old favorite might
even become their new must-have

holiday indulgence. 
• Start a new tradition. Many

people choose the same holiday
treat to give as a special gift year
after year. 

For example, one woman sends
a gingerbread house to each of her
grown children every year because
it brings back memories of when
they used to decorate them
together as a family. She hopes
the tradition will carry on to her
own grandchildren when they are
born.

• Consider a theme. Choose

gifts that speak to a person’s spe-
cial interest; e.g., gardening, read-
ing, cooking or sports. 

If you have a cook on your list,
consider sending him or her a box
of everything needed to make a
special holiday breakfast to share
with family and friends. If there
are sports fans to please, send a
game day care package full of fun,
shareable treats the crowd can
enjoy the next time everyone
gathers.

• Strive to make a personal
connection with each and every
gift you give. 

“It’s amazing how simple it is
to touch a loved one’s heart with a
memorable surprise,” says John
Baumann, president of The Swiss
Colony, whose company helps mil-
lions find the right gift each year.
“Holidays provide the perfect
opportunity to express our love
with tokens of our appreciation,
big and small.” 

For more than 80 years, his
catalog company has helped bring
families and friends together by
delivering holiday greetings, food
and other gifts by mail.

For more ideas and tips for
finding affordable, memorable
gifts, call (800) 804-5188 or visit
www.TheSwissColony.com.

Gift Smarter, Not Harder: Memorable Solutions To Gift-Giving Dilemmas

A little forethought can help you
show you have a gift for giving.

(NAPSA)—There’s good news
for parents and students facing
the college admissions puzzle. A
new one-stop Web site has been
created to help them navigate
what can seem like an overwhelm-
ing process.

As colleges have become
increasingly selective, some studies
show the number of students who
apply to 12 or more institutions
has more than doubled in the past
10 years. Parents want to help, but
often get caught up in a maze of
scholarship and financial aid forms
and lengthy applications. 

Some say technology, usually
credited with making things eas-
ier, has actually made the process
more complicated. While universi-
ties now make their applications
available online in PDF format,
virtually phasing out the type-
writer, students still have to man-
ually fill out redundant biographi-
cal information and college essays
one application at a time.

Despite the fact that there are
over 4,000 higher education choices
in the United States, 80 percent of
students apply to just 20 percent of
schools, which makes the process
even more competitive. 

Cecil Foster, the former assis-
tant vice president of enrollment
services at the University of South
Dakota, says, “Families need a
one-stop, trusted resource where
they can efficiently plan, prepare
and execute on the entire college
admissions process. And students
need a faster and more effective
method of filling out multiple
applications and keeping every-
thing on track.”

Foster is also executive vice
president and COO at Embark,

which hosts www.Embark.com.
Embark has processed over a
million college and university
applications, and now through
Embark.com, students can access
hundreds of applications in one
place. After filling out just one user
profile, students can apply to as
many schools as they choose, sav-
ing valuable time and preventing
costly clerical errors. In addition,
the site can gather important data
from prospective students and help
guide them toward schools that
best fit their needs and capabilities. 

Unlike other college advocacy
Web sites, this one does not make
recommendations of colleges based
on paid sponsorships.  

Said Foster, “Having all of the
information in one convenient
place, with expert advice and
trusted recommendations, will be
one less worry families will have
as they prepare their student for
the life-altering event of going on
to college.”  

To learn more, visit the Web
site at www.embark.com.

Making It Easier To Apply To College 

Some say the college application
process has become more com-
plicated than ever—for both stu-
dents and parents.

(NAPSA)—A number of new
drugs designed to treat ailments
ranging from diabetes to osteo-
porosis could cost less to bring to
market—and both investors and
consumers have taken notice. 

Currently, all FDA-approved
drugs must go through extensive
clinical research before hitting
pharmacies—a process that lasts
about 14 years and can cost as
much as $1 billion. Now, a new
biotech company contracts with
pharmaceutical companies to pro-
vide this necessary research and
to help them control R&D costs. 

Analysts say the plan seems to
be a recipe for success, with the
firm, called Qualia/Holmes, seeing
first-year revenue reach $10 mil-
lion—a mark other biotechs can
take years to reach. 

“We have a business plan that is
focused on profitability,” explains
Sohail Khattak, M.D., FRCP(C),
President/CEO at Holmes. “Our
approach involves having in-house
capability to do most of our own
research on new compounds. That
saves money and speeds the re-
search process.”

Indeed, the company’s staff,
which has quickly grown from
three to over 100 employees, is
made up of RNs, LPNs, research
technicians and physicians with
advanced training.

Helping Consumers 
In addition to working with

pharmaceuticals, the biotech firm
also contracts with generic drug

makers to determine if new types
of generic drugs are truly similar
to their branded counterparts.
Khattak says that this allows his
firm to have a greater impact by
helping bring generics to market
faster. 

A Healthy Future
In the next five years, the com-

pany expects exponential growth
with sales to $100-250 million.
Khattak says one reason for the
projected success is his firm’s
recent focus on diseases affecting
America’s baby boomers. 

“As the population is aging,
there is a desperate need to find
suitable medications and cost-
effective solutions,” Khattak says.
A number of investors feel his
firm has found a way to do just
that.

For more information, visit
www.holmesbiopharma.com.

Biotechs May Provide Healthy Returns

A biotech firm that conducts
research for larger pharmaceuti-
cals has shown promising growth.
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